BUIUIING  A  RADIO  MARKET 

and  a  medium  to  serve  it 


If  you  want  to  build  radio  businen  in  Chicago  the  agency  that  wilt  most 
effectively  build  with  you  and  for  you  is  The  Chicago  Daily  News. 


Six  and  a  half  years  aRO,  when  The  Chicago 
Daily  News  was  setting  up  its  own  broad¬ 
casting  station  and  opening  a  radio  department 
in  the  paper,  radio  as  a  business,  science  and 
art  was  still  in  its  infancy.  No  one  knew  what 
its  future  was  to  be.  And  no  other  Chicago 
newspaper  took  so  optimistic  a  view  as  The 
Da<ly  News  or  went  so  far  to  arouse  and  serve 
public  interest. 

That  was  in  the  early  doubtful  days. 

TODAY  the  position  of  radio  as  an  industry 
and  a  means  of  entertainment  is  secure  and 
increasingly  promising. 

TODAY,  as  in  the  past.  The  Daily  News  gives 
substantially  more  radio  service  than  any  other 
Chicago  newspaper. 

It  is  the  only  newspaper  that 

— publishes  the  programs  of  all  Chicago 
stations,  giving  a  complete  program  service 
covering  local  as  well  as  distant  stations. 

■  -  publishes  a  daily  technical  article  serving 
the  most  ardent  readers  of  radio  news.  Its 
technical  articles  are  based  largely  upon  its 
own  experimental  work  and  investigations. 

By  actual  measurement  for  the  month  of  July, 
1928,  The  Daily  News  was  shown  to  publish 
40  per  cent  more  radio  editorial  matter  than 
the  next  paper,  more  in  fact  than  the  next  two 
seven-day  papers  combined. 


The  historical  fact  is  that  The  Daily  News,  more 
than  any  other  Chicago  newspaper,  has  built  the 
Chicago  radio  market,  just  as  today,  more  than 
any  other  newspaper,  it  maintains  it. 

In  broadcasting,  too.  The  Daily  News  is  a 
leader.  It  has  FOUR  TIMES  installed  a  new 
transmitter  in  its  broadcasting  station  WMAQ, 
keeping  abreast  of  broadcasting  science.  In 
1927  The  Daily  News  made  the  outstanding 
record  of  6,266  hours  on  the  air.  Official  recog¬ 
nition  of  the  worth  of  The  Daily  News  Radio 
service  is  given  by  the  Federal  Radio  Commis¬ 
sion  in  the  reallocations  which  become  effective 
November  11.  WMAQ  under  this  order  is 
given  full  time  on  an  exclusive  channel  of  447.5 
meters — a  wave  length  which  it  has  occupied 
for  the  last  five  years. 

The  result  is  a  market — and  a  market  oppor¬ 
tunity. 

The  radio  interest  of  Chicago  centers  in  the 
pages  of  The  Daily  News.  The  radio  interest 
of  the  midwest  centers  in  Chicago.  Back  of 
the  advertiser’s  space  in  The  Daily  News  is  an 
unmatched  record  of  supuort  of  the  market,  of 
good  will  building  by  The  Daily  News  that 
holds  the  interest  cf  the  fan.  Back  of  it.  too. 
is  a  general  merchandisine  effectiveness  which 
as  far  back  as  the  records  go  has  given  The 
Daily  News  advertising  leadership  among 
Chicago  daily  papers.  Here  is  Chicago’s  best 
radio  advertising  opportunit*'. 


THE 

CHICAGO  RADIO 
SHOW 

Opsni  Mendmy,  Oct,  S 

On  Monday,  Oct.  8, 
opening  day  of  Chicago’a 
Seventh  Annual  Radio 
Show,  Tha  Chicago  Daily 
Newa  vrill  laaua  a  special 
Radio  Show  Numhar. 
Dealer  advertising  and  a 
comprehensive  editor  al 
survey  of  the  coming 
radio  year  will  make  this 
section  an  effective  me¬ 
dium  through  which  the 
manufacturer  may  an¬ 
nounce  his  I92S-9  models. 
Regular  rates  will  apply. 
A  call  to  tha  office  of  our 
representatives  listed  be¬ 
low  will  bring  a  repre¬ 
sentative  who  will  give 
you  further  information 
concerning  this  section 
and  the  day-by-day  effec¬ 
tiveness  of  tha  regular 
radio  pages  of 

The  Chicago  Deity  News 


THE  CHICAGO  DAILY  NEWS 


Chicago's  Home  Newspaper 


NEW  YORK 

advertising  REPRESENTATIVES:  J.  B.  Woodward 

110  E.  42nd  St. 


CHICAGO 
Woodward  A  Kelly 
360  N.  Michigan  Ave. 


DETROIT 

Woodward  A  Kelly 
40S  Fine  Arts  Bldg. 


SAN  FRANCISCO 
C.  Geo.  Krogness 
303  Crocker  1st 
Nat’l  Bank  Bldg. 
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Let  it  be  impressed  upon  your  Minds,  let  it  be  instilled  into  your  Children,  that  the  Liberty  of  the  Press  is  the  Palladium  of  all  the  Civil, 
Political  and  Religious  Rights  of  Freemen. — junius.  Congress  shall  make  no  law  *  *  *  abridging  the  Freedom  of  Speech  or  of  the 
Press;  or  the  right  of  the  people  Peaceably  to  Assemble  *  *  * — First  Amendment  United  States  Constitution,  December  15,  1791. 
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Cities  of  the  Birmingham  Market 


.rfdiAitiii.  ..iiirflhiiii.  jidjlibk  GADSDEN  jL.jk.jk. 


Q  Population :  4,900  faumlies,  Suburbs,  Attala  and  Alabama  City— 'total  urban  population 
7,<X)0  femilies. 

Q  Natural  Resources:  Within  an  economic  radius  of  Gadsden  will  be  found  all  the  necessary 
ingredients  and  raw  materials  for  the  making  of  iron  and  steel — in  inexhaustible  quantities. 

Q  General  Information:  School  Enrollment,  48,000. 

Q  Bank  Deposits:  $5,250,000.  Building  Construction,  $326,000.  Location,  Northeast  Alabama, 
Etowah  County. 

Q  Rail  Facilities:  5  roads.  One  navigable  river.  43  industries.  Gross  Paid'in  Capital,  $35,000,000. 

Q  Outlets:  i  Newspaper.  34  Churches.  232  Groceries,  Markets  and  General  Merchandise  stores. 
22  Drug  stores.  21  Furniture  Stores.  8  Hotels.  43  Dry  Goods,  Department  stores  and  Ready' 
tO'Wear.  ii  Plumbing  and  Heating.  13  Hardware  and  Paints.  16  Wholesale  houses.  22 
Restaurants.  39  Miscellaneous  retail  outlets. 

Q  Qrculation  of  The  Birmingham  News  and  AgC' 

Herald:  Morning,  659;  Evening,  i,657;Sunday,3,oo4. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  September  IS,'  1928 
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THAT  CARRIES  YCCR  ADVERTISING 


AS  YCDR  OWN  FINE  PRCDDCT 


More  than  half  a  million  daily 
circulation!  By  far  the  largest  in 
its  city.  One  of  the  greatest  in 
America.  Without  a  single  induce¬ 
ment  except  the  offering  of  a  fine 
newspaper. 

Here  is  a  newspaper  that  meets 
your  own  rigid  standards  of  manu¬ 
facturing  .  .  .  and  selling.  A 

newspaper  built  for  the  advertising 
of  a  quality  product. 

Your  advertising  dollar  buys  more 
than  mere  circulation  or  coverage. 
It  buys  the  confidence  of  Philadel¬ 
phians, — a  confidence  won  just  as 
your  own  fine  product  has  won  it 
—by  merit  over  the  road  of  years. 


YOU  manufacturers  who  have 
travellfMl  the  long  road  to  suc¬ 
cess;  who  have  built  a  fine  product 
by  hard  work  and  unceasing  care — 

—who  have  sold  your  product  on 
its  quality  alone;  without  cut-price 
sales,  premiums  or  special  deals. 

Apply  your  own  exacting  standards 
of  making  and  selling  when  you 
choose  newspapers  for  your  adver¬ 
tising. 

In  Philadelphia  thirty-three  years 
ago  a  newspaper  ^^manufacturer** 
set  out  to  make  a  fine  newspaper. 
A  paper  built  with  care,  with  accu¬ 
racy.  W  ithout  resort  to  sensational 
writing  or  bold  flisplay. 


A  paper  that  would  sell  on  its  merit 
alone;  without  premiums,  con¬ 
tests,  or  any  forms  of  award. 


The  better  homes  in  this  great  city 
turned  to  The  Evening  Bulletin. 


In  ten  years  a  quarter-million  cir¬ 
culation  was  reache<l.  Increasing 
steadily  as  the  faith  in  this  n^w 
kind  of  newspaper  gradually  spread. 


Until— after  almost  a  third  of  a 
century  of  building.  The  Bulletin 
accomplished  what  a  former  Pres¬ 
ident  of  the  United  States  called — 
**One  of  the  Distinguished  Achieve¬ 
ments  of  American  Journalism.** 


Not  only  coverage,  but  Quality  coverage 
Over  half  a  million  circulation  in  this  market  of 
600,000  homes.  A  coverage  built  up  the  long, 
hard  way  —  over  thirty* three  years  without 
a  premium,  a  contest,  or  any  artificial  stimulus. 


Wbtrt  mmltt  art  chttked! 
In  the  txtlutitt  thoppini 
diUriet  on  CheMnut  Sired 
are  16k  tmari  thopt  that 
adtertite.  1k6  adrrrlitr  rtf- 
ularly  in  The  Bulletin.  Am 
they  cheek  the  retuUi  ia 
talei,  day  after  day. 


Lmdtnhip  amorng  leaden 
In  the  rich,  exclueite  eub- 
larbs:  Bryn  Mawr,  Cynwyd, 
the  Old  York  Road  section — 
where  leaders  in  business 
hare  their  homes, — as  wMas 
in  Philadelphia, — nearly 
tetrybody  reads  The  Bulletin. 


City  Hall  Square 

PIfILADELPHIA 


N«w  York  Offieei  S47  Park  Avenae 
Chinaao  OaitM.i  333  N.  Michiaan  Ave. 


Copwriakt,  im.  Bulletin  Co. 
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Orifinal  second  dus  entries:  Thk  Jouinalist,  March  24th,  1884;  NiwsrAraaDOM,  March.  1892;  The  Foubth  Estate,  March  1st,  1894;  The  Eoitob  &  Pvblisheb,  December  7th,  1901;  The 
EsiToi  &  PuBLisHEB  AND  JouBNALiST,  October  30th,  1909;  Advebtisino,  Februarv  7th,  192S;  F.ditob  &  Publisheb,  May  11th,  1916;  Revised  entry,  Eoitob  &  Publisheb,  The  Fooeth  Estate, 
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Editorials,  Comics,  Amateur  Sports,  Most 
Favored  By  Readers,  Survey  Shows 

Play-up  of  Crime  News  Gives  Public  Distorted  Idea  of  Amount  Printed — Coast  Papers  Average  But 

3.47%  Per  Issue — 200  Tacoma  Readers  Questioned 


pRIME  news.  The  public  thinks  the 
press  is  printing  too  much  of  it, 
and  ^itors  say  the  press  is  giving  the 
public  what  it  wants. 

On  the  crest  of  every  crime  wave,  local 
and  national,  a  short-lived  campaign  is 
launched  to  “clean  up”  the  press  as  well 
as  crime,  itself.  From  pulpit,  classroom 
and  family  circle  come  scathing  denuncia¬ 
tions  of  the  amount  of  space  papers  give 
to  crime  news. 

Just  how  much  crime  news  is  the  press 
"feeding”  its  readers,  and  to  what  degree 
of  reform  does  the  reading  public  want 
the  press  subjected?  This  question  is 
only  one  of  a  great  many  which  were  the 
object  of  a  survey  recently  completed  by 
die  advanced  journalism  class  of  the  Col¬ 
lege  of  Puget  Sound,  Tacoma. 

How  much  political  influence  does  the 
newspaper  of  today  wield?  To  what  ex¬ 
tent  are  editorials  read?  What  percent¬ 
age  of  sport  followers  read  baseball  box 
•cores?  How  many  readers  actually 
read  advertisements?  Are  evening  or 
morning  papers  preferred?  These  and 
many  more  questions  pertinent  to  pub¬ 
lisher  and  public  alike  were  duly  con¬ 
sidered  and  answered  in  the  survey  that 
had  for  its  scope  the  analyzing  of  the 
contents  of  seven  leading  Pacific  coast 
newspapers,  for  the  month  of  February, 
1928,  and  the  questioning  of  a  cross-sec¬ 
tion  of  200  representative  Tacoma  citi¬ 
zens. 

The  survey  was  conducted  from  a 
purely  impartial  point  of  view.  It  was 
designed  to  favor  neither  paper  nor  pub¬ 
lic  The  class  sought  only  to  present 
fxts  and  to  answer  popular  questions  in 
a  sdentific  way. 

Findings  of  the  survey  act  as  boomer¬ 
angs  in  many  cases.  With  the  Hickman 
case  still  fresh  and  being  “played  up,”  the 
Sinclair  oil  scandal  holding  prominence, 
the  Zev  liquor  conspiracy  trial  on,  and 
the  regular  amount  of  lesser  murders, 
suicides  and  outrages  being  committed, 
the  seven  representative  coast  papers  de¬ 
voted  but  3.47  per  cent  of  their  total 
combined  news  space  to  crime,  during 
February,  1928.  This,  then,  was  the 
small  amount  of  crime  news  being  "fed* 
*he  public,  contrary  to  general  belief. 

Still,  with  this  surprisingly  small  per¬ 
centage,  134  of  the  200  interviewed  citi- 
«ns  of  Tacoma  said  that  papers  devote 
too  much  space  to  crime  news.  Three 
said  that  this  class  of  news  is  over¬ 
emphasized,  47  were  content  with  the 
present  amount,  six  thought  there  is  ont 
enough  of  it,  and  ten  did  not  commit 
themselves  on  the  crime  question.  In 
answering  the  question,  "Eto  you  think 
too  much  space  was  devoted  to  the  Hick- 
wan  case?"  153  of  the  same  200  an¬ 
swered  “too  much,”  33  said,  “not 
wjwgh,”  and  three  were  of  the  opinion 
wat  the  case  was  "handled  properly.” 

Notations  on  many  questionnaires 
I  brought  out  the  fact  that,  while  papers 


By  P.  F.  WRIGHT,  Jr. 


"play  up”  the  commission  of  crime  to 
the  extreme,  little  or  no  attention  is  paid 
to  the  disposal  of  criminals  and  criminal 
cases.  While  only  3.47  per  cent  of  the 
news  space  of  the  average  coast  daily 
is  given  over  to  crime  news  it  is  evi¬ 
dent  that  the  “play  up”  of  that  per  cent 
causes  the  public  to  form  its  greatly  ex¬ 
aggerated  opinion  of  the  amount  of  crime 
news  being  printed. 

Along  the  same  line  of  crime,  the  ques¬ 
tionnaire  bore  the  following  inquiry,  “Do 
you  believe  the  newspaper  is  justified  in 
suppressing  news  where  more  harm  will 
be  done  to  the  individual  concerned,  than 
good  will  be  done  to  the  community?” 
Answers  were  decidedly  in  the  affirma¬ 
tive,  showing  that  opinion  rates  individual 
welfare  above  community  welfare  in 
matters  of  everyday  news.  The  actual 
returns  gave  145  of  the  200  interviewed 
citizens  voting  affirmatively,  26  saying 
that  the  paper  is  not  justified,  two  saying 
“sometimes,”  and  one  saying,  “yes,  if  a 
universal  practice.” 

As  much  as  public  opinion  is  upset  in 
the  matter  of  the  amount  of  crime  news 
printed,  so  managing  editors  will  find 
just  cause  to  ponder  over  the  low  per¬ 
centage  of  advertisement  readers.  Hardly 
50  per  cent  of  the  reading  public  reads 
display  and  classified  advertisements,  if 
results  of  the  questionnaire  may  be  taken 
as  a  criterion.  Only  98  of  the  repre¬ 
sentative  200  citizens  were  found  to  read 
“ads,”  54  said  they  read  them  “some¬ 
times,”  and  the  remainder  said  they  did 
not  read  paid  space. 

To  the  question,  “What  is  your  chief 
criticism  of  your  paper?”  six  readers  an¬ 
swered  “Too  many  advertisements.”  Two 
readers  selected  “advertisements”  as  their 
answer  to  the  question,  “What  is  your 
favorite  feature  of  your  paper?” 

The  first  half  of  the  survey  dealt  with 
classifying  the  contents  of  seven  dailies. 
Papers  analyzed  were  the  San  Francisco 
Chronicle,  Portland  Oregonian,  Seattle 
Post-lntettigencer,  Spokane  Spokesman- 


Review,  and  the  Tacoma  Ledger,  Tacoma 
News-Tribune,  and  Tacoma  Times.  The 
Christian  Science  Monitor  was  also 
analyzed,  but  its  results  were  kept  sepa¬ 
rate  with  which  to  make  comparisons. 

News  was  segregated  under  eight 
separate  heads :  general  news,  crime 
news,  financial  news,  sport  news,  foreign 
news,  features,  editorials,  and  advertise¬ 
ments.  Crime  news  did  not  include 
stories  relating  to  damage  suits,  nor  civil 
actions,  nor  divorce  news.  Congressional 
committee  investigations  of  supposedly 
ille^  acts  were  treated  as  general  news 
until  criminal  charges  or  indictments  re¬ 
sulted  therefrom.  Financial  news  in¬ 
cluded  space  given  to  stock,  bond  and 
curb  tables ;  produce  and  livestock  mar¬ 
kets,  general  grain  and  securities  re¬ 
views,  money  markets,  dividend  declara¬ 
tions  and  similar  items.  Features  were 
understood  as  matter  easily  identified  as 
syndicated  matter,  or,  if  a  local  product, 
tty  its  periodicity.  Feature  stories  with  a 
news  angle  were  classified  as  news. 

Daily  measurements  during  the  entire 
month  of  February,  1928,  were  made  in 
column  inches.  The  percentage  for  adver¬ 
tising  was  made  on  the  basis  of  total 
newspaper  inches,  while  all  other  percent¬ 
ages  were  made  on  the  number  of  inches 
exclusive  of  advertising  space.  The 
accompanying  chart  gives  the  result  of 
the  first  half  of  the  survey. 

The  second  half  of  the  survey  dealt 
with  a  questionnaire  containing  30 
.selected  questions.  To  arrive  at  a  scien¬ 
tific  working  basis  the  200  questionnaires 
were  divided  among  ten  main  classes  of 
citizens  which  included  policemen,  fire¬ 
men  and  conductors,  *  farmers,  teachers 
and  students,  professional  men,  day 
laborers,  housewives,  the  skilled  trades, 
merchants  and  clerks,  contractors  and 
builders. 

Leading  inquiries  of  the  questionnaire 
with  answers  follow : 

Do  you  read  the  editorials?  Yes  156. 
No  16.  Sometimes  20. 


NEWS  CONTENT  PERCENTAGES  OF  DAILIES 
SURVEYED  BY  COAST  STUDENTS 


DalliM  CM«ral  CriM«  Fioaaelal  Sp«rU  1 

Seattle  Post-Intelligencer..  34.30  3.10  9.50  10.90 

Portland  Oregonian .  47.80  3.10  9.30  10.80 

San  Francisco  Chronicle...  43.80  2.70  9.20  12.20 

Spokane  Spokesman-Review  50.20  3.30  6.70  6.60 

Tacoma  Ledger .  37.90  3.10  10.50  11.20 

Tacoma  News-Tribune  ....  40.40  3.40  8J>0  11.20 

Tacoma  Times .  37.72  5.60  1.70  13.00 

Averages  .  41.72  3.47  7.91  10.84 

Christian  Science  Monitor. .  27.60  0.00  14.40  7.40 


I  Editarial  A4t*i. 

2.10  41.60 
2.40  42.00 
2.20  51.50 

2.10  51.50 
2.40  34.70 

>  2.10  57.20 

3.10  50.30 
2.34  46.97 
5.80  30.00 


Do  you  read  sport  news?  Yes  113. 
No  59.  Sometimes  18. 

What  class  of  sports  interest  you  most, 
professional  or  amateur?  Professional 
54.  Amateur  79.  No  choice  18.  Neither 
26. 

Do  you  read  baseball  box  scores?  Yes 
85.  No  98.  Sometimes  12. 

Do  you  prefer  a  morning  or  evening 
paper?  Morning  49.  Evening  109.  No 
preference  39. 

Do  you  read  the  financial  news,  such  as 
stock  reports?  Yes  59.  No  96.  Some¬ 
times  33. 

Do  you  read  the  serial  stories  in  your 
paper?  Yes  43.  No  132.  Sometimes  17. 

Do  you  read  news  of  divorces?  Yes 
52.  No  101.  Sometimes  40. 

Do  you  read  the  news  stories  from 
Washington,  D.  C,  telling  what  Con¬ 
gress  is  doing?  Yes  108.  No  43.  Some¬ 
times  41. 

Do  you  read  comic  stripes?  Yes  147. 
No  18.  Sometimes  26. 

How  many  papers  do  you  subscribe  to, 
or  read  regularly?  One  paper  65.  Two 
paper  86.  Three  papers  48.  Four  papers 
2.  Five  papers  1. 

What  page  of  your  paper  do  you  read 
first?  Front  166.  Sport  9.  Editorial 
5.  Comics  6.  Society  5.  “I..ocals”  1. 
Features  2. 

What  page  of  your  paper  do  you  read 
second?  Front  12.  Sport  30.  Editorial 
35.  Comics  33.  Society  10.  “Locals”  1. 
Features  7.  I.Jist  page  2.  Con¬ 
secutively  41.  Financial  6.  Advertise¬ 

ments  3. 

In  the  first  half  of  the  survey  the 

Christian  Science  Monitor  was  analyzed 
but  its  averages  were  not  included  in  the 
finals  of  the  coast  papers.  This  de¬ 

nominational  daily  of  nationwide  circula¬ 
tion  was  found  to  differ  greatly  from 
the  coast  papers  in  many  news  classifica¬ 
tions. 

The  most  outstanding  feature  of  the 
Monitor  was  its  complete  absence  of 
crime  news.  The  Monitor's  average  of 
.30  per  cent  advertising  space  fell  below 
the  coast  average  of  46.97  per  cent.  The 
Monitor  carried  5.80  per  cent  of  edi¬ 
torials  to  the  coast’s  2.31  per  cent.  The 
national  paper  devoted  18.80  per  cent  of 
its  news  space  to  foreign  news  and  14.40 
per  cent  to  financial  news,  whereas  the 
seven  coast  papers  averaged  2.44  per  cent 
and  7.91  per  cent  for  foreign  and  financial 
news,  respectively.  General  news,  sport 
news  and  features  ranked  about  the  same 
for  the  coast  papers  and  the  Monitor. 

Results  obtained  by  the  Tacoma  stu¬ 
dents.  particularly  as  relating  to  amount 
of  crime  news  in  the  average  newspaper, 
parallel  closely  those  arrived  at  by  jour¬ 
nalism  students  at  the  University  of 
Oregon  who  found  that  crime  occupied 
about  3.4  per  cent  of  the  editorial  space 
of  an  ayerage  paper  and  onlv  1.4  per  cent 
of  the  total  newspaper,  including  adver¬ 
tising,  _  ■  ^ 
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A.  N.  P.  A.  SETS  DATE 
FOR  FALL  MEETING 


Conrention  to  Be  Held  at  CoTalier 
Hotel  Virginia  Beack,  Noe.  17-19— 
Information  !■  that  Moaquitoea 
Haee  Been  Routed 


L.  B.  Palmer,  manager  of  the  Ameri¬ 
can  Newspaper  Publishers  Association, 
announced  at  New  York  headquarters 
this  week  that  the  association  will  hold 
its  annual  fall  convention  at  the  Cavalier 
Hotel,  Virginia  Beach,  Nov.  17-19.  This 
is  the  same  place  which  drew  a  record 
and  delighted  crowd  last  year. 

“No  set  prcjgram  has  been  arranged,” 
Mr.  Palmer  said.  “But  there  will  be 
golf,  of  course.  And  the  golfers  will  be 
very  interested  in  knowing  that  the  mos¬ 
quitoes  which  infested  the  golf  course 
last  year  and  bit  through  the  thickest 
stockings  have  been  routed  by  the  hotel 
management.  I  have  been  informed  on 
very  reliable  apthority  that  swamps  have 
been  drained  and  the  pesky  insect  driven 
to  sea.” 

The  board  of  directors  of  A.  N.  P.  A. 
will  meet  in  New  York  Sept.  20.  While 
no  formal  program  will  be  arranged, 
those  versed  in  the  current  newsprint 
situation  will  be  asked  to  furnish  fellow- 
members  with  all  inside  details,  and  there 
will  be  reports  of  the  lalx)r  committee, 
the  traffic  and  the  mechanical  depart¬ 
ments. 

E.  H.  Butler,  Buffalo  Evening  News, 
is  A.  N.  P.  A.  president. 


CRITICIZES  POUCE  METHODS 


Brooklyn  Daily  Eagle  Wants  Evidence 
Handled  With  Forceps 

The  Brooklyn  Daily  Eagle  last  week 
started  a  campaign  urging  the  police 
commissioner  of  New  York  City  to  train 
his  men  to  pick  up  pistols  and  other  evi¬ 
dence  connected  with  crimes  with  for¬ 
ceps  so  as  not  to  obliterate  possible  finger 
prints  which  would  be  discovered  under 
microscopic  examination. 

This  campaign  grew  out  of  the  recent 
murder  of  William  O’Olier  who  was  a 
witness  in  the  sewer  scandal  trial  in 
Queens.  A  pistol  found  by  the  victim’s 
body  showed,  upon  examination  that  it 
had  been  so  handled  that  all  finger  prints 
had  been  wiped  off,  blocking  a  possible 
means  of  tracing  the  crime  and  deciding 
whether  it  was  suicide  or  murder. 

The  first  conception  of  the  crime  taken 
by  the  New  York  police  was  that  it  was 
suicide.  The  Eagle  followed  up  its  story 
of  the  occurrence  with  a  list  of  queries 
run  in  its  regular  editions  and  directed 
at  the  police  department,  questioning  the 
suicide  theory.  Other  papers  also  ques¬ 
tioned  the  suicide  version  and  as  a  result 
the  police  began  to  look  for  a  murderer 
in  the  case. 


REORGANIZE  CORPORATION 


Group  Haiidling  Short  Wave  RaAo 
Seeldug  Commission’s  Approval 

Reorganization  of  the  American  News 
Traffic  Corporation  in  efforts  to  meet  the 
approval  of  the  Federal  Radio  Commis¬ 
sion  is  to  be  undertaken  by  the  American 
Press  Committee  on  Radio  and  Telegraph 
communications,  it  was  decided  at  a  meet¬ 
ing  in  New  York  this  week. 

The  reorganized  constitution  of  the  cor¬ 
poration  is  to  be  submitted  for  considera¬ 
tion  of  the  commission  on  Sept.  24  in 
Washington. 

The  New  York  meeting  was  marked 
by  the  attendance  of  Milton  Garges,  ex¬ 
ecutive  assistant  of  the  Associated  Press. 
Mr.  Garges  has  declared  himself  in  dis- 
a^eement  with  certain  clauses  of  the  or¬ 
iginal  corporation,  incorporated  in  Dela¬ 
ware  as  the  operating  organization  to 
handle  the  20  short  wave  radio  channels 
granted  the  committee  for  use  of  the  gen¬ 
eral  press. 

Joseph  Pierson  of  the  Chicago  Tribune, 
chairman  of  the  committee,  presided.  The 
organizations  represented  at  Ae  meeting 


were:  New  York  Doily  News,  New 
York  Times,  New  York  Herald  Tribune, 
Los  Angeles  Times,  San  Francisco 
Chronicle,  San  Francisco  Examiner, 
Philadelphw  Public  Ledger,  Associated 
Press,  United  Press,  Consolidated  Press 
and  International  News  Service. 


U.  S.  REJECTS  ENVELOPE 
PRINTING  BIDS 


$20,000,000  Job  Lost  to  Finns  Bo- 
causo  of  Failuro  to  Moot  Spocifica- 
tions — Now  Bids  Will  Be  Ro- 
coivod  Sopt.  17 

{Special  to  Editos  Sl  Puslisres) 

Washington,  D.  C.,  Sept.  13. — All 
bids  for  the  $20,000,000  job  of  making  a 
four-year  supply  of  12,800,000,000 
stamped  envelopes  and  newspaper  wrap¬ 
pers  have  been  rejected  by  the  Post 
Office  Department  because  the  two  lowest 
bids  failed  to  meet  specifications. 

New  bids  will  be  opened  Monday,  Sept. 
17,  and  sealed  proposals  will  be  opened 
until  2  p.m.  that  day. 

No  separate  account  is  kept  by  the 
Post  Office  Department  of  the  number  of 
stamped  envelopes  in  which  return  ad¬ 
dresses  are  printed  by  the  concern  which 
has  the  contract  for  making  the  envel¬ 
opes.  The  bids,  however,  are  for  both 
printed  and  unprinted  envelopes  ami 
wrappers.  The  present  contract  price 
for  printing  return  addresses  in  the  upper 
left-hand  comer  of  stamped  envelopes  is 
2  cents  a  thousand. 

The  present  contract  with  the  Middle 
West  Company  of  Dayton,  O.,  expires 
on  Dec.  31,  and  the  new  contracts  will 
run  from  Jan.  1,  1929  through  Dec.  31. 
1932.  The  rejected  bids  were  submitted 
by  the  International  Envelope  Company, 
New  York  City,  the  Middle  West  Com¬ 
pany,  and  the  American  Envelope  Com¬ 
pany,  West  Carrolton,  Ohio. 

Printers  throughout  the  country  and 
newspapers  operating  job  printing  plants 
have  sought  for  years  to  obtain  the  enact¬ 
ment  of  a  law  preventing  the  printing  of 
return  addresses  on  stamped  envelopes 
under  government  contract.  Under  the 
present  system,  such  printed  stamped  en¬ 
velopes  are  ordered  through  the  post¬ 
master,  and  are  all  printed  by  the  con¬ 
cern  which  has  the  contract  for  furnish¬ 
ing  the  envelopes. 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  17  —  Eastern  Exeentives 
Hears!  Newspapers,  meeting,  Al¬ 
bany,  N.  Y. 

Sept.  17-20 — National  Financial 
Advertisers  Assn.,  Utica,  N.  Y. 

Sept.  17-21 — National  Better 
Business  Borean  Commission, 
13th  annnal  conference,  Edgewater 
Beach  Hotel,  Chicago. 

Sept.  18-19— Central  States  Cir¬ 
culation  Managers  Ass’n.  Congress. 
Hotel,  Chicago. 

Sept.  18-19-— National  Publishers 
Assn.,  annnal  convention,  Shawnee- 
on-Delaware,  Pa. 

Sept.  19-20 — New  York  State 
Publishers’  Assn,  meeting,  West- 
rhester-Baltimore  Hotel,  Rye, 
N.  Y. 

Sept.  21-22 — Massachusetts  Press 
Ass’n.,  Grand  Island,  Oslerville, 
Mass. 

Sept.  24-26 — Directory  and  Ref¬ 
erence  Media,  meeting,  Atlantic 
City,  N.  J. 

Oct.  1-4 — Advertising  Specialty 
Ass’n..  2.^tb  Convention,  Chicago. 

Oct.  7-8 — First  District,  I. A. A., 
convention,  Hartford,  Conn. 


SPONSORS  EMPIRE  TOUR 


British  Papers  Sending  50  Young  Peo¬ 
ple  from  Great  Britain  Across  Canada 

The  London  Daily  Sketch  and  other 
newspapers  published  by  the  Berry 
brothers,  in  co-operation  with  the  Cunard 
lines  and  the  Canadian  National  Rail¬ 
ways,  are  sending  a  party  of  50  young 
men  and  women  from  Great  Britain  on  a 
tour  of  Cana^.  The  tourists  were  guests 
of  the  Winnipeg  Press  Qub  recently. 

The  tourists  won  their  trips  in  com¬ 
petitive  educational  examinations  in 
which  there  were  nearly  250,000  entrants. 
The  newspapers  and  other  agencies  will 
send  them  more  than  15,000  miles  at  an 
expense  of  £20,000  before  they  return 
across  the  Atlantic.  The  winners  came 
from  all  ranks  of  the  Empire  and  from 
all  parts  of  the  British  Isles. 

Most  of  the  tourists  are  writing  the 
journal  of  their  travels  for  home  news¬ 
papers.  The  trip  is  to  last  seven  weeks, 
the  party  embarking  for  home  on  Sept. 
7.  Frank  L.  Lascot  of  the  Allied  News¬ 
papers  is  in  charge  of  the  party. 


THREEJ»LANT  PLAN  IS 
COMING  TO  NEW  YORK 

Sun,  Journal  and  Daily  Nows  Prepar¬ 
ing  for  TriploAJnit  Oparation  to 
Spaed  Output — Dawart 
Paper  First 


Three-unit  operation  will  soon  be  the 
newest  thing  in  Ne>fr  York  newspaper 
production. 

With  four  papers  now  printing  from 
two  plants,  it  now  looks  as  if  the  New 
York  Sun  would  be  the  pioneer  in  print¬ 
ing  similar  editions  from  three  widely 
separated  but  strategically  placed  press¬ 
rooms.  It  is  the  hope  of  the  managpient 
that  within  a  month  the  Sun  will  be 
issued  almost  simultaneously  from  its 
regular  home  at  280  B-roadway  (down¬ 
town),  at  the  Neiv  York  Herald  Tribune 
office  at  40th  street  (west  side  midtown) 
'and  44th  street  and  Lexington  avenw 
(east  side  midtown).  The  latter  plant  is 
the  Sun’s  newest  enterprise.  A  building 
purchased  at  this  location  is  being  re¬ 
modeled  for  newspaper  purposes. 

Edwin  S.  Friendly,  business  manager, 
did  not  care  to  discuss  details.  The  big 
story,  he  explained,  would  break  in  a 
month,  and  anything  he  might  say  now 
would  “take  the  edge  olT’  later. 

It  is  likely,  however,  that  the  plan  of 
feeding  the  distant  pressroom  with  mats 
made  at  the  home  office,  transported  by 
messengers  dispatched  at  short  intervals 
between  editions  and  using  the  subways 
would  be  extended  to  the  third  unit  of 
the  Sun’s  growing  publishii^  system. 
Two  Hoe  presses  are  being  installed  in 
the  new  plant. 

The  New  York  Journal,  which  now  has 
a  plant  on  South  street  downtown,  a 
Bronx  plant  uptown,  is  also  planning  a 
third  unit  in  midtown  at  38th  street.  The 
New  York  Daily  News,  which  is  cramped 
for  space  on  Park  Place  and  has  a  sepa¬ 
rate  plant  for  its  Brooklyn  section,  will 
also  have  another  plant  in  operation  next 
year  when  its  new  building  is  completed 
on  42nd  street,  near  the  Grand  Central 
Station.  Three-imit  operation  is  being 
considered  by  the  News  with  the  third 
plant  in  the  Bronx. 

The  Telegram  is  continuing  two-unit 
operation  with  a  plant  on  Telegram 
Square  downtown  and  an  auxiliary  press¬ 
room  at  33d  street  and  lOth  avenue. 


CIRCULATION  REBOUND 
SLOW  THIS  YEAR 

New  York  Papers  Suffer  from  Dearth 
of  Big  News — Gains  Begin  But  Are 
Not  Up  to  Mark  —  Look  to 
World  Series  for  Aid 

Newspaper  circulations  are  now  gain¬ 
ing  after  the  holidays,  but  New  York 
managers  complained  this  week  that  the 
comeback  is  slower  than  usual  this  yw. 
The  dearth  of  big  news  is  held  responsiblf 
for  the  sluggish  rebound  and  evening 
paper  circulators  are  looking  to  the 
vVorld  Series  and  the  color  of  college 
football  to  increase  sales. 

Papers  that  usually  show  big  gains  at 
this  time  over  the  summer  slump  are  in 
many  cases  behind  other  years  on  the 
increases,  according  to  a  number  of  New 
York  circulation  managers. 

“Last  year  we  had  news  galore,”  one 
pointed  out.  “The  Dempsey -Tunney  fight 
was  selling  papers.  What  gains  are  be¬ 
ing  made  now  are  healthy  and  normal 
even  though  they  aren’t  up  to  last  year. 

"The  easiest  way  to  get  people  reading 
your  paper  is  to  have  something  happen 
and  be  there  ahead  of  the  others.  One 
big  story  is  worth  more  than  any  promo¬ 
tion  jimcrack  you  can  devise.” 


HELPS  POUCE  HEROES 

Paul  Block,  newspaper  owner,  re¬ 
cently  presented  a  ^50  check  to  Mrs. 
Anna  Dursee,  widow  of  Patrolman  Jo¬ 
seph  F.  Dursee  of  New  York  City 
Patrolman  Dursee  was  killed  Aug.  25  i® 
a  pistol  fight  with  three  robbers.  Mr 
Block  has  made  it  a  consistent  policy  t® 
reward  widows  of  police  killed  in  line  of 
duty  in  this  manner. 
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MEXICAN  CONDITIONS  OBSCURED  BY  CENSORSHIP 


Prompt  Exile  Faces  Local  Publisher  or  Foreign  Correspondents  Who  Displease  Present  Administra¬ 
tion  Despite  Constitutional  Guarantee  of  Press  Freedom 


By  WILLIAM  FLEWELLYN  SAUNDERS 

(The  follouhng  article  originally  appeared  in  the  Sept.  12  issue  of  The  Com¬ 
monweal,  New  York,  and  is  reprinted  by  permission.  The  writer  was  for  several 
years  secretary  of  the  American  Chamber  of  Commerce  in  Mexico  City.) 


was  never  punished,  and  the  newsi)apers 
knowing  what  the  government  wanted, 
did  not  follow  up  the  matter. 

When  Villa  was  assassinated  because 
he  had  come  out  in  opposition  to  the 
candidacy  of  Calles  for  President,  the 

_  .  _  .  ,  .  _ „ _ _  _  _ _ o _ _  _  murderers  were  well  known,  but  the 

one  is  led  to  believe  that  the  country  is  in  stuff.”  threat  and  continued  the  criticism,  but  he  newspapers  got  a  hint  that  they,  had 

I  state  of  tranquility  and  progressing  I  have  known  a  Mexican  general  of  the  announced  in  his  paper  that  Pani  had  better  forget  the  affair  and  they  did,  wid 

toward  prosperity,  I  am  led  to  marvel  army  to  enter  the  editorial  room  of  a  tried  to  intimidate  him.  Pani  then  sent  the  assassins  were  not  brought  to  trial, 

at  the  human  race.  There  are  two  things  morning  paper  in  the  City  of  Mexico  and  inspectors  of  the  Treasury  Department  When  Flores,  the  former  governor  of 
that  deceive  the  j^ople  of  the  outside  in  plain  hearing  of  all  the  staff  of  editors  around  to  the  merchants  and  intimated  Sonora,  who  was  a  candidate  against 
world  about  conditions  in  Mexico.  One  and  reporters  threaten  the  editor-in-chief,  to  them  that  the  broks  of  those  who  ad-  Calles  for  the  Presidency,  was  poisoned  in 
b  the  censorship  of  the  press,  both  Mexi-  telling  him  that  if  he  printed  again  matter  vertis^  in  Palaviccini’s  newspaper  would  his  bed,  his  widow  announced  the  day 
can  and  foreign,  and  the  other  is  the  like  some  that  had  appeared  that  morning  become  the  objects  of  especial  attention  after  that  she  knew  who  had  instigated 
efftetive  and  intelligent  Mexican  public-  he  would  be  banished  or  imprisoned.  The  from  the  inspectors  of  the  Treasury  the  crime  and  would  bring  them  to  justice, 

ity  agencies,  especially  active  in  New  editor  was  so  frightened  that  he  went  Department.  Now  it  is  simply  impossible  The  newspapers  printetl  her  first  state- 

York  and  in  Washington.  Some  of  these  home  and  went  to  bed.  for  any  merchant  to  keep  books  accord-  ment,  and  then  nothing  more  appeared, 

agencies  are  paid;  others  unpaid  and  en-  The  editor  of  a  Mexican  newspaper  ing  to  the  commercial  code,  so  full  of  Yet  Flores  was  undoubtedly  one  of  the 
tirely  sincere.  that  prints  anything,  news  or  editorial  requirement  as  to  unpractical  detail  is  this  most  prominent  men  in  Mexico. 

The  censorship  in  Mexico,  through  expression,  critical  of  a  government  code,  and  nobody  does  it — it  is  much  When  Rosalie  Evans,  the  American 

which  President  Calles  succeeds  ii  pre-  policy  or  objecting  to  it,  knows  well  that  easier  to  arrange  things  with  an  inspector  woman,  was  assassinated  by  agrari^ps  who 
renting  the  truth  from  reaching  the  people  he  is  daring  banishment  or  imprisonment  and,  in  one  way  or  another,  prevent  him  wanted  and  got  her  land,  the  newspapers 
of  the  country  and  of  the  outside  world,  and  the  foreign  correspondent  knows  that  from  reporting  some  technical  violation  flamed  out  in  the  beginning  with  resent- 
is  in  direct  violation  of  the  constitution  of  unless  he  keeps  what  he  sends  out  strictly  of  the  code  that  would  lead  to  a  heavy  ment,  but  they  were  told  that  they  must 
Uexico.  within  well-defined  governmental  lines  fine.  handle  the  matter  in  a  way  that  would 

Tti»  rnncti'tiiti'nn  nf  1017  fnr  wtlirh  ^e  Stands  in  danger  of  being  banished  So  the  merchants  advertising  with  not  dig  in  too  deep  and  uncover  the  real 

President  Calles  in  his  nublic  utterances  Palaviccini  took  the  easiest  way  and  murderers.  Some  poor  peons  were 

thp  most  nrnfound  resneet  savs"  foreigners,  we  call  ban-  stopped  their  advertising,  and  El  Globo  arrested  as  scapegoats  and  imprisoned, 

H  tn*  si<K;i.rt  nf  ishment  “being  thirty-threed,”  because  turned  up  its  toes,  with  a  swan  song  from  and  after  a  while  the  press  stopped 

.  ^  Article  33  of  the  Mexican  constitution  Palaviccini  telling  how  Secretary  Pani  printing  news  about  the  crime. 

*"  *■  allows  the  President  of  Mexico  to  banish  had  killed  his  paper.  A  passenger  train  coming  from  Guadala- 

r  u-  writing  and  foreigner,  without  judicial  process,  Palaviccini  then  started  a  smaller  paper  jara,  which  was  known  to  be  carrying  a 

publishing  writings  on  any  subject  is  whose  presence  in  the  country  is  "deemed  which  he  used  to  criticize  the  government,  shipment  of  gold  coin  in  the  express  car, 

inviolable.  _  No  law  or  authority  shall  inexpedient.”  and  last  year  he  was  banished  from  the  guarded  by  twenty  soldiers,  was  stopped 

f’Rhf  fo  establish  censorship,  re-  j  have  known  New  York  correspond-  country.  Imagine  Secretary  Mellon  try-  by  bandits,  who  placed  railway  ties  across 
qmre  bond  authors  or  printers,  nor  ^^,(5  jq  “thirty-threed”  from  Mexico,  ing  to  stop  the  advertising  in  newspapers  the  track.  It  was  at  night,  and  dark, 

restrict  the_  liberty  of  the  press,  which  j  have  known  Mexican  editors  to  be  that  objected  to  his  policies  and  imagine  The  soldiers,  instead  of  defending  the 
shall  be  limited  only  by  the  resist  due  to  banished.  Last  year  three  editors  of  President  Coolidge  banishing  a  newspaper  money,  fled  into  the  second  class  car  bc- 
mvate  life,  morals  and  public  peace.  Excelsior,  in  the  City  of  Mexico,  were  editor  who  was  opposed  to  him!  hind  the  express  car,  and  while  the 

Under  no  circumstances  shall  a  pnnting  banished  by  Calles.  Here  is  one  way  in  The  case  of  the  three  boys  who  were  bandits  were  climbing  into  the  express 
press  be  sequestrated  as  the  corjms  delicti,  which  a  newspaper  that  makes  itself  dis-  murdered  by  soldiers  in  Colima,  because  car,  the  soldiers  opened  fire  on  them  from 

The  organic  laws  .shall  prescribe  what-  agreeable  to-  a  powerful  government  they  were  aiding  in  the  religious  boycott,  the  passenger  car,  shooting  out  of  the 
ever  provisions  may  be  necessary  to  pre-  official  can  be  suf^ressed,  without  making  is  one  of  the  best  examples  of  the  force  of  windows.  The  bandits  returned  the  fire, 
vent  the  imprisonment,  under  pretext  of  too  much  disturbance.  this  censorship  that  I  know.  This  was  a  shooting  at  the  flashes  from  the  windows, 

a  denunciation  of  offenses  of  the  press,  of  Felix  Palaviccini  was  the  principal  most  cruel  thing.  It  was  telegraphed  and  then  attacked  the  soldiers  in  the 

the  vendors,  newsboys,  workmen  and  owner  of  El  Universal,  one  of  the  two  from  some  point  to  the  newspapers  in  the  pasenger  car  and  killed  them  all.  Some 
other  employees  of  the  establishment  morning  newspapers  of  widest  circulation.  City  of  Mexico,  and  they  were  told  to  pasengers  were  killed  also  by  the  fire  of 
publishing  the  writing  denounced,  unless  was  a  famous  publisher  in  Mexico,  print  nothing  about  it.  The  foreign  cor-  the  bandits. 

their  responsibility  be  previously  estab-  clever,  rich  and  ambitious,  and  he  aspired  respondents  were  prevented  from  sending  immediately  to  the  City 

•“•led.  to  be  President  of  Mexico.  He  was  out  the  account.  I  read  a  letter  written  Mexico  to  the  government  as  well  as 

Government  control  of  Mexican  news-  hampered  in  the  conduct  of  El  Universal  by  the  correspondent  of  a  Boston  paper  jq  jj^e  newspapers  The  War  Department 
papers  and  foreign  correspondents  is  felt  by  stockholders,  so  he  sold  his  interest  in  to  his  editor  in  which  he  told  the  whole  ^  censorship  over  the 

always  in  Mexico.  The  press  censorship  the  paper,  put  up  a  new  publishing  build-  story,  giving  the  names  of  the  boys  and  j.jjbie  office  and  sent  word  to  the  morning 

becomes  open  and  is  formally  operated  ing  and  started  an  independent  morning  all  the  details  of  the  occurrence,  but,  of  narwr.  tr»  nrint  nnthina  ahnnt  the  attack 

by  government  censors  in  the  newspaper  paper.  course,  added  the  warning  that  this  was  °  by  the 

offices  and  in  the  cable  office,  whenever  He  thought  that  Alberto  Pani,  the  not  to  be  printed,  since  he  feared  that  he  npnartment  Ijtter  in  the  c^nimr  this 

anything  of  high  importance  occurs,  like  Secretary  of  the  Treasury,  was  admin-  would  be  “thirty-threed”  if  it  were.  accent  came  to  the  offices  and  it  said 
a  revolution  or  the  assassination  of  istering  the  finances  of  the  country  badly  When  President  Carranza  was  assassi-  ^bat  the  attack  on  the  train  had  been  led 

General  Obregon.  At  these  times  there  and  l^gan  criticizing  him.  Pani  sent  nated  in  his  flight,  after  (General  Obregon  ncrsnnallv  hv  nripsts  anH  that  the  second, 

are  usually  two  censors  in  the  offices  of  word  to  him  that  if  he  did  not  stop  it  he  had  driven  him  from  the  City  of  Mexico,  had  been  wantnniv  Willed 

Excelsior  or  El  Universal,  the  two  lead-  would  put  his  newspaper,  El  Globo,  out  the  assassin  proclaimed  himself,  but  he  the^dits  This  was  with  the  Dur¬ 

ing  morning  papers  of  the  City  of 
Mexico.  The  post-office  is  distrusted, 
although  there  is  no  admission  that  letters 
are  opened;  but  no  sensible  man  sends 
through  the  mail  any  letter  that  has 

matter  in  it  that  would  be  disagreeable  to 
the  government.  When  I  left  Mexico 
two  correspondents  of  great  newspapers  in 
the  United  States  gave  me  letters  to  their 
editors  to  post  in  New  York,  which  they 
were  afraid  to  put  into  the  mail,  and  the 
father  of  a  nun  in  a  convent  in  this 
country  gave  me  a  letter  and  a  package, 
the  one  to  mail  and  the  other  to  deliver  to 
ficr  personally.  These  letters  contained 
a  description  of  things  that  were  going 
9"  in  Mexico.  Had  they  been  intercepted 
in  the  mail,  the  senders  would  have  been 
imprisoned  or  banished. 

The  censorship,  however,  at  all  times,  is 
continuing  and  acts  as  a  terror  to  the  news¬ 
papers  I'n  Mexico  and  as  a  warning  to  the 
foreign  c-jrrespondents.  It  is  understood 
that  nothing  must  be  printed  or  sent  out 
of  Mexico  t.u  be  printed  elsewhere  that  is 
displeasing  tO  the  government.  I  asked 
a  correspondent  once,  when  I  was  new 
to  the  country : 

"Why  don’t  you  send  that  in  a  letter 
to  the  paper,  if  it  w  on’t  pass  the  censor  in 
the  cable  office?” 

“M’hy,”  he  answered,  "my  paper  would 
get  back  here  in  a  week  or  so,  and  I 
would  be  ordered  out  of  the  country  as 


BASQUE  TURNS  TO  UTERATURE 


Reading  from  left  to  right,  seated,  are  Bradley  Kelly  of  King  Features, 
Paolino  Uzcndnm,  the  so-called  Basque  woodchopper,  signing  a  contract  to 
write  for  King  and  A1  Mayer,  Paolino’s  manager. 


1 


i 


A 


■  -i 

( 

1 


6 


Editor 


&  Publisher  and  The  Fourth  Estate  for  September  IS,  1928 


NEWSPAPER  ADVERTISING  TO  BE  USED 
BY  DEMOCRATS  IN  CAMPAIGN 

— ^  Evening  Transcript ;  Robert  L.  Norton, 

Further  Use  of  Medium  Promised— —^35, 000  Newspeper  Drive  Boston  Post;  W.  R.  Lynctt,  Scranton 
^  I  n  •  •  wr  j  (Ps-)  Times;  E.  VV.  Gablcman,  Cmcm- 

Credited  With  Raising  Party  Funds  Cartoonist  Enquirer;  Edward  Pinkham,  Kansas 

Appointed — Other  Publictiy  Activities  City  Star;  Qiarles  Armitage,  Buffalo 

Evening  News,  and  several  others. 

IVEWS PAPER  advertising  will  play  a  Herald  Tribune,  and  Joseph  Cowan,  men  ^d  six  ‘‘stdl”  photo- 

part  in  future  advertising  pla«  of  New  York  Daily  News.  also  will  be  .n  the  party 

the  Democratic  party,  Editob  &  Pub-  John  Crary,  New  York  Sun;  George  Joseph  L.  Coh^  personal  pubha^ 

USHER  was  reliably  informed  this  week.  D.  Morris,  hew  York  Telegram;  Irwm  representative  of  Gov.  Smith,  will  be 
The  same  source  denied  rumors  current  Thomas,  New  York  Evening  World;  publicity  direct^  of  the  train, _  assisted 
to  the  effect  that  the  Democrats  would  Harold  Brayman,  New  York  Evening  by  William  J.  Donaldson,  superintendent 
place  advertising  direct  from  national  Post;  Henry  Suydam,  Brooklyn  Eagle;  of  the  House  of  Representatives  press 
headQuarters  in  New  York.  An  agency  Nelson  Robins,  Brooklyn  Standard^  gallery,  in  charge  of  newspaper^  men, 
will  lie  appointed  shortly  to  handle  this  Union;  John  GeiSj  Brooklyn  Times;  ].  J  une  Rhodes,  in  charge  of  women  s  pub- 
political  account.  Fred  Essary,  Baltimore  Sun;  Henry  M.  licity,  and  Arthur  Bell,  m  charge  of 


political  account. 

Somewhat  of  a  mystery  is  being  made 
of  the  Democratic  advertising  plans.  It 
is  known,  for  instance,  that  a  committee 
of  seven  prominent  advertising  men, 
representing  more  than  one  agency,  have 
had  a  number  of  conferences  with  Mrs. 
Henry  Moscowitz,  director  of  publicity 
for  <^v.  Alfred  E.  Smith’s  campaign. 
The  personnel  of  the  committee,  how¬ 
ever,  is  not  being  made  public. 

At  the  publicity  offices  at  Democratic 
headquarters  in  the  General  Motors 
Building.  Editor  &  Publisher  was  in¬ 
formed  that  such  a  committee  existed 
and  was  referred  to  Dana  Skinner,  of 
t jroesbeck-Heam,  Inc.,  New  York  ad¬ 
vertising  agency  for  particulars.  Mr. 
Skinner  admitted  that  the  committee  had 


Fred  Essary,  Baltimore  Sun;  Henry  M.  licity,  and  Arthur  Bell,  in  charge  of 
Hyde,  Baltimore  Evening  Sun;  James  cameramen;  Chris  Bonsack,  manager  of 
O'Donnell  Bennett,  Chicago  Tribune;  radio  station  WNYC,  advance  man, 

making  all  arrangements  a  week  ahead 


Paul  R.  Leach,  Chicago  Daily  News. 


Walker  S.  Buel,  Clevaiand  Plain  of  the  train  for  radio  hook-ups. 

AUTOMATIC  PRINTER  NOW  USED  BY 
G.  O.  P.  TO  TRANSMIT  PUBLICITY 

“Iron  Mike*'  Running  Daily  in  Washington  Headquarters 
Sending  Material  to  Chicago  and  New  York  Offices*— 

Four  Writers  Added  to  Publicity  Staff 


vertising  agency  for  particulars.  Mr.  BY  GEORGE  H.  MANNING 

Skinner  admitted  that  the  committee  had  (Washington  Correipondent.  Eoitok  &  Publuhki) 

been  appointed  and  that  conferences  had  'WASHINGTON,  D.  C.,  Sept.  13.—  man”  has  appeared  to  represent  a  candi- 
been  held,  but  declined  to  furnish  details  W  Presidential  campaign  on  date  so  completely ;  the  first  time  a  Preti- 

without  authority  from  Mrs,  Moscowitz,  •  j  j  earnest  and  the  sneaking  cam-  dential  candidate  has  adopted  in  the  cam- 
which  he  was  unable  ,o  oblaiu  sw“S  inS  sVadie'T^anL,  Se  Paiim  the  same  practice  which  is  used  by 

Groes^ck-H^rn,  Inc.,  was  the  agency  publicity  machines  of  the  Republican  and  the  President.  Occasionally  the  “spokes- 
which  placed  the  first  ^’mocratic  adver-  ^be  Democratic  national  committees  arc  man”  is  eliminated  to  ^low  for  (hrect 
tising  in  a  large  Jist  <)f  n^spapers  ^  ^  increasing  the  activities  which  have  quotations  on  some  subjects,  but  when 
cost  of  ai^oximately  ?35,000.  The  flooded  the  Washington  news  bureaus  this  occurs,  there  is  usually  a  prepared 
present  excellent  c<>t^ition  of  the  ^vith  handouts  for  the  last  month  and  a  statement.  Answers  to  questions  asked 

cratic  treasury  which  shows  that  $455,-  by  correspemdents  remain  under  the  indi- 

797  was  coll^^  during  the  month  of  -pb^  newest  addition  to  the  Republican  quotation  rule. 

August  IS  being  credited  by  some  publicity  machine,  besides  a  few  more  Charles  O.  Gridley,  Washington  oor- 

authorities  largely  to  the  newspaper  ex-  ^j^ff  members  is  a  printer  telegraph  respondent  of  the  Portland  Oregonian  and 
penditure,  the  copy  for  which  was  a  ^bich  transmits  Republican  “news”  back  papers  in  Illinois,  sUys  at  the  Hoover 
frank  appeal  for  monetary  assistance,  ^^d  forth  between  the  Washington,  New  headquarters  on  Massachusetts  Avenue, 
The  national  committee  of  die  party  has  York,  and  Chicago  offices.  The'  “ircxi  8°*®  with  the  other  correspondents 
so  far  spent  $109,181.78  for  publicity,  in-  mike”  is  running  at  Republican  National  interview  visitors  to  Mr.  Hoover, 
chiding  printing,  postage,  etc.  Committee  Headquarters  most  of  the  day.  These  “interviews”  he  sends  to  Repubh- 

Josef  Israels,  who,  in  addition  to  radio  and  it  is  said  that  practically  everything  National  Committee  Headquartep, 


activities  of  the  party  is  in  charge  of  the  is  given  out  in  all  three  cities. 


where  they  are  mimeographed  and  dis- 


mat  services  being  issued,  this  week  ap-  This  innovation  is  believed  to  be  unpre-  tributed  to  Washington  offices  of  news- 
pointed  Harry  Bressler  the  official  car-  cedented  in  political  publicity  campaigns.  Papers  and  press  asscxriations.  He  ^so 
toonist  of  the  party.  Mr.  Bressler  will  The  Democrats  arc  receiving  by  wire  gets  out  the  hand-outs  on  the  activities 
furnish  a  claily  carttxm  which  will  be  summaries  of  publicity  distributed  in  New  of  the  nominee.  ^ 
distributed  in  matrix  form  to  1,500  York,  and  arc  mimeographing  this  ma-  Similar  “interviews  ’  are  prepared  at 
dailies.  terial  and  sending  it  to  Washington  news  headquarters  with  those  who  call  to  con- 

Mr.  Bressler  has  been  granted  a  leave  offices  along  with  the  Washington  re-  ^  with  the  campaign  manager.  Hubert 
of  absence  as  director  of  the  Star  Ad-  leases,  for  the  information  of  Washing-  Work.  ,  ..... 

craft  Service  in  order  to  take  over  this  ton  correspondents.  This  step  is  taken  The  Democrats  announced  their  radio 
political  job.  While  Nelson  Harding  of  because  most  of  the  interpretative  politi-  campai^  Saturday,  Sept.  8.  They  are 
the  Brooklyn  Eagle  was  on  vacation  this  cal  writers  not  attached  to  the  candidates  regic^lizing  most  of  their  broadcasts,  w- 
summer,  Mr.  Bressler  filled  this  position  on  their  trips  about  the  country  are  lo-  ranging  hook-ups  on  irost  campaign 
and  attracted  the  attention  of  the  party  rated  in  Washington,  and  need  the  New  speeches  so  that  they  rwch  only  the  sec- 
publicity  chiefs.  In  1916  and  1917  he  York  publicity  in  writing  their  political  f‘on  of  the  country  m  which  they  are  most 
illustrated  Arthur  Brisbane’s  Sunday  "dope  stories.”  s  and 

editorials.  He  has  contributed  frequent-  On  one  recent  day,  the  Republicans  sent  OklahcHna  speeches  are  to  be  ^oaiast 
ly  to  the  Nation  and  Editor  &  Pub-  out  nine  different  sets  of  releases.  In  ?Il  over  the  country,  while  Senat^  Rob- 
LiSHER.  each  set  were  several  different  publicity  >nson  s  speeches  are  being  broadcast  so 

More  newspaper  men  and  photograph-  ^toriw.  The  I^c«ts  districted  ^o  «  to  cover  a  radius  of  several  hundred 
.....  <1,0.,  a  sets  in  Washington  the  same  day,  mom-  nuies. 

PYecilwtal  will  '"8  afternoon  releases,  together  with  The  Democratic  allotment  for  radio  is 

w  ?  r^v  ™rtv  thi  summary  of  the  Ne^  York  hand-  to  reach  nearly  a  half  million  dollars  ffiis 

York  with  Gov.  Smith  aixl  his  party  whereas  it  was  only  $40,000  in  1924. 

Sunday.  Sept.  16,  for  a  swing  through  Charles  S.  Hayden,  Washington  In  addition  to  the  broadcasts  of  the  cam- 

tne  west.  correspondent  for  newspapers  in  Arkan-  paign  speeches,  the  Democrats  will  have 

cons«t  C  ffie  ^ivate  Tennessee,  Missouri,  and  Texas,  and  a  series  of  half-hour  hook-ups  where  en- 
Mr  St.  Nicholas,  owned  by  William  F.  Gates,  Washington  corres-  terUinment  and  campaign  speeches  will 

Kenny,  and  a  drawing  room  observation  ponj^nt  of  Tennessee  and  Florida  papers,  be  used,  thus  following,  as  the  announce- 
mr  for  the  gownors  pafty;  a  dub  working  on  publicity  at  the  Washing-  ment  said,  “the  precedent  of  modem  ra- 
Pullman,  in  which  Gov.  Smith  will  hold  office  of  the  Democratic  National  dio  merchandising  through  entertainment 
conferences  with  the  newspaper  corre-  Committee.  Mr.  Hayden  conferred  with  to  ‘sell’  the  Smith- Robinson  ticket  to  ffie 
spondents;  a  fully  quipped  work  car  for  publicity  suff  in  New  York  public.” 

newspa^r  men  with  typewriters,  etc ;  Q^y  The  Democrats  will  seek  to  reach  the 

three  Pullman  compartment  tars  for  ^  decided  difference  between  the  way  feminine  radio  audience  through  a  series 
newspapCT,  movie  and  camera  men;  Republican  and  the  Democratic  com-  of  morning  half-hour  programs  in  which 
(finer,  office  car  with  mimeograph  ma-  are  handling  their  publicity  on  the  most  prominent  women  Democrats 

chines,  literature  and  other  equipment;  jhc  Presidential  candidates  lies  in  the  of-  "ill  address  the  women  voters  during  the 
baggage  car  and  extra  sleeping  c»r.  j^r  of  Mr.  Hayden  and  Mr.  Gates  to  at-  last  weeks  of  the  campaign. 

The  newspaper  party  will  be  made  up  tempt  to  get  for  Washington  correspond-  “This  schedule  will  be  intensified  until 
as  follows:  Paul  Haupert,  D.  H.  Oliver  ents  direct  quotations  from  Governor  Al-  a  veritable  barrage  of  radio  propaganda 
and  Martha  Dalrymple,  Associated  fr^  E.  Smith  on  any  subject  on  which  will  be  laid  down  in  the  final  few  days 
iPress;  Thomas  L.  Stokes,  United  Press;  the  correspondent  desires  to  write.  before  election,”  the  statement  of  the 

George  R.  Holmes,  International  News  Herbert  Hoover,  on  the  other  hand.  Democratic  National  Committee  said.  No 
Service;  Fraser  Edwards,  Universal  holds  press  conferences  while  he  is  in  announcement  has  been  made  here  on 
Service ;  Albert  Warner,  New  York  Washington,  but.  like  President  Coolidge,  newspaper  advertising  to  be  used  in  the 
Times;  Ernest  K.  Lindley,  New  York  refuses  to  be  quoted  directly.  This  is  be-  campaign. 

World;  Theodore  C  Wallen,  New  York  lieved  to  be  the  first  time  the  "spokes-  Recent  additions  to  the  Republican  pub- 


Kecent  additions  to  the  Republican  pub¬ 


licity  staff  imdude:  John  Luddy,  former^ 
of  the  Washington  Times,  and  more  tt- 
cently  of  the  Buffalo  Evening  News; 
Harry  Rogers,  who  formerly  operated  a 
foreign  news  service  in  W’ashingtoo; 
Mrs.  Alice  Fox  Pitts  of  the  Buffalo  Evi- 
ning  News,  who  “interviews”  the  women 
callers  at  headquarters ;  and  Sanford  Jar¬ 
rell,  who  is  the  "contact  man”  for  newi. 
paper  men  on  the  Curtis  train.  Mr.  Jar 
rell  has  been  working  in  the  Chicago  of¬ 
fice. 

This  is  in  addition  to  approximately  a 
dozen  who  went  on  the  staff  when  the 
headquarters  were  first  opened  up  for 
real  work  in  July,  with  Henry  J.  .Mien, 
former  Governor  of  Kansas,  as  national 
publicity  director,  and  Alfred  H.  Kirch- 
hofer,  managing  editor  of  the  Buffalo 
Evening  News,  as  editor  of  the  publicity 
service. 

TELEGRAPHERS  DISCUSS 
“MUX”  PROBLEM 

Attempt  to  Bar  Printer  Operetori  fron 

Union  Fails  at  Annual  Conven¬ 
tion  in  Chicago 

The  problem  of  printer  machines  and 
their  effect  on  Morse  telegraphers  came 
up  for  discussion  at  the  fourteenth  regn- 
lar  convention  of  the  Commercial  Tele¬ 
graphers’  Union  of  America,  held  in 
Chicago  Sept.  10  to  14.  A  resolution 
proposing  that  machine  operators  be 
denied  membership  in  the  union  waa 
defeated  by  a  large  majority,  after 
lengthy  arguments  in  which  many  diver¬ 
gent  opinions  were  expressed  on  the 
course  to  be  taken  by  the  union  on  the 
question  of  automatic  telegraph.  Mem¬ 
bers  of  the  C.  T.  U.  A.  seemed  agreed 
that  the  problem  of  the  printer  machines 
is  one  which  requires  action,  but  differed 
on  the  course  to  be  taken. 

One  view  expressed  was  that  a  study 
ought  to  be  made  by  the  C.  T.  U.  A.  of 
the  question  of  automatic  telegraphy  and 
a  comprehensive  report  made  at  a  later 
date,  after  all  angles  had  been  gone  into. 
Another  view  was  that  it  is  impossible  to 
impede  progress  and  the  printer  machines, 
an  example  of  progress,  are  here  to  stay. 

Accormng  to  S.  J.  Konenkamp  of 
Chicago,  past  president  of  the  C.  T. 
U.  A.,  more  than  75,000  commercial 
telegraphers  of  the  United  States  and 
Canada  are  faced  with  the  necessity  of 
adjusting  themselves  industrially  to  new 
methods  of  communication  brought  about 
by  the  introduction  of  automatic  tele- 
graphy. 

Roscoe  H.  Johnson,  international  presi¬ 
dent  of  the  C.  T.  U.  A.,  resigned  hii 
office,  effective  at  the  adjournment  of  th( 
convention  in  Chicago,  to  enter  the  em¬ 
ploy  of  the  United  Press  in  Chicago  ai 
chief  operator  of  the  Central  divisioa 
Mr.  Johnson  for  several  years  before  the 
world  war  was  with  the  United  Pr^ 
but  was  commissioned  a  captain  durinf 
the  war  and  went  to  France.  On  hii 
return  he  assumed  the  position  of  presi¬ 
dent  of  the  C.  T.  U.  A.,  which  he  hai 
held  ever  since. 

More  than  200  delegates  from  the 
United  States,  Canada  and  the  Canal 
Zone  were  in  attendance  at  the  con¬ 
vention. 

TO  BUILD  NEW  PLANT 

Rockford  (III.)  Republic  Buys  NdA 
tional  Property  for  Building 

Plans  for  a  new  plant  are  being  p^^ 
pared  for  the  Rockford  (Ill.)  Daily  Rt- 
public  and  a  site  for  the  new  building 
was  purchased  by  the  publishers  Sept.  10. 
The  property  adjoins  the  present  plant 
which  will  be  retained  and  remodeled  in¬ 
to  business  offices  and  editorial  rrxHiis. 
The  new  structure  will  accommodate  new 
presses,  the  composing  room,  paper  stor¬ 
age,  circulation  department  and  auto  (k- 
livery  space. 

Construction  of  the  new  building  wiH 
begin  as  soon  as  the  property  is  cleared 
it  was  announced  by  H.  M.  Johnstc* 
general  manager.  The  Republic  was  par- 
chased  recently  by  T.  B.  Thompson, 
editor,  and  Mrs.  Ruth  Hanna  Mc¬ 
Cormick. 


HNNERAN  NEW 


New  York  Times  Man  Succeeds  Walter  Murdock  of  Detroit  Free  Press,  Resigned — Issues  Call  For 
More  Rigid  Censorship  of  Copy — Backs  Proposed  Classified  Law 


JOHN  A.  FINNERAN,  classified  ad-  discriminating  in  the  types  of  advertis-  less.  The  Majestic  Eight  is  the  only  auto- 

vertising  manager  of  the  New  York  ing  it  accepts  will  win  out  in  the  long  mobile  on  the  market  for  you  to  buy.’ 

Timts  was  elected  president  of  the  Asso-  run.  Readers  will  eventually  turn  to  the  “4. — Security  offerings  of  bucket  shops 
dston'of  Newspaper  Oassified  Adver-  paper  in  which  they  have  implicit  confi-  for  the  purple  of  obtaining  financial 
tiling  Maiugers  at  a  meeting  of  the  dence.”  share, 

board  of  directors  of  that  group  this  Mr.  Finneran,  m  his  first  message  to  This  stock  will  sell  for  $500  as  soon  as 

veek.  He  succeeds  Walter  Murdock  of  the  members  of  the  Qassified  Managers’  mine  starts  producing.’ 

the  Detroit  Free  Press,  who  resigned.  .  —  1 


SENSATION  BARRED  IN 
DAILYS  CRUSADE 


Facts  and  Figaraa  Shoariag  Local  Elac' 
trie  Rata*  Too  High  Proaontad 
in  Cold,  Analytical  Fashion 
hy  Utica  Praas 


“If  the  advertising  columns  of 
newspapers  are  to  keep  abreast 
of  the  news  columns  for  ac¬ 
curacy  and  truth,  it  is  essential 
that  all  advertisements  sub¬ 
mitted  be  subjected  to  closer 
scrutiny  than  has  been  prac¬ 
ticed  up  to  the  present  time.” — 
John  A.  Finneran. 


Something  new  in  editorial  crusades 
was  tried  recently  by  the  Utica  (N.  Y.) 
Daily  Press,  when  that  daily  attacked 
local  electric  rates  as  too  high,  but  with¬ 
out  sensational  headlines  or  fiery  news 
stories  and  editorials. 

A  series  of  articles  was  run,  each  of 
them  written  in  cold  text-book  fashion, 
with  intricacies  of  electric  rates  reduced 
to  as  simple  language  as  possible.  Several 
tabulations  were  the  nearest  approach  to 
illustrations. 

The  scries  came  as  a  surprise  to  readers 
who  found  the  first  article,  Aug.  29,  under 
a  two-column  front-page  head  “Announce¬ 
ment,"  with  an  eight  line  lead  set  in 
10-point  two  columns,  while  the  balance, 
which  filled  two  columns  on  the  front 
page,  was  set  one  column  in  regular 
type  indented.  The  remaining  stories 
were  run  daily  on  inside  pages  under 
modest  two-column  heads  indicating  the 
subject  treated.  They  were  arranged  in 
sequence  such  as  to  arouse  cumulative 
interest,  rather  than  to  stimulate  im¬ 
mediate  interest  by  "smashing”  treatment. 

The  series  started  with  mention  of 
some  of  the  political  sidelights  bearing 
on  the  electric  industry,  such  as  the  choice 
as  Republican  state  chairman  of  H. 
Eklmund  Machold,  president  of  the 
Northeastern  Power  Corporation  (who, 
incidentally,  resign^  as  such  when  he 
took  the  political  job.)  Hydro-electric 
development,  mergers  of  electric  interests, 
etc.,  were  then  discussed,  thus  forming 
a  background  for  the  subject  of  lighting 
and  power  rates  in  Utica.  For  a  day  the 
series  deviated  by  discussing  the  Public 
Service  Commission  and  its  attitude  in 
the  recent  Brooklyn  ^ison-Consolidated 
Gas  merger,  and  describing  how  a  clerical 
error  in  the  commission's  office  caused  it 
to  suspend  new  suburban  rates  filed  by 
the  Utica  Gas  &  Electric  Company.  The 
financial  set-up  of  the  Utica  Company, 
as  well  as  of  the  Mohawk  Power  C6r- 
poration  which  controls  it,  was  gone  into 
at  some  length.  Next  came  the  actual 

_  „  „  comparisons  of  rates. 

dealers  in  go^s,  wares,  merchandise  or  Paul  B.  Williams,  editor,  in  discussing 
service  operating  as  ‘private  individuals.’  the  Press’  method  of  hanging  the  sub- 
“Each  classified  advertisii^  manager  ject,  said: 
member  of  the  association  will  receive  a  "We  have  been  hearing  much  grumb- 
copy  of  this  law  for  his  consideration  ling  about  electric  rates  in  Utica  for 
and  if  the  laws  of  his  city  or  state  with  several  years  and  decided  to  give  the 
respKt  to  fraudulent  or  misleading  ad-  subject  an  airing.  It  has  not  &en  our 


York  Better  Business  Bureau,  the  New 

York  Publishers’  Association  and  the  New  Association,  urged  them  to  exercise 
York  Qassified  Advertising  Managers’  greater  care  in  censoring  copy.  His  mes- 
Aiiociation.  It  will  be  introduced  at  the  sage  follows: 

nat  session  of  the  New  York  SUte  leg-  "It  is  with  a  deep  sense  of  gratitude 
blature  at  Albany  in  January.  that  ’  I  acknowledge  the  honor  bestowed 

Censorship  of  objectionable  or  mislead-  upon  me  by  the  directors  in  naming  m< 
ing  advertising  is  one  of  the  greatest  president  of  the  Association  of  News- 
pi^lems  confrcMiting  classified  managers,  paper  Qassified  Advertising  Managers. 
Ur.  Finneran  thinks.  It  is  his  belief  that  “There  are  a  large  number  of  news- 


A.  J.  KOBLER  QUITS  AMERICAN  WEEKLY  J  >» >»»  *•'-  HEARSPS  SON  NOW  CUB 

^  lars,  you  the  other  half.  m.i  v  » 

“That’s  how  the  energetic  young  man  ON  N.  i ,  AMEIRICAN 
got  himself  a  job. 

“Now  a  page  of  color  in  the  American 
Weekly  costs  $15,000  inside  and  $17.- 
500  outside.” 

Before  he  became  associated  with  Mr. 

Hearst  and  the  American  Weekly,  Mr, 

Kobler  was  for  eight  years  with  the  old 
New  York  Globe. 

Mr.  Town,  one  of  Mr.  Hearst’s  highest 
executives,  joined  the  Hearst  organization 
“}  about  six  years  ago.  Previously  he  was 
general  manager  of  the  Shaffer  group  of 
,  newspapers. 


Wm.  Randolph  Jr.,  Covering  City  Ha| 
After  Return  from  Honeymoon 
Trip— “Not  a  Stunt,” 

He  Says 


D.  E.  Town  Succeeds  Him  as  President — Berkowitz  Remains 
Advertising  Manager  — New  Owner  of  Tabloid 
Outlines  Editorial  Policies 


William  Randolph  Hearst,  Jr.,  secoid 
son  of  W.  R.  Hearst,  started  work  os 
his  father’s  New  York  American  tfaii 


JOIN  IN  NATIONAL  HELD 


Tacoma  Newt  Tribune  and  Ledger 
Selling  as  One  Paper 

Frank  S.  Baker,  president  and  pub¬ 
lisher  of  the  Tribune  Publishing  Company 
of  Tacoma,  Wash.,  this  week  announced 
that  the  Tacoma  News  Tribune  and  the 
Tacoma  Ledger,  which  have  heretofore 
been  sold  separately  in  the  national  held, 
will  be  sold  as  one  paper.  The  News 
Tribune  national  advertising  representa¬ 
tives  will  assume  charge  of  the  Tacoma 
Morning  Ledger  and  the  Tacoma  Sunday 
Ledger  in  the  national  held.  This  account 
will  be  handled  by  David  J.  Randall  & 
Co.  of  New  York,  Ford  Parsons  Com¬ 
pany  of  Chicago  and  R.  J.  Bidwell  Com¬ 
pany  of  San  Francisco. 


W.  R.  Hearst,  Jr. 


NINE  JOIN  COAST  GROUP 


A.  J.  Kobler 

Ambassador  to  Peru,  has  been  president  which  expresses  something  that  is  on  his 
since  last  March.  David  E.  Town  will  own  mind  but  which  he  has  been  unable 
succeed  Mr.  Kobler  as  president  of  the  to  express,  an  editorial  that  causes  him 
American  Weekly,  at  the  same  time  con-  to  exclaim,  ‘Well,  that  is  ritfht!’ — that  is 
tinuing  as  chairman  of  the  Hearst  execu¬ 
tive  council.  Mortimer  Berkowitz  will  . .  .  _ 

continue  as  advertising  manager  of  the  like.’’ 

American  Weekly.  j .  .  -  . .  .  .  . 

Mr.  Kobler  announced  that  Walter  from  the  American  Weekly  in  full  page  _  .  _  _ ,  _ 

Howey  would  remain  as  editor  of  the  advertisements  in  New  York  newspapers  Odium,  publisher ;  Victoria  Colonist,  J.  L. 
Mirror,  and  George  d’Utassy  as  business  on  ^  -j  -—  .  ,..  .  . 

manager. 

In  an  exclusive  Editor  &  Publisher 
interview  Mr.  Kobler  declared  that  his 
purchase  of  the  Mirror  had  been  nego¬ 
tiated  with  Mr.  Moore  by  cables  to  past  11  years. 

Peru  and  with  a  representative  in  New  ,  Of  the  Mirror  he  said : 

York  for  more  than  a  month.  He  would  “I  believe  that  this  property  has  great 
not  disclose  the  consideration  involved.  possibilities  in  this  metropolitan  field,  and 

Whispers  have  persisted  in  newspaper  if  capital,  experience  and  enthusiasm  are  _  _ 

offices  ever  since  Ambassador  Moore  the  touchstones  of  success,  I  can  promise  Harris,  publisher, 
bought  the  Mirror  that  the  transaction  the  greatest  city  in  the  world  a  news- 
was  nominal  only,  and  that  William  Ran-  {taper  created  in  its  own  spirit 
dolph  Hearst  was  still  the  actual  owner  “As  fast  as  their  present  engagements 
of  the  tabloid  which  he  established  for  permit,  I  am  bringing  into  association  the 
his  son  George  in  June,  1924.  If  similar  ablest  and  most  resourceful  group  of 
talk  might  follow  his  purchase  of  the  available  journalists, 
paper,  Mr.  Kobler  wanted  to  prevent  it  "I  only  bespeak  the  patience  of  friends 
at  the  start.  and  public  for  time  to  ‘Build  My  Rome.*  ” 

“I  can’t  help  what  people  may  say,”  .\rthur  Brisbane,  in  his  column  “To- 
he  declared.  “I  tell  the  truth.  I  have  day”  commented  on  Mr.  Kobler’s  plans, 
bought  the  paper  myself,  with  no  asso-  “Success  to  an  appallingly  energetic 
ciates,  with  my  own  money,  and  I  am  citizen,”  he  wrote.  ‘ 

solely  responsible  for  it.  Anything  to  “Youth  that  asks  ‘How  can  a  young  . 

the  contrary  is  not  true.  man  get  along  nowadays  ?’  please  observe  ‘ 

‘‘I  am  no  longer  connected  with  the  how  Kobler  created  for  himself  a  job  on  ' 

Hearst  organization.  I  bought  the  good-  the  American  Weekly  that  soon  paid  him 
will,  plant,  and  all  the  assets  of  the  New  twice  as  much  as  tlM  peoi^e  pay  the  ^ 

York  Daily  Mirror,  and  none  of  its  lia-  President  of  the  United  States  and  a  , 
bilities.”  good  deal  more. 

Mr.  Kobler  declared  he  intended  to  “Kobler  told  W.  R.  Hearst,  owner  of  ' 

make  an  “interesting  and  different  paper”  the  American  Weekly,  ‘I  would  like  to  ‘ 
of  the  Mirror,  but  added  that  he  would  run  your  color  advertisi^.* 
continue  it  in  tablind  form.  “  ‘What  nukes  you  think  you  can  get 

“In  a  city  where  2,000.000  people  ride  color  advertising?’  asked  Hearst. 
in  the  subways  and  street  cars  daily,  the  “  ‘This,’  said  Kobler  hauling  out  sev- 
small-sized  paper  is  the  ideal,”  he  said.  eral  contracts  for  full  page  coltM*  adver- 
“It  has  dways  seemed  to  me  that  a  tisements.  Kobler  got  the  advertising  be- 
publisher  is  a  merchant  of  news.  Only  fore  applying  for  the  job. 
the  foolish  merchant  tries  to  force  his  “How  much  salary  do  you  want?” 
customers  to  buy  what  they  don’t  want,  asked  Hearst.  J.  K.  W.  Trueman,  advertising  repre- 

The  successful  merchant  is  the  one  who  “  ‘No  salary,’  said  Kobler,  ‘Look  at  sentative  of  the  London  Daily  MM  in  th< 

supplies  the  goods  his  customers  like,  these  contracts.  They  call  for  $5,000  a  United  States,  with  offices  in  New  York 

Similarly  the  successful  news  merchant  page,  whereas  your  rate  now  is  $4,000  a  sailed  for  London  Sept.  9  for  a  month’s 

prints  the  kind  of  news  his  siAscribers  page.  I  want  to  make  the  rate  ^,000,  visit. 


Secretary  of  Pacific  Northwest  News-  I.ISHKR  that  he  inter 
papers  Adds  Members  branch  of  the  newsf 

W.  G.  Hooker,  secretary  of  the  Pacific  Aftcr^'l  sp^^^a^ 
Northwest  Newspaper  Association  with  u  {{ 
what  I  mean  by  a  newspaper  merchant  offices  at  Spokane,  Wash.,  has  completed  jq  jeam  how-to  cove 

supplying  the  goods  his  customers  will  a  trip  through  British  Columbia  during  denartment  ritv 

which  he  secured  for  the  association  the 

Mr.  Kobler  announced  his  resignation  memberships  of  the  following  news-  thing 
.  T- -  ‘  "  •  “=  papers:  Star,  WcXpr  _W.  ..jhij 

i  Thursday  this  week.  In  the  adver-  Tait,  general  manager;  Victoria  times,  Yol^*^*no^*and  stav"' 
tisement  which  was  headed  “Down  the  W.  B.  Montcith,  general  manager.  until  T  make  irnnH 

Pilot’s  Ladder”  in  which  he  told  of  the  New  IVestminster  British  Columbian,  work  and  after  I  get 

success  that  had  followed  his  manage-  J.  D.  Taylor,  publisher;  Nanaimo  Free  i  hone  to  amnnnt  tr. 
ment  ^of  American  Weekly  during  the  Press,  Thomas  R.  Booth,  publisher;  American.” 

Nanaimo  Herald,  R.  R.  Hindmarch,  pub-  The  young  newspa] 

p  t7  D  I  attended  the  Universit' 

Nelson  News  F.  F.  Payne  general  has  just  returned  froi^ 

manager;  Kamloops  Sentinel,  Ralph  E.  jn  Eurone  with  hi«  hi 

White,  publisher ;  Vernon  News,  W.  S.  Alma  \^lker  of  Pi^ 


LOUIS  BOONE  TO  COAST 


FLORIDA  DAILIES  MEET 


States  Army  during  the  World  War,  *  wsiness  session  following  a  s<mal  gatk 
joined  the  advertising  staff  of  the  Chicago  night  at  St.  Augustine  tjcach 

American  with  whi^  he  was  associated  ®^'’*rtising  matters  aw 

until  a  short  time  ago  when  he  joined  ^  problems  of  the  daily  news(i^j 


/V  ^  . 


A  Real  Foundation 


Sixty-three  years  of  service  to  its  city 
and  state  has  given  the  Florida 
Times-Union  a  real  foundation  for 
building  in  the  future.  Sixty-three 
years  of  constant  progress  has  laid  ^ 

a  groundwork  which  has  made  the  ^ 

Florida  Times-Union  the  greatest 

newspaper  in  its  state. 

Stone  by  stone  through  six  decades 
the  Florida  Times-Union  has  built 
this  foundation  of  progress  and  serv¬ 
ice  on  the  confidence  of  its  readers. 

The  result  is  that  today  the  Florida 
Times-Union  is  predominant  in 

Jacksonville  and  widely  read 
throughout  Florida. 

^  But  more  important  still,  the  founda- 
tion  for  continued  progress  and  bet- 
ter  service  is  cemented  by  the  years 
of  alert  attention  the  Times-Union 
has  given  to  its  readers  and  its  ad- 

^  vertisers.  * 

Holding  readers  loyal  to  a  news- 

paper  for  sixty  years  or  more — and 
winning  new  readers  year  by  year — 
achievement  which  only  a 
newspaper  with  a  real  foundation 
could  attain.  Naturally,  national  ad- 
vertisers  recognize  the  value  of  such 
reader  confidence,  and  the  Florida 
\  Times-Union  is  their  first  choice 
>1  ,  in  Florida. 


®he  MoriAaltoef "  Jtolon 


JACKSONVILLE.  FLA. 


R.pr....t.d  br  REYNOLDS-FITZGERALD,  Inc.  (Formerly  B«nj«min  &  IC«ntnor  Company) 

^  _  .  . _  ii«f  n>  Rk  ian  Traacikco  ..  •• 

T«k..  t  W.rt  Wtk  St.  CMom*  ..  Mi  «.  WakMk  Aw.  rhlUd*lpkl»  ..  ISM  OhMtavt  K.  Iw  Am^  ••  ■*' 


or  & 


HEARS 


>  f  - 

I  -k 

A  -  ■ ' 


Men  build  bridges  and  It  becomes  great  because  its  ser- 
locomotives,  ships  and  vice  is  great,  and  its  growth  and 
wharve  factories  and  prestige  are  in  direct  proportion 
'warehouses — because  to  the  service  it  renders, 
these  things  serve  them.  All  in-  reason,  the  Hearst 

stitutions  are  me^ured  by  their  Newspapers,  which  for  forty- 
service  to  mankind.  Steel  rails  years  have  devoted  them- 
and  copper  wires  have  stretched  to  the  interests  of  the 

out  to  every  nook  and  corner  public,  have  been  the  champions 
of  the  world,  not  because  the  ^f  the  American  citizen  and 
railroad  and  the  telephone  are  have  put  his  welfare  and  his 
marvelous  inventions,  but  be-  happiness  above  all  else,  have  be¬ 
cause  they  give  a  needed  and  come  the  greatest  and  most  pow- 
admirable  service.  erful  newspaper  organization 

Of  all  institutions,  that  most  world, 

closely  linked  with  the  lives  of  They  comprise  twenty -eight 
men  and  women,  more  used  by  newspapers — with  a  circulation 
them  and  of  more  value  than  of  over  five  million  and  they 
any  other,  more  helpful,  more  have  gained  and  hold  their  vast 
far-reaching  in  its  army  of  more  than 

influence,  and  more  twenty  million  read- 

potent  in  its  results,  |  ers  because  they  have 

is  a  good  newspaper,  fjjf  r  /  f  ^  never  betrayed  them. 


scRviee 

XPUBUC/ 


Romances  of  American  Journalism 


By  W.  G.  SUTLIVE 


was  cured  of  that,  but  I  never  let  the 
idea  get  away  from  me. 

“I  continued  as  office  boy  until  Mr. 
Holliheld  made  me  foreman  of  the 
make-up.  I  was  still  quite  a  youngster. 

I  swejrt  the  office,  trimmed  the  Kimpi 
for  30  printers  and  made  up  the  forms. 

I  continued  doing  that  until  mailiines 
were  brought  to  the  Telegraph  and  I 
became  a  machine  operator." 

Tlien  came  the  only  break  in  Mr. 
Anderson’s  long  connection  with  the 
paper.  He  went  off  on  a  "tramp"  and 
worked  in,  Louisville,  Nashville,  then 
came  back  to  Macon  and  worked  on  the 
Evening  News  for  about  six  weeks.  In 
1892  he  went  to  New  York  and  worked 
on  the  Herald,  the  World  and  the 
Recorder  as  a  machine  operator. 

After  he  had  been  away  two  years 
Mr.  Allen,  who  had  inspired  him  to  own 
the  Telegraph  some  day,  bought  the 
paper  and  wrote  and  asked  Mr.  “V\ .  T," 
to  come  back  to  the  paper  as  foreman 
of  the  composing  room. 

“I  came  back  and  I  worked,"  Mr. 
Anderson  declares.  “I  did  something  of 
everybody’s  job.  Anything  undone,  I  did. 

1  even  made  the  weather  forecasts  when 
they  failed  to  arrive  in  time  from  the 
weather  bureau.  I  would  just  go  out 
and  look  at  the  stars  and  predict  the 
weather. 

“It  was  at  a  time  when  the  Telegraph 
didn’t  have  money  enough  to  keep  a  full 
force,  and  one  man  had  to  do  many 
things. 

“One  night  there  wasn’t  any  editorial 
copy,"  Mr.  Anderson  related.  “I  went  to 
the  room  where  the  editorial  writer 
worked  and  found  him  on  the  floor  with 
his  feet  in  the  chair.  He  was  drunk 
as  a  ‘biled’  owl.  His  head  was  waving 
back  and  forth.  I  knew  I  would  never 
get  any  editorials  from  him,  and  I  knew, 
too,  I  couldn’t  go  to  press  unless  I  got 
some  paper  and  tried  to  clip  some  non- 
commital  editorials  that  would  not  clash 
with  the  Telegraph’s  editorial  policy.  At 
the  top  of  each  clipping  I  wrote,  that 
commenting  on  such  and  such  a  subjert 
the  Omaha  Bee,  or  whatever  paper  it 
happened  to  be,  very  interestingly  says 
the  following.  And  then  the  <  editorial 
would  follow.” 

Such  loyalty  and  devotion  and  ability 
to  do  hard  work  of  course  attracted 
the  attention  of  those  who  were  in  au¬ 
thority  over  Mr.  Anderson. 

Charles  Rittenhouse  Pendleton.  * 
GcOTgian  of  great  force  and  marked 
ability,  was,  by  this  time,  the  controlling 
force  in  the  Telegraph.  In  1898  he 
spoke  to  Mr.  Anderson  about  buying  an 
interest  in  the  paper.  The  young  man 
hesitated.  He  didn’t  have  any  money. 
Mr.  Pendleton  offered  to  sell  him  $10,000 
worth  of  stock  in  the  paper.  Depending 
upon  his  good  name  to  aid  him  in 
getting  the  money  together  young  Ainler- 
son  went  to  the  president  of  the  Old 
Commercial  National  Bank  of  Macon 

_  — — _ _  _ K-  asked  him  to  lend  him  $10,000.  The 

n  like  a  mouse  and  slipped  banker  said  he  couldn’t  do  it,  but  when 
the  hook.  As  I  turned  to  he  heard  Mr.  Anderson’s  story,  he 
n  said :  ‘I  beg  your  pardon,  promised  to  lend  him  $5,000  on  $10,000 
I  don’t  believe  I  know  your  block  of  Macon  Telegraph  stock.  Hack 
went  Mr.  Anderson  to  Mr.  Pendleton 
“Now  just  think  of  a  man  in  that  fold  him  he  would  give  him  $5,000 
position  speaking  to  a  fourteen-year-old  <^®*h  and  his  note  for  $5,000,  and  Mr. 
office  boy  like  that.  It  made  a  great  Pendleton  delivered  the  stock, 
impression  on  me  and  influenced  my  That  was  the  way  he  became  a  st<^)ck- 
entire  life.  I  have  always  tried  to  be  hojder  in  the  Telegraph.  Later  he  ac- 
courteous  to  everyone.  quired  more  stock,  and  When  Mr. 

“I  told  him  my  name  was  Willie  Pendleton  died  he  became  general  man- 
Anderson  and  he  said,  T’m  glad  to  make  *Ker  of  the  Telegraph.  In  1914  he 
your  acquaintance.  I  hope  you  will  be  bought  all  the  Pendleton  stock  and  thus 
with  the  Telegraph  a  long  time  and  that  became  the  editor  _arid  publisher  .ud 
we  will  always  be  friends.’  president  of  the  publishing  firm.  He  naid 

“Right  at  that  very  moment  was  born  $100  per  share  for  his  first  $10,000  worth 


64‘W^HAT  does  Bill  Anderson  say  in 

^  the  Macon  Telegraph  this  morn¬ 
ing  ?’’ 

Thats  a  daily  query  in  many  sections 
of  Georgia.  It  comes  from  the  man  in 
the  small  town  and  the  man  in  the  city 
and  especially  from  those  who  are  in¬ 
terested  in  public  questions  and  political 
affairs  in  Georgia.  It  is  a  daily  query 
because  there  is  a  great  desire  on  the 
part  of  several  thousand  Georgians  to 
know  with  the  beginning  of  the  day 
whether  “Bill  Anderson  has  broken 
loose  again." 

Wiliam  Thomas  Anderson  is  the  editor 
and  publisher  of  the  Macon  Telegraph, 
and  he  is  a  Georgia  journalistic  free 
lance.  No  one  ever  knows  what  his 
editorial  page  is  going  to  announce  and 
nolKxly  can  forecast  what  his  news  col¬ 
umns  are  going  to  print  to  make  Georgia 
sit  up  and  take  notice  for  24  hours  or 
longer. 

This  is  largely  liecause  as  a  youth 
“Bill”  Anderson  took  a  solemn  obligation 
that  he  would  not  tell  anyone  in  advance 
what  he  intended  to  do.  His  keenest 
disapiiointment  as  a  boy  came  from  the 
fact  that  he  took  the  whole  town  ^ 
Hawkinsville,  Ga.,  into  his  confident* 
once  and  had  to  go  back  in  a  day  or 
so  and  do  a  lot  of  explaining. 

“That  taught  me  a  lesson  early”  says 
Mr.  Anderson.  “It  was  to  keep  my  own 
counsel  and  do  things  without  telling 
anybcxJy  what  my  intentions  were.” 

Mr.  Anderson  began  his  newspaper 
career  as  a  boy  of  11.  He  entered  the 
office  of  the  Hawkinsville  (Ga.)  Dispatch 
to  learn  the  printer’s  trade.  He  stuck 
at  it  manfully.  And  why  shouldn’t^  he? 
Wasn’t  he  getting  a  lot  of  experience 
and  what  was  more  to  the  point  $1  a 
week  in  real  cash.  That  was  the  agree¬ 
ment  with  the  editor  and  owner  of  the 
EHspatch.  One  dollar  paid  in  hand  every 
Saturday  night. 

Bill  progressed.  The  outside  world 
heard  about  him.  He  had  a  brother, 
Eugene,-  who  was  employed  as  a  printer 
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WALTER  STRONG  ELECTED  CHAIRMAN 
OF  I.  A.  A.  BOARD  OF  GOVERNORS 

Publisher  of  Chicago  Daily  News  Declares  Meeting  Marks 
New  Era  in  Organized  Advertising — Club  Interest 
Stressed  at  Executive  Meeting 


^^ALTER  A.  STRONG,  publisher  of 
”  the  Chicago  Daily  News,  was 
elected  chairman  of  the  newly  constituted 
board  of  governors  of  the  International 
Advertising  Assrjciation  at  its  first  meet¬ 
ing  held  in  New  York  Sept.  13-14. 

Thirteen  men  and  one  woman,  all 
prominent  in  the  world  of  advertising. 


to  play  host  to  advertising  men  of  the 
world  in  convention  next  year.  The 
Germans  want  to  make  their  fellow  citi¬ 
zens  “advertising  conscious.” 

The  Advertising  Qub  of  Minneapolis 
made  the  definite  guarantee  of  $15,000 
to  be  paid  the  association  for  convention 
expenses,  $10,000  in  advance  in  three  in¬ 


SEATED  <  L.  to  R.)  W.  Frank  McClure,  vice-president  of  Albert  Frank  & 
Co.,  Chicago;  Clinton  F.  Berry,  vice-president  of  the  Union  Trust  Company, 
Detroit;  C.  C.  Younggreen,  of  KJau-Van  Pietersom-Dunlap-Younggreen,  Inc., 
Milwaukee,  and  I.  A.  A.  president;  Walter  A.  Strong,  publisher  of  the  Chicago 
Daily  News  and  chairman  of  the  I.  A.  A.  governing  board;  Major  P.  F. O’Keefe, 
President  of  P.  F.  O'Keefe  Advertising  Agency,  Boston;  Francis  H.  Sisson, 
vice-president  of  the  Guaranty  Trust  Company,  New  York;  John  Benson, 
president  of  the  .American  Association  of  Advertising  Agencies;  O.  C.  Harn, 
managing  director  of  the  Audit  Bureau  of  Circulations,  Chicago.  Standing: 
Earle  Pearson,  manager  of  I.  A.  A.;  N.  H.  Barnes,  director  of  the  Bureau  of 
Education  and  Research;  J.  H.  Bragdon,  publisher  of  the  Textile  World,  New 
York;  Don  Francisco,  vice-president  of  Lord  &  Thomas  and  Logan,  Los 
Angeles;  Samuel  R.  McKelvie,  publisher  of  the  Lincoln  Nebraska  Farmer;  and 
H.  R.  Swartz,  R.  Hoe  &  Co.,  Inc. 


attended  the  sessions,  which  were  execu¬ 
tive.  The  fourteen  represented  the  five 
officers  of  I.  A.  A.  and  eight  of  17  mem¬ 
bers  of  tlie  new  governing  Ixiard,  and 
Farle  Pearson  I.  A.  A.  managers. 

Mr.  Strong,  after  his  election,  asserted 
that  the  meeting  “marked  a  new  era  in 
orga;  '.’ed  advertising.” 

“We  .ire  making  a  concentraed  effort 
to  devise  ways  and  means  to  improve  the 
power  of  ad'  ertising,  to  make  it  more 
profitable  for  those  engaged  in  phases  of 
advertising  itseU.  and  also  to  maintain 
and  increase  pui  lie  confidence  in  adver¬ 
tising,”  he  said.  “We  want  to  co-ordinate 
the  different  advertising  interests  to 
make  advertising  as  a  whole  more  effec¬ 
tive.” 

C.  C.  Younggreen,  of  Klau-Van  Pieter- 
som-Dunlap-’ifounggreen,  Inc.,  Milwau¬ 
kee  advertising  agency,  president  of 
I.  A.  A.,  made  a  similar  statement  re¬ 
garding  the  import  of  the  meeting,  and 
stressed  the  importance  of  the  individual 
advertising  clubs  scattered  from  coast  to 
coast  which  make  up  the  membership 
of  I.  A.  A. 

As  usual  with  elaborate  causes, 
minutiae  cluttered  the  table,  not  the  least 
of  which  was  the  decision  as  to  whether 
the  1929  meeting  of  I.  A.  A.  would  be 
held  in  Minneapolis,  U.  S.  A.,  or  Berlin, 
Germany.  This  matter  came  up  for  dis¬ 
cussion  Thursday  evening  and  the  choice 
was  to  be  made  public  on  Friday,  too 
late  for  publication  in  this  issue. 

It  was  understood  that  Germany 
promised  $40J)00  to  be  paid  in  cash  to 
the  association’s  treasury  for  the.  right 


secretary;  and  H.  R.  Swartz,  president 
of  R.  Hoe  &  Co.,  New  York,  treasurer. 

And  the  following  members  of  the 
board  of  governors : 

Chairman  Strong;  Francis  H.  Sisson, 
vice-president  of  the  Guaranty  Trust 
Company,  New  York;  Mrs.  Ogden  Reid, 
vice-president  and  advertising  director 
of  the  New  York  Herald  Tribune;  John 
Benson,  president  of  the  American  As¬ 
sociation  of  Advertising  Agencies;  J.  H. 
Bragdon,  publisher  of  the  Textile  World, 
New  York;  Don  Francisco,  vice-presi¬ 
dent  of  Lord  &  Thomas  and  Lx)gan, 
Los  Angeles;  O.  C.  Ham,  managing  di¬ 
rector  of  the  .Audit  Bureau  of  Circula¬ 
tions  ;  and  Samuel  R.  McKelvie,  pub¬ 
lisher  of  the  Nebraska  Farmer,  Lincoln. 

NELSON  MEMORIAL  PROGRESSING 

Five  SeU  of  Trustee*  Working  Under 
Contractual  Agreement 

Empowered  by  a  legal  union  or  con¬ 
tractual  working  agreement  among  the 
five  sets  of  trustees  having  in  charge  the 
designing  and  establishment  of  the  Wil¬ 
liam  Rockhill  Gallery  of  Art  to  be  reared 
in  Kansas  City  on  the  now  free  site  of 
Oak  Hall  former  home  of  the  Nelson 
family,  architects  are  now  proceeding 
more  rapidly  than  ever  before  on  the 
final  plans  for  the  classic  building  which 
is  in  itself  counted  to  be  a  cultural  in¬ 
spiration. 

S>oon  the  definite  lines  of  the  edifice 
will  be  ready  for  transference  to  blue 
prints  for  the  contractors  who  will  build 
the  structure.  The  contract  was  signed 
recently  by  representatives  of  five  distinct 
trusts  set  up  by  Mrs.  Ida  Nelson.  Mrs. 
Laura  Nelson  Kirkwood,  Irwin  Kirk¬ 
wood,  Frank  F.  Rozzelle  and  Mrs.  Mary 
Atkins.  Proceeding  with  caution  the 
trustees  may  order  ground  broken  for 
the  building  early  in  the  new  year,  it  is 
believed.  The  vast  structure  will  have 
a  unity  of  form  but  the  .Atkins  Museum 
of  Fine  Arts  will  have  a  separate  entity 
and  the  separate  task  of  housing  modern 
art,  differing  from  the  William  Rockhill 
Nelson  Gallery  of  Art  as  the  Luxem- 
borg  is  distinguished  from  the  Louvre 
in  function. 

ROUNDED  PROGRAM  OF 
CENTRAL  CIRCULATORS 

Meeting  at  Chicago  Will  Discus*  Whole 

Gamut  of  Circulation  Problem* — 
Delivery  Given  Special 
Emphasis 

With  a  .slight  inflection  on  delivery 
problems,  members  of  the  Central  States 


sUllments,  and  $5,000  immediately  after  with  a  slight  inflection  on  delivery 
the  conventton.  ,  ,  .  ,  problems,  members  of  the  Central  States 

The  members  of  this  local  club,  hoping  Circulation  Managers*  Association,  from 
to  get  the  convention,  also  guarante^  Illinois,  Indiana,  Iowa,  Minnesota.  Michi- 
to  endeavor  to  obtain  another  $15,0W  Wisconsin  and  Kentucky,  will  cover 

and  more  as  a  convention  profit  for  the  ^hc  whole  range  of  contemporary  circu- 
as^iation.  lation  problems  at  their  meeting  Sept. 

Other  Minneapolis  guarantees  were  ig.19  j^e  Congress  Hotel,  Chicago. 

,  Horace  Payne  of  the  Muneie  (Ind.) 

•  charge  of  the  1929  Interra-  jg  president  of  the  organization, 

tional  Advertising  Association  convention  ^  r  j 

and  an  advertising  exhibition,  including  morning  progr^ 

the  sale  of  exhibit  space  and  the  promi^  ^  occupi^  by  business  and  reports 
tion  of  said  conventiOT.  committees.  The  ad- 

“To  provide  for  the  period  of  the  con-  dresses  scheduled  for  the  morning  session 
vention  the  new  Minneapolis  auditorium 
with  a  meeting  capacity  of  10,545  and  ^ P' 
exhibition  space  of  88,000  square  feet,  S' 

without  cosi  to  the  association.  The  and  “What  News- 

usual  rental  paid  for  this  auditorium  by  ^*’**i^  Features  Interest  the  Greater 

convention  committees  is  $1,000  a  day.  ^  tS"  h 

..-r  -J  J  -.t.  ^  ...  .t.  Toot,  Grand  Rapids  (Mich.)  Herald  and 

To  provide,  and  without  cost  to  the  u 

association,  any  additional  halls  needed  _  ^  ‘  r  l  ’ 

for  department  sessions  or  for  conference  Twenty-five  minutes  of  the  afternoon 
purposes.  program  have  been  given  to  the  promoters 

“To  provide  program  of  amusement  World  s  Fair, 

and  entertainment.  pc  following  addresses  will 

“To  reach  every  club  and  every  mem-  ^ 
ber  in  its  publicity  program.”  “Advisability  of  Accepting  Mail  Sub- 

The  thirteen  at  this  meeting  were  scriptions  from  Persons  Who  Could  Be 
President  Younggreen,  Clinton  F.  Berry,  -Served  by  Carrier,”  John  F.isenlord, 
vice-president  of  the  Union  Trust  Com-  Chicago  Daily  News,  and  Roy  Babylon, 
pany,  D'etroit,  vice-president  of  I.  A.  A.,  Richmond  (Ind.)  Item. 
representing  the  advertising  club  board ;  “How  Can  Papers  Which  Operate  Own 
Major  P.  F.  O’Keefe,  president  of  the  Engraving  Plant  Best  Use  It  to  Pro- 
P.  F.  O’Keefe  Advertising  .Agency,  duce  Additional  Business?”  Charles 
Boston,  representing  the  advertising  com-  Payne,  Indianapolis  Star  and  R.  W. 
mission;  W.  Frank  McOure,  vice-presi-  Mclnnerny,  South  Bend  (Ind.)  News- 
dent  of  Albert  Frank  &  Co.,  Ciiicago,  Times.  ~  - 


“My  Best  (Carrier  Contest,”  Clarenct 
Bevinger,  Terre  Haute  (Ind.)  Post,  and 
C.  D.  (ihaffee,  Aurora  (Ill.)  Bcaeon. 
News. 

“Best  Methods  of  Verifying  Starts  and 
Stops,”  J.  P.  Kienzle,  Springfield  (Ill.) 
State  Journal,  and  L.  H.  Danley,  Burling, 
ton  (la.)  Hawk-Eye. 

“Resume  of  the  Year’s  Prom- tional 
Efforts,”  C.  K.  Jefferson,  Des  .Moimt 
Register-T  ribune. 

“Methods  Used  to  Increase  Street 
Sales,"  George  Galloway,  Rockford 
(Ill.)  Register-Gazette,  and  R.  M.  Par¬ 
sons,  Duluth  (Minn.)  News-Tribune. 

"Does  Radio  Broadcasting  Help  or 
Hinder  Circulation  Growth?”  J.  C 
Montgomery,  Detroit  News. 

“Telephone  Solicitation,”  W.  J.  Parker, 
Chicago  American. 

The  Wednesday  morning  program  is  as 
follows : 

“Spelling  Bee  as  a  Good  Will  Pro¬ 
ducer,”  H.  W’.  Stodghill,  Louisvillt 
Courier-Journal  and  Times. 

“Best  Methods  of  Securing  Country 
Circulation  Without  Prizes  or  Premi¬ 
ums,”  V.  A.  Bridge,  Indianapolis  Newt 
and  Ray  Parrish,  Decatur  (Ill.)  Herald. 

“Rural  Motor  Delivery,”  J.  F.  Sliana- 
han,  Chicago  Daily  News  and  C.  A. 
Ferris,  Ft.  Wayne  News-Sentinel. 

Truck  Transportation  Ciost — Daily  and 
.Sunday — City  and  Outside,”  O.  V.  Frag- 
stein,  Milwaukee  Journal  and  C.  R. 
Deuel,  Chicago  American. 

“Methods  of  Handling  Distribution  On 
Large  City  Morning  Newspaper,  Roy 
Hatton,  Detroit  Free  Press. 

“Travel  Accident  InsuratKe  As  Pro¬ 
ducer  and  Holder  of  Business  In  City, 
Suburban  and  Country  Dealers  and 
Single  Mail,”  W.  G.  Mercier,  Ft.  Wayne 
J  ountal-Gazette  and  Stanley  Swan, 
Evansville  Press. 

“Best  Methods  of  Teaching  Boys  to 
Be  Exceptional  Carriers,”  Ray  Fivans, 
Davenport  Times  and  T.  A.  Birming¬ 
ham,  Janesville  Gazette. 

“Should  Home  Delivery  Editions 
Diffw  In  Make-up  from  Street  Sales 
Editions?”  John  McIntosh,  Indianapolis 
Star  and  J.  G.  Whittle,  Decatur  (Ill.) 
Reinew. 

“How  to  Keep  Your  Entire  Organiza¬ 
tion  Producing  In  a  Personally  Interested 
Manner,”  Walter  E.  Hoots,  Chicago  Her¬ 
ald  6r  E.rominer. 

“At  What  Maximum  Time  Should 
papers  (morning  and  evening)  Be  De¬ 
livered  to  the  Home?”  James  J.  Mor- 
risey,  Joliet  Herald  News  and  James  J. 
Dalzell,  Chicago  Examiner. 

“How  Much  Space  Should  Be  Given 
to  Radio  Programs?”  Franklin  Rook, 
Minneapolis  Journal  and  E.  C.  Hewes, 
Danville  (Ill.)  Commercial-News. 

“.Advantages  of  Weekly  Settlements 
with  Suburban  and  Country  Dealers," 
J.  M.  Schmid,  Circulation  Director, 
Hearst  Newspapers  and  Fred  V,  Schuch, 
Springfield  (Ill.)  Register. 

“Do  Magazine  (Combinations  Actually 
Help  to  Sell  Renewals  and  New  Busi¬ 
ness?”  Ray  S.  South,  Chicago  Herald  Sr 
Examiner  and  Homer  J.  Thayer,  Yin- 
cennes  (Ind.)  Commercial. 

The  afternoon  program  will  be  as  fol¬ 
lows: 

“Methods  Used  to  Minimize  Complaints 
from  Carrier  Delivery,”  Isaac  Block, 
Peoria  (Ill.)  Jotemal-Transcript  and 
Neil  C.  Snyder,  South  Bend  Tribune. 

“Telephone  Solicitation,”  W.  J.  Parker, 
Chicago  (III.)  American. 

“Selling  Your  Paper’s  Features  to 
Your  Regular  Readers  by  Advertising 
In  Your  Own  Columns,”  H.  M.  Van 
Dussen,  Chicago  Post  and  Arthur  C 
Pfander,  Battle  Creek  Enquirer  &  News. 

“Does  Dividing  the  City  Into  Sales 
Districts  Produce  Noticeable  Results?" 
John  W.  Kenney,  Detroit  Times  and 
William  C.  Tracy,  Chicago  Journal. 

NEW  QUINCY  DAILY 

A  new  daily,  the  Quincy  (Mass.)  Eve¬ 
ning  Nezvs,  is  scheduled  to  begin  puMi- 
cation  Oct.  1.  It  will  be  sponsore<i  by 
the  Barbour  Publishing  Company,  with 
forrner  Mayor  Perley  E.  Barbour  as 
president  and  treasurer.  V.  D.  S.  Shields 
will  be  secretary  and  general  manager. 
The  plant  will  occupy  two  adjoining 
buildings.  -< 
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Multiply  this  scene 
411,515  times! 


fl^in 

any  oOtercHyin 

ALL  AM  ERICA 


Is  there  a  standard  siae  morning  news¬ 
paper  with  as  large  a  circulation  as 
The  Chicago  Herald  and  Examiner? 


— that's  the  numher  of  families  who 
huy  and  read  the  Chicago  Herald 
and  Examiner  every  week  day 
— and  the  numher  is  constantly  in¬ 
creasing. 

411,515  daily  circulation — the  larg¬ 
est  standard  size  morning  newspaper 
circulation  in  America  with  but  one 
exception. 

411,515  circulation — representing  a 
group  of  reader  families  whose  total 
is  greater  than  the  number  of  fami-, 
lies  living  in  Detroit — in  Cleveland — 
in  St.  Louis — in  Boston — in  Los  An¬ 
geles. 


Imagine  then  the  immense  buying 
^  power  reflected  in  this  huge  circula¬ 
tion.  Every  morning  a  veritable 
army  of  Herald  and  Examiner  read¬ 
ers  leave  their  homes  bent  on  buy¬ 
ing — needed  articles — shoes — hats — 
dresses — rtiits — furniture  —  automo¬ 
biles. 

— and  advertisers  cannot  eff'ectively 
reach  the  concentrated  buying  power 
of  these  411,515  families  in  any  other 
way — than  through  the  advertising 
columns  of  the  Chicago  Herald  and 
Examiner. 


Daily  - 
Sunday 


-  411,515 

-  1,151,907 


CHICAGO 

HERALD  and  EXAMINER 

HAYS  McFarland,  Advertising  Director 
National  Advertising  Manager — J.  T.  McGFVERAN  • 

EUCLID  M.  COVINGTON  T.  C.  HOFFMEYER 

285  Madison  Ave.,  New  York  625-6  Hearst  Bldg.,  San  Francisco 


*One  of  the  28  Hearst  Newspapers  read  by  more  than  Twenty  Million  People,* 
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JAPANESE  EDITOR,  TRAVELLING  ROUND 
WORLD,  HONOR  GUEST  AT  N.  Y.  DINNER 


“GOOFY**  CONTESTS 
BRING  MOST  RESPONSE 


George  B.  Parker,  editor-in-chiet,  Mark  Hallinger,  Wlio  Puto  on  StwMi 
Scripps-Howard  Newspapers;  Saburo  .  t-ii-  u 

Suz4T  New  York  corr«^dcnt  Osaka  *“  “““ 

Mainichi;  S.  Midzutani,  Japanese  Times;  *®  M*k«  Follu  Wnto  Latter, 

K.  Shikakura,  circulation  manager,  Osaka  to  tko  ColTumUt 

Mainichi ;  S.  Akasaka,  editorial  staff,  - 

Osaka  Mainich^  Walter  H  Mallory  For-  The  “goofier”  the  contest  the  more  r^ 
eign  Airairs;  K.  Obata,  J.  W,  T.  Mason,  pHcs  you  may  expect  to  receive,  Mark 
London  Daily  Express;  F.  Fukumoto,  Hcllinger  has  learned  while  conductiiw 
Osaka  Mainichi ;  James  H.  Furay,  vice-  “About  Broadway,”  syndicated  nationally 
president.  United  Press  Associations;  and  “Behind  the  News,"  a  daily  coluna 
John  H.  Harman,  general  manager,  of  the  New  York  Daily  News. 

Brooklyn  Daily  Times.  Not  so  very  long  ap,  Mr.  Hellinger 

_  announced  to  clients  of  his  daily  coluna 

'  that  he  wanted  to  conduct  crusades  in 

18  ENTER  PRINTING  SCHOOL  the  News.” 

,  .  .  .  T.  G‘ve  me  goofy  suggestions,”  he  or- 

Eighleen  students  entered  the  tm-  dered.  “The  goofier  the  better.” 
pire  State  School  of  Printing  on  Sept.  4.  Twenty-thousand  suggestions  came  io 
•fThirteen  of  these  started  in  the  printing  to  his  desk.  He  picked  a  letter  from  a 
department  and  the  other  five  are  to  make  man  who  thought  a  crusade  for  trees  io 
photo-engraving  their  future  vocation,  the  subway  would  be  worth  while.  The 
E.  M.  Johnson,  an  English  Instructor,  only  prize  was  a  pair  of  theatre  tickets, 
at  Cornell  University,  will  instruct  the  Mr.  Hellinger  gives  the  same  unimpoi- 
English  class  in  the  printing  department,  ing  prizes  and  gets  surprising  response 


COMPOSITOR  WINS  ART  PRIZES  sa™*.  o*  came  m 

on  this  problem  : 

John  Goossens  of  the  Chicago  Tribune’s  “Two  newspaper  men  are  pals.  One  is 
composing  room  staff  doubles  as  an  artist,  married  and  has  a  charming  daughter  he 
He  has  had  a  painting,  “Nasturtiums,”  loves.  The  other  is  a  drunken  bum. 
accepted  by  the  Illinois  Academy  of  Fine  Charming  daughter  grows  up  and  bum 
Arts  for  Springfield,  and  in  August  had  pal  falls  in  love  with  her.  Should  the 
several  paintings  hung  at  the  Central  father  keep  his  friend  and  daughter  apart 
States  fair  art  exhibition  at  Aurora,  Ill.  or  allow  them  to  marry?” 

Two  of  his  paintings  were  awarded  The  prize  went  to  a  woman  who  ad- 
prizes.  vised  the  father  to  talk  to  his  daughter, 

_  advise  against  the  marriage,  but,  if  she 

persists,  to  give  her  his  blessing  and  give 
SEEKS  RE-ELECTION  her  away  at  the  ceremony. 

John  Anderson,  proofreader  on  the  -k*  .  7  Z  Ti  ~  .  -i 

Spokane  Chronicle.  Is  again  making  the  DicUphow  Pr^idaiit  Sul. 

race  for  state  representative.  He  is  the  L.  C.  Stowell,  pr^ident  of  EHctaphoK 
oldest  Spokane  man  in  point  of  service  Sales  Corporation,  New  York,  sailed 
in  the  house,  having  served  eight  regular  Sept.  7  on  the  Homeric  for  a  two  montiu' 
and  three  special  sessions.  business  trip  in  Europe. 


One  of  the  twenty-eight  Hearst  Newspapers 
Read  by  more  than  20,000,000  people 


Manufacturers  seeking  wide  distribution  of 
their  products  have  found  a  paper  that  is 
enjoying  exceptional  circulation  growth  with 
advertising  lineage  in  major  classifications  keep¬ 
ing  pace. 


TheGeorgian-Atnerican  is  read 
in  sixty  out  of  every  hundred 
homes  in  Atlanta. 


S  > 
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One  of  the  twenty-eight  Hearst  Newt 


read  by  more  than  twenty  million  people 


.SERVICE. 

VTCTHEy 

XPUSLIC/ 


Kejtttone  ^ the  TkarstfStmpapen 


The  Detroit  Times,  one  of  the  Isu'ge  units 
of  the  great  Hes^rst  newspaper  organization, 
has  built  solidly  on  this  keystone. 

In  seven  years,  under  the  eagle. 

The  Detroit  Times  has  become 
the  sixth  largest  evening  newspaper 
in  the  United  States 
with  a  circulation  of  over  300,000 
daily  and  Sunday. 

In  advertising.  The  Detroit  Times 
has  just  announced  the  largest  gain 
in  display  advertising  of  any  newspaper 
in  the  United  States. 

1,014,222  lines  gained 

for  the  first  eight  months  of  1928 

proves  conclusively  that  in  Detroit 

'TAe  Trend  Is  to  THE  TIMES” 


Editor 
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PUBLIC  UnUTY  PUBLICITY  HEARINGS  TO 
BE  RESUMED  NEXT  WEEK 


CAMERA  SUBJECTS  FEE  TOO 
HIGH  ON  “BLUE  MONDAY" 


L  C  C.  BEGINS  PROBE  QF 
NEWSPRINT  RATES 


I 


WitneMei  in  Further  Investigation  of  Propaganda  Methods  to 
Be  Heard  Tuesday — Senator  Walsh  Praises 
Judge  Healy’s  Work 


By  GEORGE  H.  MANNING 

WasbinRton  Correipondent,  E^itok  &  PumtBU 


TYTASHINGTON,  D.  C,  Sept.  13.— 
”  The  story  of  the  propaganda  methods 
of  the  public  utilities  will  be  resumed  by 
the  Federal  Trade  Commission  on  Tues¬ 
day,  Sept.  18,  when  three  witnesses  have 
been  called  to  testify  in  the  utilities  in¬ 
vestigation  ordered  Sy  the  Senate. 

Hearings  were  scheduled  for  Sept.  13 
and  Sept.  17,  but  were  postponed  on  ac¬ 
count  of  the  death  of  Mrs.  John  M. 
Healy,  mother  of  Judge  Robert  E.  Healy, 
chief  counsel  of  the  Federal  Trade  Com¬ 
mission,  who  is  in  charge  of  the  hearings. 
Judge  Healy  left  Sept.  10  for  Benning¬ 
ton,  Vt.,  to  attend  his  mother’s  funeral. 

H.  P.  Weeks  of  Davenport,  la.,  direc¬ 
tor  of  the  Iowa  Section  of  the  National 
Electric  Light  Association ;  J.  W.  Ben¬ 
nett,  who  is  to  present  matter  from  the 
Canadian  Branch  of  the  N.  E.  L.  A. ; 
and  C.  H.  Howell  of  Atlantic  City, 
N.  J.  president  of  the  New  Jersey  Elec¬ 
tric  Association  and  chairman  of  the 
New  Jersey  Public  Utility  Information 
Committee,  will  be  the  first  witnesses. 
William  H.  Roth,  Philadelphia,  secretary 
of  the  New  Jersey  Utility  Association, 
and  A.  J.  Marshall,  New  York,  secre¬ 
tary  of  the  National  Electric  Light  Asso¬ 
ciation  have  been  subpoenaed  to  ^pear 
on  Wednesday. 

From  March  8  through  July  6,  wit¬ 
nesses  called  by  the  Federal  Trade  Com¬ 
mission  revealed  under  oath  the  most 
amazingly  organized  network  of  publicity 
on  a  national  scale.  Letters  written  by 
these  “public  utility  information”  direc¬ 
tors,  reports  they  made  to  their  em¬ 
ployers,  speeches  they  made  in  their  own 
meetings,  collections  of  clippings  found  in 
their  files,  plans  for  further  grabbing  of 
"free  space”  in  newspapers,  were  read 
into  the  official  record  of  the  investiga¬ 
tion,  and  were  identified  by  rtie  witnesses. 

These  records  showed  the  methods 
used  by  the  utility  propagandists  to  obtain 
the  free  publication  of  “news”  and  other 
materia  favorable  to  the  utilities  in  the 
newspapers  of  the  country,  from  the 
country  weeklies  to  the  metropolitan 
dailies,  the  efforts  they  made  to  prevent 
newspapers  from  printing  material  un¬ 
favorable  to  the  utilities  or  favorable  to 
government  or  municipal  ownership,  the 
use  of  friendly  contacts,  the  back-slap¬ 
ping,  and  the  lure  of  fat  advertising  con¬ 
tracts  to  get  editors  to  use  the  “news” 
in  their  clipsheets. 

The  Federal  Trade  Commission  re¬ 
cessed  its  public  hearings  on  July  6  to 
give  ^  examiners  time  to  obtain  other 
material  for  public  hearings  this  fall, 
and  to  analyze  the  testimony  already 
obtained,  as  well  as  to  prepare  for  the 
investigation  of  the  financing  of  utility 
companies  and  holding  companies,  which 
will  be  the  next  phase  of  the  inquiry. 

The  first  few  sessions  of  the  hearings 
will  be  devoted  to  hearing  witnesses 
from  sections  of  the  country  which  have 
already  figured  in  the  investigation. 
Further  investigation  has  revealed  that 
other  witnesses  should  be  called  from 
these  territories  to  complete  the  story  of 
the  utilities’  propaganda  work  there. 
After  these  loose  ends  are  gathered  up, 
the  Federal  Trade  Commission  will  com¬ 
plete  its  investigation  of  state  and  re¬ 
gional  sections  of  the  National  Electric 
Light  Association,  and  will  call  witnesses 
to  show  the  propaganda  work  on  the 
Pacific  Coast.  No  date  has  yet  been  set 
for  the  hearings  on  the  West  Qiast 
activities,  ^t  it  is  expected  that  they  will 
be  held  this  fall  or  early  in  the  winter. 

Publicity  activities  of  individual  utility 
companies  will  probably  be  investigated 
simultaneously  with  the  investigation  of 
their  financing,  to  avoid  calling  the  same 
witnesses  twice. 

Activities  of  the  Canadian  Brandi  of 
the  N.  E.  L.  A.  in  the  United  States 


will  be  presented  through  documentary 
evidence  to  be  read  into  the  record 
J.  W.  Bennett,  examiner  for  the  Com¬ 
mission.  No  Canadian  witnesses  could 
be  subpoenaed,  but  material  from  the 
Canadian  Branch  used  by  companies, 
associations,  or  committees  in  the  United 
States  will  be  made  a  part  of  the  official 
record  of  the  investigation. 

Senator  Thomas  J.  Walsh  of  Montana, 
author  of  the  resolution  calling  for  the 
investigation,  praised  highly  the  conduct 
of  the  investigation  by  the  Commission, 
in  a  speech  he  recently  made  before  the 
Montana  Bar  Assodatioa  Senator 
Walsh’s  original  resolution  called  for  a 
special  Senate  committee  to  make  the 
investigation.  The  Joint  Committee  of 
National  Public  Utility  Assodations 
maintained  a  powerful  lobby  here  at  that 
time,  and  succeeded  in  having  the  Walsh 
resolution  amended  to  provide  that  the 
Federal  Trade  Commission  make  the  in¬ 
vestigation. 

It  was  feared  that  the  Commission 
would  not  make  as  complete  an  investiga¬ 
tion  as  a  Senate  committee  would  have 
made,  that  it  would  not  touch  upon  the 
propaganda  activities  of  the  utilities,  and 
that  a  Commission  investigation  would 
not  receive  as  much  attention  m  the 
newspapers  as  would  a  Senate  investiga¬ 
tion. 

These  fears,  however,  were  soon  dis¬ 
pelled,  when  the  Federal  Trade  Commis¬ 
sion  imt  a  large  staff  of  investigators  and 
examiners  into  the  field,  held  open  hear¬ 
ings  with  Judge  Healy  questioning  wit- 


“^LUE  MONDAY”  recendy 

^  spoiled  the  plans  of  a  San 
Francisco  man  to  capitalise  on  the 
desire  of  newspapers  for  pictures. 
The  subject  of  the  cameramen’s 
attention  had  been  involved  in  a 
mixnp  with  the  police  for  walk¬ 
ing  on  the  streets  at  ni|d>t  attired 
only  in  pajamas.  After  he  had 
been  arrested  and  freed  on  bail, 
the  photographers  asked  him  to 
throw  a  pair  of  pajamas  over  his 
ordinary  clothes,  so  that  an  ap¬ 
propriate  picture  could  be  made. 

The  night  promenader  de¬ 
manded  tlO  for  such  a  demon¬ 
stration.  After  pleading  a  few 
minutes,  the  cameramen  took  a  col¬ 
lection,  but  as  the  weekly  pay 
checks  were  not  due  to  be  dis¬ 
tributed  until  the  afternoon,  the 
best  they  could  do  was  $9.50. 

The  “subject  in  hand”  held  out 
for  $10,  and  so  there  was  no  pic¬ 
ture. 


19  Complaints  Consofidated  to  Mahi 
Survoy  of  Freight  Charges  froa  I 
Canada  to  the  Gnlf — A.  N. 

P.  A.  to  Represent  Press  j 


A  solution  of  the  tangled  rate  situatia 
as  it  involves  newsprint  freight  delimy 
from  Canada  to  cities  as  far  south  at  the 
Gulf  of  Mexico  is  sought  at  hearings  to 
be  held  before  the  Interstate  Comnwoe 
Commission. 


nesses  on  every  aspect  of  the  inquiry 
originally  desired  by  Senator  Walsh  and 
those  who  worked  with  him  for  the  in¬ 
vestigation,  and  when  the  newspapers  be¬ 
gan  carrying  full  reports  of  the  investi¬ 
gation. 

“Whatever  misgivings  may  have  been 
felt  concerning  the  fate  of  the  investiga¬ 
tion  at  the  hands  of  the  Commission  have 
so  far  as  it  has  proceeded  been  altogether 
dissipated,”  declared  Senator  Walsh  in 
his  Montana  speech. 


This  week’s  meeting  was  described  at  ^ 
preliminary,  the  purpose  being  largdy  to 
determine  methods  of  procedure  to  be 
followed  in  formal  hearings  to  begin  the 
first  of  next  year. 

-Approximately  80  per  cent  of  the  newi. 
print  tonnage  of  this  country  is  involved 
in  the  rate  of  adjustment  proceedings  a- 
pected  to  grow  out  of  this  prcliminaiy 
meeting.  Nineteen  complaints  before  tk 
1.  C.  C.  a^inst  newsprint  freight  rates 
in  the  territory  east  of  the  Mississi||i 
and  south  to  the  gulf  have  been  consoli¬ 
dated  for  the  purpose  of  the  investigation. 

At  the  Washington  conference  this 
week  it  was  tentatively  suggested  that 
the  first  formal  meeting  of  the  investiga¬ 
tion  be  held  in  New  York,  Dec.  12.  This 
meeting  would  be  followed  by  two  others, 
one  in  Minneapolis  and  the  other  in 
Jacksonville,  Fla.  Steerii^  committees 
were  formed  by  the  different  groups  rep¬ 
resented  in  the  probe.  W.  J.  Mathey  k 
the  A.N.P.A.  was  appoint^  a  member 
of  the  shippers’  steering  committee.  A 
meeting  is  to  be  held  in  New  Yoric  on 
Sept.  26. 


.. 


The  writer  who  goes 
and  finds  out  for 
himself 


Dr.  William  T.  Ellis  is  an  in¬ 
satiable  Looker  Into  Life  at  first 
hand. 

He  travels  everywhere  in 
America. 

He  has  gone  Around  the 
World  again  and  again. 

He  worked  as  a  War  Corre¬ 
spondent  on  Six  Fronts. 

He  is  the  only  living  man  who 
has  personally  visited  all  the  wide 
stretch  of  Bible  Lands. 

He  knows  life  In  The  Real. 
No  re-hasher  of  shop-worn  books 
is  he. 

That  is  why  The  Ellis  Sun¬ 
day  School  Lesson  is  a  “Differ¬ 
ent”  Religious  Feature — and  bet¬ 
ter  today  than  it  W2w  twenty-five 


Booth 

Newspapers 

Satisfy 
and  Hold 
the  Confidence 
of  Their  Readers 


That  Booth  Newspapers  satisfy  and  hold  the  confidence  of 
their  readers  u  amply  demonstrated  by  facts. 

Ea^  Booth  newqiaper  has  a  city  circulation  in  excess 
estimated  number  of  families  living  in  the  reH>6Ctiye  cities 
and  of  the  number  of  public  utility  users,  such  as  gas,  water, 
telefdione  and  electricity. 

In  six  out  of  eight  Booth  Newspaper  Cities  there  is  no  com¬ 
peting  newspaper  and  in  each  of  the  other  two.  The  Booth 
Nei^paper  has  a  circulation  several  times  that  of  the  com* 
peting  ^uly. 


Booth  newspapers  completdy  covm*  the  buying  power  ir 
Michigan  outside  of  De^it. 


Combined  Daily  Average  Net  Paid  Circulation 


years  ago. 

More  than  a  hundred  papers 
use  it. 

Why  don’t  you,  too,  Mr. 
Editor? 


271,757 


THE  ELUS  SERVICE 
’  ’  ’  cSwarihm(mi,7ki. 


Grud  Rapids  Press  Ffint  Daily  Jonmal 
Sagbaw  Daily  News  Jacksoi  Gtuen  Patriot  Miskegoi  Chroaicle 
Kalanazoo  Gazette  Bay  City  Daily  Tnes  Ann  Arbor  Daily  News 


THE  BOOTH  PUBU8HING  CO. 


L  K.  KLEIN,  Ematwm  KaprvMMfatiM 
BO  Eaat  4Sai<l  St.,  Nmr  York 


J.  E.  LUTZ,  Wmimrm 

a  North  Mlchloa  Avo.,  Chtcafl* 


/ 
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for  instance,  in  New  York — 

The  Sunday  American  has  more  than  a 
million,  one  hundred  thousand  net  paid 
circulation. 

This  is  the  biggest  standard  newspaper 
circulation  in  New  Yprk — ^maybe  in  the 
country. 

Its  dominance  is  emphasized,  when  you 
realize  that  the  American  sells  for  ten 
cents  while  all  its  competitors  are  nickel 
newspapers. 

Indications  are  that  the  biggest  circula¬ 
tion  summer  in  its  history  will  be  fol¬ 
lowed  by  new  records  this  winter. 

The  Morning  American  is  making  new 
records  too — 

Although  three  cents  a  copy  against 
universal  two-cent  competition,  its  cir¬ 
culation  is  increasing  steadily. 

T'Aeremust  be  something  unusual  in  this 
Sunday  and  this  Morning  American  to 
make  more  and  more  people  prefer  them 
to  papers  selling  so  much  more  cheaply. 

What  that  is,  the  Hearst  Newspaper 
double  truck  advertisements  will  tell  you 
in  some  measure — 

The  rest  is  a  story  of  local  public  service 
— ^a  definite,  constructive  program  of 
community  helpfulness. 

^^Good  Morning  American”  is  a  buy- 
^  -  word  in  the  Greater  New  York  area 

every  day. 

(ONE  OF  THE  28  HEARST  NEWSPAPERS  READ  BY  MORE  THAN  20  MILLION  PEOPLE) 
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JOHN  F.  D.  AUE  SELLS 
BURLINGTON  HAWK-EYE 

low*  Pubtiakcr  to  Or(oniae  Sydicato 
of  Newspaper*  in  Southern  Cali* 
fornia — Tracy  Garrett  is  New 
Publisher 

The  majority  stock  in  the  Burlington 
(la.)  Hawk-Eye,  held  by  John  F.  D. 
Aue  and  Mrs.  Hattie  A.  Southwell,  has 
been  sold  to  members  of  the  Hawk-Eye 


Job*  F.  O.  Aub  Tbact  Gabbbtt 

organizatson,  it  was  announced  this  wedc, 
and  Mr.  Aue  has  resigned  as  publisher 
of  the  paper  to  organize  a  syndicate  of 
newspapers  in  southern  California. 

J.  Tracy  Garrett,  editor  since  the  death 
of  J.  L.  Wahe,  becomes  editor  and  pub- 
Itabv,  and  HaroM  £.  Morgan,  advertis¬ 
ing  manager,  becomes  business  manager. 
Roth  men  have  been  connected  with  the 
Aiamk-Eyc  for  11  years.  Robert  L. 
Getty,  mailing  editor  for  the  past  four 
years,  continues  in  that  capacity  and  will 
become  a  member  of  the  company. 

George  S.  Artz  and  C.  J.  Artz  of  Bur¬ 
lington  and  Mrs.  Scott  S.  Durand  of 
I.akc  Bluff,  Ill.,  have  entered  the  com¬ 
pany  as  directors.  The  new  organiu- 
tion  of  the  publishing  company  is: 
ficorge  S.  Tracy,  president;  Harold  E. 
Morgan,  vice-president ;  J.  T racy  Gar¬ 
ret,  secretary  and  treasurer.  The  per¬ 
sonnel  and  policies  of  the  paper  will  re¬ 
main  unclianged. 

Mr.  Aue  expects  to  leave  for  Cali¬ 
fornia  toward  the  end  of  the  month.  He 
will  take  with  him  Mr.  and  Mrs.  J. 
Cowell  Davis,  who  have  worked  with  him 
in  the  advertising  department  of  the 
Hawk-Eye. 

Mr.  Aue  has  been  active  in  press  and 
civic  affairs  of  Burlington  since  entering 
the  newspaper  in  that  city  about  eight 
years  ago.  He  resigned  as  president  of 
the  Oeater  Burlington  Association  at  the 
same  time  that  his  plans  to  leave  the  city 
were  made  public.  Mr.  Aue  is  the  pres¬ 
ent  president  of  the  Iowa  Press  Associa¬ 
tion.  Much  of  the  success  of  the  good 
roads  movement  in  Iowa  has  been  at¬ 
tributed  to  Mr.  Aue’s  efforts  as  presi¬ 
dent  of  the  Good  Roads  Association. 

MERGER  IN  BUTTE 

Daily  Miner  Consolidated  with  Ana¬ 
conda  Standard’s  Loewi  Edition 

{By  Telegraph  to  Eoitob  &  Puslisbbb) 

Butte,  Mont.,  Sept.  12. — Consolidation 
was  effected  today  of  the  Butte  Miner 
and  the  Butte  City  edition  of  the  Ana- 
eonda  Standard.  The  new  paper  is  called 
the  Montana  Standard  and  takes  over  the 
dty  and  state  circulation  of  the  Butte 
Miner  and  of  the  Anaconda  Standard. 
The  latter  paper  continues  to  publish  in 
Anaconda. 

The  Montana  Standard  is  published  by 
the  Standard  Publishing  Company,  which 
is  also  the  owner  of  the  Anaconda  Stand¬ 
ard.  Publication  of  the  new  paper  is 
from  the  plant  formerly  occupied  by  the 
Butte  Miner.  This  plant  has  bwn  sub¬ 
stantially  enlarged  by  the  addition  of 
Mergenthaler  equipment. 

An  entire  new  dress  for  the  paper  has 
been  ordered. 

The  Montana  Standard  is  a  20  to  24- 
page  morning  daily  with  a  Sunday  edition 
of  64  to  72  pages. 

Joe  L.  Markham  and  E.  G.  Leiplieimer, 
general  manager  and  editor,  resp^ively, 
of  the  Anaconda  Standard,  assume  the 
same  positions  for  the  new  paper. 


N.  Y.  WORLD  ADDS  TO  ROTO 

Ptrts  on  ShT'Additioiial  Page*  Starting 
Sunday,  Septemlysr  16 

A  six  page  monotone  section  has  been 
added  to  the  regular  rotogravure  Sun¬ 
day  section  of  the  New  York  World,  it 
was  announced  this  week  by  R.  W. 
Qarke,  rotogravure  editor.  The  reason 
for  the  six  new  pages,  Mr.  Clarke  said 
is  to  make  possible  the  use  of  relatively 
late  news  pictures.  The  forms  on  the 
new  section  will  dose  at  11  A.  M.  the 
Wednesday  preceding  date  of  publication. 

The  rotogravure  section  of  the  World 
formerly  consisted  of  eight  pages,  four 
of  which  were  done  in  color.  This  pro¬ 
cess  necessitated  closing  of  forms  a  week 
and  a  half  ahead  of  Mj^ication  time. 
The  forms  on  this  part  Mme  roto  edition 
will  continue  to  close  on  tiK  old  schedule. 

The  Neo  Gravure  (Company,  which  does 
the  color  and  rotogravure  printing  fw 
the  World,  will  handle  the  additional  six 
pages. 

IDAHO  DAILY  SOLD 

Twin  Fall*  Tim**  Sold  to  Thrao  Oro> 
gon  Publishers  for  $22,000 

The  Twin  Falls  (Idaho)  Times,  a 
daily,  was  sold  to  E.  B.  Aldrich,  F.  W. 
Lamkin  and  L.  D.  Dtake,  publishers  of 
the  Pendleton  East  Oregonian  and 
Astoria  (Ore.)  Evening  Budget,  Sept. 
1,  for  %ZZJOOO.  A  company  was  operat^ 
the  paper  under  an  option  agreement  with 
I.  H.  Masters  of  Pocatello,  the  owner, 
and  the  affairs  of  the  company  were  in 
the  hands  of  a  receiver. 

Joseph  S.  Harvey,  formerly  an  employe 
of  the  Times,  and  for  the  past  few  years 
editor  of  the  Hermiston  (Ore.J  Herald, 
will  be  editor  of  the  paper  under  the  new 
management.  L.  D.  Drake  will  take 
charge  of  the  business  office. 

RECOMMENDS  COMICS 

Clovoland  Educator  Soes  Strips  as 

Link  Batween  Taacher  and  Child 

Betwen  5,0(X),000  and  8,000,(XX)  children 
read  the  comic  .sections  oi  newspapers  and 
development  of  an  interest  in  the  strips 
would  mean  “a  far  greater  understanding 
between  the  teacher  and  student”  accord¬ 
ing  to  Dr.  (Jary  C.  Myers  of  the  Cleve¬ 
land  public  schools. 

Dr.  Myers  recommended  the  sections  to 
teachers  in  the  West  Orange,  N.  J., 
schools  at  a  pre-schftol  meeting  held  last 
week. 


NEW  MORNING  PAPER 
PLANNED  FOR  MEMPHIS 

Local  Business  Group  Hopo  to  Launch 

Publication  Nor.  6 — L.  T.  Binford 
Prominently  Mentioaed  a* 
Publisher 

A  new  Memphis  morning  paper,  sched¬ 
uled  to  enter  the  field  now  exclusivejy 
held  by  Commercial  Appeal,  will  begin 
publication,  reports  from  reliable  sources 
say,  about  \ov.  6.  It  will  be  backed  by 
several  Memphis  business  men  “inter¬ 
ested  in  a  paper  of  and  for  Memphis.” 
It  will  be  known  as  the  Memphis  Morn¬ 
ing  S'cntinel. 

The  editor  probably  will  be  James  Car- 
utliers,  former  editorial  writer  for  the 
Commercial  Appeal,  (druthers  served 
under  the  late  C.  P.  J.  H<x)ney,  as  chief 
editorial  writer. 

“Definite  announcement  regarding  the 
new  morning  paper  in  Memphis  will  be 
made  to  Editor  &  Pubushes  next  week,” 
Charles  Bryan,  attorney,  one  of  the  sev¬ 
eral  Memphians  interested  in  the  pro¬ 
posed  paper,  says.  “It  is  pretty  certain 
that  everything  will  go  through,  and 
there  will  be  a  new  morning  newspaper 
in  Memphis  on  Nov.  6.” 

Reports  innewspaper  circles  have  it  that 
Lloyd  T.  Binford,  president  of  the  Col¬ 
umbian  Mutual  Life  Insurance  Com¬ 
ply,  may  be  publisher  of  the  Sentinel. 
Binford  return^  Monday  from  a  month’s 
vacation  in  Europe. 

The  launching  of  a  new  morning 
pa^r  in  Memphis  depends  on  the  possi¬ 
bility  of  its  obtaining  morning  United 
Press  service  it  was  learned  this  week. 
Following  rumors  in  Memphis  that  a  new 
morning  paper  was  to  begin  publication, 
the  Luke  Lea-Rogers  Caldwell  interests, 
of  Nashville,  immediately  bought  United 
Press  service  in  Memi^is,  Nashville  and 
Knoxville. 

The  l>ea-Caldwell  interests  are  pub¬ 
lishers  of  the  Commercial  Appeal  and 
Evening  Appeal,  the  Nashville  Tenetes- 
seecm  papers,  and  the  Knoxville  Journal. 
Ignited  Press  began  to  serve  these  papers 
Monday. 

The  United  Press  morning  service  in 
Memjrfiis  is  not  exclusive,  according  to 
George  Morris,  vice-president  and  editor 
of  the  Appeal  papers. 

“I  do  not  think  United  Press  sells  ex¬ 
clusive  contracts,”  he  said.  “But  you 
can  say  thcrc_  is  no  exclusive  clause  in 
the  Commercial  Ajipeal’s  contract  with 
United  Press.” 

Rumors  of  a  new  morning  newspaper 


in  Memphis  became  current  shc>rtly  aft  J 
the  recent  state  Democratic  ju'in.ary  elccl 
tion  in  which  the  Appeal  papers  ipponJ 
the  incumbent,  CJov.  Henry  H.  Hoti  J 
for  the  nomination. 

Binford  was  Shelby  county  ;iiaiu"ei 
for  Horton’s  opponent.  Hill  Mc.Mistcr 
who  was  defeat^. 

NEW  PARIS  U.  P.  MANAGER 

Ralph  E.  HainMB  Sacceads  A  L 
Bradford  Who  Returns  to  U.  S. 

Ralph  E.  Heinzen  lus  been  appointtvi 
manager  of  the  Paris  bureau  of  the 
United  Press,  succeeding  A.  L.  Bradford 
who  has  held  tha! 
position  for  the 
past  four  year, 
It  was  aiiiumnctd 
Friday  in  Ne* 
York  by  Roljcn 
J,  Bender,  general 
news  manager. 

Bradford,  who 
before  going  to 
Paris  was  on  the 
United  P  r  e  1 1 
Washintgon  staff, 
is  returniiw  to 
the  United  States 
for  a  vacatiaa 
Ralsb  e.  Hbimzem  after  which  he 
will  be  given  a 


permanent  assignment. 

Heinzen  has  been  a  member  of  the 
United  Press  Paris  staff  for  several 
years. 

Heinzen  is  a  native  of  Cleveland  and 
a  graduate  of  Ohio  State  University 
from  which  institution  his  journalistic 
ambitions  lured  him  while  he  was  tslrin| 
a  medical  course.  He  joined  the  Persh¬ 
ing  expedition  to  Mexico  in  pursuit  of 
Villa  as  a  correspondent,  in  1916  retura- 
ing  to  Ohio  in  time  to  enroll  in  the  first 
officers’  training  camp  for  service  in  tht 
world  war.  He  served  22  months  over¬ 
seas  with  the  rank  of  captain. 

He  was  demobilized  in  France  and 
joined  the  staff  of  the  Paris  edition  of 
the  New  York  Herald,  where  he  served 
as  sports  editor,  cable  editor,  and  as  as¬ 
sistant  to  Managing  Editor  Archambault 

FRED  WALKER  IN  HOSPITAL 

Fred  A.  Walker,  chairman  of  the  ex¬ 
ecutive  committee  of  the  New  York  Sun, 
is  recovering  from  a  mastoid  operation 
performed  last  week  at  the  Manhattan 
Eye  and  Ear  Hospital.  Mr.  \Valker  is 
chairman  of  the  Publishers  Association  of 
New  York  City  and  is  prominent  in  af¬ 
fairs  of  the  Audit  Bureau  of  Circulations. 
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Youngstown  never  had  a  bank  failure 

In  this  rich  industrial  community  whose 
stability  is  reflected  in  the  strength 
of  its  financial  institutions  and  whose 
prosperity  is  evidenced  by  the  fact 
t^t  its  per  capita  wealth  is  133% 
higher  than  the  average  for  the 
United  Stetes— THE  VINDICATOR 
leads  both  in  circulation  and  in  vol¬ 
ume  of  advertising. 


ImiiuijMtt  Vindifalof 

First  in  Youngstown — DaUy  and  Sunday 


Now  York 


KELLY-SMITH  COMPANY,  RsB*»ss«t*ttvss 
Chicago  PhUadolphla  Bootoa 


Editor, Publisher  and  The  Fourth  Estate  for  September  15,  1928 


HEARST  NE 

H  H  Read  by  more  than  tv 

Pittsbvr^ti 

with— 


OI^VUCE 

CN  Sunday,  September  30tb,  the  Pittsburgh  Sun-Tclc<» 
graph  win  publish  Its  first  COLORGRAVURE  Section! 

'  This  section  %vlll  consist  of  lour  pages  of  COLOR¬ 
GRAVURE  supplemented  with  several  pages  of 
monotone. 

The  Sun-Telegraph  will  be  the  only '  PIf  tsburgh  news¬ 
paper  to  offer  COLORGRAVURE  to  ffs  advertisers  and  read¬ 
ers,  and  Is  one  ol  eight  newspapers  In  the  entire  country 
publishing  a  COLORGRAVURE  Section. 

Sell  the  great  and  prosperous  Pittsburgh  market 
through  this  new  and  remarkably  effective  medium.  Busi¬ 
ness  Is  good  In  Pittsburgh — employment  on  an  upward  trend. 
COLORGRAVURE  In  the  Sunday  Pittsburgh  Sun-Tele¬ 
graph,  read  by  more  people  than  any  other  Pittsburgh 
newspaper,  opens  a  new  sales  opportunity  In  this 
responsive  market. 

SuAtdat/  in 

Tt^E  PITTTBLI^Ct^ 

SbNTELEGPAPP 

Sunday  Circulation  Largest  Ever  Achieved  by  Any  Pittsburgh  Newspaper! 
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SAYS  SOVIET  MUFFED  J-  »•  bicket  honored 

KRASSIN  STORY  Chicago  Amoricaa  M.  E.  Tondorad 

I  — — Diiiaor  oa  25th  Yoar  with  Paper 

U.  P.  Corraapond«t  Dadaiaa  Com-  t  r  o 

17  -t-j  .  r--*  17  II  i> _  hundred  colleagues  of  James  P. 

maaiat.  FaiW  to  Gat  FuU  Propa-  managing  editor  of  the  Chicago 

gaoda  Value  from  Evening  American,  honored  him  at  a 

Rescue  party  in  the 

-  Sherman  hotel 

The  experience  of  foreign  journalists  in  Friday,  Sept._  7, 

the  Soviet  capital  during  the  recent  ex-  on  the  occasion 

ploits  of  ic^reaker  *‘Krassin”  proved  of  the  25th  anni- 

that  the  Russians,  despite  their  reputa-  versary  of  his 

tion,  are  the  world’s  worst  propagandists,  connection  with 

Eugene  Lyons,  United  Press  correspond-  the  American, 

ent  in  Moscow,  has  written  his  New  'Herman  Black, 

York  office.  publisher  of  the 

“liie  brilliant  and  dramatic  series  of  American,  was 

rescues  in  the  Arctic,  and  the  truly  heroic  host  at  the  party 

behavior  of  Chukhnovsky,  Babushkin  and  and  served  as 

the  others  opened  to  the  Soviet  Union  w  toastinaster. 

unprecedent^  opportunity  for  placing  it-  W  i  1 1  i  a  m  H. 

self  before  the  world  in  the  best  possible  pimT  Stuart,  political 

light,”  he  said.  “One  need  only  think  editor,  Wil- 

what  America  or  Italy  or  Germany  would  Ham  H.  Clarke,  radio  editor,  and  Edward 

have  done  with  a  similar  opportunity  1  Geiger,  sports  editor  of  the  American, 

“What  did  the  Russians — ^who  probably  were  among  the  speakers.  • 
needed  sudi  a  chance  more  than  any  other  Hundreds  of  telegrams  of  congratula- 
country— ^  with  it?  Not  only  were  the  tions  were  received  from  judges,  city  offi- 
foreign  correspondents  in  Moscow  not  en-  and  civic  and  political  leaders,  as 

couraged  to  exploit  the  story  to  the  limit,  well  as  from  William  Randolph  Hearst 
they  were  actually  hampCTed  in  obtaining  and  Arthur  Brisbane, 
information  and  in  sending  what  scraps  Bicket  came  to  Chicago  from  Sib- 

of  fact  they  gathered  as  speedily  as  they  jjl  and  went  to  work  for  the  City 
would  have  wished.  News  Bureau.  He  joined  the  Evening 

“While  the  whole  world  thirsted  for  American  25  years  ago  as  assistant  city 
news  of  the  ‘Krassin,’  ready  to  aj^laud,  gjitor. 

red-tape  in  Moscow  delayed  and  crippled  _ 

the  story.  Officials  at  the  Committee  for  _ 

the  Relief  of  the  ‘Italia,’  into  whose  hands  SCHOOL  TO  TEST  VA 
came  Prof.  Samoilovitch  s  in^equate  re-  c'rofCCIXir'  DD  AM 

ports  of  the  rescues,  behaved  as  though  OF  S  1  KESSlNCa  BRAIN 

they  were  guardians  of  a  state  secret.  ■ 

Intead  M  placing  these  reports  instantly  Unirm^ity  of  MiBne.ot.  Bt 
at  the  disposal  of  journalists  anxious  to  „  ,  ^ 

relay  them  to  the  entire  world,  they  held  StudeuU  to  Spend  51,400  < 
them  up  for  various  reasons,  usually  to  Resoorch  —  Committee 

please  the  local  press.  Chose  Subject 

‘The  correspondents,  in  short,  had  to  _ 

fight  for  every  bit  of  news.  And  having  ,  -  t. 

wrested  it  by  the  sweat  of  their  brows,  The  extent^  to  which  it  ^ys  ^ 
they  then  spent  more  time  searching  for  facturer  or  joa.)er  to  exploit  a 
the  censors.  If  the  Soviet  officials  had  brand,  as  in  the  ca^  of  flour, 
the  faintest  right  to  their  reputation  as  goods,  or  carets,  will  n'^de  t 
propagandists,  they  would  have  lifted  the  jeet  of  ®  study  in  the  Swwl  of 
censorship  on  this  one  story.  oess  Adimnistratn^  Ui^ersit 

“The  immense  space  given  to  the  Minnesota,  under  the  direction  oi 
‘Krassin’  cruise  in  the  foreign  press,  with  fessor  Roland  Vaile,  in  charge 
the  consequent  praise  and  enthusiasm  clasps, 

everywhere,  certainly  cannot  be  credited  .TI**  resrarch  will  be  rnade  ''^dh 
to  propagandist  acumen.”  of  approximately  $1,'^  ean^  1 

_ _ _  years  class  in  advertising  when 

MEDIA  TALK  TABOO  AT  a  Twin  city  daily 

1  1  /A  1  producing  a  special  rotogravui 

A.  N.  A.  CONVENTION  t^on.  Miss  Helen  G.  (^oyer,  fo 

connected  with  the  Minneapolis 
^  I  *  ,  .  and  Commerce  Association,  has  b< 

Advertwen  WiD  Strew  AdvertiuBg  ^^e  work. 

Technique  end  No  Publisher*  Will  An  investigation  of  the  consumi 
Be  Greeted  Pletform  titude,  by  means  of  a  questionnaii 

y. .  Year  assemblying  of  data  already  g: 

on  the  subject  by  manufacture! 

.  .  .  .  ,  .  .  .,1.  j-  jobbers  will  be  processes  in  the  re 

Advertising  technique  rather  than  media  ^  representative  committee  of 
will  ^  stress^  at  the  annual  c^vention  n^polis  and  St  Paul  advertisin 
of  the  Association  of  National  Adver-  consulted  by  Professor  Vaile 

Atlantic  detennine  the  best  ^ 

-11  Spend  the  fund.  The  study  of 

Unlike  years,  there  will  ^  no  values  was  chosen  by  them 

session  devot^  to  newspaper  advertising,  important  question 

fronting  produces,  distributors 
methods  of  ^stribution  will  be  taken  up,  pro. 

of  advertising,  both  agencies  an 
^  diums,  like  newspapers. 

nounced  shortly.  .  u-  •  The  recent  tremendous  growth 

The  board  elected  to  membe«hip  in 

iS-ii  ‘^'■Ka^tion  the  Br^l^  some  special  brands,  according  1 

Mills  of  Delavan,  Wis.  R.  M.  Macdon-  concerns  buy  goods 

aid,  advertising  manager,  will  represent  ^ties  and  sell  it  in  small 
his  c^pany  m  awociation  activit^s.  y 

Action  of  ^  board  to  bar  med«  dis-  manufacturer  ^ould  insist  o 
cussiOT  «used  some  surpri^.  For  a  ^ra^jj 

number  of  years  clinics  on  t^  d.flFwent  i„gc*buik,  to  be  distributed  um 
mediums  wi^  ^Wishers  grant^  reuiler’s  trade-name,  is  a  principa 

form  featured  the  annual  matings  of  the  university  study  w 

national  advertisers  group  of  which  Wil-  .  a„c,„,.r 
liam  Hart  of  the  E.  I.  Dupont  de  Ne¬ 
mours  Company,  is  president,  and  Arthur  — 

Ogle,  managing  director.  PHILLIPS  WITH  PECK 

KLAPP  COMPANY  APPOINTED  JJ'hS  Adv‘ 

The  Allen  Klapp  Companjr  has  been  Agency  of  New  York  as  vice-presi 
appointed  national  representatives  of  the  that  organization.  Mr.  Phillips,  1 
Cresion  (la.)  News- Advertiser,  follow-  of  Roxy  Qothes,  which  imw  main 
ing  the  recent  sale  and  merger  of  the  clwin  of  seven  stores,  will  be  id 
Creston  Advertiser  and  the  News.  with  the  Peck  branch  in  Brooklyn. 


SCHOOL  TO  TEST  VALUE 
OF  STRESSING  BRANDS 

University  of  Mlinnesotn  Business 
Student*  to  Spend  $1,400  on 
Reseerch  —  Committee 
Chose  Subject 

'The  extent  to  which  it  pays  a  manu¬ 
facturer  or  jobl^r  to  exploit  a  private 
brand,  as  in  the  case  of  flour,  canned 
goods,  or  carpets,  will  be  made  the  o^ 
ject  of  a  study  in  the  School  of  Busi¬ 
ness  Administration,  University  of 
Minnesota,  under  the  direction  of  Pro¬ 
fessor  Roland  Vaile,  in  charge  of  ad¬ 
vertising  classes. 

The  research  will  be  made  with  a  sum 
of  approximately  $1,^)0  earned  by  last 
years  class  in  advertising  when  it  co¬ 
operated  with  a  Twin  City  daily  paper 
in  producing  a  special  rotogravure  sec¬ 
tion.  Miss  Helen  G.  Comoyer,  formerly 
connected  with  the  Minneapolis  Civic 
and  Commerce  Association,  has  been  se¬ 
lected  to  do  the  work. 

An  investigation  of  the  consumer’s  at¬ 
titude,  by  means  of  a  questionnaire,  and 
an  assemblying  of  data  already  gathered 
on  the  subject  by  manufacturers  and 
jobbers  will  be  processes  in  the  researA. 

A  representative  committee  of  Min¬ 
neapolis  and  St  Paul  advertising  men 
was  consulted  by  Professor  Vaile  in  an 
effort  to  determine  the  best  way  to 
spend  the  fund.  The  study  of  special 
brand  values  was  chosen  by  them  as  one 
of  the  most  important  questions  con¬ 
fronting  producers,  distributors,  and 
those  having  to  do  with  the  production 
of  advertising,  both  agencies  and  me¬ 
diums,  like  newspapers. 

The  recent  tremendous  growth  of  the 
chain  store  has  had  a  vit^  effect  upon 
some  special  brands,  according  to  Mr. 
Vail.  TTiese  concerns  buy  goods  in  vast 
quantities  and  sell  it  in  small  parcels 
under  their  own  special  brands.  Whether 
the  manufacturer  should  insist  on  pro¬ 
ducing  his  own  brands  or  should  sell  in 
large  bulk,  to  be  distributed  under  the 
retailer’s  trade-name,  is  a  principal  ques¬ 
tion  which  the  university  study  will  seek 
to  answer. 

PHILUPS  WITH  PECK 

Charles  F.  Phillips,  New  York  business 
man,  has  joined  the  Peck  Advertising 
Agency  of  New  York  as  vice-president  of 
that  organization.  Mr.  Phillips,  founder 
of  Roxy  Qothes,  which  now  maintains  a 
chain  of  seven  stores,  will  be  identified 
with  the  Peck  branch  in  Brooklyn. 


DAILIES  DONATE  SPACE 
TO  PROMOTE  REGION 

SeveBty-fivn  New  England  Papers 
Agree  to  Print  Series  of  12  Ad¬ 
vertisements  Boosting  Advantages 
of  Section 

WoBCESTHi,  Mass.,  Sept.  12. — With  the 
co-operation  of  75  New  England  news¬ 
papers,  the  New  England  Council,  an  or¬ 
ganization  for  the  development  of  its  six 
states  has  started  a  demonstration  of  its 
belief  in  modern  newspaper  advertising. 

The  75  dailies  as  part  of  the  work  of 
promoting  economic  progress  in  the 
states,  are  contributing  in  the  neighbor¬ 
hood  of  $50,(XK)  worth  of  space  to  further 
the  purposes  for  which  the  Council  has 
been  working  since  its  inception  in  1925. 

They  will  publish  a  series  of  twelve 
advertisements,  one  each  week,  giving  the 
story  of  New  Englands  advantages  and 
progress. 

Each  of  these  advertisements  will  reach 
a  total  circulation  of  more  than  1,500,000 
readers,  and  beneficial  results  are  freely 
predict^  for  the  New  E^land  movement 
through  the  power  of  newspaper  adver¬ 
tising. 

The  action  of  the  newspapers  in  taking 
part  by  contributing  valuable  space  was 
lauded  by  President  John  S.  Lawrence 
of  the  Council  who  declared  that  the 
newspapers  are  providing  a  concrete  ex¬ 
ample  of  the  sort  of  cooperation  which 
the  Council  has  sought  to  stimulate. 

The  plan  by  which  the  newspapers  will 
print  the  advertisements  is  the  result  of 
the  action  of  a  group  of  publishers  who 
have  been  interested  in  the  work  of  the 
council. 

Among  the  newspaper  men  sponsoring 
the  idea  were  Col.  Frank  Knox  of  Man¬ 
chester,  N.  H.,  general  manager  of  the 
Hearst  newspapers;  Sherman  Bowles  of 
the  Springfield  Republican;  (jeorge  F. 
Booth  of  the  Worcester  Telegram-Ga¬ 
zette,  and  Frank  E.  Langley  of  the 
Barre  (Vt.)  Times. 

Work  of  preparing  copy  has  been  do¬ 


nated  the  Kenyon  Advertising  Agency 
of  Boston,  and  other  work  has  been  con¬ 
tributed  by  James  G  Qarke  of  Boston, 
the  Western  Newspaper  Unioa,  and  Sha 
and  Manton  of  Boston. 

Two  of  the  twelve  advertisements  will 
be  devoted  to  the  work  of  the  New  Eng- 
land  Council,  two  on  the  recreational 
advantages  of  New  England  and  others 
on  farm  marketing  and  stories  of  suc¬ 
cessful  industries. 

AGNEW  TO  DIRECT  N.  Y. 
AD  CLUB  COURSES 

Dimetors’  Moating  Ratifies  Selection 
of  N.  Y.  University  Professor  to 
Teach  Advertising  and  Sell¬ 
ing  Courses 

The  engagement  of  Professor  Hugh 
Elmer  Agnew  as  director  of  the  adver¬ 
tising  and  selling  course  of  lectures  of  tin 
New  York  Advertising  Club  for  the  sea¬ 
son  1928-29  was  ratified  by  the  board  of 
directors,  at  their  meeting  Sept  7, 

In  addition  to  selecting  a  Erector  for 
these  courses,  the  board  acknowledged 
gifts  of  a  Sevres  vase  from  the  Fre^ 
government,  and  an  Australian  flag  froo 
the  Publicity  Gub  of  Australia.  Resolu¬ 
tions  of  sympathy  were  sent  to  the  widow 
of  the  late  Edwin  T.  Meredith  and  to 
Dr.  Marcel  Knecht,  associate  of  the  late 
Maurice  Bokanowski. 

Charles  C.  Green  brought  up  the  matter 
of  a  Qub  glee  club  and  was  instructed 
to  develop  his  suggestions  so  that  the 
Board  might  take  up  the  matter  at  the 
next  meeting. 

TIMES  UGHTS  BEACON 

A  neon  light  air  beacon,  visible  for  50 
miles,  according  to  the  builders,  was 
light^  on  the  top  of  the  Times  Building, 
Times  Square,  New  York  City,  last  week 
for  the  first  time.  The  45  lamps  in  the 
imit  are  formed  of  about  40  inches  of 
neon  tubing  bent  into  spirals.  Similar 
beacons  are  used  at  a  number  of  airports 
as  guides  in  fog. 


In  Hartford,  Conn., 
KNIGHT  Methods 
Of  Presenting 
Newspaper  Markets 
Have  Given 
Staff  Men  a 
NEW  Selling 
Basis 


Knight  methods  cover  not  merely 
a  scientific  study  of  consumer  buy¬ 
ing  and  reading  habits;  they  teach 
a  sound  method  of  newspaper 
selling  that  gives  staff  men  lasting 
enthusiasm  and  builds  linage  sub¬ 
stantially.  Write  for  details. 


Emerson  B.  Knight,  Inc. 

225  N.  New  Jersey  Street 
Indianapolis,  Indiana 
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DAIUES  ARE  BEST  BUY 
BELOW  EQUATOR 


Detroit  Agency  Executlee  Find*  Tkey 
Dominate  Markets  in  South  America 
and  Australia — Took  40,000 
Mile  Trip 


That  the  daily  newspaper  affords  the 
best  medium  for  reaching  the  great  con¬ 
centrations  of  buying  power  in  eagerly 
contested  sales 
markets  below 
the  equator  is  the 
report  brought 
back  by  Frank 
B.  Amos,  direc¬ 
tor  of  the  over¬ 
seas  division  of 
George  Harrison 
Phelps,  Inc.,  1^- 
troit  advertising 
agency,  who  has 
just  returned  to 
this  country  after 
a  40,000  m  il  e 
business  trip 
through  New 
Zealand,  Austra¬ 
lia,  South  Africa  and  Latin  America. 

Mr.  Amos  made  the  extensive  tour,  in 
order  to  study  local  markets,  confer  with 
local  advertising  representatives  and  ana¬ 
lyze  media  values  in  the  nations  visited. 
Sir.  Amos  sought  first  hand  knowledge, 
and  his  decision  was  wholly  in  favor  of 
the  rjewspapers  in  sub-equatorial  lands. 

There  is  a  double  reason  for  this,  Mr. 
.^mos  declared. 

Firstly,  newspapers  definitely  lead  the 
entire  field  of  possible  media  in  circula¬ 
tion,  character  of  distribution  and  char¬ 
acter  of  consumer  clientele. 

Secondly,  the  newspapers  of  the  areas 
of  the  British  Emjxre  which  were  visits 
and  also  the  leading  journals  of  Latin 
America  have  been  developed,  through 
sincere  conscientious  editorial  direction, 
to  a  point  where  they  enjoy  tremendous 
influence  on  tlie  public.  In  the  British 
Empire,  Mr.  Amos  found,  the  editorial 
columns  and  news  pages  of  the  substan¬ 
tial  journals  had  a  prestige  and  power 
even  higher  than  that  of  the  average 
North  American  newspaper. 

Mr.  Amos  considers  that  this  editorial 
and  news-column  authority,  coupled  with 
the  consequent  reader  confidence  and  fol¬ 
lowing  developed,  makes  the  sub-equator¬ 
ial  newspaper  doubly  valuable  as  an  ad¬ 
vertising  medium. 

It  was  in  visits  to  leading  cities  of 
Australia  and  New  Zealand  that  Mr. 
Amos  was  first  impressed  by  this  reader 
confidence  factor.  He  found  that  while 
New  Zealand  moulded  its  newspapers, 
typographically  and  editorially,  on  the 
conservative  English  pattern,  many  of  the 
■Australian  newspapers  sought  and 
achieved  the  feature  appeal  of  the  press 
of  the  United  States. 

In  South  Africa  Mr.  Amos  found  the 
same  high  standards  of  journalism  and 
the  same  public  following  of  editorial 
opinion. 

In  the  Argentine  Republic  Mr.  .Amos 
studied  the  great  newspapers  of  Buenos 
■Aires,  La  Prensa,  La  N acton  and  Iji 
;  Ra:on,  whose  plants,  facilities,  organiza- 
1  tions  and  methods  approximate  those  of 
5  the  progressive  North  American  news- 
‘  papers. 

Despite  the  high  journalistic  standard-^ 
abroad,  Mr.  Amos  found  that  news  from 
the  United  States,  particularly  in  those 
lands  not  served  by  American  press  asso¬ 
ciations,  is  meager  and  one-sided.  A 
man  seeking  news  in  the  press  of  these 
areas  would  see  America  as  a  land  of 
political  corruption,  loose  personal  mor¬ 
ality,  gang  wars  and  disasters,  he  said. 

In  addition  to  meagemess  and  there¬ 
fore  automatically  emphasized  sensa¬ 
tionalism  of  the  reports,  there  is  a  sub- 
•  conscious  tendency  on  the  part  of  some 
entirely  honest  and  able  foreijm  editors 
to  select  those  phases  of  American  news 
which  fit  into  the  distorted  picture  exist¬ 
ing  abroad.  American  business  firms 
have,  in  energetically  pushing  their  prod¬ 
ucts.  created  a  defensive  hostile  propa- 
gan^  against  the  United  States  on  the 
I part  of  foreign  competitors  in  some  areas. 


The  idea  that  the  Unit^  States  is  dan¬ 
gerous  and  ruthless  is  sponsored  by  these 
trade  competitors.  Subjected  to  this 
propaganda,  some  otherwise  level  headed 
editors  tend  honestly  and  sincerely,  to 
feature  the  worst  side  of  the  American 
news  in  the  belief  that  it  is  the  true  side, 
he  declared. 

This  situation,  however,  is  improving 
rapidly,  Mr.  Amos  found.  In  South 
•America  in  particular,  the  responsible 
newspapers  are  obtaining  full  and  accu¬ 
rate  political  and  economic  news  of 
America  from  press  associations  of  the 
United  States. 

In  the  widening  contest  for  markets 
abroad,  Mr.  Amos  foresees  a  constantly 
increased  use  of  international  advertising, 
and  emphasizes  that  the  "world  advertis¬ 
ing  campaign,”  as  contrasted  to  the  “na- 
tifmal  campaign”  is  already  a  vital  part 
of  .America’s  international  merchandising. 


U.S.PRODUCTS  FAVORED 
IN  AUSTRAUA 

Sir  Joynton  Smith,  Publisher  of  Syd¬ 
ney  Daily  Guardian,  Discusses 
Trade  During  Visit  in 
New  York 

Sir  Joynton  Smith,  founder  and  pub¬ 
lisher  of  the  Sydney  Daily  Guardian  a^ 
Smith’s  Weekly  of  Sydney,  Australia, 
will  sail  for  England  Sept.  19  aboard  the 
S.S.  Berengaria  after  a  short  stay  in 
New  York,  where  he  visited  his  rejK’e- 
sentatives,  S.  S.  Koppe  &  Co.  He  came 
to  New  York  by  way  of  Vancouver, 
B.  C.,  and  visited  some  of  the  larger 
American  cities  on  his  trip. 

Discussing  the  effect  of  American 
products  and  American  advertising  in  the 
Australian  market.  Sir  Jo)mton  t^d  Edi¬ 
tor  &  Publisher  that  the  balance  of 
trade  against  Australia  for  the  past  two 
years  was  $50,000,000.  American  meth- 
fxls  are  rapidly  gaining  ground  in  the 
Australian  continent,  he  said.  .All  the 
motion  picture  films  are  American  prod¬ 
ucts  and  the  majority  of  automobiles  are 
imported  from  this  country  also. 

The  Sydney  Daily  Guardian  was  the 
first  .Australian  paper  to  banish  advertis¬ 
ing  from  its  front  page  and  devote  it  to 
news,  he  said.  The  Guardian  maintains 
a  strict  censorship  on  quack  medicine  and 
sex  advertisements.  Sir  Josuton  said. 

When  asked  about  editorial  salaries  in 
Australia,  Sir  Jojmton  said  that  some 
men  on  his  editorial  staff  were  getting 
as  high  as  £4,000  per  year.  Comparing 
this  with  salaries  in  the  business  depart¬ 
ment,  he  said: 

"The  men  who  reach  the  top  are  paid 
accordingly.  Both  in  the  news  and  busi¬ 
ness  departments  the  men  who  are  worth 
big  money  get  it.  I  believe  in  paying 
money  for  good  editorial  men.  They  are 
hard  to  get :  they  are  temperamental  and 
when  you  have  them  they  are  hard  to 
handle.  They  cannot  work  in  an  uncon¬ 
genial  atmosphere.” 

Sir  Joynton  stated  that  American  news 
is  being  given  front  page  position  in  .Aus¬ 
tralia  at  the  present  time,  due  to  the  tre¬ 
mendous  interest  in  America  since  it  en¬ 
tered  European  politics.  A  few  years 
ago  news  from  America  consisted  mostly 
of  sensational  murder  stories,  but  now 
the  trend  has  changed  to  political  hap¬ 
penings. 

I  - 

KENT  PRESS  SERVICE  SOLD 


Fitxgermld  Buy*  Midwest  Firm  From 
Lawrence  H.  Selx 

The  Kent  Press  Service,  a  chain  of 
news  bureaus  operatiiyt  as  general  news 
correspondent*  in  Chicago,  Detroit,  St. 
Louis  and  Springfield,  Ill.,  was  this  week 
sold  by  Lawrence  H.  Selz  to  a  S3rndicate 
headed  by  L.  A.  Ftzgcrald. 

Mr.  Fitzgerald  has  been  connected  with 
the  organization  for  the  past  two  years. 
He  intends  to  continue  operation  along 
the  present  lines,  with  expansion  in  the 
near  future. 

Mr.  Selz  founded  the  Kent  Press  Serv¬ 
ice  in  Chicago  in  1924,  opening  with  a 
single  one-man  bureau. 


UFE  GUARDS  THANK  DAILY 


New  York  New*  Procured  Rockasray 
Men  Five  Week*’  Back  Pay 

Sometimes  life  savers  have  to  be  saved, 
and  the  New  York  Daily  News  rushed 
to  the  rescue  the  other  day. 

The  Queens 
bureau  of  street 
cleaning,  which 
acts  as  paymaster 
to  the  life  guards 
o  f  Rockaway 
beach,  were  five 
weeks  behind 
with  the  pay 
checks.  The  sun¬ 
burned  gentlemen 
of  the  beach 
called  upon  the 
gentlemen  of  the 
press  for  assist¬ 
ance. 

“Can  you  help 
us  out  ?”  one  tele¬ 
phoned  Clifford  I^ube,  editor  of  the 
Brooklyn  section  of  the  Daily  News. 
Sure,  he  could.  He  assigned  James 
Cannon  to  the  story.  Cannon  checked  the 
accuracy  of  the  complaint,  discovered 
that  officials  at  the  bureau  of  street  clean¬ 
ing  paid  themselves  regularly  and  in¬ 
corporated  these  facts  into  a  story  with 
a  human  interest  twist. 

Not  long  afterwards  he  was  able  to 
write  that  the  bureau  had  “snapped  out 
of  their  torpor”  and  paid  the  guards. 

The  guards  sent  their  thanks  to  the 
Daily  News. 


FAIRCHILD  APPOINTS  SUMNER 

The  G.  Lynn  Sumner  Company,  Inc., 
New  York  advertising  agency,  has  been 
appointed  to  prepare  the  advertising  of 
the  various  Fairchild  Publications,  of 
New  York,  including  Women’s  Wear, 
Daily  News  Record,  Women’s  Wear 
Magazine,  Men’s  Wear-Chicago  Af'f^el 
Gazette  and  Fairchild’s  International 
Magazine. 


U.  S.  NEWSPRINT  IMPORTS 
WORTH  $78,795,569 

1 ,208,879  Ton*  Brought  in  During  Fir*t 

Six  Month*  of  1928  —  Canada 
Supplied  1,103,200  Ton* 
of  Total 

(SprcM  to  Esito*  A  Publubu) 

Washington,  D.  C,  Sept.  13. — 
.American  newspapers  imported  1,208,X79 
tons  of  newsprint  from  foreign  countries 
in  the  first  half  of  this  year,  paying 
$78,795,569  for  the  imported  paper. 

Every  month  of  the  year  so  far,  from 
ten  and  three-quarters  million  dollars 
worth  to  nearly  twelve  million  dollar* 
worth  of  newsprint  has  been  imported 
into  the  United  States.  The  largest  im¬ 
ports  were  in  May,  when  183,ffi9  tons, 
valued  at  $11,962,359  were  imported. 

In  July,  the  latest  month  for  which 
stati.stics  are  available,  174,667  tons, 
valued  at  $11,223,152,  were  brought  into 
the  country,  an  increase  in  amount  of 
14,980  tons  and  an  increase  in  value  of 
$708,145  over  the  imports  of  July,  1927. 

Of  the  total  imports  in  the  first  seven 
months  of  the  year,  Canada  supplied 
1,103,200  tons,  valu^  at  ^2,748,364. 
Countries  which  sent  the  remaining  105,- 
679  tons  included  Finland,  Germany,  Nor¬ 
way,  Sweden,  and  Newfoundland. 

The  bulk  of  the  imports  from  Canada 
come  in  through  the  Michigan  and  St. 
Lawrence  customs  districts,  very  litHe 
entering  the  United  States  through  New 
York,  Rochester,  or  Buffalo. 

Imports  of  newsprint  for  the  first 
seven  months  of  the  year  were: 

January,  177,807  tons,  valued  at  $11,- 
646,701;  February,  172,634  tons,  valued 
at  $11,309,381;  March,  172,896  tons, 
valued  at  $11,235,421;  April,  163,179 
tons,  valued  at  $10,725,442;  May,  183,889 
tons,  valued  at  $11,962,359;  June,  163,807 
tons,  valued  at  $10,693,113;  July,  174,667 
tons,  valued  at  $11,233,152. 

Imports  of  July,  1927  amounted  to  159,- 
687  tons,  valued  at  $10,525,007. 


‘^‘Thorough  Regional 
Coverage  Is  Simplest 
Distribution  Economy.” 

Thiff  title  to  an  article  in  Editor  &  Publisher  is 
peculiarly  apt  in  describing  just  the  conditions 
existing  in  the  North  Wisconsin  markets  covered  by 
the  Telegram. 

The  Telegram  is  a  regional  paper,  with  thorough 
coverage  of  more  than  a  dozen  Wisconsin  counties 
including  86  towns  where  there  are  more  than  25 
Telegrams  delivered  daily. 

Advertisers  using  the  Telegram  are  effecting  the 
greatest  possible  economy  in  covering  this  region 
thoroughly  at  the  lowest  possible  cost. 

They  are  reaching  a  potential  market  of  more  than 
150,000  by  the  use  of  just  one  advertising  medium. 

THE  EVENING  TELEGRAM 

Superior,  Wisconsin 

BURKE,  KUIPERS  &  MAHONEY 
Representatives 


FkAKK  B.  AMO* 
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The  Big  NEWS  About  Baltimore 


^✓HE  BALTIMORE  NEWS 
(a  HEARST  evening  newspaper)  covers 
65%  of  the  city  and  suburban  popula¬ 
tion  of  Baltimore;  has  more  circulation 
than  any  other  evening  newspaper  in  the 
entire  South;  has  no  enforced  duplica¬ 
tion  and  offers  the  best  and  most 
effective  merchandising  co-operation — 
May  we  send  you  concrete  evidence  in 
the  shape  of  co-operation  extended 
MAJESTIC,  ZENITH  and  CROSLEY 
RADIO  during  the  past  several  months? 


[Rodney  E.  Boone 

General  Manager  National  Advertising 
9  East  40th  Street,  New  York 


Boston  Office 
J.  J.  Cremmen 

^  203  New  England  Press  Bldg. 

San  Francisco  Office 
Conger  &  Moody 
5  Third  Street 


Detroit  Office 
F.  S.  Payne 

2412  Book  Tower  Bldg. 

Rochester  Office  ! 

F.  H.  Druehl  < 

619  Temple  Bldg.  i 


Chicago  Office 
H.  A.  Koehler 
929  Hearst  Bldg. 


Last  Publisher's  Statement 


Members  A.  B.  C. 


Baltimore  Likes  The  News 


One  of  the  twenty-eight  Hearst  newspapers 
Head  by  more  than  twenty  million  peopla 
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FALL  OUTLOOK  FOR 
ADVERTISING  GOOD 


Ohio  Dailies  Gire  Optimistic  Reports 
on  New  Business  at  Columbus 
Meednc  of  Select 
List  Sept.  11 


The  outlook  for  fall  advertising  is 
extremely  good,  according  to  opinions 
expressed  by  Ohio  advertising  men  in 
connection  with  the  meeting  in  Columbus, 
Sept.  11,  of  the  Ohio  Select  List,  a  group 
of  dailies.  Some  of  the  publishers  re¬ 
ported  gains  in  August  and  virtually  all 
said  that  September  is  starting  off  well. 
One  prominent  paper  reported  a  gratify¬ 
ing  gain  in  August  in  local  advertising 
while  foreign  advertising  held  its  own. 
It  is  expected  that  Ohio  newspapers  will 
carry  much  more  pcditical  advertising  this 
year  than  formerly,  as  one  of  the  state 
newspaper  organizations  is  making  a 
special  drive  along  this  line. 

Harry  ^  Taylor  of  the  Portsmouth 
riities  was  elected  president.  Taylor 
succeeds  Louis  H.  Brush  of  the  Brush- 
Moore  syndicate.  Paul  C.  Siddall  of  the 
Alliance  Reivew  was  elected  vice- 
president,  and  H.  Spencer  of  the  Newark 
Advocate,  secretary-treasurer. 

W.  O.  Littick  of  the  Zanesville  Titnes- 
Recorder,  A.  C.  Hudnut  of  the  Elyria 
Chronicle  -  Telegram,  Frank  G.  Mc¬ 
Cracken  of  the  Bellefonlaine  Examiner 
and  Mrs.  Zell  Hart  Deming  of  the  War¬ 
ren  Tribune  are  new  directors. 

Thomas  H.  Moore,  assistant  director 
of  the  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers  Associa¬ 
tion,  addressed  the  meeting  on  operations 
of  the  bureau.  John  W.  Cullen,  Chicago; 
H.  B.  Gramm  of  the  Gramm  Motor  Com¬ 
pany,  New  York,  and  G.  E.  Gilbertson, 
Detroit,  also  were  on  the  program. 


NEWCOMER  SCORES  ON 
HRST  BIG  STORY 


Devergne  Barber  Swings  Witb  Ease 
from  Detective’s  Job  to  Reportorial 
Assignment  on  New  York 
Murder  Case 


ing  to  become  of  the  Packard  which  was 
his,  but  is  now  being  held  by  Capt.  Nagle 
in  Tuxedo. 


It  seems  the  transition  from  a  detec¬ 
tive’s  job  to  a  reporter’s  assignment  is  as 
easy  as  falling  off  the  proverbial  log. 

Devergne  Barber,  former  special  agent 
for  the  department  of  justice  operating  in 
New  York,  was  given  work  as  reporter 
by  the  city  editor  of  the  New  York  Daily 
Nervs  recently. 

“Can  you  do  it?’’  asked  the  city  editor. 

“I  suppose,’’  responded  the  newcomer. 

His  nrst  big  assignment  was  the  mur¬ 
der  of  Carl  Wilder,  state  trooper,  near 
Tuxedo  Park.  Barber  learned  that  two 
detectives  had  been  assigned  to  the  case 
from  New  York  headquarters.  He  knew 
when  they  expected  to  reach  Tuxedo.  He 
planned  to  get  there  just  ahead  of  them. 

He  rolled  up  in  a  Packard  before  the 
TOlice  station  at  Tuxedo  Park.  Captain 
Nagle  came  out  and  shook  the  reporter’s 
hand. 

“Come  in,”  he  said,  “and  Ill  tell  you  all 
about  it” 

As  Barber  had  hoped  the  police  captain 
had  assumed  he  was  a  New  York  detec¬ 
tive.  Of  course,  if  Capt.  Nagle  had  asked 
for  credentials  Barber  would  have  lad 
>only  a  police  card  to  show,  but  the  police 
chKf  didn’t  ask.  He  told  all.  He  gave 
the  reporter  letters  to  read  which  in¬ 
volved  a  woman  in  the  case.  Other  re¬ 
porters  were  being  kept  in  the  dark.  But 
not  Barber.  After  he  had  viewed  the 
body,  he  started  to  go.  Moving  down  the 
state  road  he  saw  the  two  real  detectives 
arriving.  He  gave  his  car  the  gas.  Soon 
he  realized  he  was  being  followed.  He 
ditched  his  car  and  sped  through  the  fields 
to  the  railroad  tracks.  Two  state  troop¬ 
ers  on  motorcycles  roared  up  to  the 
abandoned  car.  But  they  didn’t  catch 
Barber.  He  had  hopped  a  freight  bound 
for  Hackensack.  From  there  he  taxied 
to  his  office  with  the  story. 

Of  course,  there’s  the  usual  thrill  of 

fetting  an  exclusive  story,  but  right  now 
larbcT  is  more  interested  in  what  is  go- 


APPOINTS  EXECUTIVES 


REPORTER  IN  AIR  DERBY  AS 
BALLAST 


NEWS  WRITERS  RODE 
BALLOON  IN  GALE 


Nassau  Daily  Review  Adds  Classified 
and  Display  Managers 

After  condixrting  all  of  its  advertising 
under  one  general  department  for  a  period 
of  almost  a  year,  under  a  director  of  ad¬ 
vertising,  the  Nassau  Daily  Review  at 
Rockville  Center,  L.  I.,  has  reverted  to  its 
former  policy  and  now  has  its  classified 
and  display  department  ^der  separate 
managers,  operating  as  individual  units  of 
the  business. 

H.  Irving  Jeaks,  formerly  business 
manager  of  the  Pawtucket  (R.  I.)  Times, 
is  the  new  advertising  manager.  Mr. 


TJECAUSE  be  weighed  exactly 
140  pounds,  Robert  Irving 
Smith,  assistant  city  editor  of  the 
Worcester  (Mass.)  Evening  Gw- 
zette  won  a  coveted  assignment  to 
act  as  ballast  in  the  plane  of  M. 
Whitin  Whittall  of  Worcester  in 
the  Class  A  group  of  the  National 
Air  Derby  last  week.  His  inclusion 
as  a  passenger  brought  the  plane's 
load  to  the  required  maximum. 

Smith  sent  daily  dispatches  on 
the  flight  to  the  Telegram  and 
Gaseue. 


Thruc  Members  of  Pontiac  Daily  Prtu 
Staff  Skimmed  Housetops  of  Detroit 
While  Crowd  Watched  from  Streets 
— Made  Safe  Landing 


While  crowds  of  Detroiters  watched 
the  battle  from  the  city’s  streets,  three 
members  of  the  Pontiac  (Mich.)  Dadj 
Press  staff,  riding  as  ^ssengers  in  the 
(joodyear  dirigible  Puritan,  felt  all  the 
sensations  implied  by  a  plunge  to  500  feet 
over  the  city’s  roofs,  and  a  straight  ri* 
to  1,600  feet  altitude  as  •  the  semi-rigid 
bag  fought  a  gale  and  rain  storm. 

The  three  newspaper  men,  Karl  F. 
Zeisler,  editorial  writer  ,and  Don  Pol- 


Jenks  began  his  newspaper  caBcer  on  the  REPORTER  IDENTIFIED  GANGSTER  lard  and  Lawrence  McCracken,  renorten. 

r% _ _  l  i _ i _ e _  n.  !•  . 


Pawtucket  Times  23  years  ago. 


had  accepted  a  trip  from  Pontiac  to  De- 


Arthur  G.  Worthington,  formerly  Mulroy  of  Chicago  Journal  Enabled  His  troit  at  the  invitation  of  President  P.  W 


assistant  classified  advertising  manager 
of  the  New  York  Evening  Telegram,  has 
been  appointed  classified  manager  of  the 


Paper  to  Score  a  Beat 


Litchfield  of  the  (ioodyear  Tire  and 
Rubber  Company.  The  storm  came  up 


been  appointed  classified  manager  of  the  The  Chicago  Daily  News  had  an  extra  at  dusk  over  Detroit  and  for  a  time,  the 
Review.  A  native  of  New  Zealand,  he  edition  Sept.  7  telling  of  the  assassina-  dirigible’s  motors  capable  of  a  speed  of 


came  to  the  United  States  18  years  ago  tion  of  Tony  Lombardo,  notorious  gang-  60  miles  an  hour  were  unable  to  hold 
and  attended  public  and  high  school  on  ster,  on  downtown  newsstands  while  most  their  own  against  the  gale.  The  police 
Long  Island  and  Poughkeepsie,  N.  Y.  of  the  crowd  around  the  murder  scene  were  swamped  with  calls  for  ambulances. 
He  did  his  first  newspaper  work  on  the  was  still  trying  to  learn  what  happen^,  and  Detroit  broadcasting  stations  gave 


TICKET  TAXES 


Portland  (Me.)  Evening  Express.  James  Mulroy,  reporter  for  the  Daily  round  by  round  accounts  of  the  aerial 

_ _  News,  was  first  to  identify  the  slain  struggle. 

II  e  DIIICC  riKI  nr-U’T  songster,  as  his  body  lay  on  the  sidewalk  The  storm  cleared  suddenly  and  the 

U.  D.  KULtO  LIIN  rllatll  at  Madison  and  Dearborn  streets,  in  the  ship  landed  at  the  Dearborn  airport, 

Tir'K’FT  TAYF<5  heart  of  Oiicago’s  loop,  making  it  possi-  where  it  was  followed  by  hundreds  of 

1  1  1  ble  for  the  Daily  News  to  publish  first  automobiles.  The  reporters,  who  had 

- IT”  j  M  D  T  stories  of  the  murder.  been  discussing  the  news  possibilities  of 

Working  News  Men  Need  Not  Pay  Tax  None  of  the  policemen  at  the  scene  of  the  event  in  Ae  calmer  moments  of  the 
But  Those  Present  as  SpecUtors  the  killing  knew  Lombardo  by  sight  and  storm,  found  that  they  were  already  from 
Must  Bring  Cash  With  Mulroy  made  his  identification  the  page  in  the  Detroit  newspapers.  The 

«A  •  n  w  •'  shooting  was  thought  to  have  been  the  trip,  which  should  normally  have  taken 

Annie  uakieys  outcome  of  an  attempted  holdup.  Mulroy  20  minutes,  required  one  hour  and  10 

-  won  the  Pulitzer  prize  in  journalism  a  minutes. 

(Special  to  Eb ws  4  posushes)  years  ago  for  his  part  in  solving  the  - 


Working  News  Men  Need  Not  Pay  Tax 
But  Those  Present  as  Spectators 
Must  Bring  Cash  With 
“Annie  Oakleys’’ 


(Special  to  Eb ws  4  poslishee)  years  ago  for  his  part 

Washington,  D.  C,  Sept.  13.— Com-  i^jch-Leopold  murder  case. 

plimentary  tickets  to  prize  fights  given  _ 

to  newspaper  men  who  artually  cover  the  CAUFORNIA  M.  E. 

fight  arc  not  subject  to  the  hederal  ad-  -e  r-  v  . 
mission  tax,  but  complimentary  tickets  ^  R-tnyo"  has  succ< 


ISSUES  BOOKLET 


A  handsome  illustrated  souvenir  booklet 
has  been  issued  by  the  Cape  Girardeau 


E.  G.  Kinyon  has  succeeded  Thomas  (Mo.)  Southeast  Missourian  on  the  dedi- 


Riven  to  newspaper  men  who  attend  the  cation  of  the  new  Cape  Girardeau  traffic 

fight  in  anv  other  than  a  reoortorial  ca-  (Cal  )  Morning  Union.  bridge.  Sept.  3. 


fight  in  any  other  than  a  reportorial  ca¬ 
pacity  are  subject  to  the  tax. 

The  Internal  Revenue  Bureau  thus  in¬ 
terprets  the  new  internal  revenue  law  in 
its  application  to  complimentary  tickets. 
The  same  rule  applies  to  Federal,  state 
or  city  officials  given  complimentary 
tickets.  If  they  attend  in  their  official 
capacities,  and  have  duties  to  perform 
at  the  fight,  their  complimentary  tickets 
are  not  taxable,  but  if  they  attend  merely 
as  spectators,  they  must  pay  the  tax  even 
though  they  have  free  tickets. 

That  is  the  official  interpretation  of 
that  part  of  section  411  of  the  revenue  act 
of  1528  relating  to  the  tax  on  compli¬ 
mentary  tickets.  The  act  provides  that 
“in  case  of  admission  to  a  prize  fight, 
or  boxing,  sparring,  or  other  pugilistic 
match  or  exhibition,  for  which  the  amount 
paid  for  admission  is  $5  or  more,  the  tax 
shall  be  2S  per  centum  of  such  amount: 
Provided,  That  an  equivalent  tax  shall  be 
collected  on  all  free  or  complimentary 
tickets  or  admissions  to  such  prize  fight, 
or  boxing,  sparring,  or  other  pugilistic 
match  or  exhibition,  and  the  tax  shall  be 
on  the  amount  for  which  a  similar  seat  or 
box  is  sold  at  the  said  match  or  exhibi¬ 
tion.”  If  free  or  complimentary  tickets 
or  admissions  are  granted  to  seats  or 
boxes  the  price  of  which  is  more  than 
$3  and  less  than  $5,  tax  is  due  at  the 
rate  of  1  cent  for  each  10  cents  of  the 
amount  for  which  similar  scats  or  boxes 
are  sold. 

To  illustrate,  if  10  complimentary 
tickets  are  given  a  newspaper  and  if 
2  of  those  seats  are  used  by  reporters 
actually  reporting  the  fight,  only  the  2 
tickets  are  exempt  from  tax,  the  remain¬ 
ing  8  being  subject  to  tax.  If  a  mayor 
is  given  20  tickets,  they  arc  all  subject 
to  the  tax,  in  view  of  the  fact  that  the 
services  of  a  mayor  are  not  required  at 
a  prize  fight.  The  same  rule  applies  to 
Federal  officials,  “with  the  exception  of 
those  who  are  actively  engaged  in  their 
official  duties  and  are  not  attending  as 
spectators.” 

The  tax  collected  on  complimentary 
tickets  for  the  Tunney-Heeney  fight  was 
$13,359.22.  The  total  tax  collected  was 
$139,483.72. 


Even  the  Galley  Boy 
Noticed  the  Difference 


//  N 

Our  Policy 

10  for  your  protaction 


A  cartain  newspaper  has  been 
an  exclntive  user  of  Certified  Dry 
Mats  for  saveral  years. 

Recently  the  staraotyper*  was  so 
impressed  with  the  claims  made  for 
a  certain  dry  mat  that  he  decided 
to  make  a  thoroughly  comparative 
trial  in  his  own  plant  under  his 
own  conditions. 


Uniformify 

tklckness  orul  size 


One  Quality 

only  tKc  best  wc 
ceux  nxoke 


One  Price 

15c 

on  standlr^  order 


And  with  the  nsnal  result.  But  let 
thia  gentleman  tell  bis  own  storyt — 

“There  was  so  much  difference 
in  the  appearance  of  The  Democrat 
that  even  the  galley  boy  noticed  h. 

**1  have  never  changed  my  mind 
about  Certified  Mats,  but  am  a  fel¬ 
low  that  ia  always  looking  for  some¬ 
thing  better,  and  think  the  only  way 
to  prove  a  salesman’s  statement  is  by 
trial.  After  having  tried  these  mats 
all  the  good  things  I  have  said  about 
Certified  mats  still  stand.  Wa  have 
yet  to  find  anything  that  will  com¬ 
pare  with  them.** 

There  is  a  difference.  COM¬ 
PARE  and  yon  will  notice  it,  too. 


CERTIFIED  DRY  MAT  CORPORATION 


*Name  on 
request. 


340  Madison  Avenue.  New  York.  N.  Y. 
for  wet  mat  printing  with  DRY  MAT  faciUty- 
nse  Cartifiads — Made  in  U.  8.  A. 


/  '  / 
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A  STATEMENT  OF  FACT 

Nearly  Half  of  All  the  Families  Living  in  Metropolitan 
A  Washingt  on  Read  the  Times! 


There  are  179,000  families  living  in  Metro¬ 
politan  Washington.  _  ^ 

The  last  A.  B.  C.  statement  places  the  Times’ 
city  and  suburban  circulation  as  81,840.  ^ 

Washington  Times’  total  circulation  for  six 
months  ending  March  31  (A.  B.  C.)  87,435 
daily  net  paid. 

You  can’t  cover  Washington  without  using 
the  Times. 


Rodney  E.  Boone,  General  Manager,  National  Advertising 

9  East  40th  Street  -  New  York  City 


One  of  the  twenty-eight 

HEARST  NEWSPAPERS 

Read  by  more  than  twenty  million  people 


f 
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DAILY  TEACHES  LIFE 
SAVING  TO  40,000 

JanecYille  Caxette  Conducts  Campaign 

To  Stop  Drownings  Tlirougliout 
Summer — Hawaiian  Expert 
Acts  as  Instructor 

More  than  25,000  people  have  been 
taught  some  elements  of  life  saving  by  the 
Janesville  (Wis.)  Gareffe  through  a  series 
of  swimming  lessons  presented  during  the 
past  summer.  The  idea  originated  with 
H.  H.  Bliss,  the  publisher,  and  was  put 
into  effect  through  Edward  Buyamo,  a 
Hawaiian  student  at  Milton  College,  eight 
miles  from  Janesville. 

In  past  years.  Southern  Wisconsin’s 
picnic  habit  has  resulted  in  numbers  of 
drownings,  and  at  the  beginning  of  the 
present  season,  the  Gazette  planned  to 
diminate  these  tragedies  as  far  as  pos¬ 
sible  by  teaching  as  many  people  as  could 
be  reached,  methods  of  life  saving  and 
resuscitatiosL 

The  campaign  started  at  the  township 
picnics  which  follow  the  closing  of  school 
in  June.  Buyamo,  employed  by  the 
Gazette,  became  an  attraction  at  these 
affairs,  lecturing  on  and  demonstrating 
his  subject,  and  when  the  season  closed, 
15,000  people  had  heard  him.  TTie 
Gazette  then  employed  two  more  in¬ 
structors  to  teach  the  crowds  on  the  two 
beaches  near  Janesville  methods  of  life 
saving.  It  followed  this  step  by  starting 
swimming  classes. 

The  paper  sums  up  its  accomplishment 
as  follows; 

Gave  15,000  people  instruction  at  town¬ 
ship  picnics;  tau^t  164  boys  and  girls 
how  to  swim;  made  115  young  men  com¬ 
petent  life  guards;  employed  a  St.  Paul 
swimming  expert  who  drove  1,100  miles 
from  beach  to  beach  in  two  weeks,  giving 
three  or  four  demonstrations  a  day  at  each 
of  seven  beaches  visited ;  gave  demonstra¬ 
tions  to  10,000  people  at  the  Janesville 
Fair  and  organized  swimming  and  life¬ 
saving  classes  in  nine  towns  near  Janes- 
ville. 

The  paper  printed  swimming  lessons 
and  backed  up  its  courses  with  thorough 

Sublicity.  The  demonstrations  began  in 
lay  and  ended  in  September.  Next 
spring  the  series  wiM  h«  started  again 
with  all  the  advantages  of  a  thorough 
organization. 

The  Janesville  Gazette  is  83  years  old. 
It  was  purchased  in  1883  by  Howard  F. 
Bliss  and  passed  into  the  hands  of  his 
son  upon  his  death  in  1919.  In  memory 
of  his  father,  Mr.  Bliss  has  established 
the  Howard  F.  Bliss  Memorial  Medal,  a 
gold  medal  carrying  with  it  a  gift  of  $50 
in  cash  for  heroism  in  life  saving. 

B.  B.  B.  COMMISSION  TO  MEET 

Hayas,  Donnelly,  Rukeyser  Among 
Speakers  on  Chicago  Program 

Leaders  in  American  governmental  and 
fiiiancial  life  are  among  the  speakers 
scheduled  to  address  the  thirteenth  an¬ 
nual  conference  of  the  Natioral  Better 
Business  Commission  which  will  be  held 
at  the  Eklgewater  Beach  Hotel,  Chicago, 
from  Sept.  17  to  21.  The  Commission  is 
composed  of  the  46  affiliated  local  Better 
Business  Bureaus. 

Among  those  who  will  appear  before 
the  conference  are  Henry  R.  Hayes,  of 
&one  &  Webster  and  Blodget,  Inc., 
president  of  the  Investment  Bankers  As¬ 
sociation  of  America;  Horace  J.  Don¬ 
nelly,  solicitor  of  the  Unitwl  States  Post 
Office  Department;  William  P.  Mac- 
Cracken,  Jr.,  Assistant  Secretary  of 
Commerce  for  Aeronautics ;  and  Merryle 
S.  Rukeyser,  financial  editor  and  econo¬ 
mist.  Another  speaker  will  be  Edward 
T,  Hall,  vice-president  of  the  Ralston 
Purina  Company  of  St.  Louis  and  presi¬ 
dent  of  the  New  York  burew. 

The  officers  of  the  National  Better 
Business  Commission  are  Edward  L. 
Greene,  general  manager  of  the  National 
Better  Business  Bureau,  Inc.,  president; 
Kenneth  Barnard,  mana^r  of  the  Cte: 
troh  B.  B.  B.,  vice-president;  and  Wil¬ 
liam  H.  Mulligan,  manager  of  the  finan- 
ciid  section  of  the  National  B.  B.  B.,  sec¬ 
retary-treasurer. 


CARTOONISTS’  POLITICAL  IDEAS  PARALLEL 


a-.  , 


The  above  interesting  coincidence  in  cartoon  ideas  appeared  in  Brooklyn  newspapers  last  week.  The  cartoon  at  the 
left,  drawn  by  Hnngerford,  was  printed  Sept.  7  in  the  Brooklyn  Standard  Union  under  the  title  “National  Air 
Derby.”  The  cartoon  at  the  right,  drawn  by  S.  S.  Buck  appeared  the  same  day  in  the  Brooklyn  Times,  titled 

“Trouble  In  The  Air  Derby.” 


N.  Y.  PUBLISHERS  TO 
MEET  NEXT  WEEK 

Members  Will  Consider  School  of 

Printing  Problems  and  Hold  Golf 

Tournament  at  Westchester  Bilt- 
more  Country  Club 

t 

Members  of  the  New  York  State  Pub¬ 
lishers  Association  will  hold  their  fall 
meeting  at  the  Westchester  Biltmore 
Country  Club,  Rye,  N.  Y.,  Sept.  19-20, 
to  consider  the  current  problems  of  their 
various  educational  projects  and  other 
matters  of  present  interest,  and  to  settle 
the  vexed  question  of  golfing  superiority 
among  the  publishers  of  the  state. 

The  specific  topics  to  be  discussed  at 
the  business  session  Wednesday  afternoon 
are  as  follows: 

What  shall  be  done  with  Cascadilla 
property,  taken  over  with  a  view  to 
brcMdening  the  scope  of  the  School  of 
Printing,  option  on  which  expires  Sept. 
29? 

Future  of  the  School  of  Engraving 
maintained  by  the  New  York  City  Pub¬ 
lishers’  Association  in  connection  with 
our  School  of  Printing?  Representatives 
of  the  New  York  City  Publishers’  As¬ 
sociation  will  participate  in  the  discussion. 

Submission  of  a  revised  plan  of  as¬ 
sessment  in  the  nature  of  a  constitutional 
amendment  which,  without  placing  ad¬ 
ditional  burden  on  members  now  contri¬ 
buting  to  the  Schtml,  will  broaden  the 
scope  of  the  Association. 

Formulation  of  legislative  amendment 
for  obtaining  amendments  to  libel  law 
and  amendments  to  penal  law  prohibiting 
dealers  from  representing  themselves  as 
individuals  in  tiK  insertion  of  misleading 
classified  advertising,  to  be  supported  by 
City  and  State  Associations  jointly. 

The  labor  situation. 

At  a  dinner  Wednesday  evening,  mem¬ 
bers  of  the  New  York  City  Publishers’ 
Association  will  be  guests  of  the  State 
Association.  Speakers  will  be  Bruce 
Barton,  of  Barton,  Durstine  &  Osborn, 
and  Philip  LeBoutillier,  president  of 
Best  4  Co.,  New  York,  and  also  presi¬ 
dent  of  the  New  York  Retail  Merchants 
Association. 

The  morning  business  session,  Sept. 
20,  will  be  brief,  in  order  to  enable  gol¬ 


fers  to  get  into  their  swing  before  lunch¬ 
eon.  The  tournament  will  be  in  charge 
of  Henri  Hall,  chairman  of  the  com¬ 
mittee  on  entertainment.  After  the 
tournament,  members  of  the  State  As¬ 
sociation  will  be  guests  of  the  New  York 
City  Association  at  a  dinner  at  the 
Waldorf,  New  York  City,  after  which 
the  entire  party  will  attend  a  performance 
of  “The  Front  Page.” 

Jerome  D.  Barnum  of  the  Syracuse 
Post-Standard  is  president  of  the  State 
Association.  The  New  York  City  Pub¬ 
lishers’  Association  committee  in  charge 
of  arrangements  includes  Edwin  S. 
Friendly,  business  manager  of  the  IJew 
York  Sun,  chairman;  E.  M.  Alexander, 
vice-president  of  the  New  York  Journal 
and  Porter  Caruthers,  assistant  business 
manager  of  the  New  York  Herald 
T  ribune.  • 

PUBUSHER’S  BOAT  BURNS 

W.  L««  TuUer  Mtd  GuMts  Injured  When 
GnsoUne  Overflow  It  Ignited 

Mr.  and  Mrs.  W.  Lee  Tuller  and  Mr. 
and  Mrs.  Milton  Harker  were  painfully 
burned  and  Mr.  Tuller’s  35-foot  cabin 
cruiser,  the  Rellut,  was  burned  to  the 
water’s  edge  Sept.  9  when  gasoline  which 
had  overflowed  on  the  boat  during  fuelling 
was  ignited  by  the  motor.  Mr.  Tuller  is 
publisher  of  the  H'hite  Plains  (N.  Y.) 
Reporter. 

The  gasoline  was  mopped  up  after  the 
overflow  but  the  soaked  woodwork  burst 
into  flames  when  the  motor  was  started 
and  wrapped  the  occupants  in  flames. 

McCORMICK  NAMES  ASSISTANTS 

George  E.  McCormick,  who  last  week 
took  charge  of  the  Lima  (O.)  Star  as 
editor  and  general  manager,  this  week 
announced  the  resignation  of  L.  T.  Ward, 
former  general  manager,  and  the  appoint¬ 
ment  of  I.  Zay  as  business  manager. 
M.  J.  Hinson  is  temporary  circulation 
manager,  succeeding  Carl  Burkheimer, 

RED  UON  CABINET  ACCOUNT 

Orders  are  going  out  to  newspapers 
from  the  Red  Lion  Cabinet  Company, 
Red  Lion,  Pa.,  through  Aitkin-Kynett, 
Philadelphia  advertising  agency. 


BULLETIN  BROADCASTS 
WOMAN  POETS  TALKS 

Anne  Campbell  of  Detroit  New*  Give* 

Week  of  Lectures  on  All  Varietie* 
of  Verse — Work  Published  by 
Many  Newspapers 

Anne  Campbell,  I>etroit  mtess,  intro¬ 
duced  to  the  public  by  the  Detroit  Newt, 
broadcast  a  series  of  six  lectures  on  poetry 
for  the  Philadel¬ 
phia  Bulletin  this 
week.  Miss  Camp¬ 
bell  began  her 
work  as  a  pMt 
and  lecturer  with 
the  Detroit  News 
s  i  X  years  ago, 
furnishing  the  pa¬ 
per  with  a  poem 
a  day.  For  sev¬ 
eral  years  her 
work  has  been 
one  of  the  out¬ 
standing  features 
of  the  Bulletin’s  .  ^ 

women’s  page  and  C*-r.«x 

has  also  been 

published  in  the  Buffalo  Evening  Newt 
and  other  papers. 

Miss  Campbell,  in  private  life,  is  Mrs 
George  W.  Stark,  wife  of  the  dramatic 
critic  of  the  Detroit  News.  Miss  Camp¬ 
bell  recently  completed  a  speaking  tour 
which  took  her  to  115  towns  in  Florida, 
Georgia,  Alabama,  Louisiana,  Tennessee, 
Kentuclty,  Mississippi,  Illinois,  Wiscon¬ 
sin  and  Iowa.  In  October  she  will  begin 
a  six  weeks’  tour  of  the  New  England 
states. 

Miss  Campbell’s  radio  talks  included 
the  following  to(MCs: 

Day  by  day  verse  for  th  familv  rural 
poems,  religious  and  natui 
and  inspirational  poems,  lii  .  ^  o  f 

children,  portraits  of  readers  in  and 
about  Philadelphia. 

CONTRACTING  FC«  ‘TODDY” 

The  Robert  M.  McMullen  Company, 
New  York  advertising  agency,  is  making 
cootracts  with  newspapers  for  ‘Toddy,* 
a  milk  drink  product. 


IN  ROCHESTER 


HEARST 

ARE  THE  ONLY  NEWSPAPERS  TO 
GAIN  IN  ADVERTISING  UNAGE  FOR 
THE  FIRST  EIGHT  MONTHS  OF  1928 


Newspapers 


THE  SCORE 


THE  ROCHESTER  JOLRNAL-AMERICAN 

GAINED  ....  396,973  Lines 


SECOND  PAPER  LOST .  760,818  LINES 

THIRD  PAPER  LOST .  1,114,296  LINES 


THE  TREND  IN  ROCHESTER 


IS  TO  THE  HEARST  NEWSPAPERS  BOTH  IN 

CIRCULATION  and  ADVERTISING 


One  of  the  twenty-eight  Hearst  newspapers 
Read  by  more  than  twenty  million  people 
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Superiority  of 


SCOTT 


In  Newspaper  Presses 


400  Cylinder  RPM 


18  Years  ago  Scott  built  the  first  successful  Unit  Press — five  years  before  their  general  adoption  by 
other  builders. 


For  more  than  3  years  the  New  Scott  400  Cylmder  RPM  "Straight-Unit”  and  "Multi-Unit”  Presses 
have  demonstrated,  in  many  pressrooms  and  under  ordinary  operating  conditions,  their  ability  not  only 
to  run  regularly  and  steadily  at  speeds  One-Third  Faster  than  other  newspaper  presses,  but  have 
also  given  a  largely  increased  production  of  well-printed,  neatly  folded,  ccmipact  newspapers. 


These  exceptional  results  are  obtained  through  a  specially  meritorious  combination  of  good  design, 
engineering  and  construction  with  certain  important  patented  improvements  not  found  in  any  other  press. 


Only  now  are  others  attempting  to  equal  Scott  Press  Speed! 

This  not  only  proves  Scott  Leadership,  but  also  guarantees  that  the  New  Scott  400  Cylirtder  RPM 
Presses  with  this  3  Year  Lead  and  3  Years  of  actual  Demonstration  and  Elxperience  of  extra-high  speed 
behind  them,  are  really  capable  of  operating  safely  and  reliably  at  the  highest  practical  speeds  and  will 
regularly  turn  out  the  maximum  possible  production. 


Why  huy  an  experiment  when  a  Perfected  High-Speed  High-Production  Press,  with 
3  Years  of  Proof  behind  it,  is  available  at  reasonable  cost? 


I 


! 

I 


»  V  0 


The  Scott  8'C 
been  in  use  |)rintii| 
day  News  since  s 
to  outprint  and  o4 
preu  built 
This  machine  hat 
from  22.000  to 
been  regularly  pd 
tabloid  comics  fot 
single  shift  of  ma 
and  thorough  relii 
York  Sunday  Nt* 
press  to  do  the  bl 
This  press  is  at< 
paper  color  pH 


These  Indisputable  Facts,  which  no  other  press  manufacturer  can  equal,  clearly  stamp  SCOTT  Newspaper,  Color  and  Intag 
t5rpe  of  press  is  quite  an  undertaking,  but  to  actually  accomplish  this  in  all  three  tjrpes  of  presses  used  by  Newspapers  is  a  N 
folded,  compact  newspapers  produced  on  SCOTT  Presses  and  the  Publisher  who  is  £dt>le  to  say  that  his  product  is  printed  on  S 


WALTER  SCOT 


1457  Broadway 
New  York 


MAIN  OFFICE 


PLAINFIETD, 
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RESSES 


Demonstrated! 


200  Cylinder  RPM 


lor  Presses 

Cylinder  RPM 


In  Intaglio  Presses 


a  for  over  <3  years  regularly  at  speeds  ranging 
pn  hour  per  folder,  and  the  fact  that  it  has 
I  tvery  week  over  I  Vi  Millions  of  8-page 
Ktw  York  Sunday  News,  operating  with  a 
fdy  without  any  overtime,  proves  the  capacity 
of  this  machine.  The  quality  of  the  New 
supplement  derponstrates  the  ability  of  this 
^*^per  color  work. 

ttste-half  faster  than  any  other  news-  ' 

axistence. 

^l8  the  Best  and  Most  Efficient  machines  on  the  market!  To  largely  increase  the  speed  and  production  of  one 
5  Achievement  that  can  only  be  the  result  of  real  merit.  The  public  has  quickly  appreciated  the  well-printed,  neatly 
r  PRESSES  is  at  once  recognized  as  a  User  of  the  Best  and  Most  Efficient  Equipment  available — a  Hallmark  of  Quality  I 


8z  COMPANY 


FACTORY 


iW  JERSEY 


Monadnock  Block 
Chicago 


.Jr^jj^d  Newspaper  Color  Press,  which  has 
^fsge  tabloid  comics  of  the  New  York  Sun- 
1925,  has  thoroughly  demonstrated  its  ability 
I  bp  a  very  large  margin  any  newspaper  color 


The  New  Scott  High-Speed  Intaglio  Press,  recently  installed  at  the 
Detroit  News,  has  immediately  demonstrated  its  ability  to  do  hne  in¬ 
taglio  work  at  speeds  heretofore  thought  impractical. 


From  the  start  this  machine  has  been  operated  regularly  at  speeds  of 
from  21,000  to  24,000  per  hour  and  its  maximum  speed  is  unknown. 
Tlie  many  important  improvements  in  the  press  and  the  scientifically 
designed  drying  equipment  function  perfectly  at  the  speeds  run. 


The  Detroit  News,  although  previously  using  what  was 
then  rated  as  the  best  roto  press,  has  already  cut  the 
running  time  of  their  Gravure  Section  in  half  without  any 
deterioration  in  quality. 


'•  >  / 
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5-CENT  PAPER  VISION 

The  five-cent  newspaper  is  foreseen  by  W.  P. 
Wilson  of  the  Washington  (Fa.)  Observer. 
He  means  that  this  will  be  the  ultimate  common 
price  of  the  daily.  We  agree  with  his  vision  and 
hope  for  the  day.  The  five-cent  newspaper  will  be 
justified  if  and  when  the  quality  of  the  newspaper 
•deserves  the  five  cent  price.  A  five-cent  newspaper 
will  necessarily  have  to  be  produced  for  its  readers. 
‘Of  it  no  one  could  say  that  the  reader  should  con¬ 
tentedly  accept  what  he  receives,  as  the  cost  of  produc¬ 
tion  is  mainly  borne  by  advertisers.  Five  cents  will 
not  cover  the  production  of  most  newspapers  of  the 
modern  day,  but  it  will  materially  relieve  pressure 
advertising  and  put  the  business  on  a  safer  basis. 

From  the  purely  business  point  of  view  it  is  aston¬ 
ishing  to  many  observers  that  low-priced  newspapers 
are  so  generally  produced  in  behalf  of  the  reader. 
One  reason  is  that  those  who  make  them  respond 
to  an  esUblished  code.  Another  is  that  newspapers 
that  are  produced  for  the  reader  gain  and  hold 
circulation  and  confidence  which  may  be  exploited,  but 
this  latter  rule  may  temporarily  be  ignored  without 
disaster,  though  not  as  a  permanent  policy.  To 
ignore  it  usually  tempts  rivalry. 

In  recent  months  several  important  newspapers 
have  increased  their  retail  price  to  three  cents — ^with¬ 
out  upsetting  circulation.  As  Mr.  Wilson  points  out 
a  price  increase  may  result  in  a  temporary  loss,  say 
of  from  5  to  20  per  cent,  but  that  shwld  be  regained 
within  a  year.  From  three  cents  the  common  price 
may  some  day  step  to  five  cents.  The  American 
people  can  afford  to  pay  five  cents  for  a  five-cent 
newspaper.  No  other  service  at  their  command  would 
compare  in  value  received. 

Nothing  ntakes  an  innocent  man  feel  so 
guilty  of  coincident  publication  of  his  thought 
by  a  contemporary. 

ONLY  A  BUSINESS? 

The  editor  oi  The  New  Republic  has  brought  his 
mind  around  to  a  point  where  he  can  utter  the 
following,  without  so  much  as  t)atting  an  eye: 
“Both  friendly  and  hostile  critics  of  the  newspaper 
have  pointed  out  that  journalism  in  the  United  States 
is  no  longer  to  be  thought  of  as  a  profession,  and 
has  become  a  business.” 

Wbat  “friendly”  critics  say  so? 

Tl^e  hostile  critics  who  say  so,  on  investigation  are 
.often  found  to  have  personal  grievances  justifying 
their  grouches  or  are  busily  engaged  in  promoting  the 
magazine  contention  that  it  can  “cover  the  field”  for 
the  national  advertiser. 

If  the  newspaper  “business”  is  only  a  business,  it 
is  the  most  inefficiently  conducted  business  in  Amer¬ 
ica.  Consider  all  the  chances  to  "clean  up”  that  its 
.childish  editors  and  publishers  neglect!  Consider 
their  ridiculous  extravagance  and  waste!  Why  do 
they  not  play  all  the  games  of  business  if  they  are 
merely  business  men?  Why  is  it  tliat  American  cap¬ 
tains  of  industry,  such  as  Gould  and  the  senior 
Morgan,  have  not  been  successful  newspaper  pub¬ 
lishers,  though  their  businesses  have  showered  gold? 

The  editor  of  The  New  Republic  takes  to  his  soul 
with  flattering  unction  the  notion  that  as  the  daily 
newspaper  continues  to  be  merely  a  business  the  “op¬ 
portunity  obviously  becomes  wider  for  periodicals  like 
The  New  Republic  and  its  contemporaries,"  which  arc 
not  businesses.  They  are,  he  might  have  added,  such 
poor  businesses  that  they  have  long  required  subsidy 
for  existence,  have  developed  tii^  circulations  in  the 
general  field  and  account  for  them  on  the  ground 
that  there  arc  only  a  few  Americans  high-minded 
enough  to  fellow  their  liberal  views,  and  read  their 
occasional  magnificent  articles,  whereas  every  practi¬ 
cal  newspaper  man  knows  that  they  have  small  cir¬ 
culations  and  little  or  no  advertising  patronage  be¬ 
cause  they  are  usually  uninteresting  dilettantes  edi¬ 
torially  or,  when  offering  real  contributions  to  the 
public,  are  not  sold  in  their  natural  markets.  We 
grant  that  The  Nation  and  The  New  Republic  have 
had  beneficent  and  broadminded  persons  to  pay  their 
bills,  but  as  between  the  ordinary  subsidy  and  the 
ordinary  business  inetl^  we  shall  choose  the  latter 

for  . . 


GOOD  YEAR  1928 

WE  now  have  some  responsible  statistics  to 
support  the  surmise  that  the  good  year  1928 
gave  the  laugh  to  those  who  regard  Presi¬ 
dential  election  years  as  foredoomed  by  inflexible 
laws  of  heaven  and  earth  to  commercial  stagnation. 
The  Federal  Trade  Board  finds  that  there  was  up 
to  4  per  cent  greater  retail  sales  in  August,  this 
year,  over  August  of  last  year,  in  the  populous  sec¬ 
tions  of  Indiana,  Illinois,  Iowa,  Wisconsin,  and  in 
all  of  Texas,  New  Mexico,  Arizona,  California, 
Oregon,  Washington,  Idaho,  Nevada  and  Utah.  Retail 
sales  fell  off  in  the  month  up  to  four  per  cent  in  the 
Atlantic  Seaboard  Southern  states  and  from  4  to  8 
per  cent  in  Ohio,  part  of  Pennsylvania,  New  York 
and  New  England.  The  states  which  showed  declines 
in  retail  trading,  from  8  to  12  per  cent,  were 
Montana,  North  Dakota,  South  Dakota,  Minnesota, 
part  of  Missouri,  Arkansas,  part  of  Mississippi,  part 
of  Kentucky  and  part  of  Pennsylvania.  The  year 
1927  was  a  good  retail  year,  in  most  states,  and  1928 
seems  to  be  averaging  almost  as  high. 

Tacoma  College  students  find  98  persons  out 
of  200  questioned  who  admit  regular  reading 
of  advertisements  and  54  others  who  admit  oc¬ 
casional  advertisement  reading.  But  200  out  of 
200  know  what  to  ask  for  at  the  store. 

“IT  IS  ALLEGED” 

The  readers  of  this  journal  well  know  that  such 
qualifying  clauses  as  “it  is  said,”  “it  is  alleged,” 
“it  is  reported”  and  also  the  circulation  of 
“rumors”  in  newspaper  columns,  do  not  in  any  way 
mitigate  the  effect  of  a  libelous  statement.  Why, 
then,  are  they  tolerated?  The  question  is  asked  by 
a  puzzled  reader  of  Eoiroa  &  Publisher. 

The  only  real  excuse  for  these  phrases  is  to  soften 
statement  of  fact,  but  the  practice  to  us  seems  mis¬ 
taken.  Their  best  use  is  to  warn  editors  that  the 
story  is  dangerous  and  should  be  edited  with  the 
greatest  care  after  thorough  checking  with  the  re¬ 
sponsible  writer.  A  story  that  lugs  in  “it  is  alleged” 
deserves  a  prompt  kill,  or  some  reporting  which  will 
authenticate  the  facts  in  form  deserving  publication. 
This  thing  of  attributing  authorship  of  a  libelous 
statement  to  another,  rather  than  being  a  defense  is 
about  the  softest  element  that  the  comi^ainant’s  lawyer 
has  to  play  with  before  a  jury.  The  way  to  avoid 
libel  suits  is  to  avoid  the  very  appearance  of  libel. 

"What  will  you  say  in  your  advertisement P" 
is  a  more  important  question  than,  “Haw  much 
will  you  spend  for  advertising P" 

THE  NEW  “CRUSADE” 

The  people  of  Utica,  N.  Y.,  were  grumbling 
about  rates  charged  by  the  local  electric  service. 
The  editor  of  the  Utica  Press  investigated, 
finding  rates  in  his  city  higher  for  residential  and 
small  power  users  than  in  many  other  communities. 

In  the  old  days  the  facts  would  have  been  used 
as  a  basis  for  a  hot  crusade,  in  which  the  newspaper 
would  have  posed  as  the  savior  of  mankind,  the 
service  corporation  pilloried  as  a  homed  and  hoofed 
devil  and  the  readers  generously  patronized. 

What  the  Utica  Press  did  was  to  relate  the  statis¬ 
tical  facts  as  it  found  them,  without  flourishes, 
abuse  or  self-flattery,  and  let  an  informed  putflic 
opinion  do  its  job.  We  imagine  Utica  will  get  a 
square  deal  from  its  electric  service  company. 


THE  PROPAGANDA  GAME 

Though  our  readers  may  weary  of  the  diet,  we 
nevertheless  yield  to  the  temptation  to  pass 
along  the  latest  hot  butter-cake  from  the  griddle 
of  Edward  L.  Bemays,  most  audacious,  blatant, 
ponderous,  insistent  of  the  self-styled  public  relations 
counsel  “profession.”  Mr.  Bernays  recently  landed 
this  greasy  one  in  the  columns  oi  The  Independent, 
descriptive  oi  his  gentle  art: 

The  public  rdationi  oouniel  supenrisea  and  directs  the 
contact!  of  buiinesi  and  other  organizations  with  the 
public.  He  ascertains  the  state  of  public  opinion  toward 
a  given  company,  product,  or  idea,  and  directs  his  efforts 
to  strengthen  favorable  impressions  or  dispel  uttgrouiulrd 
prejudices.  His  function  is  to  crystallize  public  opinic/n 
and  to  make  articulate  ideas  and  events  that  are  already 
in  existence  and  that  are  favorable  to  company  policy.  It 
is  also  an  essential  part  of  his  services  to  create  the  cir¬ 
cumstances  or  the  news  which  will  themselves  eventuate 
in  the  desired  expression  from  the  public. 

Throughout  a  two-page  article,  glowingly  apprecia¬ 
tive  of  his  game,  Mr.  Bernays  stresses  “ethics.”  Press 
agents  mustn’t  take  on  naughty  clients — the  relation¬ 
ship  must  be  on  an  entirely  “ethical”  basis.  Special 
pleading  for  clients  in  news  columns,  on  the  radio, 
the  lecture  platform  or  the  motion  picture  screen, 
(he  doesn’t  mention  school-books,  syndicated  editorials 
or  the  pulpit)  should  be  in  favor  of  irreproachable 
social  and  economic  causes.  The  press  agent  must 
pick  his  clients  with  a  discriminating  sense  of 
sweetness  and  light. 

Will  the  public  relations  counsellors,  who  essay 
to  thrust  themselves  between  responsible  mediums  of 
publicity  and  the  public,  answer  a  few  debunking 
questions : 

(1)  Who  are  you  to  decide  for  the  public,  and 
for  a  fee,  what  is  social  or  anti-social,  what  true  or 
false,  what  is  reason  or  prejudice,  what  is  good  or 
bad?  To  whom  are  you  accountable,  in  the  event 
of  misjudgment  or  (forbid)  skulduggery?  If  you 
utter  a  libel  in  a  newspaper,  for  instance,  who  will 
be  sued?  If  you  do  an  injustice  to  a  rival  product 
or  a  counter  idea  and  mislead  the  public,  how  can 
your  responsibility  be  fixed?  Is  your  business  gov¬ 
erned  by  statute  law,  by  economic  reprisal  for  wrongs, 
by  an  established  code? 

(2)  Is  it  ethical,  according  to  newspaper  practise, 
to  “create  news”  to  influence  public  opinion?  What 
is  “news”? 

(3)  Is  it  not  the  simple  fact  that  your  business 
calculates  to  intercept  the  usual  advertising  dollar 
and  foist  parasitical  propaganda  on  the  responsible 
carriers  of  information?  Do  you  not  advise  prospec¬ 
tive  clients  that  you  can  do  better  for  them  in  free 
space  than  agencies  can  do  in  advertising  space? 

(4)  Do  you  label  the  source  of  your  propaganda 
for  the  purpose  of  giving  to  the  reader  full  oppor¬ 
tunity  to  decide  for  himself  whether  your  stuff  is 
prejudiced,  or  do  you  strive  by  all  the  arts  to  force 
special  objects  down  the  public  throat,  concealing  the 
source  and  the  motive?  Do  you  seek  to  make  the 
publications  that  use  your  stuff  to  all  intents  and 
purposes  responsible  to  their  readers  for  your 
opinions  ? 

(5)  Do  you  hold  out  direct  or  indirect  promises 
of  future  paid  advertising  if  editors  publish  your 
free  stuff?  Do  you  pretend  to  control  valuable  news 
sources  ? 

(6)  What  are  the  “social”  and  “unharmful”  causes 
that  have  been  espoused  in  propaganda?  Will  you 
open  your  account  books  and  publish  your  correspond¬ 
ence  with  clients? 

We  might  go  on,  were  it  not  so  transparent  to 
our  readers  that,  no  matter  what  virtuous  men  Mr. 
Bemays  or  Mr.  Ivy  Lee  or  other  professional  pro¬ 
pagandists  may  be,  the  device  they  seek  to  establish 
in  public  life  is  dangerous  because  irresponsible  and 
is  calculated  to  break  down  advertising  practise, 
which  responds  to  checks  and  balances,  evolved  from 
experience  and  conscience  during  a  century  of  study 
and  trial. 


Admirable  is  he  who  possesses  ability  accu¬ 
rately  to  judge  news  for  its  interest,  its  value 
as  a  contribution  to  commem  kno^edge,  its 
justice  to  persons  or  institutions  written  about, 
its  adequacy  and  its  proper  place  in  relation  to 
all  other  news,  waiving  all  questions  of  ex¬ 
pediency. 
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PURELY  PERSONAL 


JOHN  C  SHAFFER,  Walter  A. 
J  Strong  and  S.  E.  Thomason,  pub¬ 
lisher*  of  the  Chicago  Evening  Post,  the 
Chicago  Daily  News  and  the  Chicago 
Daily  Journal,  respectively,  and  Roy  D. 
Keehn  of  the  •  Hearst  organization  in 
Chicago,  have  been  appointed  members  of 
the  board  of  trustees  of  the  Chica^ 
World’s  Fair  of  1933.  Col.  Robert  R. 
McCormick,  publisher  of  the  Chicago 
Tribune,  is  also  a  member  of  the  board 
and  is  serving  as  chairman  of  the  sports 
committee  for  the  fair. 


Bob  Davis,  conductor  of  “Bob  Davis 
Recalls”  in  the  New  York  Sun,  who  re¬ 
cently  returned  from  an  extended  tour  of 
Europe,  has  gone  to  Alaska,  where  he 
expects  to  gather  material  for  his  column. 

Gilbert  T.  Hodges,  of  the  New  York 
Sun  and  president  of  the  Advertising 
Club  of  New  York,  accompanied  by  Mrs. 
Hodges,  will  spend  the  last  two  weeks  in 
September  at  Sourdnahunk  Waters  at 
Mt.  l^tahdin.  Me. 


George  Morris,  vice-president  of  the 
Commercial  Appeal,  Inc.,  and  editor  of 
the  Memphis  CommercM  and  Evening 
Appeal,  has  returned  from  a  three  week’s 
vacation. 


Edgar  T.  Wolfe,  publisher  of  the 
Columbus  Ohio  State  Journal,  and  Mrs. 
Wolfe,  are  parents  of  a  son  born  recently. 

Luke  Lea,  vice-president  of  the  Nash~ 
ville  Tennesseem,  was  in  New  York  this 
week.  He  continued  to  New  England 
where  he  is  planning  to  spend  a  short 
vacation. 


George  Adams,  editor  and  one  of  the 
publishers  of  the  Minneapolis  Star, 
visited  New  York  this  week. 


Van  Lear  Black,  chairman  of  the  board 
of  the  A.  S.  Abell  Company,  publishers 
of  the  Baltimore  Sun  and  Evening  Sun 
has  returned  to  Baltimore  after  a  stay 
of  eight  months  abroad. 


IN  THE  BUSINESS  OFT1CE 


WP,  FEHLMAN,  formerly  on  the 
•  Dallas  (Tex.)  Times-Herald,  has 
joined  the  advertising  staff  of  the  San 
Bernardino  (Cal.)  Sun-Telegram. 

Ralph  Horton,  formerly  head  of  the 
editorial  art  department,  Cleveland  Plain 
Dealer,  but  recently  ad  solicitor  for  the 
roto^avure  section,  has  resigned  to  go 
to  Cincinnati.  Ralph  Lewis,  formerly  of 
the  paper’s  service  department,  replaces 
Horton. 

K.  A.  Becker,  formerly  with  the 
Wheeling  (W.  Va.)  N ews-Intellige^er 
and  of  late  with  the  Los  Angeles  Times 
advertising  department,  has  joined  the 
Keith  Theaters  of  New  Brunswick,  N.  J., 
as  director  of  advertising  and  publicity. 

Frank  I.  Carruthers,  advertising  man¬ 
ager  of  the  Denver  (Col.)  Post,  ad¬ 
dressed  members  of  the  Denver  Real 
Estate  Exchange  recently.  ^ 

Harry  Withington,  who  was  formerly 
connected  with  the  advertising  depart¬ 
ment  of  the  Munsey  Comply,  and  later 
with  the  Philadelphia  Public  Ledger  and 
North  American,  has  been  selected  for 
the  newly  created  Msition  as  special 
representative  of  the  Davey  Tree  Expert 
Company,  in  charge  of  line-clearing  care 
of  trees  along  puUic  utility  lines. 

Ann  Cullen  of  the  national  advertiling 
department,  Cleveland  Plain  Dealer,  dur¬ 
ing  her  recent  vacation  visited  Montreal 
and  returned  from  Detroit  by  airplane. 

C.  D.  Arnold  for  the  last  four  years 
with  the  American  Architect,  has  been 
named  advertising  manager  of  the 
American  Press,  New  York. 

A1  Chase,  formerly  of  the  boating  de¬ 
partment  of  the  New  York  Telegram, 
has  joined  the  advertising  department  of 
the  New  York  Sun,  where  he  will  handle 
boating  advertising. 

H.  S.  Bowers  of  the  advertising  staff 
of  the  St.  Louis  Star  is  home  after  hav¬ 
ing  spent  a  vacation  on  the  Great  Lakes. 


FOLKS  WORTH  KNOWING 


TiOTH  as  paragrapher  and  poet  Charles 
^  T.  Davis  of  the  Little  Rock  (Ark.) 
Gazette  has  gained  renown  for  himself 
far  outside  the 


A.  L  Bowen,  editor  of  the  Springfield 
Illinois  State  Journal,  has  been  appointed 
a  member  of  a  committee  on  closer  co¬ 
operation  of  various  community  agencies 
in  Illinois,  by  Robert  E.  Hieronymus, 
president  of  the  Illinois  conference  on 
public  welfare. 

L.  A.  McDonald,  Denton  (Tex.) 
Record-Chronicle  editor,  has  been  elected 
Kiwanis  district  governor  for  Texas  and 
Oklahoma. 


Chmlxs  T.  Davis 


circulation  boun¬ 
daries  of  the  pa¬ 
per.  His  para¬ 
graphs  have  been 
used  in  the 
Literary  Digest’s 
“Topics  in  Brief’ 
department,  and 
his  poems  have 
been  published  by 
Harold  Vinal  of 
New  York  under 
the  title  “Riders 
in  the  Sun.” 

Mr.  Davis  is  a 
member  of  a 
distinguished  Ar¬ 


kansas  family  and  is  the  son  of  Judge 
Marcellus  L.  Davis,  minister  to  Mexico 
during  Grover  Geveland’s  administra¬ 
tion.  He  started  newspaper  work  on  the 
Gazette  as  a  reporter  and  later  went  to 
Washington  as  secretary  of  H.  M.  Jaco- 
way,*  Congressman  of  the  Fifth  Arkansas 
District.  He  soon  returned  to  his  first 
love,  newspaper  work,  and  scaled  the 
ladder  of  promotion  until  he  is  now  asso¬ 
ciate  editor  and  editorial  assistant  to 
J.  N.  Heiskill,  editor-in-chief  of  the 
Gazette. 

At  times  Mr.  Davis  forsakes  his  edi¬ 
torial  duties  and  sits  before  his  type¬ 
writer  in  the  news  room  to  write  some 
special  story  he  has  covered  in  the  city 
court  or  the  state  capitol. 

Regular  contributions  of  verse  from 
Mr.  Davis  appear  in  the  Gazette  under 
the  caption  “Jes’  Ramblin’  Around."  He 
also  conducts  a  column  of  “Arkansiana” 
on  the  editorial  page. 


Robert  Lathan,  editor  of  the  Asheville 
(N.  C.)  Citizen,  will  deliver  the 

Founder’s  Day  address  at  the  University 
of  North  Carolina,  Oct.  12. 

Fremont  C.  Peck,  secretary  and  treas¬ 
urer  of  the  Broklyn  (N.  Y.)  Daily  Times, 
scored  a  hole-in-one  on  the  Lake  Placid 
(N.  Y.)  Club  golf  course  on  Monday 
afternoon,  Aug.  26.  His  drive  from  the 
11th  tee  went  high  in  the  air,  hit  the 
pin  and  dropped  neatly  into  the  cup.  It 
was  the  second  of  the  season  at  the  Lake 
PUcid  Club. 


IN  THE  EDITORIAL  ROOMS 

D.  DUNN,  managing  editor  of  the 
^*Madison  (\\Ms.)  Capital  Times,  has 
returned  after  a  two  weeks’  vacation  dur¬ 
ing  which  he  and  Mrs.  D'unn  took  an 
airplane  trip  from  Madison  to  Chicago 
and  return. 

Jack  Hyatt,  for  the  past  year  on  the 
.San  Francisco  Examiner  staff,  has  re¬ 
turned  to  the  staff  of  the  New  York 
American. 

Merton  F.  Thompson,  managing  editor 
of  the  LeRoy  (N.  Y.)  Gazette-News, 
and  for  36  years  associated  with  that 
paper  and  its  predecessor,  the  LeRoy 
Gazette,  has  resigned  because  of  ill 
health.  Edward  Howard  has  succeeded 
him. 


J.  Fred  Lissfelt,  music  critic  of  the 
Pittsburgh  Sun  Telegraph;  George 
Seibel,  dramatic  writer  of  the  Sun  Tele- 


grai^ :  Harvey  B.  Gaul,  music  critic  of 
the  Pittsburgh  Press  and  Frank  C. 
Harper,  columnist  of  the  Press  have  re¬ 
turned  after  spending  the  summer  in 
Europe. 

Louis  Weitzenkom,  Sunday  editor  of 
the  New  York  World,  return^  this  week 
from  a  month’s  vacation  spent  at  Lake 
Nominingue,  120  miles  above  Montreal, 
Quebec. 

George  H.  Greenfield,  formerly  head 
of  the  copy  desk  of  the  morning  edition 
of  the  Kansas  City  Star,  is  now  on  the 
copy  desk  of  the  New  York  Herald 
Tribune. 

John  Ashenhurst,  assistant  city  editor 
of  the  Chicago  Evening  American,  has 
left  for  a  month’s  vacation  in  Estes 
Park,  Colorado. 

P-dward  Retickar,  news  editor,  Chicago 
Evetung  American,  has  left  on  his  vaca¬ 
tion. 

(Continued  on  next  page) 


J.  P.  Baumgartner,  formerly  publisher 
of  the  Santa  Ana  (Cal.)  Register,  has 
been  named  president  of  the  Commercial 
National  Bank  of  Santa  Ana. 

Col.  E.  Hofer,  former  owner  and  edi¬ 
tor  of  the  Salem  (Ore).  Capital  Journal 
and  now  editor  and  owner  of  the  Pacific 
Coast  Manufacturer,  sailed  from  Van¬ 
couver,  B.  C,  Sept.  6  for  a  combined 
business  and  pleasure  trip  to  China.  He 
was  accompanied  by  his  wife  and  by  his 
grandson.  Robert.  They  will  return  in 
November. 

F.  W.  Georgeson,  publisher  of  the 
Eureka  (Cal.)  Humboldt  Standard,  re¬ 
turned  recently  from  a  vacation  trip  to 
Oregon  and  Washington. 

M.  R.  Miller,  general  manager  (A  the 
Baiaiia  (N.  Y.)  Daily  News,  spoke 
recently  before  the  Coming  (N.  Y.) 
Rotary  Club. 

R-  A.  Hamilton,  editor  of  the  Orofino 
Clearwater-Tribune,  was  named 
publican  candidate  for  state  senator 
^t.  1  by  the  executive  committee  of 
Clearwater  county. 


JIM  JEFFRIES 


His  Own  story— Complete 


Will  be  released  soon  by  McNaugbt  Syndicate 


The  writing  was  done  by  Hugh  Fullerton,  and  that  means  a  lot. 
Jeffries  and  Fullerton  spent  weeks  together.  The  fighter  talked.  The 
writer  wrote.  The  story  is  all  first-person  narrative,  but  the  master 
hand  of  Fullerton  has  made  it  smooth  and  readable. 


It’s  in  thirty-three  chapters,  but  papers  may  release  in  any  manner 
convenient  to  them.  Suitable  art  will  be  furnished. 


This  is  a  sport  page  wow! 


Jeffries  tells^  many  inside  tales  of  training  camp  and  ring.  Every 
sport  reader  will  read  the  tale  from  start  to  finish. 


Wire  now,  before  any  solicitation  has  been  done,  and  yen’ll  be 
SURE  of  getting  something  great. 


The  McNaught  Syndicate,  Inc. 


V.  V.  McVitt, 
PresMent 


TIMES  BUILDINC 
NEW  YORK,  N.  Y. 


Ckablis  V.  McAosM, 
Vloe-Prcsidcnt 


FE6 

MURRAY 


FOOTBALL 

CARTOONS 


o 


' AMOUS  coaches,  captain* 
and  leading  players. 


o 


B 


LD  timers.  Heroes  of  other 

seasons. 

DDITIEIS  of  the  gridiron. 
Funny  happenings. 

OUCHDOWNS,  trick  play*. 
Thanksgiving  games. 


ROTHCAS,  fathers  and 
sons  as  football  stars. 


k  LL  star  teams,  alphabet, 
R  Armistice  Day  Ciftoon. 

O  N  G  E  S  T  runs,  kicks, 
a  passes  and  other  records. 

EADING  games.  Advance 
s  dope  and  season’s  pros¬ 
pects. 


Feg  Murray’s  cartoons,  fls^hing 
with  vivid  action,  bring  fresh  life 
to  any  sporting  page.  Each  car¬ 
toon  is  accompanied  by  copy 
that’s  right  on  top  of  the  news: 
keen  comment  and  daily  wise¬ 
cracks.  An  all-year  faaturet  all 
sports  covered  in  season. 


2  or  3  col.  Mats  Daily 
4  col.  Saturday  or  Sunday 


If  Your  Territory  Is  Open 
Wire  for  Terms  to 


Metropolitan  Newspaper 
Service 


Mazimllian  Elser.  Jr.  Earl  J.  Hadley 
General  Manager  Associate 


150  Nassau  St.,  New  York  City 
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EDITORS^  PUBLISHER 

THE  1  OURTH  ESTATE 

INCLUDING 

The  Journalist  Newspaperdom 
Advertising 

Title*  r*(Mi*r*d  ia  Um  Uaitod  Stata*  Pataal  Oflaa. 


THE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  AND  ADVER- 
TISING  HELDS 


Estttblitked  t«  1884  hy  Allan  Forman 


THE  EDITOR  &  PUBLISHER  CO, 
INC,  PROPRIETORS 
Publication  Office: 

Soite  1700  Times  Bnildins — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephone*: 

Bryant,  3052,  3053,  3054,  3055  and  3056 

President  and  Publieher,  Janies  W. 
Brown;  Treasurer,  Marlen  E.  Pew;  Secre¬ 
tary  and  btssines*  manager,  Charles  B. 
Groomes ;  promotion  manager,  James 
W.  Brown,  Jr.;  circulation  manager, 
Georiie  Strate;  classified  advertising 
manager,  S.  L.  Dare. 

Editor,  Marlen  E.  Pew;  Managing  Edi¬ 
tor,  Artbnr  T.  Robb;  Feature  Editor, 
Philip  Schuyler;  New*  Editor,  Warren 
Bassett;  Auociate  Editors,  Philip  Stong, 
John  F.  Roche. 

London  Oflfice:  4  Dnke  Street,  Adelphi, 
W.  C.  2.  Harvey-Atkins,  manasers. 
London  Editor:  Allan  Delafons,  113 
Edenbridge  Road,  Enfield,  Middlesex, 
England.  Paris  Office:  76  rue  des 
Petit*  Champs.  Sydney  R.  Clark,  Mon* 
ager.  Paris  Editor:  G.  Langelaan, 
c/o  The  Associated  Press,  21  rue  Vivi¬ 
enne.  Washington  Correspondent:  G. 
H.  Manning,  National  Press  Club  Build¬ 
ing.  Chicago  Office:  30  North  Dearborn 
Street. 

International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  serrice  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first 
Saturday  in  July. 

Newspaper  advertuing  linage  ubnla* 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 
Market  Guide  containing  information 
on  1,400  newspaper  markets  issued  third 
Saturday  in  November. 

Siae  of  type  page — 9  x  12  inches — or  168 
agate  lines  (13  ems)  on  four  columns 
— or  a  total  of  672  agate  lines  to  the 
page.  Largest  type  page  in  the  business 
paper  field. 

Display  advertising  rates:  transient,  75e 
per  agate  line,  or  series  of  insertions  as 
follows: 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half-page;  and  $55  quarter-page. 
Classified  advertising  rates:  75c  per 
agate  line  one  time;  60c  per  agate  line 
four  times. 

Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  member  of  the  Audit  Bureau 
of  Circulations  with  a  certified  net  paid 
‘^A.B.C.”  circulation  as  follows: 


Six  Month* 
Ending 

Net 

Paid 

Total  Dis' 
tribntion 

Dec.  31st,  1927 

8,220 

9,546 

Dec.  Slot,  1926 

7J114 

8J>1S 

Dec.  Slot,  1925 

6,363 

7,708 

Dec.  31st.  1924 

S.711 

6.488 

PERSONAL 

{Continued  from  page  33) 


Chic  Schwarz,  reporter  for  the  Chicago 
Daily  News,  returned  Sept.  10  from  a 
two  weeks’  vacation  in  Michigan. 

(Jenerous  C.  Armstrong  has  left  the 
copy  desk  of  the  Chicago  Daily  News. 

Ashley  Greene  of  the  news  staff,  Chi¬ 
cago  Daily  Journal,  spent  his  vacation  in 
Portland,  Ore.,  the  former  home  of  Mrs. 
Greene. 

Joynes  McFarland  has  resigned  from 
the  Columbia  (S.  C.)  State  to  join  the 
CTharlotte  C.)  day  bureau  of  the 
Associated  Press. 

Miles  H.  Wolff,  of  tte  Charlotte  (N. 
C.)  Observer,  is  spending  his  vacation 
in  Baltimore,  Md. 

Harry  Griffin,  of  the  copy  desk, 
Charlotte  (N.  C.)  Observer,  has  re¬ 
turned  from  a  vacation  spent  at  his  old 
home  in  the  eastern  part  of  the  state. 

Harold  E.  Scarborough,  Lotulon  cor¬ 
respondent,  recently  appointed  European 
manager  of  the  New  York  Herald 
Tribune  bureaus,  is  on  a  tour  of 
European  cities  visiting  the  bureaus  of 
his  paper. 

Marshall  L.  Smith,  veteran  Oklahoma 
newspaper  man,  has  been  named  news 
editor  of  the  Tulsa  (Okla.)  Daily  World. 
He  has  been  on  the  World  staff  for 
several  years  as  an  industrial  and  politi¬ 
cal  writer. 

James  H.  Penaligan  of  the  editorial 
staff,  Winchester  (Mass.)  Star,  has  re¬ 
turned  to  work  following  two  weeks’ 
vacation. 

Dale  E.  Phalen,  railroad  reporter  for 
the  Peoria  (111.)  Evening  Journal,  has 
resigned  to  enter  the  University  of  Pitts¬ 
burgh. 

Milton  Snyder,  exchange  editor  of  the 
New  York  Herald  Tribune,  has  returned 
from  his  vacation. 

Arthur  N.  Chamberlin  of  the  New 
Y'ork  World  has  joined  the  staff  of  the 
New  York  Herald  Tribune.  Since  the 
war  Mr.  diamberlin  has  worked  for  the 
New  York  Times  and  New  York  World, 
as  a  correspondent  in  Paris,  London  and 
Italy,  Washington,  D.  C.,  and  in  the 
New  York  offices  of  both  papers. 

G.  E.  McKinley,  formerly  with  the 
Birminghom  Age-Herald  and  other 
papers,  has  joined  the  San  Antonio  Eve¬ 
ning  News  local  staff.  R.  C.  Maples, 
recently  of  Wichita  Falls,  Tex.,  also  has 
joined  the  News  staff. 

Mrs.  Dorothy  Lord  of  the  staff  of  the 
Winchester  (Mass.)  Star,  has  returned 
to  work  following  a  two  weeks’  automo¬ 
bile  tour  of  C^n^a  and  Vermont. 

Lyle  Downing,  reporter  for  the  Salt 
Lake  City  Telegram,  was  injured  this 
week  when  a  police  car  chasing  bandits 
in  which  he  was  riding,  crashed  into  a 
taxicab. 

Thomas  J.  McCabe,  of  the  sporting 
staff,  Boston  (Mass.)  Herald,  has  been 
re-elected  president  of  the  Association  of 
New  England  football  officials. 

Doulass  Welch  who  has  been  on  the 
staff  of  the  Cleveland  Plain  Dealer  for 
several  months,  has  resigned  to  join  the 
Seattle  Post-Intelligencer. 

Harold  (Joff,  managing  editor  of  the 
Salt  Lake  City  Deseret  News  who  has 
been  gravely  ill  in  Los  Angeles,  has 
recovered  sufficiently  to  be  removed  to 
Salt  Lake  City  and  is  now  in  the  Latter- 
day  Saints’  Hospital  of  that  city. 

Donovan  K.  Bryant,  cartoonist  on  the 
Lincoln  Nebraska  State  Journal  for 
several  years,  joined  the  art  department 
of  the  reorganized  Omaha  Bee-News 
Sept.  1.  No  successor  for  him  has  yet 
been  named  by  the  Journal. 

Don  Hadley,  formerly  with  the  Des 
Moines  Register  and  Tribune-Capital, 
has  been  named  managing  editor  of  the 
Oklahoma  City  (Okla.)  Capitol  Hill 
Beacon. 

Mrs.  Hanw  Hines,  society  editor. 
Salt  Lake  City  Telegram,  and  her 
husband.  Dr.  Harry  Hines,  are  back 
from  a  vacation  in  the  southern  Utah 


scenic  area.  Lon  Richardson,  sports 
editor,  same  paper,  is  back  from  a  vaca¬ 
tion  spent  on  a  Wyoming  ranch. 

George  Watson,  Los  Angeles  Times 
photographer,  has  resigned  to  become 
manager  of  the  Los  Angeles  district  of 
P.  &  A.,  succeeding  J.  B.  Scott,  who 
will  be  retained  as  a  photographer. 

Earl  Eastwood,  editorial  writer  for  the 
Philadelphia  (Pa.)  Public  Ledger,  re¬ 
ceived  a  fracture  of  two  ribs  and  his 
father.  J.  W.  Eastwood,  of  Lexington, 
Ky.,  a  fractured  right  arm  when  the 
automobile  containing  the  couple  with 
their  wives  and  the  newspaper  man’s  son 
hit  a  tree  recently  in  attempting  to  avoid 
a  collision  with  another  car. 

Harry  Niemeyer,  dramatic  critic  of  the 
St.  Louis  Post-Dispatch,  and  Mrs. 
Niemeyer  are  at  Portsmotffh,  Va.,  on  a 
month’s  vacation. 

Aaron  G.  Benesch,  political  editor  of 
the  St.  Lows  Times,  spent  a  vacation  on 
a  Mississippi  river  barge. 

Lawrence  H.  Warren,  office  boy  on  the 
Portland  Oregonian,  recently  won  $SS0 
in  prizes  recently  in  a  radio  scenario  con¬ 
test.  He  first  captured  a  monthly  prize 
of  $50,  and  at  the  end  of  a  scries  of  such 
contests  he  was  awarded  the  grand  prize 
of  $500.  Young  Warren  is  son  of  W.  H. 
Warren,  assistant  city  editor  of  the 
Oregonian. 

Cedric  W.  Foster,  telegra;ffi  editor  of 
the  New  Britain  (Conn.)  Herald,  has  re¬ 
turned  from  a  trip  to  California  as  a  dele¬ 
gate  to  the  Phi  Sigma  Kappa  convention. 
He  was  accompanied  by  his  five-year-old 
daughter  Shirley. 

Laurence  Beal,  sports  editor  of  the 
Eureka  (Cal.)  Humboldt  Standard,  has 
returned  from  a  vacation  trip  to  San 
Francisco  and  Southern  California. 

James  H.  Burdett,  garden  editor  of  the 
Chicago  Daily  News,  took  20  firsts  with 
more  than  50  entries  in  the  Men’s  Garden 
Gub  Flower  Show,  held  last  week  in  the 
Hotel  Sherman. 

William  L.  Doudna  is  now  with  the 
Madison  (Wis.)  State  Journal  again 
after  a  time  spent  on  the  LaCrosse 
(Wis.)  Tribune  staff.  Both  newspapers 
are  members  of  the  Lee  Syndicate. 

Brock  Barkley,  for  several  years  the 
Raleigh  correspondent  of  the  Charlotte 
(N.  C.)  Observer,  and  now  a  practicing 
attorney,  has  been  named  state  publicity 
director  of  the  anti-Smith  democratic 
organization. 

Harry  T.  Martin,  for  nearly  20  years 
a  member  of  the  editorial  staff  of  the 
San  Diego  (Cal.)  Union,  has  resigned. 
He  will  continue  to  write  a  daily 
“Roundabout”  column  for  the  Union. 
W.  E.  Ellsworth,  formerly  on  the  staff 
of  the  Independent,  il  morning  paper 
which  was  discontinued  during  the  past 
year,  has  joined  the  Union  staff. 

William  J.  Slator,  telegraph  and  sub¬ 
urban  editor  of  the  Yonkers  (N.  Y.) 
Statesman,  has  resigned  to  become  asso¬ 
ciated  with  the  Waterbury  (Conn.) 
Republican  on  the  copy  desk. 

Miss  Mary  B.  Anthony,  society  re¬ 
porter  on  the  Fall  River  (Mass.)  Herald 
News,  has  returned  to  her  desk  follow¬ 
ing  a  two  weeks’  vacation. 

Don  Hogan,  formerly  of  copy  desk 
and  city  hall  reporter  of  the  Memphis 
Press-Scimitar,  is  now  on  the  Pensacola 
(Fla.)  Journal. 

(ieorge  R.  Stephenson,  city  editor  of 
the  Matson  (Wis.)  Capital  Times  has 
returned  from  a  two  weeks’  vacation 
spent  at  his  home  in  Cloquet,  Minn. 

Leslie  Edmonds,  for  years  sports  edi¬ 
tor  of  the  Topeka  Capital,  has  been 
appointed  head  of  the  publicity  division 
of  the  Republican  state  central  committee 
of  Kansas. 

Don  Cbchran,  police  reporter  for  the 
Toledo  (O.)  Blade,  has  returned  from 
several  months’  stay  in  California. 

Walter  Dobbins,  formerly  on  the  sports 
staff  of  the  Lincoln  Nebraska  State 
Journal,  has  rejoined  the  staff  as  suc¬ 
cessor  to  Floyd  Olds,  writer  of  signed 
sports  articles.  Olds  is  now  with  the 
Omaha  Bee-News. 

Harry  Benge  Crozier,  Dallas  news¬ 
paper  man,  has  been  named  publicity 


manager  for  the  .Al  Smith  campaig:’.  in 
Texas.  He  is  assisted  by  W.  H.  Kit- 
trell,  Jr.,  Dallas,  with  headquarters  in 
that  city. 

Kip  Ross  has  left  the  San  Aninnio 
Evening  News  reportorial  staff  to  join 
the  Coffeyville  (I^n.)  Journal. 

Dudley  Nichols,  member  of  the  writ¬ 
ing  staff  of  the  New  York  World,  who 
has  been  on  leave  of  absence  writing  a 
novel,  will  return  to  the  World  Oct.  1. 

C.  C.  Brown,  formerly  of  the  Memphis 
News-Scimitar,  has  returned  to  school 
at  University  of  Missouri  School  of 
Journalism,  where  he  is  editor  this  year 
of  The  Missouri  Student,  campus  pu^ 
lication. 

Hilton  Butler,  formerly  of  the  Wash¬ 
ington  Daily  Nexus  and  the  Army  and 
Naxy  Journal,  now  is  covering  city  hall 
for  Memphis  Press-Scimitar. 

Harold  T.  MacKender,  who  conducts 
the  daily  questions  and  answers  depart¬ 
ment  for  the  Clexfeland  Plain  Dealer,  h^ 
obtained  a  four  months’  leave  of  absence 
to  write  a  novel. 

A.  F.  Kiersey,  copy  editor  of  the  Okla¬ 
homa  City  (Okla.)  Dculy  Oklahoman, 
and  Mrs.  Kiersey  are  parents  of  a 
daughter,  bom  recently. 

Capt.  Marshal  C.  Rogers  of  the  edi¬ 
torial  staff  of  the  Danbury  (Cona) 
News  has  resigned  his  position  as  ad¬ 
jutant  of  the  Newport  (R.  1.)  Artillery, 
because  of  his  duties  in  the  other  state. 

Lieut.  Earl  B.  Heathcote,  Fall  River, 
Mass.,  correspondent  for  the  Providence 
(R.  1.)  Journal  and  Evening  Bulletin, 
has  returned  to  his  duties  after  two 
weeks  tour  of  duty  at  Fort  Wright, 
Fisher’s  Island,  N.  Y. 

J.  H.  Webb,  market  editor  of  the 
Cleveland  Plain  Dealer,  is  spending 
several  weeks  on  the  Pacific  Coast,  in¬ 
cluding  Long  Beach,  Cal.,  where  his  only 
daughter,  Dorothy,  lives. 

Silar  E.  Walker,  managing  editor  of 
the  Warren  (Pa.)  Evening  Times  and 
Morning  Mirror,  and  Mrs.  Walker,  cele¬ 
brated  their  golden  wedding  anniversary 
recently. 


PRESS  ASSOCIATION  NOTES 

TpRED  OTHMAN,  member  of  the 
Denver  staff  of  the  United  Press,  has 
been  transferred  to  the  Chicago  day  staff. 

(jeorge  D.  Crissey,  manager  of  the 
Portland,  Ore.,  bureau  of  United  Press, 
has  been  transferred  to  Kansas  Gty. 

_  Geveland  Williams,  for  three  years 
night  editor  of  the  Associated  Press 
bureau  at  Spokane.  Wash.,  has  been  ap¬ 
pointed  correspondent  in  charge  of  the 
bureau,  succeeding  M.  E.  Barker,  pro¬ 
moted  to  the  Salt  Lake  bureau. 

Robert  Riggs,  for  the  past  year  state 
editor  of  the  Madison  bureau  of  the  As¬ 
sociated  Press,  has  resigned  to  become 
Waukesha  (Wis.)  correspondent  of  the 
Milwaukee  Journal. 


FLASHES 


If  he  deserts  his  party  and  comes  over 
to  yours,  he  is  a  courageous  independent. 
If  he  deserts  your  party,  he  la^s  sta¬ 
bility  and  loyalty. — Worcester  Telegram. 


Possibly  gold-brick  artists  have  dis¬ 
appeared  because  they  failed  to  adopt  an 
installment  sales  plan. — Florence  (Ala.) 
Herald. 


It  is  peculiar  that,  with  the  passion 
for  campaign  songs,  getting  stronger  alt 
the  time,  nobody  has  picked  out  the  tune 
of  the  old  success,  “Whispering.” — Ed- 
xvard  Hope  in  New  York  Herald 
Tribune. 


It  imw  develops  that  those  cannibal 
mosquitoes  will  eat  other  mosquitoes  only 
when  there  aren’t  any  people  around. — 
J.  J.  Montague  in  New  York  Herald 
Tribune. 


The  only  person  who  knows  just  how 
a  mouse  feels  while  being  watched  hy  a 
cat  is  a  preacher’s  wife  in  a  hick  town. — 
New  York  Ex’ening  Telegram. 
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More  Super-Production  Press  Sales 

■} 

*  -j 

The  Louisville  Courier^Journal 

is  adding  to  its  present 
press  equipment  a  new 
Hoe  Super  -  Production 
Decuple  Press. 

This  advanced  type 
of  press  unit  assures  the 
shortest  possible  paper 

t 

leads,  reduced  waste, 
increased  speed  and 
greater  net  output. 


The  Press  Which  Encourages  Speed 
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WEDDING  BELLS 

pECILLE  LYON  of  the  Chicago  Daily 
^  News,  to  William  Leonard  Chon, 
midwest  editor -manager  of  the  Interna¬ 
tional  Illustrated  News. 

Robert  Libtw  Kaufman,  automobile 
editor  of  the  Chicago  Daily  Journal,  to 
Miss  Mildred  Jeanette  Streeper,  formerly 
of  Montreal,  on  Aug.  9. 

Miss  Estelle  Mendelsohn,  promotion 
manager  of  the  Chicago  Daily  Journal, 
to  Sol  Nemkovsky,  Chicago,  recently. 

DeWitt  McMurray,  editor  of  the 
Dallas  News  semi-weekly  edition,  to  Mrs. 
Katherine  L.  Crawford,  widow  of  the 
late  Col.  W'.  L.  Crawford  and  a  well 
known  artist,  in  Dallas  recently. 

Edward  McGill  of  the  photographic 
department  of  the  Chicago  Tribune,  to 
Miss  Naomi  Forbes. 

Loretta  Murphy  of  the  circulation  de¬ 
partment,  Chicago  Tribune,  to  John 
Flanigan. 

Miss  Mabel  V.  Delaney,  reporter  for 
the  Peoria  Star,  to  Capt.  Amerigo 
Bonjean,  of  the  Illinois  State  Highway 
patrol,  in  Pontiac,  Mich.,  Friday,  Aug.  31. 

Thornton  Hall,  secreUry  to  the  pub¬ 
lisher  of  the  San  Antonio  Express  and 
Evening  News,  to  Miss  Josephine  Cost- 
low  of  San  .\ntonio.  Sept.  8. 

Oovis  N.  Cyr,  advertising  agent  for 
the  LTndependent  Publishing  Company, 
publishers  of  L’ Independent,  French  daily 
newspaper,  of  New  Bedford,  Mass.,  to 
Miss  Elaine  Parent  of  New  Bedford  in 
that  city  recently. 

Joseph  Richard  Kelley,  Malden,  Mass., 
of  the  photo-engraving  staff  of  the 
Boston  (Mass.)  Post,  to  Miss  Dorothy 
Louise  Kane  of  Malden  in  that  city  Sept. 
2. 

Elizabeth  Sinn,  women’s  editor  of  the 
Des  Moines  (la.)  Register,  to  Allen 
Macl.aughlin  of  (Chicago  at  Manning,  la.. 
Sept.  8. 


WHAT  OUR  READERS  SAY 


MORE  “GOD’S  FOOLS” 

To  Editor  &  Pubusher: — In  the  lat¬ 
ter  part  of  July,  at  least  three  New  York 
newspapers  carried  a  lengthy  interview 
with  “a  St.  Louis  traffic  expert,”  in  which 
the  so-called  expert  declared  that  conges¬ 
tion  on  Fifth  avenue  could  be  reduced  by 
means  of  a  certain  traffic  device. 

It  happens  that  the  man  interviewed  is 
the  president  of  a  company  manufacturing 
the  devices  suggested.  One  newspaper 
stated  his  position,  while  the  others 
merely  designated  him  as  “an  expert 
creditecl  with  existing  traffic  regulations 
in  St.  Louis,  Memphis,  Los  Angeles  and 
other  cities.”  1  happen  to  know  that  the 
engineers  and  officials  of  these  cities  are 
responsible  for  their  traffic  regulations. 

The  man  interviewed  was  in  New  York 
at  the  time  to  sell  the  city  a  large  order 
of  the  equipment  manufactured  by  his 
company.  Naturally  he  needed  publicity 
to  create  public  sentiment  for  his  goods. 
A  clever  publicity  man  was  retained  to 
write  “a  news  stccy”  and  offer  it  to  the 
New  York  papers.  The  story  was  car¬ 
ried  with  prominent  display  the  Her¬ 
ald-Tribune,  the  American  and  even  the 
Times. 

That  the  publicity  writer  was  hand¬ 
somely  paid  by  the  company  and  in  addi- 
tiem  was  remunerated  for  the  story  by 
the  newspapers  proves  that  when  it  comes 
to  artful  publicity  under  the  guise  of 
news,  country  editors  arc  not  the  only 
“Ciod’s  fools.*’ 

Douglas  Hake, 

St.  Louis,  Mo. 


ON  HRING  LINE 

To  Editor  &  Pubusher: — In  review¬ 
ing  “Front  Page”  in  one  of  your  recent 
issues  Mr.  Stong  ridiculed  die  idea  of 
newspaper  men  continuing  to  ’phone  the 
store  in  spite  of  bullets,  and  remarked 
that  no  real  life  reporter  would  do  such  a 
thing  unless  he  was  an  idiot. 

I  wonder  if  Mr.  Stong  ever  heard  of 
Adrian  C.  Duff,  the  man  who  scored  one 


of  the  finest  heats  in  the  history  of  Amer¬ 
ican  journalisms  when  he  made  the  pic¬ 
tures  of  the  landing  and  fighting  at  Vera 
Cruz,  and  got  the  stuff  back  to  New 
York  far  in  advance  of  any  of  his  rivals. 

Those  pictures  told  the  story  of  the 
Marines  and  Gobs  and  their  fighting  at 
Vera  Cruz  far  more  vividly  than  did  the 
columns  of  stuff  written  by  the  corps  of 
crack  correspondents  who  were  on  the 
job. 

To  make  those  pictures  “Ade”  Duff  had 
to  run  about  the  streets  of  the  Mexican 
seaport,  making  his  shots  while  bullets 
whizzed  by  on  all  sides. 

“Ade”  Duff  went  to  Vera  Ouz  to  get 
action  pictures  and  he  got  ’em,  and  how 
we,  his  rivals,  cussed  him  for  it! 

If  “Ade”  was  an  idiot.  I’d  surest  that 
!‘he  city  editors  of  New  York  City  should 
draft  their  reporters  from  Bloomingdale 
and  I  slip. 

P.  Nutsheix. 

LOSS  OF  GRANT  TANNER 

To  Editor  &  Publisher:  It  was  with 
much  regret  that  I  learned  of  the  death 
of  Mr.  Tanner  while  in  the  Every  Eve¬ 
ning  office,  Wilmington,  Del.,  one  day 
last  week.  Mr.  Tanner  was  talking  with 
me  just  a  few  days  ago  and  the  news 
of  his  death  came  as  a  shock.  He  was 
always  in  a  most  genial  mood  and  I  feel 
that  your  publication  will  lose  an  able 
representative  in  his  death. 

L.  H.  Shields, 
Business  Manager, 

West  Chester  (Pa.)  Daily  Local  News 

HONORS  TANNER’S  MEMORY 

To  Editor  &  Pubi.isher:  I  was 
shocked  on  my  return  from  my  vacation 
to  learn  of  Mr.  Tanner’s  sudden  death 
and  I  just  want  to  add  my  word  to  the 
many  you  have  had  commending  his  in¬ 
tegrity,  sincerity  and  loyalty  to  his  paper 
and  to  his  friends.  I  feel  that  I  have 
lost  a  real  friend  in  his  passing. 

H.  M.  Tillinchast, 

Vice  President.  R.  Hoe  &  Co. 

TRIBUTE  FROM  A  FRIEND 

To  Editor  &  Publisher — It  was  a 
great  shock,  and  with  the  deepest  regret 
that  I  read  of  the  death  of  my  good 
friend  J.  G.  Tanner.  It  was  only  a  short 
time  ago  that  he  visited  Harrisburg,  and 
I  spent  a  very  pleasant  evening  with  him 
at  our  home.  .\t  that  time  he  was  filled 
with  the  enthusiasm  of  a  much  younger 
man,  and  I  can  scarcely  realize  that  he 
has  passed  so  suddenly.  He  was  a  splen¬ 
did  man  and  a  real  friend. 

A.  R.  Michener, 

General  Manager,  Harrisburg  (Pa.) 
Telegraph. 

PASSING  OF  GRANT  TANNER 

To  Editor  Sr  Publisher — It  is  with 
genuine  regret  that  we  have  learned  of 
the  sudden  death  of  Mr.  Grant  Tanner, 
who  has  for  some  years  been  calling  on 
us,  as  your  representative.  We  looked 
upon  Mr.  Tanner  as  a  personal  friend 
and  always  looked  forward  to  his  visits, 
and  we  will  miss  him  a  very  great  deal. 

We  feel  that  we  cannot  allow  his  pass¬ 
ing  to  go  by  without  expressing  to  you 
our  feeling  of  the  loss  of  a  real  friend 
in  Mr.  Tanner. 

(Mrs.)  Chas.  K.  Brown, 

Business  Manager,  Leader  Publishing 
(Company,  Staunton,  Va. 

TRIBUTE  TO  TANNER 

To  Editor  &  Pubusher:  I  regret  to 
learn  of  the  sudden  death  of  J.  Grant 
Tanner,  a  valued  member  of  the  staff  of 
Editor  &  Publisher.  His  ability  and 
cordial  personality  had  won  for  him  a 
host  of  good  friends  in  newspaper  offices 
throughout  the  country. 

His  wide  experience  and  keen  insight 
of  the  newspaper  profession  in  general 
always  made  him  a  welcome  visitor  as  a 
representative  of  Editor  &  Publisher. 
His  friends,  among  whom  I  counted  my¬ 
self  one,  and  his  associates  mourn  his 
loss. 

Edwin  S.  Friendly, 

Business  Manager,  New  York  Sun. 


Open  Letter 

SPACE  BUYERS 


Cf)e  ^atereon  $res0:#uarbtan 


Paterson,  New  Jersey. 


Mr.  Space  Buyer, 


WHY  TWO  DEPARTMENT  STORES  WITHDREW  FROM 
OUR  NEWSPAPER 

The  Paterson  Press-Guardian  operates  on  a  manufacturing 
basis  and  knows  its  production  cost.  Eight  years  ago  The  Press- 
Guardian  refused  to  compromise  with  the  department  stores  of  the 
city  on  its  advertising  rate;  consequently  their  advertising  was 
withdrawn,  but  eventually  returned  to  the  columns  of  this  news¬ 
paper  under  agreements  which  expired  on  July  22nd  last. 

It  is  a  well  known  fact  that  during  the  past  five  years  wages 
in  the  unionized  mechanical  departments  as  well  as  in  all  other 
departments  have  increased  materially.  Newspaper  costs  have 
about  doubled  and  the  circulation  of  The  Press-Guardian  has  in¬ 
creased  fifty  per  cent. 

In  view  of  these  facts,  the  offer  to  renew  the  expiring  contracts 
at  the  old  rates  was  flatly  refused  by  the  undersigned  as  being 
ridiculous  on  its  face  and  absolutely  unfair  to  this  newspaper, 
its  readers  and  advertisers.  If  we  had  accepted  this  offer,  it  would 
have  been  a  distinct  discrimination  against  all  other  advertisers 
who  patronize  the  columns  of  this  paper  and  who  willingly  paid 
several  increases  in  their  rates  during  the  past  five  years. 

Because  the  management  of  this  paper  had  at 
least  the  courage  of  its  convictions,  it  advised  the 
owners  of  the  two  department  stores  that  new  and 
higher  rates  would  go  into  effect  on  August  1st  and 
so  the  two  department  stores — Meyer  Brothers  and 
Quackenbush  Company — refused  to  pay  the  in¬ 
creased  rate  and  left  our  columns  on  August  1st. 

Why  should  The  Press-Guardian  penalize  the  national  adver¬ 
tisers  or  any  other  advertiser  to  grant  a  “charity”  rate  to  the  de¬ 
partment  stores  simply  for  the  purpose  of  showing  lineage? 

The  stockholders  of  this  corporation  expect  dividends.  They 
are  not  interested  in  lineage,  but  in  cash  and  unless  we  can  secure 
business  that  will  return  a  profit,  we  feel  that  we  are  better  off 
without  it,  notwithstanding  the  so-called  prestige  that  depart¬ 
ment  store  lineage  appears  to  carry  in  the  minds  of  certain  space 
buyers. 

FOR  THE  HRST  SIX  MONTHS  OF  1928,  HOWEVER,  THE 
PRESS-GUARDIAN  CARRIED  MORE  DEPARTMENT  STORE 
UNEAGE  IN  ITS  DAILY  EDITION  ALONE  THAN  ANY  OTHER 
PATERSON  PAPER  AND  ITS  CIRCULATION,  WITHOUT  ’THE 
USE  OF  PREMIUMS,  CANVASSERS,  CONTESTS,  ETC.,  WAS  ON 
A  HIGHER  BASIS  THAN  FOR  THE  HRST  SIX  MONTHS  OF 
LAST  YEAR. 

A  real  newspaper  is  one  that  cannot  be  dominated  in  its  course 
of  action,  by  any  interests,  whether  they  he  political,  financial  or 
commercial,  and  The  Press-Guardian  believes  that  it  is  a  real 
newspaper. 

THE  AGENCY  SPACE  BUYER  USUALLY  KNOWS  LOCAL 
CONDITIONS. 

Therefore  The  Press-Guardian  carries  more  exclusive  national 
accounts  than  the  other  two  papers  in  Paterson  combined. 

THESE  SPACE  BUYERS  CAN’T  ALL  BE  WRONG. 

Publisher. 
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THE  NEWS  TRIBUNE-LEDGER 

Tacoma,  Wash. 


ANNOUNCEMENT 


On  and  after  Sept.  15,  1928,  lineage  in  The  Tacoma  News  Trihune- 
Ledger,  published  by  the  Tribune  Publishing  Company,  will  be  sold  as  one 
paper,  16c  per  line  daily;  the  Sunday  Ledger  will  be  sold  separately,  10c 
per  line  as  heretofore. 

However,  no  order  will  be  accepted  for  service  in  the  daily  News- 
Tribune  alone  or  the  daily  Ledger  alone  after  Sept.  14,  1928. 

The  58,947  A.  B.  C.  net  circulation  of  the  News  Tribune-Ledger  gives 
advertisers  complete  coverage  of  Tacoma.  Pierce  County  and  Southwest 
Washington. 

National  advertising  will  be  handled  by 

D.  J.  Randall  &  Co.  The  Ford-Parsons  Co.  R.  J.  Bidwell  .&  Co. 

347  5th  Avenue  360  N.  Michigan  Ave.  742  Market  St. 

New  York  City  Chicago,  Ill.  San  Francisco,  Cal. 

Los  Angeles  and  Seattle 


TRIBUNE  PUBLISHING  COMPANY 

FRANK  S.  BAKER, 

President  and  Publisher. 
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LINCOLN  EYRE  DIES  AT 
BERLIN  POST 


WROTE  FAMOUS  HOAX 


New  York  Time*  Berlin  Man  Di»- 
tinfuisked  Himself  by  Work  for 
Wounded  During  War — Saw 
New  Europe  Built 


Lincoln  Eyre,  Berlin  correspond¬ 
ent  for  the  New  York  Times,  and 

former  war  correspondent  for  the 

York  World,  died 
Sept.  10,  follow¬ 
ing  an  operation 
for  appendicitis 
some  days  earlier. 
He  had  had  a 

mastoid  operation 
in  January  which 
had  so  weakened 

his  system  that 

his  Ixxly  would 

not  withstand  the 
shock  of  the  o^ 
eration  necessi¬ 
tated  by  a  rup¬ 
tured  appendix. 
Mr.  Eyre  was 


L41(colh  Eras 


well-known  in  the  newspaper  world  and 
among  European  correspondrots  espe¬ 
cially.  He  was  well  over  six  feet  in 
hci^t,  powerfully  built,  and  posses^ 
of  .a  friendly,  winning  personality  which 
had  earned  him  the  affectionate  regard 
of  hundreds  of  Americans  in  Europe  and 
co-workers  throughout  the  continent  and 
the  United  States. 

He  was  bom  in  Philadelj^ia,  Jimc  4, 
18^,  and  was  graduated  from  Taft 
School  at  Waterbury,  Conn.,  in  1906. 
Following  his  graduation,  he  travelled 
for  a  year  in  Europe  and  returned  to  the 
United  SUtes  to  enter  newspaper  work 
later. 

He  entered  journalism  as  a  reporter  on 
the  New  York  Press,  but  returned  to 
Europe  in  1914  as  war  corresp'iident  for 
the  New  York  World.  His  work  was 
done  along  the  western  front  and  in 
Paris.  Mr.  Eyre  distinguished  him^lf 
many  times  by  his  courage  in  following 
his  story  under  fire.  Floyd  GibbOTS,  a 
fellow  correspondent,  wrote  of  him  at 
the  time: 

“Lincoln  Eyre  is  one  of  the  most  ac¬ 
tive  of  the  correspondents’  corps,  con¬ 
stantly  going  under  fire  to  get  his  news, 
and  constantly  taking  chances. 

“He  got  himself  into  a  tight  fix  some 
months  ago  when  he  was  with  an  Amer¬ 
ican  unit  at  the  village  of  Donjevin.  The 
Germans  were  concentrating  a  severe  fire 
on  the  Americans,  and  Eyre  was  warned 
against  being  at  the  front. 

“But  he  persisted.  His  helmet  was 
dented  in  several  places  by  shrapnel  frag¬ 
ments.  He  kept  right  on,  however.  He 
forgot  all  about  taking  notes  and,  under 
fire,  devoted  himself  to  picking  up 
■wounded  and  acting  as  stret^er  bearer, 
coining  back  for  more  wounded  time  and 
again.” 

At  the  end  of  the  war,  Mr.  Eyre  fol¬ 
lowed  the  retreating  German  army 
through  Europe  and  interviewed  von 
Hindenburg  at  Cassel,  a  few  ^ys  after 
the  armistice.  He  saw  Berlin  in  tlw 
troubled  days  when  the  Republic  was  in 
the  process  of  formation.  He  was  the 
first  American  to  see  the  machinery  of 
the  Soviet  at  first  hand  and  he  furnished 
his  paper  many  interviews  with  the  heads 
of  the  new  government. 

Mr.  Eyre  left  the  staff  of  the  World 
for  that  of  the  New  York  Herald  at  the 
end  of  the  war,  acting  as  its  ^rlin  cor¬ 
respondent  until  the  amalgamation  of  the 
Herald  and  Tribune,  when  he  was  trMs- 
ferred  to  the  New  York  Sun.  Me  joined 
the  staff  of  the  Times  as  its  Berlin  cor¬ 
respondent  in  October,  1925. 

Among  his  later  assignments,  Mr.  Eyre 
welcomed  Chamberlin  to  Berlin  after  his 
flight  across  the  Atlantic,  both  as  the 
Times  correspondent  in  Berlin  and  as  the 
wesident  of  the  American  Oub  of  Ber¬ 
lin.  He  also  reported  Mayw  Walker’s 
trip  a  year  ago. 

Mr.  Eyre  was  married  in  1926  aboard 
the  steamer  President  Roosevelt,  to  Dina 
Gralle,  a  German  motion  picture  star, 
who  survives  him.  His  tn^er  and  a 


Late  Texas  ‘Reporter  Fabricated  Mt. 

Sbasta  Eruption  Story 

Warren  I>ull,  foriper  Dallas  Times- 
Herald  reporter  and  more  recently  with 
the  Corpus  Christi  (Tex.)  Caller,  who 
dropped  dead  recently  in  a  hotel  room  at 
Corpus  Christi,  had  the  distinction,  ac¬ 
cording  to  the  Times-Herald,  of  having 
been  responsible  for  one  of  thetmost  un¬ 
usual  hoaxes  of  American  journalism. 

Twenty  years  ago,  the  Dallas  paper 
said,  Dull  wrote  the  story  of  the  “erup¬ 
tion”  of  Mt.  Shasta,  in  California.  The 
account  of  the  supposed  disaster  was  sent 
by  telegraph  and  cable  to  important  news¬ 
papers  all  over  the  world,  only  to  be  fol¬ 
lowed  shortly  by  a  denial,  -.i 

“The  inside  story  of  Mt.  Shasta”  was 
revealed  some  months  ago  by  Dull  in  an 
interview,  continued  the  Times-Herald. 
He  explained  that  the  hoax  was  arranged 
in  an  effort  to  trap  an  alleged  news  thief 
who  had  been  using  Dull's  stories  in  op¬ 
position  papers. 

Accordingly  Dull  “framed”  the  story  of 
the  “eruption”  and  prepared  to  telegraph 
it  to  his  paper  after  explaining  to  a  copy 
reader  that  it  was  merely  a  ruse  and 
should  be  destroyed. 

The  desk  man,  though  pleased  with  the 
scheme,  failed  to  show  up  for  duty  and  a 
substitute  accepted  the  yam  as  genuine. 
Many  newspapers  carried  the  item  as  their 
lead  story  that  day. 

The  next  day  Dull  and  the  desk  man 
met  and  the  former  resigned. 


tor  and  publisher  of  the  Charlestown 
(Mass.)  Bunker  Hill  Times.  He  later 
became  associated  with  the  late  Gen. 

Charles  H.  Taylor  on  the  Boston  Globe. 

Maurice  H.  Cole,  54,  for  20  years  a 
member  cf  the  Toledo  (O.)  Blade  print¬ 
ing  forde  and  for  several  years  editor  of 
the  North  Ohio  News,  a  community 
monthly  publication,  died  Sept.  10.  He 

had  been  ill  several  weeks  following  an  ^  •  f  . 

automobile  accident  near  Lancaster,  O.  A  newspai^r  campaipi  of  unusual  ^ 
Mr.  and  Mrs.  Cole  were  driving  to  effective  testimonial  a^ertising  is  beiii| 


LOCAL  STORE  PRAISES 
TESTIMONIAL  COPY 

Omaha  Shoe  Firm  Using  Silhonsi^ 
and  Quoted  Recommendations  of 
Society  Women — Building 
Prestige 


Athens,  O.,  to  bring  home  their  son, 
Glen  \.  Cole,  a  junior  in  Ohio  university. 

Edwin  R.  Chaupun,  74,  for  50  years 
a  newspaper  man  dropped  dead  Sept.  8 
near  his  home  in  Worcester,  Mass.  _  For 
several  years  he  edited  and  published 
juvenile  monthlies,  and  later  became 
night  editor  of  the  Norwich  (Conn.) 
BMetin.  Later  he  was  assistant  editor 
of  the  Danbury  (Conn.)  News.  He  was 
also  at  times  on  the  staffs  of  the  New 
York  Tribune,  Attleboro  (Mass.) 
Chronicle,  Providence  (R.  I.)  Journal, 
Fall  River  (Mass.)  Daily  News.  He 
leaves  his  son,  Charles  L.  Champlin, 
county  editor  of  the  Worcester  Evening 
Post. 

Phillip  McCaffrey,  manager  of  direct 
delivery  for  the  New  York  World,  died 
at  his  home  Sept.  11  of  heart  trouble.  He 
had  been  ill  for  several  days.  Mr. 
McCaffrey  was  connected  with  the  World 
for  25  years  and  was  recently  made  a 
member  of  the  World’s  Quarter  Century 
Qub. 


conducted  by  Napier’s  Costume  Hooterie, 
a  firm  of  shoe  retailers  in  Omaha,  N 
braska. 


DAILY  ADDS  38  TRUCKS 


Cf^bituary 

T  RAY  CARPENTER,  39,  former  ad- 
«'•  vertising  manager  of  the  Austin 
(Tex.)  State.sman,  died  in  Austin  Satur¬ 
day  after  a  long  illness.  He  started  his 
newspaper  career  more  than  20  years  ago 
on  the  old  Austin  Tribune. 

Mrs.  James  M.  Melady,  57,  wife  of 
the  night  foreman  of  the  composing  room 
of  the  Chicago  Evening  American,  died 
suddenly  on  Sept.  10  at  her  home  in 
Chicago. 

Arthur  Lee  Forbes,  Sr.,  63,  in  charge 
of  mail  circulation  for  the  Houston  Post- 
Dispatch,  died  in  Houston  recently.  He 
had  been  w'ith  the  iwper  27  years.  His 
wife  and  a  son  survive.  * 

Everett  E.  Dunbar,  57,  for  many 
years  marine  editor  of  the  Detroit  Free 
Press  but  well  known  in  Cleveland  and 
other  Great  Lakes  ports,  died  in  that  city 
recently. 

F'uneral  services  were  held  Sunday, 
Sept.  2,  for  John  A.  V'^an  Harlengen, 
for  the  past  40  years  publisher  of  the 
Sonora  (Cal.)  Union  Democrat.  Van 
Harlengen  died  in  a  San  Francisco 
hospital  on  Aug.  31. 

Mrs.  Emily  L.  Borland,  a  niece  of 
Solon  Robinson  who  for  many  years  was 
a  co-editor  of  the  New  York  Tribune 
with  Horace  Greeley,  died  at  her  home 
in  Chicago  on  Sunday,  Sept.  9,  at  the 
age  of  86.  Mrs.  Borland  as  a  girl  was 
a  frequent  visitor  at  the  home  of  her 
uncle.  She  was  a  pioneer  Chicagoan  and 
a  daughter  of  Oscar  Robinson,  builder 
of  the  celebrated  “Wigwam”  in  which 
Abraham  Lincoln  was  nominated. 

Gibson  M.  Freer,  81,  for  several  de¬ 
cades  editor  of  the  Arensville  (Ill.) 
Times,  prior  to  his  retirement  10  years 
ago.  died  recemly  in  Champaign,  Ill. 

F AY  E.  Roberts,  70,  for  18  years  an 
employe  of  the  circulation  department 
of  the  Los  Angeles  (Cil.)  Times,  died 
recently. 


Chicago  Journal’s  Enlarged  Fleet 
Housed  in  New  Garage 

Four  new  Graham-Dodge  trucks  and 
34  Fords  have  been  added  to  the  Chicago 
Daily  Journal’s  fleet  and  installed  in  a 
new  garage  at  1046  West  Harrison 
street,  in  an  expansion  of  the  delivery 
department. 

The  Ford  bodies  are  of  special  design, 
having  reinforced  fenders  and  large  stor¬ 
age  space.  The  cars  will  be  used  on 
routes  in  all  parts  of  the  city  and  will 
reduce  materially  the  time  formerly  re¬ 
quired  for  delivery. 
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Couumm'^aotone 


NEW  LACROSSE  M.  E. 

Russell  B.  Pyre,  city  editor  of  the 
Madison  (Wis.)  State  Journal,  has  be¬ 
come  manapng  editor  of  the  LaCrosse 
(Wis.)  Tribune.  Mr.  Pyre,  for  many 
years  in  newspaper  work  in  Madison,  suc¬ 
ceeds  Mark  R.  Byers,  who  has  severed 
his  connections  with  the  Tribune  to  start 
a  newspaper  of  his  own  at  Two  Rivers, 
Wis. 


EDITOR  BEATEN,  ROBBED 

VV'^itt  Wells,  city  editor  of  the  Border 
(Tex.)  Herald,  recently  was  beaten, 
robbed  of  $40  and  left  beside  a  road  three 
miles  from  Borger  by  two  men  who  had 
kidnapped  him  in  the  business  district  of 
the  city.  Wells  was  forced  at  gun  point 
into  the  bandit  car  after  an  automobile  in 
which  he  and  a  companion  were  riding 
ccdlided  with  the  former. 


INJURED  IN  AUTO  CRASH 

Norman  E.  Ralston,  editor  of  the 
Circleville  (O.)  Herald,  was  hurled 
through  a  windshield  in  an  automobile 
accident  last  week,  and  for  a  time  it  was 
feared  he  would  lose  the  sight  of  his 
right  eye.  He  is  recovering. 


EX-GOVERNOR’S  WEEKLY  FADING 

Former  (Jov.  James  E.  Ferguson  of 
Texas  at  Austin  has  temporarily  sus- 
Oliver  McKee  of  Pleasantville,  N.  Y.,  Ponded  his  11-year-old  weekly,  the  Fergu- 
4U-.  _r  /-Vi; —  T,  4  .  .  '  Forum,  pending  decision  Oct.  1  as  to 

permanent  suspension,  which  will  take 
place  unless  there  arc  sufficient  subscrip¬ 
tions  to  continue. 


Silhouette  testimonial  copy  of  Omaiuj 
store. 

This  firm  has  adapted  testimonial  t 
vertising  in  its  strongest  form  subtk; 
The  advertising  contains  no  blatant,  ta: 
ous  claims.  ()nly  a  picture  of  the  c; 
tomer  and  the  shoe  with  a  naodest  .‘‘la¬ 
ment  that  she  chose  this  particular  modi 
The  photo  of  the  customer  is  a  silliotif^ 
which  gives  to  the  campaign  series 
similarity  quickly  recc^iaable. 

Mary  M.  Hulst,  advertising  ni.in.a. 
who  originated  this  plan,  tells  of  its  t 
lution:  “First  we  named  different  m 
els  aber  leading  local  society  pif 
This  plan  proved  highly  satisfact 
Then  we  obtained  the  endorsement 
Junior  League  members  with  pictures 
each.  This  also  proved  an  excellent^ 
centive  to  sales.  Now  we  are  u‘4 
sketches  of  all  social  leaders  in  the 
who  are  willing  that  their  approval 
used  in  publicity  form.  Two  days  be: 
the  advertisement  is  to  apt^ar  we 
a  letter  to  the  girl  whose  silhouette  is 
be  useid,  telling  her  when  her  silhoi;^ 
will  appear  and  thanking  her  for  posj 

“Naturally  this  campaign  has  given  ^ 
shop  considerable  prestige  among  the 
ciety  folk  of  Omaha.  But  that  isn't 
Society  women  are  not  the  only  ones 
read  the  society  page.  Women  look 
the  society  page  for  news  of  the 
world,  and  because  there  is  an  eleio^ 
of  news  in  our  testimonial  advrrtisiru 
has  proved  a  strong  sales  magnet  am 
all  classes  of  trade.” 


father  of  Oliver  McKee,  Jr.,  of  the 
Washington,  D.  C.,  bureau  of  the  Boston 
(Mass.)  Transcript,  died  recently  at 
Randolph,  N.  H. 

E.  Gerry  Brown  of  Brockton,  Mass., 
prominent  in  state^  and  national  politics 
mr  niany  years,  died  at  his  home  Aug. 
w.  Mr.  Brown  served  his  apprentice¬ 
ship  as  a  printer  at  the  age  of  19  and 
was  later  attached  to  the  staff  of  the 
Commercial  Bulletin 


.  .He  later  became 

•ister  survive  him.  His  father,  a  lawyer,  business  manager  of  the  Boston  Journal 
died  in  1925.  of  Commerce  and  was  for  14  years  edi- 


BUYS  NEW  PRESS 

_  Workmen  have  laid  a  concrete  founda¬ 
tion  in  the  basement  of  the  Chicago  Daily 
Joumtil  building  for  a  new  press  from 
the  Goss  Printing  Press  company,  Chi¬ 
cago.  The  new  press  will  make  possible 
the  use  of  a  double  column  fudge  for 
sports  and  late  news. 


REJOINS  WASHINGTON 

Harry  Gusack  has  been  appoi 
financial  editor  of  the  Washington  Ti 
He  returns  to  the  position  he  left  iW 
20  months  ago  and  which  he  h^ 
six  years  before  that.  After  leaviK' 
Times.  Mr.  Gusack  joined  the  star 
the  United  States  Daily.  About  a  ^ 
ago  he  went  to  Buffalo  as  special 
to  the  prohibition  administrator 
Western  Pennsylvania.  For  the  past 
months  he  has  been  in  the  pr<  <s  bc^ 
of  the  Republican  National  Conimitt« 
Washington. 


Who  Writes  Your  Sunday  Magazine  Feat 

Read  a  few  of  the  BIG  NAMES  who  have  been 
contributing  to  the  NEA  Magazine — 


And  you  can  readily  understand 
why  so  many  editors  say  they 
are  delighted  with  the 
NEA  Magazine 


Sold  in  individual  pag 
or  eight  and  twelve 
page  sections 


NEA  Service,  Inc. 

1200  West  Third  Street, 
Cleveland,  Ohio 

The  World’s  Greatest  Newspaper  Feature 
Service — Backed  fcjj  35  Years’  Experience. 
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CARD  CONTEST  IDEA  ELIMINATES  TIME 
WASTING  BY  CLASSIFIED  GIRLS 


Colored  Cards  Show  Which  Girl  Sells  First  Ad  Each  Day- 
Small  Prizes  Offered — Cuts  Down  the 
Morning  **Dilly  Dallying” 

By  ROBERT  L.  BELLEM 
ClMaiBad  Manager,  Fremo  Bee 


(This  is  the  second  of  three  articles  by 
Mr.  Bellem  on  soliciting  classified  by 
telephone.) 

■^ITH  the  present  tendency  of  many 
*  classified  departments  to  show 
losses  in  linage,  particular  attention 
.should  be  paid  to  exerting  utmost  sales 
effort  over  the  telephone ;  and  to  main¬ 
tain  100  per  cent  pressure  throughout  the 
day,  the  following  plan  may  be  found 
effective. 

Obtain  a  stock  of  heavy  cardboard  in 
as  many  tints  as  possible;  if  you  can 
manage  to  get  20  different  colors,  so 
much  the  better.  Cut  these  cardboards 
into  cards  3  by  5  inches  and  perforate 
them  with  two  holes  along  one  edge— one 
of  the  long  edges.  Be  sure  that  all  per¬ 
forations  are  uniform  and  fall  at  the 
same  spot  on  all  cards. 

Now  have  the  cards  cither  printed  or 
hand-lettered  heavily  in  black.  Print  a 
number  of  them  with  a  large  aero;  the 
same  number  with  the  fi^re  “1”;  a 
similar  number  of  cards  with  “2”  on 
them;  and  so  on  up  to  twenty.  Keep 
each  set  of  figures  on  uniform  colors; 
that  is  to  say,  have  all  the  zeros  on 
white  cards,  the  “1”  cards  on  pink;  the 
“2"  cards  on  green,  and  so  forth. 

Arrange  the  cards  into  sets  from  zero 
to  20.  Have  as  many  sets  as  there  are 
telephone  solicitors  in  your  department. 
Now  procure  a  quantity  of  small  brass 
hooks — the  L  shaped  kind.  Screw  two 
hooks  into  each  telephone  solicitor’s 
desk  in  some  conspicuous  spot ;  the 
hooks  to  be  so  spaced  that  the  cards  may 
be  hung  upon  them  through  the  prev¬ 
iously-prepared  perfor^ions.  Hang^  a 
set  of  cards  on  each  solicitor’s  desk,  with 
the  zero  on  top,  and  the  others  in 
numerical  order  beneath. 

Now  explain  to  your  salesgirls  what 
the  idea  is.  Each  evening  they  will  hang 
the  cards  on  the  hook,  zero  up,  so  that 
in  the  morning  when  they  start  to  work 
their  supervisor  will  see  their  zeros. 
When  a  girl  takes  her  first  ad  of  the  day 
she  removes  the  zero  card,  exposing  the 
card  lettered  “1.”  This  indicates  that 
she  has  taken  one  advertisement.  Offer 
a  small  daily  prize  for  the  girl  who  first 
takes  off  her  zero  card  and  exposes  the 
“1”;  offer  another  for  the  first  girl  who 
exposes  “5" ;  another  to  the  first  girl 
who  attains  “10”,  and  so  on.  Then 
offer,  if  you  like,  still  another  small  prize 
to  the  girl  who  shows  the  highest- 
numbered  card  at  the  end  of  the  day — in 
other  words,  to  the  girl  who  has  ob¬ 
tained  the  largest  number  of  individual 
ads. 

This  plan  serves  a  two-fold  purpose. 
Not  only  does  it  arouse  interest  among 
your  sales  girls,  much  the  same  as  a 
race-contest  would  do.  but  it  gets  them 
away  from  their  habit  of  dilly-dallsring 
in  the  mornings  before  they  settle  down 
to  the  day’s  work.  None  of  them  will 
want  to  be  the  last  to  take  down  her 
zero  card — ^all  will  try  to  be  first.  Your 
force  will  get  to  work  right  now  under 
this  plan. 

Another  thought  in  relation  to  tele¬ 
phone  sales  girls  follows:  As  each  girl 
calls  her  expiration  copy,  have  her  mark 
on  its  back  whether  or  not  she  obtained 
a  renewal;  and  if  she  did  not,  have  her 
state  the  reason  for  her  failure.  What¬ 
ever  excuse  the  advertiser  gives  for  not 
renewing  the-  advertisement,  have  it 
noted. 

In  a  month,  have  someone  in  your  de- 
-partment  go  through  the  30-day-old  ex¬ 
pirations  and  pull  out  those  advertise¬ 
ments  which  were  not  renewed  for  rea¬ 
sons  which,  in  the  opinim  of  the  person 
going  through  the  file,  may  no  longer 
apply.  Return  these  old  expirations  to 
the  girls  who  originally  called  them  and 


have  the  advertisers  called  again.  One 
ad  out  of  five  calls  is  about  the  usual 
average  of  return  from  this  plan,  in  most 
cases. 


MOVES  TEIVHONE  ROOM 

(  - 

N.  Y.  Times  Shifts  Classified  Board 
Equipment — Operating  36  Positions 

The  New  York  Times  this  week  com- 
ideted  rearrangement  of  its  telephone 
dassihed  advertising  department.  The 
board  room  was  moved  to  a  space  next 
to  its  old  quarters  and  the  whde  arrange¬ 
ment  was  reorganized. 

The  Times’  equipment  for  taking 
classified  advertisements  b^  telephone 
now  numbers  36  positions  using  the  latest 
multiple  type  monitor  boards.  These 
boards  make  it  possible  for  one  of  24  ad 
takers  to  pick  up  calls  on  each  individual 
attention. 

The  new  boards  are  all  ^pewriter 
equipped,  reducing  to  a  minimum  the 
possibility  of  errors  occurring  from  il¬ 
legible  himdwriting. 

The  supervisory  monitors  of  the  de¬ 
partment  are  situated  on  platforms  over¬ 
looking  the  entire  room. 

At  present  all  copy  is  prepared  for 
publication  in  the  classified  department 
and  delivered  by  hand  to  the  composing 
room.  It  is  planned  at  some  future  date 
to  install  a  direct  carrier  system  which 
will  convey  copy  directly  to  the  copy  desk 
in  the  cemiposing  room. 


G.  M.  C.  NOT  SO  INSISTENT 


Specials  Report  Lull  tm  Demand  tor 

Adjustment  of  Automotive  Rates 

Special  newspaper  representatives  in¬ 
terviewed  in  New  York  this  week  in¬ 
formed  Edit(»  &  PuBUSHE*  that  there 
was  an  apparent  lull  at  present  in  the 
General  Motors  Corporation’s  previously 
insistent  demands  for  adjustment  of 
automotive  rates. 

The  corporation  has  for  some  time  had 
men  in  the  field  talking  to  publishers, 
endeavoring  to  get  them  to  raise  IomI 
automobile  rates  and  lower  national  rates. 
In  some  instances  a  rebate  plan  was  sug¬ 
gested  with  publishers  agreeing  to  turn 
back  money  to  the  advertiser  if  linage 
above  a  certain  firare  was  placed. 

In  the  office  or  one  representative  a 
publisher  was  interviewed  this  week.  He 
said  that  not  long  ago  a  dealer  contact 
man  of  General  Motors  called  at  his  of¬ 
fice  and  asked  if  special  rate  adjustments 
could  be  made.  The  publisher  answered 
in  the  negative.  But  the  contact  man 
asked  permission  to  have  the  agency  take 
the  matter  up  with  the  newspaper. 

“Go  ahead,”  the  publisher  said. 

A  short  time  afterwards  he  received  a 
letter  from  Campbell-Ewald  informing 
him  how  much  business  was  to  be  placed 
in  his  paper.  The  letter  contained  no 
plea  for  adjustment  of  rates.  He  has 
heard  nothing  further  along  this  line. 

Editm  &  Publisher  has  been  in¬ 
formed  that  in  a  number  of  instances 
newsKipers  have  raised  their  local  auto¬ 
mobile  rates  to  equal  their  national. 
Othere  are  holding  to  a  sliding  scale  rule, 
and,  if  General  Motors  cm"  any  advertiser 
places  over  a  certain  amount  of  business, 
a  lower  rate  is  quoted. 

The  publishers  justify  higher  national 
rates  w  the_  ground  that  the  automobile 
advertising  is  good  wherever  the  p^r 
goes,  while  local  advertising  is  sometimes 
good  for  as  little  as  40  per  cent  of  a 
paper's  circulation. 


Read  Editor  &  Pubusher  for  all  the 
news  of  the  newspaper  and  advertising 
fields. 


Character 

in 

Advertising 


From  Maine  to  California  the  children  of  America  know 
Quaker  Oats.  Their  parents,  too,  know  Quaker  Oats,  as  did 
their  grandparents  and  their  great-grandparents.  Not  only  do  they 
know  Quaker  Oats,  but  they  know  by  name,  by  trade-mark,  and 
by  package  all  the  other  cereals  and  foodstuffs  marketed  by  the 
famous  Quaker  Oats  Company. 

Sterling  character  has  gone  into  the  preparation  of  these  food 
products  for  several  generations  and  character  has  dominated  the 
marketing  policies  and  the  advertising  poheies  as  well,  in  this 
strongly-entrenched  company. 

Without  character  there  can  be  no  enduring  manufsurturing 
success,  nor  marketing  success,  nor  advertising  success.  The  char¬ 
acter  that  makes  a  good  product  is  apt  also  to  measure  its  words 
in  advertising,  limiting  its  promises  to  what  has  been  and  can  be 
performed  and  standing  firmly  by  its  promises  after  they  are  made. 

The  Quaker  Oats  Company  has  for  a  long  time  had  the  re¬ 
spect  of  its  trade  and  the  respect  of  the  public  because  the  men 
who  manage  this  company  have  had  manufacturing  and  market¬ 
ing  ideals  and  have  staunchly  hved  up  to  them.  They  have 
believed  in  advertising  because  they  recognized  it  as  the  modem 
and  economical  equivalent  of  personal  calls  upon  every  house¬ 
hold.  They  set  up  their  standards  of  truth,  and  simple  statement 
of  fact,  with  regard  to  the  merits  of  their  products,  at  the  very 
beginning,  and  they  have  adhered  to  their  standards  while  other 
companies  have  come  and  gone. 

In  all  the  advertising  done  by  The  Quaker  Oats  Company  for 
its  various  products,  there  has  been  persistent  straightforwardness. 
Consistency  in  the  presentation  of  the  merits  of  the  various  prod¬ 
ucts  has  been  strengthened  in  the  public  mind  by  continuity 
and  repetition,  but  all  of  these  formulas  of  success  are,  after  all, 
mere  tributes  to  the  sort  of  character  that  follows  a  program, 
once  stated,  through  the  difficulties  that  are  normal  to  every 
form  of  competition. 


For  tu«nt7  years  Lord  &  Thomas  and  Logan 
have  been  privileged  to  serve  The  Quaker  Oats 
Company  in  the  advertising  of  Quaker  Oats, 
Quaker  Puffed  Wheat  and  Puffed  Rice 


LORD  6?  THOMAS  and  LOGAN 

ADVERTISING 


CHICAGO 

W  North  Michigan  Avenue 

LOS  ANGELES 
1151  South  Broadway 


NEW  YORK 
247  Park  Avenue 


WASHINGTON 
400  Hibba  Building 


LONDON 

Victoria  Embankment 

SAN  FRANCISCO 
225  Buah  Street 


Each  Lord  9  TTumds  and  Log  on  estaUuhment  is  a  comgicu 
advertising  agency,  sel/  contained;  coUabonuing  with  other 
Lord  9  Thomas  and  Logan  units  to  the  diem's  interest. 


Staniiardi i  e'd 


ABCDEFGHIJ  -  -  Intertype  Garamond  -  - 1234567890 


AUTHENTIC  •  EVERY-DAY  •  STANDARD 


5  By  "Every-Day”  we  mean  faces  that  are 
so  accepted  and  authentic  that  advertisers 
are  happy  to  find  them  on  a  newspaper  or 
in  the  "ad”  room  of  any  printing  plant. 

5  "I  never  realized  that  Intertype  faces  fol¬ 
lowed  so  painstakingly  the  versions  of  fa¬ 
mous  faces  in  dauly  use,”  said  a  famous  type 
man  who  had  the  Intertype  specimen  book 
but  had  only  recently  studied  it  carefully. 
^  Intertype  Garamond  is  based  on  the  series 
of  type  known  at  the  Imprimerie  Nationale, 
Paris,  as  Caraaeres  de  TUniversitef  which 
tradition  has  ascribed  to  Claude  Garamond, 
the  sixteenth  century  punch  cutter. 

9  Intertype  Bodoni  is  the  same  face  as  the 
majority  of  Bodoni  used  in  Italy  today.  It 
is  used  in  99  cases  out  of  every  100  where 
the  Bodoni  is  specified  in  America  today. 

5  Intertype  Kenntonian  is  the  only  face  of 
its  kind  on  a  line  casting  machine  today.  It 
is  a  true  match  of  a  deservedly  popular 
foundry  face. 

5  Intertype  Cheltonian  matches  perfectly 
with  the  foundry  face  of  similar  name. 

5  Intertype  Cloister  is  modeled  after  some 
of  the  types  designed  by  Nicolas  Jenson.  It 
is  an  authentic  Cloister  and  so  accepted  by 
the  printing  world. 


5  Intertype  Century  is  the  identical  letter 
that  was  once  known  as  Century  Expanded. 
The  first  Century  face,  which  was  also  made 
under  DeVinne’s  supervision,  was  thinner 
than  the  present  Century.  But  the  first  Cen¬ 
tury  face*  has  been  discarded  for  so  many 
years  that  Century  Expanded  is  really  Cen¬ 
tury,  and  so  called  by  Intertype. 

^  Most  of  these  Intertype  faces  are  made 
in  many  variations — regular,  italic,  bold, 
bold  italic,  etc. — ^to  answer  every  need  of 
a  modern  newspaper  or  printing  plant. 

5  And — all  Intertype  faces  have  the  famous 
smooth-running  and  always-running  Wide 
Tooth  Mats.  These  mats  facilitate  produc¬ 
tion  by  .eliminating  nearly  all  distributor 
stops.  This  is  an  exclusive,  patented  Inter¬ 
type  feature,  one  that  any  publisher  or 
printer  will  find  profitable  to  investigate. 

^  Intertype  means  faces  that  are  active  be¬ 
cause  they  are  the  accepted  authentic  faces. 
Intertype  mats  mean  more  and  better  slugs. 
The  Intertype  machine,  with  43  improve¬ 
ments,  means  more  to  any  publisher  or 
printer  than  can  be  told  in  this  space. 


5  Send  today  for  the  FREE  ''Book  of  Inter¬ 
type  Faces,"  which  contains  more  than  200 
pages  of  decidedly  useful  suggestions. 


INTERTYPE  CORPORATION,  1440  Broadway,  NEW  YORK 

Chicago  130  North  Franklin  St.;  New  Orleans  816  Howard  Ave.;  San  Francisco  132  Fremont  St. 
Los  Angeles  1220  South  Maple  Ave.;  Boston  80  Federal  St.;  London;  Berlin. 
Diftributori  throughout  the  world 


,vX  : 


Text  ict  in  Intertype  Garamond  Bold.  Heading  hand-act. 


Editor  &  Publisher  and  The  Fourth  Estate  for  September  IS,  192  8 


14  DAILIES  ADDED  TO 
MOGENSEN  UST 


SURVCyiNG  COLLEGE  FOOTBALL 


Will  Represent  12  AcUtional  Cali¬ 
fornia  Papers  and  Four  in  lUinoie 
EfFectiTe  October  1  — 

Best  Promoted 


Lafwrenoe  Perry  Sports  Writer  for  i 
Consolidated  Press  on  Tour 


M.  C.  Mogensen  Company,  national 
newspaper  advertising  repre^ntatives, 
this  week  announced  the  addition  of  14 
newspapers  to  its 


- - - list,  and  will  rep¬ 
resent  them  na¬ 
tionally,  east  and 
west,  effective 
Oct.  1.  Coinci¬ 
dent  with  this 
announcement,  it 
was  made  known 
that  Hil  F.  Best, 
New  York  man¬ 
ager  of  llrc  oi  - 
ganization,  will 
become  eastern 
manager  in 
charge  of  offices 
Hil  f.  Best  in  Chicago  New 

York  and  De¬ 
troit.  He  will  make  his  headquarters  in 
Chicago.  .  . 

The  papers  added  to  the  Mogensen  list 
follow:  In  California— /ffhomhra  Post 
Advocate,  Culver  City  News,  Glendale 
News  Press,  Hollywood  News,  PasadeM 
Post,  Redondo  Breeze,  Son  Diego  Union 
and  Tribune,  San  Pedro  News-Pilot, 
Santo  Monica  Outlook,  Venice  Van¬ 
guard;  In  Illinois — Aurora  Beacon 
News,  Elgin  Courier  News,  Joliet  Herald 
News  and  Springfield  Illinois  State 
Journal.  All  of  these  newspapers  are 
owned  by  Col.  Ira  C.  Copley. 

Paul  A.  West,  vice-president  of  the 
Morgensen  Company,  was  in  New  York 
this  week.  He  informed  Editob  &  Pub¬ 
lisher  that  the  New  York  staff  of  the 
organization  will  be  increased  to  four 
men,  and  the  Chicago  staff  will  also  be 
augmented. 


Lawrence  Perry,  sp^s  writer  for  the 
Consolidated  Press,  will  make  his  coast- 
to-coast  tour  earlier  this  year,  owing  to 
the  increased  activities  on  college  grid-  i 
irons.  He  leaves  New  York  within  a  i 
week.  i 

Perry  will  stop  at  all  of  the  key  points 
in  the  Middle  West,  West,  South  and 
East,  returning  in  time  to  pick  up  as 
many  of  the  big  intersectional  contests  as 
possible.  Perry,  who  has  followed  foot¬ 
ball  ever  since  he  played  the  game  in  the 
nineties,  has  made  it  a  point  in  the  last 
five  years  to  see  the, men  in  action  who 
are  ^ospective  selections  for  his  .Ml 
America  team.  *'  * 


GENE  TUNNEY  TO  QUIT 
WRITING  FOR  PRESS 


Retired  Heavyweight  Cbamptou  De¬ 
scribed  as  Biggest  Money-Maker 
Syndicate  Fidd  Has  Ever 
.  Known 


To  Honor  Sturdivant 


John  Woodley  Sturdivant,  of  the  Chi¬ 
cago  office  of  Erwin  Wasey  &  Co.,  adver¬ 
tising  agency,  who  will  be  transferred  to 
New  York  office  Sept.  19,  will  be  guest 
of  honor  at  a  testimonial  dinner  to  be 
given  by  friends  and  associates  in  Chicago 
Monday  evening.  Sept.  17,  at  the  Ger¬ 
mania  club. 


New  Los  Angeles  Agency 

The  Fred  B.  Klein  Company,  a  new 
advertising  concern,  has  been  formed  in 
Los  Angeles,  with  offices  as  follows : 
President,  Fred  B.  Klein,  formerly  of  the 
Boyd-Klein  Company ;  vice  president, 
Donald  W.  Bolt;  secretary,  C.  A.  Mc¬ 
Clellan.  Mr.  Bolt  was  formerly  with 
the  Hamman  advertising  organization. 


James  Joseph  Tunney,  who  has  alre^y 
retired  from  professional  prize  fighting, 
will  shortly  retire  from  the  business  of 
writing  for  newspapers,  it  was  announced 
this  week  by  Jose^  V.  Connolly,  presi¬ 
dent  of  King  Features  Syndicate,  Inc., 
which  holds  a  contract  with  Tunney  ex¬ 
piring  the  middle  of  next  month.  Before 
he  <}uits  a  final  series  under  the  Tunney 
by-line  is  scheduled  called  "Twelve  Rules 
for  Success.” 

Mr.  Connolly  described  Tunney  as  “one 
of  the  biggest  money-makers  the  syndi¬ 
cate  field  has  ever  known.” 

“He  was  one  of  the  highest  earning 
sporting  fibres  in  the  coimtry,”  Mr. 
ODnnolly  said.  “He  made  a  small  fortune 
for  himself  out  of  his  newspaper  writing 
in  addition  to  the  big  money  he  earned  in 
the  ring. 

“He  is  sincerely  sensitive  about  having 
his  earnings  made  public.  But  I  can  say 
that  he  sold  much  better  than  Jack  Demi^ 
sey,  who  earned  about  $30,000  from  his 
syndicate  material.” 

It  is  known  that  Tunney.  along  with 
other  prize  fighters  and  baseball  payers, 
has  had  his  ghost  writer  on  occasion. 
Bradley  Kelley  of  King  Features  Syndi¬ 
cate  has  written  some  of  the  material 
which  has  appeared  under  the  Tunney 
by-line.  Mr.  Connolly,  however,  insisted 
that  the  articles  on  success  were  written 
by  Tunney  himself,  adding  that  they  were 
inspired  by  a  meeting  brtween  Tunney, 
Henry  Ford,  and  Arthur  Brisbane,  at 
which  Ford  suggested  that  the  champion 
might  well  devote  himself  to  preaching 
sermons  to  the  youth  of  America. 


Turner  Joins  Mitchell-Feust 


C.  J.  Turner  has  left  Lord  &  Thomas 
and  Logan,  Chicago,  to  become  space 
buyer  for  Mitchell-Faust  Company, 
Chicago. 


ADDS  FASHION  SERVICE 


Kesler  Joins  Quinlan 

A.  H.  Kesler,  formerly  production 
manager  and  space  buyer  of  Turner- 
Wagener  Company,  has  joined  thf  Quin¬ 
lan  Company,  Chicago  advertising  agency, 
as  manager  of  the  production  department. 


With  Travel  Service  Group 

Kent  L.  MacGregor  has  been  named 
representative  of  the  travel  service  de¬ 
partment  of  the  Campbell-Ewald  com¬ 
pany  of  Detroit,  Mich.,  assigned  to  Okla¬ 
homa,  Kansas  and  Texas.  He  succeeds 
Joseph  T.  Ott  who  has  been  transferred 
to  Des  Moines  and  Chicago. 


Joins  Financial  Agancy 

William  J.  Dohei  ty  has  j^oined  the  staff 


William  J.  Uoheity  nas  i^omea  tnc  sian 
of  the  Chicago  office  of  Rudolph  Guen- 
ther-Russell  Law,  Inc.,  New  York  finan¬ 
cial  advertising  agency.  The_  Guenther- 
Law  comj^ny  recently  moved  its  Chicago 
offices  to  larger  quarters  in  the  State 
Bank  Building,  120  South  LaSalle  street. 


It  means  bettetF  wprk 

ill'.  .  I 

,---and  that  pays  : 


Even  the  ivell'i^noum^  eye  shade  is  not  to  be  seen  in  this  composing  room  of  the 
Cleveland  Plum  Dealer.  Cooper  Hewitts  provide  the  illumination. 


PROVIDE  good  working  conditions  if  you  want  good 

wnrlr”  is  a  maYim  wKirK  annH<»s  wifVr  sns»rial  fnrro 


Eleanor  Gunn  and  Fairchild  Msdee  New 
Arrangement  with  United 

United  Feature  Syndicate  has  made  a 
contract  with  Eleanor  Gunn  and  the  Fair- 
child  Publications  to  syndicate  their  daily 
and  Sunday  fashion  service,  Monte  Bour- 
jaily,  manager,  announced  this  wedc. 

Mr.  Bourjaily  also  said  a  friendly  ar¬ 
rangement  had  been  made  with  the  Metro¬ 
politan  Newspaper  Service,  whereby  the 
list  of  papers  this  syndicate  served  with 
Miss  Gunn’s  feature  will  be  taken  over 
by  United  Features. 

Assisted  by  material  available  from  the 
Fairchild  Publications,  the  United  Fea¬ 
ture  Syndicate,  is  also  planning  to  issue 
fashion  supplements  four  times  a  year. 
A  column  of  “Men’s  Fashions”  is  to  be 
ready  for  syndication  Oct.  1,  produced  by 
staff  members  of  Men’s  Wear,  a  Fairchild 
publication. 

H.  R.  Sharp,  formally  with  the 
McNaught  Syndicate,  has  joined  the  sell¬ 
ing  staff  of  the  United  Feature  Syndicate. 
Mr.  Sharp  has  .sold  features  for  13  years. 

One  of  the  latest  offerings  of  this  or¬ 
ganization  is  “Show  Girl,”  the  book  by 
J,  P.  McEvoy,  for  which  it  has  obtoined 
second  serial  rights. 


work”  is  a  maxim  which  applies  with  special  force 
to  lighting  in  printing  plants,  but  too  frequently  is  over' 
looked.  Really  good  lighting  pays  handsome  dividends. 

It  is  not  enough,  however,  merely  to  provide  plenty  of 
light.  The  light  must  be  of  the  right  quality.  It  must 
not  produce  glare  or  eye'Strain  and  it  should  make  details 
stand  out  with  greatest  clarity. 

These  coiiditions  are  fulfilled  completely  by  Cooper 
Hewitts.  Ninety  per  cent  of  the  light  they  give  is  yeb 
low'green,  the  best  seeing  rays  and  the  easiest  on  the 
eye.  And  this  light  reveals  details  as  if  they  were 
magnified.  No  glare  is  produced  by  the  long  glowing 
tube,  so  none  can  be  reflected  by  polished  surfaces  or 
coated  stock. 

Even  daylight  does  not  yield  these  advantages,  and 
besides  is  constantly  varying  in  intensity.  This  is  why 
Cooper  Hewitt  light  is  better  than  daylight. 

Your  shop  can  run  24  hours  a  day  under  ideal  lighting 
conditions  if  you  use  Cooper  Hewitts.  Why  not  let  us 
arrange  a  trial  installation?  Cooper  Hewitt  Electric 
Company,  863  Adams  Street,  Hoboken,  N.  J. 


COOPER  HEWITT 


A  General 


IN  •  c.  H.  •.  o*.,  Itai 


Organiiacioo 
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CAS  AND  OIL  BILL  NEARS  83  MILUONS 


Iowa  Paving  705  Miles  of  Roads  This  Year 


SMFACED  MILEASE 
WILL  BE  4,842.7 
AT  END  OF  YEAR 


State  Highway  Commission 
Sets  1928  Paving  Program 
at  128,000,000 

On  January  1,  1929,  there  will 
be  705  more  miles  of  paving  in- 
clnded  In  Iowa’s  primary  road 
sjitem  than  there  were  on 
January  1,  1928,  it  is  reported 
by  the  Iowa  State  Highway 
Coaniission.  Adding  these  705 
niles  of  paving  to  the  939.7 
miles  which  had  been  com¬ 
pleted  by  the  close  of  last  year 
{tves  the  state  a  total  of  1.- 
(44.7  miles  of  paving. 

Although  1928  is  by  far  the 
biggest  paving  year  in  Iowa’s 
bistory,  it  has  kept  gradually 
lebstituting  paved  and  gravel 
roads  for  earth  roads  over  the 
past  eight  years.  In  1920  there 
were  only  20  miles  of  paving 
la  ^he  state’s  6,621  miles  of 
primary  roads.  In  these  eight 
FMrs  the  miles  of  unimproved 
earth  roads  have  been  reduced 
from  5,300  to  1,083,  although 


BOONE  CELEBRATES  ACHIEVEMENT  DAY. 


T%ou*andt  ftowded  tk» 
ttrerts  of  Boonr  for  the 
Ackievnneni  Day  parado 
eoncludxng  the  throe-day 
Aekirvrment  Show  pro¬ 
moted  annually  by  the 
Boone  County  Farm  Bu¬ 
reau  ill  ro-operation  with 
the  Boone  Chamber  of 
Commerce. 


rho  Bfnto  n  tntnl  rtf  1  .  Boone’e  fifth  annual  Achievement  Shov  brought  to  the  city 

Si  7  „f  °  oreateet  croud  ever  to  uilneee  on  AchUvement  Day 

M4.<  miles  Of  paving.  parade.  The  oucceet  of  theee  ehowe  year  after  year  aforde 

Although  1928  is  by  far  the  etrikino  examvlee  to  be  found  anywhere 

_ .  _ _ _ of  the  reeulte  achieved  when  farm  oraanitatinne  and  civic 

biggest  paving  year  in  Iowa  S  organizatione  work  toward  a  common  goal.  That  it  one  of 

biatory,  it  has  kept  gradually  the  principal  reatont  why  Bnnne,  with  a  population  of  only 

lObstitUting  paved  and  gravel  13,000  and  located  but  forty-two  milee  from  Dee  Moinet,  hat 
roads  for  earth  roads  over  the  maintained  ite  petition  at  an  independent  market 

...  «  ..........  xrxo  center. 

past  eight  years.  In  1920  there  _ _ _ 

were  only  20  miles  of  paving  _ _ 

primary  roads.  In  these  eight  Here  and  There  in  Iowa 

pears  the  miles  of  unimproved - 

earth  roads  have  been  reduced  Port  of  Dubuque  Opened  principal  address  of  the  occa- 

trom  5,300  to  1,083,  although  Dubuque. More  than  three  8lo°t  Governor  Hammlll  of  Iowa 

the  total  miles  of  the  primary  thousand  out-of-town  m  e  r-  emphasized  the  importance  of 
road  system  have  increased  chants  were  guests  of  Dubuque  river  traffic  in  enabling 
only  from  6,621  to  6,665.  mannrni-fnrera  onH  inhhora  at  middle  western  cities  to  com- 

In  1920,  also,  there  were  only  the  recent  formal  opening  of  P®Le  with  seacard  cities  by 
(W  miles  of  gravel  roads;  to-  the  Port  of  Dubuque.  In  the  comparing  combined  river  and 
aiy  there  are  3,197  miles,  rail  rates  with  all-rail  rates. 

M4.?mnerS"p?vlSi%v?s®the  OOO  000  exj^^ded  this ‘Jear’S^  $4,000,000  In  New  Building 
lUte  4,842  miles  of  surfaced  pro’xlmatel^  50  per  cent  is  for  ^o“total°i^^e 

1^8.  At  the  conclusion  of  direct  labor  and  an  additional  *rhi^f  Imon^ 

the  construction  program  be-  10  per  cent  is  for  the  indirect  Hotel 

rm  this  year,  the  primary  road  labor  of  workmen  who  manu-  ^nim  na  J  Saht 

ipstem  of  6,665  miles  will  con-  facture  the  materials  used  in  building,  the  elght- 

•l«t  of  4,933  miles  of  paved  and  ro^  building  D^ng  thrcon- 

1,782  miles  of  graveled  mads  .  ouiiaing.  Hunng  tne  con  gij^pij  j)j.y  (jeods  Company 

*.104  miles  01  graveiea  roaas.  struction  season  the  wages  for  tKo  tsnnoon 

This  road  program  provides  road  work  amount  to  more  Temnln  and  the 

to  .  .M.-.^ounl  tlton  ,2,000.000  .  month.  .“XS  ouSo’  ujdi  eSm 

—  .  .  .„  —  gjructlon  in  the  expansion  pro- 

7  — '  —  -  -  -  --  gram  of  the  John  D^re  'Tractor 

A  I  Company.  In  addition,  con- 

I  struction  of  a  number  of  addl- 
DVERTISERS  who  understand  the  Iowa  ;  tlonal  residences  is  under  way. 


.A.DVERTISERS  who  understand  the  Iowa 
market  know  from  experience  that  it  cannot  be 
covered  by  any  single  newspaper.  The  use  of 
newspapers  in  these  twenty-one  commercial 
centers  is  necessary  in  getting  your  full  share 
of  the  Iowa  business. 

IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 

Aact  . . TribuM  Iowa  City  . Praoa  Citisaa 

Bmo*  ...... .Naws-Rapublican  Kookuk  . Cato  City 

Bwlingtoa  . Gautta  Marahalltewn  . Timoo- 

Jbo'lingtoB  . Hawk-Eyo  Rapubllcaa 

I  Cadar  Rapids  . Gasstta  Masoa  City  .  . .  .Globs-Gaastts 

I  A  Rspublican  A  Timas 

Omtervilla.IowafiaB  A  Citiaaa  Muscatiaa  . Jouraal  A 

I  wuncil  Bluffs  . Nonparail  Naws-Tribuna 

Oavenport . Damocrat  Osiwain  . Ragistar 

A  Laodar  Oakaloosa  . Harald 

'  ffynport  . Timaa  Ottumwa  . Couriar 

iwuqua  .  .  .Tsiagrapb-Harald  Sioux  City  . Journal 

I  _  aad  Timaa  Journal  Sioux  City  . Tribuaa 

I  vsrt  Dodgo  . Maosaagar  Waabingtoa  ........ .Journal 

i  -  A  Cbroaiels  Watorlaa  ....Erraaiag  Couriar 

I  '•rt  Madisoa  . Damocrat  Watsrioo  . Tribuaa 


I  New  Coliseum  for  Marshall¬ 
town 

Marshalltown. — Construction 
work  has  been  begun  on  the 
new  $150,000  Memorial  Coli¬ 
seum  built  in  memory  of  Mar¬ 
shalltown’s  war  veterans.  Con¬ 
tracts  for  the  building  were  let 
last  month,  and  work  is  ex¬ 
pected  to  be  completed  by 
January  1,  1929. 

Average  $250  an  Acre 
Ottumwa. — Sixteen  farms  in 
the  vicinity  of  Williamsburg 
have  been  sold  recently  at  an 
average  of  $250  an  acre.  The 
prices  of  the  twenty  farms 
near  Pella  which  have  changed 
hands  within  the  past  few 
months  have  ranged  between 
$200  and  $300.  A  320-acre  farm 
1  not  far  from  here  was  pur- 


lowa'a  1,326  Banks 
Gain  $8,000,000  in 
Deposits  Thru  Year 

In  the  annual  report  on  the 
condition  of  national  banks, 
the  U.  S.  Treasury  Department 
has  announced  that  the  270  na¬ 
tional  banks  in  Iowa  increased 
their  total  deposits  $4,545,000 
between  June  30,  1927,  and 
June  3(k  1928. 

This  news  from  Washington, 
coupled  with  the  recent  an¬ 
nouncement  of  the  Iowa  De¬ 
partment  of  Banking  that  the 
1,056  banks  under  state  super¬ 
vision  had  shown*  a  gain  of 
$3,625,596.10  in  deposits  over 
the  same  period  of  time, 
brings  the  total  increase  in  the 
state’s  bank  deposits  to  $8,- 
171,595  during  the  past  fiscal 
year.  Further  evidence  of 
Iowa’s  growing  financial  stabil¬ 
ity  is  indicated  in  the  report 
issued  a  few  days  ago  by  the 
Federal  Reserve  Bank  of  Chi¬ 
cago,  covering  the  condition 
of  member  banks  of  the  seventh 
Federal  Reserve  District. 
Iowa’s  Federal  Reserve  banks 
gained  3.6  per  cent  in  savings 
deposits  between  August  1, 
1927,  and  August  1,  1928. 

These  three  reports,  coming 
at  the  same  time  from  three 
different  sources,  give  definite 
proof  that  the  banking  struc¬ 
ture  of  Iowa  has  reached  a  new 
high  point  both  In  strength  and 
in  deposits. 

chased  for  $48,000  cash  by  C.  F. 
Watts,  who  now  owns  six 
farms  he  has  bought  since 
1922.  Forty  acres  Just  west  of 
Fremont  sold  a  few  weeks  ago 
for  $300  an  acre.  Eighty 
acres  east  of  Llnby  brought 
$300  an  acre,  and  a  farmer 
near  Williamsburg  has  refused 
$300  an  acre  for  bis  farm. 


IOWA  SPENDS  OVER 
SI, 500, 000  WEEKLY 
FOR  MOTOR  FUELS 


Gas  Tax  In  1928  Expected  to 
Exceed  $10,000,000  for 
First  Time 

Iowa  motorists  are  buying 
gasoline  and  lubricating  oil  at 
the  rate  of  over  a  million  and  a 
half  dollars  a  week.  That  tact 
was  established  when  the  Iowa 
state  treasury  department  re¬ 
cently  Issued  figures  covering 
the  collection  of  gasoline  taxes 
for  the  first  six  months  of  1928. 
309,098,000  Gallons  Sold  In  1927 

Last  year  the  total  license 
fees  collected  were  $7,363,- 
138.21,  representing  309,098,000 
gallons  of  gasoline  with  a  re¬ 
tail  sales  value  of  $61,919,600. 
For  the  first  six  months  of 
1928,  $4,241,544.37  was  the  sum 
collected,  considerably  more 
than  half  last  year’s  total  with 
the  heaviest  motoring  months 
of  July,  August  and  Septem¬ 
ber  not  yet  recorded.  At  the 
office  of  the  treasurer  of  state 
the  final  figure  for  1928  is  ex¬ 
pected  to  exceed  $10,000,000. 

Ten  million  dollars  in  gaso¬ 
line  taxes  indicate  total  sales 
of  over  333,000,000  gallons, 
sold  to  Iowa  motorists  at  a 
cost  of  $67,000,000.  But  this 
figure  does  not  include  the  an¬ 
nual  bill  for  lubricating  oil, 
which  last  year  was  $15,401,- 
186  Since  the  consumption  of 
lubricating  oil  keeps  pace  with 
the  consumption  of  gasoline, 
lowans  will  pay  more  than  $16.- 
000,000  for  oil  in  1928,  making 
their  total  purchases  of  motor 
fuel  more  than  $83,000,000. 

Volume  Rapidly  Increasing 

Iowa’s  growing  importance 
as  a  market  for  gasoline  and 
oil  is  clearly  shown  in  the  fig¬ 
ures  for  1926,  1927  and  1928 
released  by  the  state  treasury 
department.  In  1926  $5,033,-‘ 
982.97  was  collected  in  gasoline 
license  fees;  in  1927  it  had 
risen  to  $7,363,138.21,  and  for 
1928  it  will  be  over  $10,000,000. 
According  to  the  National 
Petroleum  Institute,  Iowa  con¬ 
sumed  only  251,004,000  gallons 
of  gasoline  in  1926,  50,000,000 
gallons  less  than  for  1927. 

With  704,203  motor  vehicles 
registered  in  1927,  Iowa  ranked 
ninth  among  the  forty-eight 
states  in  the  ownership  of  cars, 
in  spite  of  the  fact  that  it  is 
only  twentieth  in  population. 
Iowa  also  ranked  ninth  in  the 
consumption  of  gasoline. 

Car  Sales  Keep  Pace 

Sales  of  new  and  used  cars 
likewise  are  keeping  pace  with 
Iowa’s  increasing  consumption 
of  gasoline  and  lubricating 
oils.  In  1927  there  were  67.- 
516  new  cars  sold  in  the  state, 
37,988  of  them  during  the  first 
six  months  of  the  year.  For 
the  first  six  months  of  1928, 
40,797  new  cars  were  sold,  an 
increase  of  7.3  per  cent  oveT 
last  year’s  figure. 
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CIRCULATORS  HEAR  OF 
PRICE  RAISE  EFFECT 

WMhincton  Observer  Manacer  Find* 
Immediate  Effect  !•  Small  Drop  With 
Most  Subscribers  Return¬ 
ing  Within  Year 

A  temporary  loss  of  from  five  to  20 
per  cent  of  a  paper’s  circulation  can  be 
expected  from  a  price  increase,  W.  P. 
Wilson  of  the  IVashington  (Pa.)  Obs^- 
vcr  told  members  of  the  Interstate  Cir¬ 
culation  Managers  Association  at  their 
meeting,  held  in  Trenton,  N.  J.,  Sept.  11, 
but  most  of  this  loss  is  regained  within 
a  year.  •  Mr.  Wilson  predicted  that  the 
two-cent  newspaper  will  soon  be  a  thing 
of  the  past,  with  five  cents  as  the  prob¬ 
able  common  price,  ultimately. 

Advertising  lias  paid  the  reader’s  paper 
bill  too  long,  he  said,  and  it  remains  only 
for  the  newspaper  to  educate  the  public 
to  a  more  reasonable  figure. 

More  than  40  circulators  from  Penn¬ 
sylvania,  Maryland,  Delaware,  New 
Jersey,  District  of  Columbia  and  West 
Virginia  were  present  at  the  meet¬ 
ing.  The  association  members  were 
guests  of  the  Trenton  Times  at  noonday 
banquet  at  the  Stacy-Trent  Hotel.  In  the 
absence  of  James  Kemey,  owner  and 
publisher  of  the  Times,  who  was  ill, 
Frank  D.  Schroth,  assistant  publisher  and 
general  manager  made  the  address  of 
welcome. 

j.  M.  .\nnenbcrg,  circulation  manager 
of  the  Philadelphia  Public  Ledger  and 
president  of  the  International  Circulation 
Managers’  Association,  also  made  an  ad¬ 
dress.  Albert  V.  Ambrose  of  the  Tren¬ 
ton  Times  presided. 

A  resolution  on  the  recent  postal  rate 
reduction  was  passed.  The  text  follows: 

“Resolved  that  the  Association  voice  its 
thanks  to  Congress  and  the  Post  Office 
Department  for  the  reduction  in  p<istal 
rates  alTecting  newspapers; 

“It  is  further  resolved  that  the  entire 
membership  of  this  Association  assures 
the  Postal  Department  of  their  coopera¬ 
tion  at  all  times.” 

W.  C.  Wood  of  the  Division  of  Classi¬ 
fication,  U.  S.  Post  Office  Department, 
reviewed  the  recent  changes  in  postal 
rates.  He  explained  that  it  was  yet  too 
early  to  judge  of  the  effects  of  the  sched¬ 
ule. 

Haltimore  was  chosen  as  the  place  for 
the  March  meeting. 


SOUTH  LEAVES  EXAMINER 


NEWSBOYS  HAVE  OUTING 


Boston  Carriers  Hosts  to  Colleagues 
from  Springfield 

Fifty  newsboys  of  the  Springfield 
(Mass.)  Republican  and  Nexos  enjoyed 
an  outing  on  their  nickel-a-week  savings 
for  the  past  year.  Sept.  2.  Boston  new¬ 
sies,  120  strong,  welcomed  them  at  the 
Harry  E.  Burroughs  Newsboys’  Founda¬ 
tion,  and  though  the  Springfield  troop  ar¬ 
rived  an  hour  early,  the  Boston  boys’ 
land  was  ready  with  Sousa’s  “Stars  and 
.Stripes.” 

Tee  cream,  cake  and  sandwiches  were 
served  and  the  boys  enjoyed  a  sail  to 
Nantasket  in  the  evening,  spent  the  night 
in  Boston  and  visited  Concord,  Lexing¬ 
ton  and  Revere  Beach  on  the  following 
day. 

The  trip  is  an  annual  Labor  Day  event 
sponsored  by  the  RdpuMican.  Frederick 
VV.  Worsley,  circulation  manager  of  the 
Bosloti  Herald  took  charge  of  the  Boston 
end  of  the  outing  and  the  boys  travelled 
in  charge  of  James  Tuccolo,  known  as 
“Jimmy,  the  King  of  the  Newsies”  in 
Springfield. 

Hm  Chrculution  ContMt 

The  Vancouver  (B.  C.)  Star  is  offer¬ 
ing  cash  prizes  for  the  carriers  standing 
highest  in  a  contest  in  which  100  points 
are  given  for  every  subscription  and  100 
deducted  for  every  complvnt.  "The  three 
highest  carriers  in  the  city  will  receive 
$15,  $12  and  $8  respectively,  and  the 
three  highest  men  in  each  district  will  re- 
cov^  $4,  $3  and  $2  each,  in  order.  The 
contest  runs  for  a  month. 


Circulation  EjMcutive  of  Haarat  Chi¬ 
cago  Paper  Joins  Alabama  Daily 

Ray  S.  South,  assistant  director  of  cir¬ 
culation  of  the  Chicago  Herald  and  Ex¬ 
aminer  resigned  Sept  8,  to  join  the 
Montgomery  (Ala.)  Journal  and  Times 
as  circulation  manager  and  assistant  gen¬ 
eral  manager.  Mr.  South  was  circulation 
manager  of  the  Birmingham  News  for 
many  years,  resigning  some  time  ago  to 
join  the  Herald  and  Examiner  under  J. 
M.  Schmid,  Hearst  director  of  circula¬ 
tion.  Mr.  South  was  also  connected  with 
the  Indianapolis  News  and  the  Louisville 
Times. 

Mr.  South’s  .son  Morris,  who  has  charge 
of  the  junior  carrier  department  of  the 
Herald  and  Examiner  will  go  to  Mont¬ 
gomery  with  his  father.  A.  A.  Bloch, 
country  circulation  manager  of  the  Her¬ 
ald  and  Examiner  will  take  over  Mr. 
South’s  duties.  He  will  be  assisted  by 
Norman  Hanson,  heretofore  state  circu¬ 
lator  for  Iowa  and  Indiana. 

FLORIDA  CIRCULATORS  ELECT 

J.  L.  Brooks  of  Tampa  Times  New 
President — Frederick  Grim  V.  P, 

J.  L.  Brooks,  of  the  Tampa  Times  was 
elected  president  of  the  Florida  Circula¬ 
tion  Managers  Association,  at  the  an¬ 
nual  meeting  held  at  the  Mirasol  Hotel, 
Tampa,  Sept.  5.  Other  officers  are : 
Frederick  Grim,  Jacksonville  Journal, 
vice-president;  J.  A.  Watkins,  Daytona 
News- Journal,  secretary-treasurer ;  and 
Otis  Hamilton,  Tampa  Tribune,  assistant 
secretary-treasurer. 

Twenty-five  circulation  managers  at¬ 
tended  the  meeting. 

Passaic  Circulation  Resigns 

Joseidi  J.  Harvey,  circulation  manager 
of  the  Passaic  (N.  J.)  Daily  Herald,  has 
resigned  to  assume  charge  of  all  circula¬ 
tion  and  sales  promotion  work  for  the 
Miin^y  Company.  Mr.  Harvey  has  been 
associated  in  the  past  with  the  New  York 
Times,  Progressive  Publishers,  Butterick 
and  other  publishing  houses.  Merritt  A. 
lerley,  Mr.  Harvey’s  assistant  for  the 
past  three  years,  succeeds  him  at  the 
Daily  Herald. 

Features  Carriers’  Savings 

Promotion  advertising  featuring  the 
savings  accounts  develojied  by  carriers  is 
being  used  ly  the  carrier  department  of 
the  Des  Moines  (la.)  Register  and 
Tribune -Capital.  A  recent  advertisement 
includes  pictures  of  six  lx>ys  who  have 
saved  more  than  $1,000  and  states  that 
the  papers’  carriers  earn  $5(X),fl00  annu¬ 
ally. 


Entertains  Carriers 

^NewslxHs  of  the  Portland  (Ore.) 
Netos,  12S  strong,  were  guests  at  a  party 
given  by  the  paper  at  a  local  amusement 
park  Aug.  28.  5io  successful  was  the  first 
party  that  Harry  W.  Elly,  circulation 
manager  of  the  News,  took  a  second  party 
of  3()0  boys  back  on  a  second  picnic  a 
week  later. 


Sponsors  Horseshoe  Contest 

The  Chicago  Daily  News  will  award 
a  cup  and  other  prizes  to  winners  of  a 
horseshoe  pitching  tournament  among 
Chicago’s  firemen.  The  tournament  starts 
this  week. 

GRAYBAR  RADIO  STARTS 

Copy  and  orders  are  going  out  for  the 
Graybar  radio,  new  product  of  the  (Gray¬ 
bar  Electric  Company,  for  which  the 
Newell-Emmett  Company,  New  York,  is 
advertising  agency.  Some  of  the  con¬ 
tracts  show  copy  of  672  lines  each  ap¬ 
pearing  three  times  a  week.  Newspapers 
are  being  used  in  cities  where  the  Gray¬ 
bar  combine  has  branch  offices.  There 
are  68  cities. 


M.  W.  Arsr  a  gon,  306  Obestnut  street, 
I'hiladelptits.  Ifakioc  up  scbcdolet  with  news- 
pa|>ers  tor  the  A.  J.  Tower  llsunfscturlng  Oom- 
panjr,  “Tower  Brand  Bllckera,"  Simmons  street, 
Bustno.  Alio  placing  aO-ln.,  T-t  orders  with 
nrwapapera  In  selected  sections  tor  the  P.  H. 
Ilanea  Knitting  t'ornpanj.  Underwear,  Wlnaton- 
Salem,  N.  C. 

Osoige  Batten  Oompanp,  Ine,,  888  kfadlaon 
avenue.  New  York.  Placing  the  advertising 
and  making  up  lists  for  the  llcaallnm  Hosl«r7 
Company,  Northampton,  Maas.,  manufacturers 
of  ladles'  silk  hosiery.  The  Chicago  olllce  of 
this  agency  at  382  South  Michigan  boulevard, 
Chicago,  will  handle  the  account  of  the  Snow- 
King  Baking  Powder  Company,  OtneinnaU,  for¬ 
merly  the  Kenton  Baking  Powder  Company. 
Fall  and  winter  lists  of  newspapers  will  be 
considered  ahortly. 

Yulian  J,  Bahr  Company,  Cincinnati,  O.,  will 
take  up  the  Hat  of  newapapers  soon  on  the 
Crown  Overall  Manufacturing  Company,  Cincin¬ 
nati. 

Blaekott-Samplo-Kummert  Company,  B8  Bait 
Washington  street,  Chicago,  has  iasaed  contracts 
to  newspapers  on  the  Washburn  Crosby  Com¬ 
pany,  Mlnneapolia,  Minn.  Alsu  placing  the  ad- 
vertiaing  of  the  Schutter-Johnsou  Candy  Com¬ 
pany,  “Old  Nick"  Candy,  20  North  Jefferson 
street,  Chicago. 

Calkins  St  Holdsn,  Ine.,  2*7  Park  avenue. 
New  York.  Making  up  a  list  of  newspapers 
that  have  rotogravure  sections  for  the  Richard 
Hudnnt  Perfume,  118  West  ISth  street.  New 
York. 

ChunchiU-HaU,  Inc.,  BO  Union  Square,  New 
York.  Sending  out  orders  to  newspapers  in  se¬ 
lected  sections  for  the  Standard  Bice  Company, 
White  House  Brown  Rice  Flakes,  90  West 
Broadway,  New  York. 

OolUns-Kirok,  lac.,  782  North  Michigan  avenue, 
Chicago,  is  Issuing  regular  schedules  on  Jap 
Rose  Soap  and  Cocoa  Hard  Water  Soap  for  the 
James  Kirk  Soap  Company,  Chicago.  Also  pre¬ 
paring  a  list  of  newapapers  on  the  advertising 
of  the  Jelke  Company,  Chicago. 

CritohAald  St  Os.,  14  Bast  Jackson  boulevard, 
Chicago.  Placing  orders  with  newspapers  In 
various  sections  tor  the  Scolding  Lock  Hairpin 
Company,  Appleton,  Wla. 

D'Arcy  Advartisliw  Company,  Ian.,  ISOl  Lo¬ 
cust  street,  St.  I.onis,  Ho.  Handling  the  ac¬ 
count  of  the  Wedler-Shuford  Company,  1116 
South  Grand  boulevard,  St.  Louis,  Mo.,  manu¬ 
facturers  of  automotive  accessories. 

Dauehy  Oompany,  9  Murray  street.  New  York. 
Now  handling  the  account  of  the  Unbllller  Con- 
deiiiwr  Corporation,  10  East  43rd  street.  New 
York. 

Osrranee,  BnlHvan  St  Co.,  180  West  42nd 
street.  New  York.  Making  op  a  Hat  of  newo- 
IHipers  for  the  advertlslog  of  Copper  A  Brass 
Kesearch  Association,  26  Broadway,  New  York. 

John  H.  Dunham  Oompany,  Tribune  Tower, 
Chicago.  Sending  out  orders  to  newspapers  in 
various  sections  for  the  Fansteel  Products  Com¬ 
pany,  Balkite  Radio  Power  Units,  North  Chi¬ 
cago.  III.,  and  so  Church  street.  New  York. 

Edwards,  Ewing  A  Jones,  86  West  44th  street. 
New  York.  Now  handling  the  accounts  of  the 
Endern  Sales  Company,  Safety  Rsaor,  105  West 
4«h  street.  New  York. 

Ferry-Hanly  Oompany,  Kansas  City,  Mo.,  will 
try  out  only  two  or  three  metropolitan  uews- 
paiiers  on  the  Kansas  City  Chamber  of  Com¬ 
merce,  Kansas  City,  Mo. 

Oriftn,  Johnson  A  Mann,  Inc.,  18  East  48th 
street.  New  York.  Placing  the  advertising  of 
the  Oneida  Community,  Silverware,  Oneida, 
.\  Y. 

Stanley  E.  Ounnison,  Ina.,  07  West  44th 
street.  New  York.  Placing  the  account  of  Life 
Ssvera,  Inc.,  Port  Chester,  N.  Y.,  manufacturers 
of  Life  Saver  mints,  fruit  drops  and  cough 
drops. 

Hanff-Metsger,  Inc.,  1501  Broadway,  New 
York.  Appointed  to  handle  the  advertising  of 
the  Gannett  Newspapers,  Rochester,  N.  Y.  Also 
placing  one  full  page,  one  time  orders,  with 
newspapers  In  various  sections  for  the  Kolster 
Radio  Corporation.  200  Mount  Pleasant  avenue, 
Newark,  N.  J. 

Hommann  A  Tarcher,  Ine.,  551  Fifth  avenue. 
New  York.  Placing  orders  with  newspapers  in 
selected  sections  for  the  Smith  Bros.,  Cough 
Drops.  Poughkeepsie,  N.  T. 


B.  T.  Howard  Oompany,  420  Lexington  ave¬ 
nue,  New  York.  Again  placing  orders  with 
newspapers  In  various  sections  for  L.  B.  Water, 
assn  Oompany,  Waterman  Ideal  Fountain  IVna, 
191  Broadway,  New  York. 

H.  W,  Kaator  A  ions  Company,  14  East  Jack- 
aon  boulevard,  Chicago.  Issuing  orders  to  a  list 
of  newspapers  on  Oil  of  Salt,  C.  A.  Mosao  lailio. 
ratorles,  Oliicago.  Also  preparing  a  list  of 
newapapers  for  the  advertising  of  Nachmans 
Spiingdeld  Oompany,  Chicago.  The  above 
agency  is  also  making  up  a  newspaper  list  for 
the  Congrsea  Cigar  Company,  La  Palina  Cigars, 
21  North  Second  street,  Phllsdelphla. 

Leaan-Praigg  Advortistag,  Times  building,  st. 
Petersburg,  Fla.  Placing  the  advertising  of  tbs 
Chamber  ot  Oommerce,  Fort  Meyers,  Fla.,  and 
wUI  make  up  lists  during  the  month  of  October 
to  advertise  Fort  Meyers  as  a  city  for  realdeme 
and  recreation. 

l^dden  A  Hanfsrd  Company,  11-15  James 
street,  Rochester,  N.  Y.  Again  placing  orders 
with  newspapers  In  various  sections  for  Wm.  8. 
Rice,  Inc.,  Medical,  Adams,  N.  Y. 

Msttsson,  Fogarty,  Jordan  Oompany,  807 
North  Michigan  avenue.  Chicago.  Renewing 
newspaper  contracts  with  the  Kellogg  Switch¬ 
board  A  Supply  Oompany,  Kellogg  Radio,  1066 
West  Adams  street,  Chicago. 

MeXee,  Hemsr  Oompany,  320  North  Meridian 
street,  IndlanaptSIs.  Handling  the  account  of 
the  Western  Oil  ReSnlng  Oompany,  Silver  Flash 
Anti-Knock,  Indianapolis. 

C.  M.  MnlUoaa  Oompany,  Louisville,  la  to 
take  op  the  list  of  newspapers  shortly  on  the 
Swsnn-Abram  Hat  Oompany,  Louisville.  Aa 
additional  appropriation  has  been  made  over 
that  of  last  year. 

VewoU-Emmett  Oompany,  40  East  S4th  street. 
New  York.  Again  making  up  schedules  with 
newaimpers  for  the  Loose-Wiles  Biscuit  Com¬ 
pany,  Sunshine  Biscuits,  Long  Island  City, 
N.  Y.,  and  Kansas  Otty,  Ho. 

Earl  0,  Moyas  Oompany,  12  Bast  OarSeld 
boulevard,  Chicago.  Securing  distribution  la 
cities  of  100,000  population  or  more,  starting 
with  Detroit,  Cleveland,  Buffalo,  Philadelphia, 
Boston,  New  York,  and  some  others  for  tht 
account  of  the  Naslmova  Company,  Chicago, 
cosmetics.  Mr.  Noyes  will  be  glad  to  have  rep¬ 
resentatives  of  large  city  newspapers  along  this 
route  send  him  data  on  their  papers. 

The  O’Osdar  Obrperation,  Chicago,  has  divided 
Its  advertising  account  between  three  agencies 
— Fhil  Oerden  Company,  828  North  Michigan 
avenue,  Chicago,  and  Indiana  and  Michigan; 
Brandt  Advsrtiatng  Oompany,  481  North  Michi¬ 
gan  avenue,  Chicago,  and  M.  W.  Ayer  A  Bon, 
164  West  Jackson  boulevard,  Chicago. 

Quinlaa  Oompany,  86  Bast  Wacker  Drive, 
Chicago.  Will  place  orders  for  a  test  compalga 
with  newspapers  In  six  selected  cities  for  Jas. 
8.  Kirk  A  Co.,  Jap  Rose  8oap,  Chicago.  Aim 
handling  the  acconnt  of  the  8plc  I.aboratories, 
Chicago. 


ADVERTISING  MEN 
WANTED 

Only  experienced  Special 
Eldition  men  who  have  rec¬ 
ords  as  producers  need 
apply. 

Work  under  way  on  Spe¬ 
cial  Editions  for  big  news¬ 
papers  in  Detroit,  Baltimore, 
Boston  and  New  York.  Also 
have  several  contracts  In 
smaller  cities  and  some 
Special  Pages. 

Do  not  wire.  Write,  giv¬ 
ing  full  details  of  experi¬ 
ence. 

John  B.  GaDagher  Company 

45  W.  4Sth  St..  N.  Y.  City 


WORLD^S  SERIES 

Special  Tryout  Rate 
$  75  to  $100— 

small  town  newspapers 
$125  to  $150— 

small  city  newspapers 
$175  to  $200— 

metropolitan  newspapers 


NEW  CIGAR  ORDERS 

Congress  Qgar  C^ompany  is  placing 
new  copy  for  La  Palina  Cigar,  t&ough 
H.  W.  Kastor  &  Sons,  New  Yoric  ad¬ 
vertising  agency. 


TCT 
BASE  BALL  FLAfER  BOARD 

Wire  Geo.  H.  Reynolds 
New  Bedford  Mass. 


In  Peoria 


’IN  NEWS, 
CIRCULATtONe 
ADVERTISING 


Lmramot  UNDUPLICATED 
UNIT  of  CIRCULATION 

THE  PEORIA 

dOURNAl^ 

'TRAN^RIPT 

pkOAIA  ,  ILL. 

CNA*  M.coov  CO.  OAT'S  atetmaovanwt* 
CMKAue  oaw  vooo  ooovom 

Mtmber: 

IM.OOO  Group  of  Amorieou  CiSht 
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Are  You  Keeping  Your 


Space  Users  Sold? 


YOU  KNOW  the  force  of  an  attracflive  layout  and  a 
unique  copy  idea  in  selling  space  to  the  advertiser. 

You  have  seen  the  space  user,  dazzled  by  a  series  of 
attracffive  layouts,  sign  on  the  dotted  line — then,  if  your 
plant  is  not  Ludlow^equipped,  you  have  watched  him  grow 
cold  as  his  advertisements  appeared  in  print. 

Perhaps  you  blamed  your  own  compositors  because  the 
advertisements  did  not  have  the  attention  value  or  the  ap' 
peal  of  the  original  layouts. 

But  perhaps  they  are  not  at  fault.  They  may  be  hindered 
by  mechanical  limitations,  inadequate  type  supply,  the  im^ 
possibility  of  using  delicate  faces  or  italics. 

They  could  follow  layouts;  set  advertisements  that  would 
surpass  the  original  roughs— make  your  cu^omer  happy  and 
keep  him  sold— if  they  were  offered  the  advantages  of  the 
Ludlow  sy^em  of  hand'Set  slugline  composition. 

Many  newspapers  have  learned  the  value  of  the  Ludlow 
in  helping  to  keep  their  cuftomers  sold.  That  is  one  of  the 
reasons  why  it  is  now  the  fa^eft  growing  sy^em  of  dis^ 
play  composition. 

You  should  know  about  the  beneficial  influence  of  the 
Ludlow  on  space  sales.  A  reque^  for  information  implies, 
of  course,  no  obligation. 


^03^  Clybourn  Avenue,  Chicago,  Illinois 


Ludlow  Quality  Slug  Composition 


1 
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FRAUDULENT  AD  OFFERS  DWINDLE 
UNDER  STRICT  N.  Y.  CENSORSHIP 


MEXICAN  CONDITIONS  ARE 
OBSCURED  BY  CENSOR 


GWYNNE  NOW  HEADS 
BRITISH  JOURNALISTS 


Classified  Managers  Report  Big  Decrease  in  Attempts  to  Place 
Misleading  Copy — References  Required 
on  Security  Offers 


A  TTEMPTS  to  place  fraudulent  or 
misleading  advertisements  in  the 
classified  advertising  columns  of  New 
York  newspapers  have  dwindled  away  to 
almost  nothing  in  the  past  few  years  due 
to  rigid  censorship  of  copy  maintained  in 
the  newspaper  offices.  It  is  the  opinion 
of  classified  managers  that  fake  stock 
promoters,  shyster  real  estate  boosters 
and  others  who  try  sly  schemes  for  mulct¬ 
ing  the  innocent  public  of  funds  realize 
that  it  will  do  them  no  good  to  search 
for  victims  through  the  classified  columns, 
and  accordingly  have  given  up  trying  to 
put  their  unlawful  copy  across. 

The  New  York  World  has  always 
maintained  a  strict  censorship  over  classi¬ 
fied  copy,  according  to  A.  Johannes,  assist¬ 
ant  to  J.  P.  Crynes,  classified  manager, 
and  chief  censor  of  the  World’s  classified 
department.  The  organization  of  a  cen¬ 
sorship  board  last  January  with  a  re¬ 
sultant  tightening  of  restrictions  on  the 
type  of  copy  acceptable  for  publication, 
has  succeeded  in  practically  eliminating 
misleading  advertising  from  the  World’s 
classified  columns.  A  90  per  cent  reduc 
tion  in  the  number  of  complaints  re¬ 
ceived  about  advertisements  since  January 
has  been  evidenced  under  the  new  censor¬ 
ship  system,  Mr.  Johannes  told  Editc«  & 
Publisher. 

The  censorship  board  of  the  World  is 
composed  of  a  censor  and  an  assistant  in 
the  publication  office  to  watch  cash  and 
agency  accounts  which  come  over  the 
counter ;  four  supervisors  in  the  tele¬ 
phone  department  who  censor  all  copy 
coming  in  through  this  channel ;  and  the 
chief  censor,  Mr.  Johannes.  When  doubt 
arises  as  to  the  status  of  any  piece  of 
copy  it  is  referred  to  Mr.  Crynes  for 
final  decision. 

To  facilitate  the  censoring  of  copy  com¬ 
ing  in  through  agencies,  the  World  has 
instructed  all  agencies  to  get  copy  from 
the  clients  two  days  in  advance  of  pub¬ 
lication.  This  is  urged  particularly  on 
business  opportunity  advertisements,  as 
time  is  needed  to  make  a  proper  investi¬ 
gation  of  the  proposition  advertised. 

“I  realize,”  Mr.  Johannes  said,  ‘‘that  it 
is  probably  very  hard  for  agencies  to  get 
copy  from  their  clients  two  days  in 
advance,  but  when  we  have  to  handle 
10,000  ads  on  a  Sunday,  it  is  necessary 
for  us  to  have  this  time  margin.  Adver¬ 
tisements  often  have  to  be  left  out  of 
the  paper  because  of  failure  to  have  the 
copy  in  for  censorship.” 

Further  censorship  was  put  in  force 
when  advertisements  of  employment 
agencies  were  taken  from  the  help  wanted 
classification  and  placed  under  separate 
classifications  of  their  own.  Advertise¬ 
ments  offering  instruction  were  also 
placed  under  a  separate  classification. 

A  booklet  was  issu^  recently  by  the 
World  listing  all  restrictions  on  classified 
copy,  such  as  words  that  are  unacceptable 
and  types  of  propositions  which  may  not 
be  offered  through  the  classified  colum^. 

The  Herald  T ribune  is  another  strict 
censor  of  classified  copy.  The  editorial 
privilege  of  changing  the  wording  of  an 
advertisement  to  make  it  more  readable 
or  less  ambiguous  is  exercised  on  this 
paper.*  All  advertisers  sending  in  doubt¬ 
ful  copy  are  phoned  immediately  and 
asked  to  change  their  advertisement  so  it 
will  conform  to  regulations. 

Elxplaining  the  method  used  L.  Hwton, 
classified  manager  of  the  Herald  Tribune, 
said:  ‘‘Good  judgment  is  depended  upon 
more  than  anything  else.  The  advertise¬ 
ments  we  question  first  are  those  offering 
any  sort  of  investment  to  the  public  in 
small  lots,  say  $5  or  so.  This  sort  of 
advertisement  will  appeal  to  a  far  greater 
numbCT  of  people  than  one  asking  an  in¬ 
vestment  of  $200,000  and,  consequently,  if 
it  is  not  on  ^e  level  more  people  will  be 
chrat^  if  they  should  answer  it.  Of 
course,  both  large  and  small  offers  are 
inve$tigated.  Bank  references  are  re¬ 
quired  from  all  advertisers  handling  big 


propositions  involving  a  changa  d{  tnoney. 

‘‘The  reports  of  the  Better  Business 
Bureau  are  watched  closely,”  Mr.  Heat<m 
continued,  ‘‘and  occasionally  we  get  in 
touch  with  that  organization  to  check  up 
on  some  advertisers.  I  think  t^t  with 
the  rigid  censorship  which  is  in  force 
now  the  amount  of  fake  advertisers  has 
decreased  enormously.” 

All  ad  takers  of  Uie  New  York  Times 
are  trained  in  the  censoring  of  advertise¬ 
ments  before  they  are  allowed  to  start 
work.  They  are  made  familiar  with  the 
types  of  advertisements  not  acceptable  for 
publication  and  are  acquainted  thoroughly 
with  all  regulations  governing  them. 
They  are  taught  to  question  all  announce¬ 
ments  whether  they  are  taken  over  the 
counter  or  come  in  by  phone. 

Advertisements  offering  oil  fields,  mine 
stocks  or  wild  cat  speculatitMis  arc  not 
accepted,  according  to  John  A.  Finneran, 
classified  manager  of  the  Times.  Re¬ 
quests  for  money  must  have  three  refer¬ 
ences,  including  one  from  a  bank,  and 
they  are  all  investigated  before  publica¬ 
tion.  Advertisements  of  security  sales¬ 
men  are  not  taken  unless  the  securities 
offered  arc  those  of  a  going  concern,  Mr. 
hlnneran  told  Editor  &  Publisher.  A 
questionnaire  has  been  prepared  by  the 
Times  asking  detailed  information  cm 
the  nature  of  the  business  offering  securi¬ 
ties  for  sale. 


ROMANCES  OF  AMERICAN 
JOURNAUSM 


{Continued  from  page  12) 


prospered  sufficiently  to  make  the  stock 
increase  in  value. 

This  is  the  type  of  Georgia  editor  who 
has  worked  himself  from  composing 
room  devil  to  his  present  commanding 
position  in  Georgia  newspaper  life.  He 
is  one  of  the  most  virile  of  all  the  editors 
of  the  state.  He  springs  almost  daily 
surprises  for  his  readers.  He  has  re¬ 
cently  given  the  state  a  jolt  by  breaking 
with  Governor  Hardman,  whose  first 
candidacy  he  supported.  He  did  this 
because  he  says  Governor  Hardman  has 
shown  no  initiative  as  a  governor.  He 
ran  nearly  all  the  Macon  bakers  out  of 
the  advertising  columns  of  the  Telegraph 
because  he  made  an  assault  upon  the 
ordinary  bread  of  the  bakers’  shop  as 
not  being  wholesome.  He  became  a 
nature-fo^  friend — and  is  yet.  While  a 
member  of  the  Highway  Commission  of 
Georgia  he  printed  a  rabid  criticism  of 
the  workings  of  that  body,  resigned  from 
it  and  has  been  assailing  it  regularly 


His  latest  positive  stand  on  a  public 
matter  in  his  home  town  was  to  assail 
the  lenders  of  money  to  ne^oes  and  poor 
people  generally.  He  claimed  they  got 
their  victims  in  their  grasp  and  nevei 
released  them.  He  engaged  a  lawyer  to 
fight  the  claims  of  the  humble  blacks 
and  within  a  week  made  the  money 
lenders  acknowledge  that  their  pl^s 
were  unfair  and  succeeded  in  having 
them  adopt  a  new  scale  of  loans. 

That  IS  briefly  some  of  the  things 
Editor  Anderson  has  done  with  the  Tele¬ 
graph.  He  is  now  only  57  years  old 
and  at  the  height  of  his  power.  He  was 
awarded  a  trophy  at  the  last  meeting  of 
the  Georgia  Press  Association,  as  editor 
of  the  paper  that  had  performed  the  most 
outstanding  service  for  his  community  of 
any  paper  in  the  state  during  the  past 
year.  It  was  his  fight  on  the  loan  sharks 
which  won  him  this  distinction. 

One  who  knows  Mr.  Anderson  well 
and  who  has  been  closely  identified  with 
him  in  some  of  his  battles  for  what  he 
thought  was  best  has  said  of  him:  “I 
have  never  known  him  to  attack  a  situa¬ 
tion  for  which  he  did  not  have  a  solu¬ 
tion.” 


{Continued  from  page  5) 


American  embassy,  and  Ambassador 
Sheffield  intervened. 

Suppose  there  were  no  censorship  of  the 
press  in  Mexico,  and  that  it  were  as  free 
as  it  is  in  the  United  States— as  free  m 
the  constitution  of  Mexico  intended  it 
should  be.  There  are'  very  good  news¬ 
paper  men  in  charge  of  the  two  news¬ 
papers,  Excelsior  and  Ell  Universal 
there.  They  would  instruct  their  cor¬ 
respondents  to  send  them  lists  of  the 
property  owned  by  the  churches  and  the 
priests  and  the  preachers  all  through 
Mexico,  and  to  inform  them  who  had 
taken  possession  of  it,  so  they  might  print 
this  and  let  their  readers  know.  Under 
the  censorship,  no  word  about  this  has 
been  printed.  Church  property  in  Mexico 
does  not  consist  merely  of  buildings  us^ 
for  church  services.  Much  of  it  is  in 
haciendas,  and  farms,  and  houses  in_  the 
cities,  and  much  of  it  belongs  to  priests 
and  preachers  personally  .Who  has 
taken  this  property  and  who  has  it  now? 

I  myself  know  of  a  case  in  which  an 
American  woman  was  driven  out  of  a 
house  in  Cuernavaca,  which  a  friend  of 
hers,  an  Englishwoman,  had  bought  from 
a  priest,  his  own  property,  by  a  file  of 
soldiers,  the  captain  of  the  guard  saying 
that  the  house  was  wanted  by  the  general 
in  command  of  the  Cuernavaca  garrison. 
She  remonstrated,  telling  the  officer  that 
the  house  belonged  to  her  friend.  He 
replied  that  it  had  belonged  to  the  priest 
and  that  he  had  no  right  to  sell  it.  She 
left  the  house  and  came  back  to  the  City 
of  Mexico,  and  the  general  has  the 
property  now.  There  are,  no  doubt,  many 
similar  instances  of  the  forcible  and 
illegal  appropriation  of  property  own^ 
by  the  churches  and  by  the  priests  in 
Mexico,  but  the  newspapers,  which  would 
like  to  find  out  and  print  the  news  about 
these  things,  dare  not  investigate. 

This  censorship  of  the  press,  in  direct 
violation  of  the  Mexican  constitution,  is 
most  unwise.  The  men  of  the  Mexican 
newspapers  and  the  foreign  correspond¬ 
ents  are,  as  a  rule,  friendly  to  the  country, 
and  it  would  be  better  for  Mexico  if  the 
government  gave  them  free  rein.  We  all 
know  that  at  this  moment  the  truth  in  the 
matter  of  the  assassination  of  President¬ 
elect  Obregon  is  not  coming  to  us,  and  that 
we  are  hearing  only  what  the  Mexican 
government,  for  its  own  purpose,  wants 
us  to  get.  Were  President  Calles  sincere 
in  his  professions  of  respect  for  the  laws, 
and  intelligent  in  his  patriotism,  he  would 
remove  the  censorship,  whose  existence 
now  invites  distrust  of  all  the  news  that  is 
coming  from  Mexico,  and  let  the  world 
know  the  truth  of  matters  there. 


CELEBRATES  BIRTHDAY 


The  Belfast  (Ireland)  Telegraph 
celebrated  its  fifty-eighth  birthday.  Sept 
1.  The  Telegraph  is  edited  by  Rt.  Hoa 
Thomas  Moles,  M.P. 


A  2,0()0,0(X)  popula¬ 
tion  market,  reached 
with  one  dominant 
newspaper. 


^he 

Indianapolis 

NEWS,.!#^  <The. 


I  Htiianupulis  Radius 


London  Morning  Poet  Exocothre  Sac. 
c— Ji  Ralph  Blomonfald  —  Con- 
damna  So-Callod  “Joomalitm 
Schoob” 


(Special  to  Editoi  &  Puclishei) 

London. — Annual  conference  of  tht 
British  Institute  of  Journalists  was 
held  at  Dublin  on  Aug.  27-31,  and 
H.  A.  Gwynne,  of  the  London  Mornini 
Post,  succeeded  R.  D.  Blumenfeld,  edi¬ 
tor  of  the  London  Daily  Express,  in  the 
presidential  chair. 

In  the  report  of  the  Council  of  the  In¬ 
stitute  reference  was  nude  to  the  con¬ 
demnation  by  that  organization  of  the  so- 
called  “schools  of  journalism”  which  were 
considered  to  be  luring  all  sort  of  people 
into  a  belief  that  freelance  journalitn 
was  a  profitable  business.  The  opinioa 
of  the  organized  journalistic  profession 
on  the  subject  has  been  disseminated 
widely  throughout  the  press  of  the  coun¬ 
try,  this  being  considered  the  best  avail¬ 
able  means  of  combating  the  evil. 

The  continued  prosperity  of  the  Oak 
Hill  Convalescent  and  Rest  Home  for 
Journalists,  presented  to  the  Institute  to 
hold  in  trust  for  the  whole  journalistk 
profession,  was  noted  with  satisfaction 
Members  of  the  conference  were  guests  of 
honor  of  the  Irish  Free  State  Govern¬ 
ment  at  luncheon  on  Aug.  27. 


SYNDICA'DNG  BROUN 


Heywood  Broun  is  now  being  syndi¬ 
cated  to  the  Ohio  group  of  the  Scripps- 
Howard  Newsjupers.  His  column 
not  be  sold  outside  the  organization,  how¬ 
ever,  it  was  stated.  “It  Seems  to  Me” 
will  hereafter  appear  in  the  Cleveland  \ 
Press,  Cincinnati  Post,  Pittsburgh  Press, 
Akron  Times-Press,  Columbus  Citizen  \ 
and  Toledo  News  Bee. 


FOOTBALL 


Lawrence 

Perry 


starts  his 
coasMo-coast 
swing 
around  the 
colleges 


Perry  knows  more  coeckee 
end  has  seen  more  players  in 
action  than  any  other  writer. 
Special  football-seasOH  offer 

CONSOLIDATED 
PRESS  ASSOCIATION 


SPECIAL  NEWS 
ASSIGNMENTS 
in  NEW  YORK 


By  wire  or  mail — Your 
local  angle  on  spot 
news  in  New  York 
City.  Prompt,  accurate 
serrice  by  an  experi¬ 
enced  reportorisd  staff. 
No  contracts  to  sign. 
Just  wire  the 


PARK  ROW 

NEWS  SERVICE 


349  Broadway,  New  Yoric  City 


TI 


mei 


GOOD  WORK 
GOES  INTO  IT 


LINOTYPE 


GOOD  WORK 
COMES  OUT 


ii 

V  . 


i  -X> " " 

*  ^ ^  ■%  — 


A.  Hetherington 


THE  THINGS  THAT  might  GO  WRONG 

.  .  .  but  don*t 

Said  an  ancient  philosopher:  "My  life  has 
been  full  of  troubles — but  most  of  them 
never  happened**  And  so  it  is  with  the  Lino¬ 
type.  There  are  so  many  things  that  might 
go  wrong  with  it  .  .  .  but  don*t\  So  many 
parts  that  might  wear  out . . .  but  don*t!  All 
because  Linotype  self -protective  design  and 
the  exacting  standards  of  Linotype  manufac¬ 
ture  and  inspection  anticipate  these  trouble¬ 
some  possibilities  and  provide  against  them 
long  before  they  have  a  chance  to  happen. 

mergenthaler  linotype  company 

BROOKLYN,  NEW  YORK 


VGO  SAN  FRANCISCO 
NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED 
TORONTO,  CAN. 


RifmwtulTM  U  ik*  Priacipal  Otim  •(  iht  Vorld 


Machinist 

Chicago,  Ill.,  Daily  News  V  • 

. . . .  "To  my  way  of  thinking  the  most  use¬ 
ful  machinist  is  not  the  one  who  is  always 
^tinkering’  with  his  machines  but  the  one 
who  sees  to  it  that  his  machines  don’t  have 
to  be  'tinkered’  with.  We  have  to  make 
our  editions  on  the  minute.  We  can’t  af¬ 
ford  to  have  any  machine  out  of  order 
when  it  is  needed.  Every  Linotype  in  the 
Daily  News  is  in  use  every  day.  They  must 
run.  Never  in  its  history  has  the  Daily 
News  been  'stuck’  because  of  a  machine 
or  machines  being  down.  They  run.” 
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Editor 


&  Publisher  and  The  Fourth  Estate  for  September  15,  1928 


LUCKY  STRIKE  HOUR 
NEW  AIR  FEATURE 


SUGHT  N.  Y.  LINAGE  LOSS  DURING  AUGUST 


NEWSPAPER  SPACE 
MUST  BOLSTER  RADIO 


American  Tobacco  Company  1 
Broadcast  Dance  Music  on  First 
Coast  to  Coast  Program — to 
Cost  Half  Million  Yearly 


The  American  Tobacco  Company  on 
Sept.  15  inaugurated  the  first  weekly 
coast-to-coast  radio  hour  “Lucky  Strike 
Hour,”  over  a  National  Broadcasting 
Company  system  using  38  stations  be¬ 
tween  New  York  and  San  Francisco.  A 
New  York  night  club  orchestra  wiil  be 
used  for  program  of  dance  music,  a  na¬ 
tion-wide  survey  having  shown  that  such 
music  is  the  public’s  preference,  accord¬ 
ing  to  President  George  W.  Hill  of  the 
tobacco  company. 

The  orchestra  will  have  35  instruments 
for  the  broadcast,  and  it  is  believed  that 
this  is  the  largest  broadcast  orchestra 
ever  put  on  the  air  as  a  weekly  feature. 
The  program  will  be  given  at  10  o’clock 
every  Saturday  night.  New  York  time, 
which  becames  staneWd  in  October. 

While  representatives  of  the  tobacco 
coippany  would  make  no  statement  on 
costs,  it  is  known  that  the  Red  Network 
of  20  stations  sells  for  $4,740  an  hour,  the 
Midwest  stations  involved  about  $200 
each  and  the  Coast  stations  about  $300,  so 
that  with  the  cost  of  the  orchestra  the 
broadcasting  bill  will  run  in  the  neigh¬ 
borhood  of  $10,000  weekly,  or  half  a 
million  dollars  a  year. 

The  lAicky  Strike  advertising  was  re¬ 
cently  withdrawn  from  newspapers  for  a 
time  because,  according  to  the  company, 
the  necessity  of  meeting  the  lower^ 
prices  of  competitors  to  dealers  affected 
the  sums  available  for  newspaper  ad¬ 
vertising. 


CONTEST  JUDGES  NAMED 


Four  Editor*  and  Two  Profo**or*  to 
Pick  Best  Illinois  Papers 

Judges  have  been  announced  for  the 
annual  state  newspaper  contest  of  the 
Illinois  Press  Association,  to  be  held  as 
part  of  the  sixty-third  annual  meeting  of 
the  organization  Oct.  11  and  12  at  the 
school  of  journalism  at  the  University  of 
Illinois,  in  Urbana.  The  judges  arc: 

Weeklies:  G.  C.  Terry,  Polo  Tri- 
County  Press;  Charles  L.  Allen,  school 
of  journalism.  University  of  Illinois ;  Bert 
Hill,  president.  Southern  Illinois  Press 
Association  and  editor,  Carbondaie  (Ill.) 
Record. 

Dailies :  R.  R.  Barlow,  school  of 
journalism.  University  of  Illinois,  former¬ 
ly  of  the  Minneapolis  Tribune  and 
New  York  Ei’ening  Post;  Willis  J. 
Abbot  contributing  editor  of  the  Christian 
Science  Monitor,  Boston;  William  M. 
Harrison,  managing  editor,  Oklahoma 
City  Oklahoman  and  Times  and  president, 
American  Society  of  Newspaper  Editors. 

The  newspapers,  to  be  judged  on 
general  excellence,  are  classified  as 
follows : 

1.  Group  of  papers  in  small  daily 
field  (2,000  population  and  over). 

2.  Group  of  pai^rs  in  large  weekly 
field  (2,000  population  and  over). 

3.  Group  of  papers  in  small  weekly 
field  (under  2,0(i0  population). 

County  seat  papers  will  be  judged 
together  and  non-county  seat  papers 
together,  in  the  proper  groups,  to  pre¬ 
vent  discrimination  against  non-county 
seat  papers. 

Entries  are  due  by  October  1  at  101 
University  Hall,  Urtana,  Ill. 


IRVING  ALLEN  RESIGNS 

Irving  R.  .Mien,  for  ten  years  vice-pres¬ 
ident  and  general  manager  of  the  H.  W. 
Kastor  &  Sons  advertising  company,  (3ii- 
cago,  has  resigned  to  take  a  long  vacation, 
after  which  he  plans  to  re-enter  the  ad¬ 
vertising  field.  Although  only  41  years 
old,  Mr.  Allen  has  been  actively  engaged 
in  the  advertising  business  for  nearly  20 
years.  Mr.  Allen  has  been  a  director  on 
the  boards  of  the  La  Salle  Extension  Un- 
versity,  2^ith  Radio  Corporation,  H.  W. 
Gossard  corset  company,  and  others. 


A  DVERTISING  volume  in  New  York  a  loss  of  380,950  lines,  figures  issued  this 
City  newspapers  toulled  10,699,210  week  by  the  Statistical  Department  of  the 
lines  during  the  past  August  as  compared  New  York  Evening  Post  reveal.  The 
with  11,080,160  lines  for  August,  1927,  tabulation  follows: 


Pages 


AUGUST,  1927-192S 
Percentage 
of  Total 


1928 

1927 

Space 

1,162 

1,100 

American  . 

.  7.5 

1,476 

1,474 

Herald  Tribune.. 

.  11.0 

1,976 

1,884 

Times 

.  17.9 

1,078 

1,130 

World  . 

.  9.0 

660 

756 

•Mirror  (Tab.)... 

.  1.0 

1,428 

1,332 

Newi 

(Tab.).... 

.  6.1 

886 

944 

•Eve. 

(Traphic .... 

.  1.8 

1,032 

964 

•Eve. 

Journal . 

7.8 

756 

776 

•Eve. 

Poit . 

.  29 

692 

690 

•Eve. 

W'orld . 

5.1 

916 

882 

•.Sun 

.  8.8 

578 

626 

•Telegram  . 

3.4 

1.096 

1,034 

Brooklyn  Eagle.. 

.  11.5 

652 

690 

Brooklyn  Timex.*. 

3.2 

618 

484 

Standard  Union.. 

.  3.0 

15.006 

14,766 

Totals . 

•N 

o  Sunday  edition. 

1928 

1927 

1926 

American  . . . 

805.652 

864.868 

1.041,230 

Herald 

Trib..  1,187,026 

1.181.204 

1.245,432 

Times 

.  1,910,900 

1.920.182 

2.086,772 

World 

968,504 

1.113.448 

1.405.264 

M  irror 

(Tab.) 

111,316 

160.720 

235,184 

News 

(Tab.) 

640,874 

607.142 

534.280 

Eve.  Graphic. 

187.674 

216.296 

234.186 

Eve.  Journal . 

837,750 

833.764 

822,924 

Eve.  Poit _ 

314,392 

302.626 

297.548 

Eve.  World.. 

530,072 

617.478 

567,618 

Globe 

Sun 

940.604 

955.432 

945,770 

Telegram  .... 

362.260 

435.992 

374.520 

B’klyn 

Eagle.  1,232.200 

1.152.166 

1,286,708 

B’kiyn 

T  imes. 

345.084 

345.920 

473.120 

Stand. 

l.^nion. 

324.902 

372.922 

392,746 

1928 

1927 

Ciain 

Losi 

805.652 

864,868 

59,216 

1,187,026 

1,181,204 

5,822 

1,910,900 

1,920,182 

9,282 

968,504 

1,113,448 

144,944 

111,316 

160,720 

49,404 

640,874 

607,142 

33,732 

187,674 

216,296 

28,622 

837,750 

833,764 

3,986 

314.392 

302,626 

11.766 

530.072 

617,478 

87,406 

940,604 

955,432 

14,828 

362.260 

435,992 

73,732 

1.232.200 

1,152,166 

80.034 

345,084 

345.920 

836 

324.902 

372,922 

48.020 

10,699,210 

11,080,160 

380.950 

Net  Lost 

1925 

1924 

1923 

1922 

1,055.788 

1,040,934 

919,514 

759,822 

687.606 

789,390 

1,095,866 

840.002 

577,626 

591,714 

1,989,826 

1.651,892 

1,580,350 

1,619,914 

1,339,012 

1,180,794 

1,256,764 

1.305,900 

273.258 

265,274 

424,926 

367,240 

275.570 

223.286 

194.828 

763,820 

749.700 

707,994 

696,126 

t . 

401,640 

344.148 

306.224 

228,480 

236,650 

226.422 

485,876 

387,478 

466,556 

498,172 

t . 

430.642 

826.146 

631,206 

648.476 

591.988 

409,074 

505.920 

513.298 

497.408 

1.143,064 

1,062,850 

1,044,032 

1,061.644 

345,446 

305.044 

270.182 

250.270 

407,244 

464,556 

439,074 

546.626 

Touts .  10.699,210  11,080,160  11,943.302  11,060,332  9,681,370  10,025.332  10.433,472 

tSun  and  Globe  combined  June  4.  1923:  name  changed  to  Sun  March  10,  1924. 
jTelegram  and  Mail  combined  January  28.  1924;  name  changed  to  Telegram  May  18,  1925. 


Passive  Good-will  Created  by  Broad¬ 
casting  Can  Only  Be  Turned 
Into  Sale*  by  Dailies, 

Agent  Declare* 


There  is  no  method  equal  to  generoot 
use  of  co-ordinated  newspaper  space  for 
extracting  the  greatest  possible  result! 
from  a  radio  broadcasting  campaign,  ac¬ 
cording  to  Burton  Bigelow  of  I'-urton 
Bigelow,  Inc.,  Buffalo  advertising  agency. 

“Many  business  men  use  radio  broa4 
cast  advertising  without  realizing  how 
to  get  the  last  bit  of  benefit  from  their 
campaign,”  he  said.  “Radio  should  not 
be  used  as  a  substitute  for  newspapers; 
they  have  different  functions. 

“The  inherent  strength  of  newspapen 
lies  in  the  fact  that  you  can  list  the 
names  and  addresses  of  dealers  so  that 
the  public  will  know  where  to  buy.  ThU 
is  :mportant,  for  people  must  not  only  be 
made  to  want  your  product ;  they  must 
also  be  told  where  they  can  get  it. 

“Unless  your  product  is  one  sold  in 
every  corner  store,  you  had  better  tell 
people  in  newspaper  space  where  to  go 
for  it. 

“Another  advantage  of  newspaper  use 
in  a  broadcasting  campaign  is  to  give  a 
real  sales  message.  When  good  will  is 
passive,  you  can  sell  the  people  with 
action  copy  in  the  newspapers.  You  can 
blast  them  from  indifference  into  buying 
action  at  the  same  time  you  are  telling 
them  where  to  buy  your  product. 

“These  two  uses  of  newspaper  adver¬ 
tising  are  extremely  important  to  the 
fullest  success  of  a  broadcasting  cam¬ 
paign.” 


CLEVELAND  SCHOOLS 
CHECK  PROPAGANDA 


Investigators  Find  2,500  Pamphlet* 
from  Business  Firms  Circulating 
Under  Guise  of  Educational 
Matter 


Moving  on  information  obtained  by 
Qeveland  news^pers  and  published  by 
them  in  a  campaign  against  propaganda  in 
the  schools,  investigators  appointed  by  the 
superintendent  of  schools,  R.  G.  Jones, 
have  found  2,5(X)  pamphlets  propagan¬ 
dizing  industrial  and  commercial  firms  in 
the  city  schools.  A  75-page  report  on  the 
subject  has  been  prepared  by  the  investi¬ 
gators. 

The  inquiry  was  coincident  with  the 
Federal  Trade  Commission  hearings 
which  disclosed  that  public  utility  con¬ 
cerns  were  flooding  schools  with  their 
publicity  and  particularly  with  a  pamphlet 
entitled  “Aladdins  of  Industry.”  The 
newspapers  took  up  the  discovery  and 
aroused  the  action  of  the  school  authori¬ 
ties. 

School  board  members  and  school  ex¬ 
ecutives  were  astonished  at  the  extent  to 
which  the  pamphlets  had  been  circulated 
in  the  schools.  No  action  has  yet  been 
taken  on  the  report  of  the  investigating 
committee,  but  it  is  known  that  several 
members  of  the  board  are  in  favor  of  pro¬ 
hibiting  all  material  of  this  sort  from  the 
schoolrooms. 

The  subjects  covered  extend  from 
power  plants  to  goldfish.  The  Potash 
Importing  Corporation  of  America,  in  a 
brochure  considering  the  serious  subject 
of  “Better  Potatoes”  enjoins  the  students 
to  eat  “only  the  better  potatoes.”  A  bird 
“shoppe”  sets  forth  at  some  length  the 
cultural  qualities  of  the  goldfish  and  the 
aesthetic  values  of  the  canary. 


WORKING  ON  BILLBOARD  LAW 

Joint  committees  representing  the  Na¬ 
tional  Association  of  Real  Estate  Boards 
and  the  Outdoor  Advertising  Association 
of  America  are  working  on  a  projected 
model  state  license  law  to  regulate  out¬ 
door  advertising,  designed  to  protect  resi¬ 
dence  sections  of  cities  and  scenic  spots 
in  country  regions  against  billboard  and 
poster  defacement. 


HOOVER  EDITORS’  GUEST 


Will  Attend  Dinner  of  Business  Paper 
Group  at  Washington,  Sept.  24 

Herbert  Hoover,  Republican  candidate 
for  the  presidency,  has  accepted  the  in¬ 
vitation  of  the  National  Conference  of 
Business  Paper  Editors  to  meet  with 
them  for  dinner  Sept.  24,  as  he  has  done 
for  the  past  seven  years  while  Secretary 
of  Commerce.  Mr.  Hoover’s  successor. 
Secretary  of  Commerce  W.  F.  VVhiting, 
is  also  expected  at  the  dinner  which  will 
be  held  at  the  Metropolitan  Qub  in 
Wa.shington,  D.  C. 

Mr.  Hoover  has  asked  that  the  dinner 
be  informal  in  character  as  in  past  years 
and  has  indicated  that  his  talk  will  be  on 
about  the  same  lines  as  in  the  past. 

The  Conference  will  hold  a  luncheon 
and  business  meeting  at  the  Washington 
Hotel,  at  noon,  prior  to  the  dinner,  and 
will  maintain  headquarters  at  the  hotel 
during  the  day,  for  the  convenience  of 
the  editors. 


JOINS  SELECT  UST 

The  Rhinelander  (Wis.)  News  have 
joined  the  Wisconsin  Select  List  and  will 
be  represented  in  the  national  advertising 
field  by  Weaver-Stewart  Co.  Inc.  effective 
Oct.  1. 


“PRESIDEN’HAL  RHYME"  FEATURE 


Chicago  Tribune  to  Award  $5,000  ia 
Priie*  for  Best  Lines 

The  Chicago  Tribune  is  conducting  i 
new  game,  “Presidential  Rhyme-Lines," 
in  which  $5,000  in  cash  prizes  will  be 
paid  to  the  persons  who  submit  the  best 
lines. 

Every  day  for  several  weeks  the  Tri¬ 
bune  will  print  a  presidential  rhyme,  four 
lines  of  verse  about  some  phase  of  the 
presidential  campaign,  the  candidates 
themselves,  their  policies,  views,  etc. 
The  fifth  line  of  each  presidential  rhyme 
will  be  left  blank,  to  be  filled  in  by 
readers  competing  for  the  cash  prizes. 
The  winner  of  first  prize  will  get  $1,000. 


DAILY’S  PILOT  IN  RACE 

Shirley  J.  Short,  pilot  of  the  Chicago 
Daily  Nexvs  airplane,  was  a  last-minute 
entry  in  the  non-stop  division  of  the 
transcontinental  air  derby  from  New 
York  to  Los  Angeles  when  the  planes 
in  the  race  hopped  off  Wednesday, 
Sept.  12.  He  was  at  the  controls  of  a 
Bellanca  plane,  accompanying  George 
Haldeman,  who  participated  with  Ruth 
Elder  in  her  attempt  to  fly  across  the 
Atlantic. 


Neivspaper  Publishers 

CONTEMPLATING  THE  BUILDING 
OF  NEW  PRODUCTION  PLANTS 

Hojvell  &  Thomas 

No.  3868  Carnegie  Avenue,  Cleveland,  Ohio 

offer 

an  architectural  and  engineering 
service,  combining  newspaper 
production  engineering  with  ex¬ 
perienced  architectural  training 

CterclsiHl  Press— Pittsbnrgli  Prsee — Roefaester  TUaes-Unlon  Hoastoa  PisM 
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COLLODION 

FOR  NEGATIVE  MAKING 

Photo-lithographers  using 
wet  plates  and  photo¬ 
engravers  would  do  well 
to  try  this  Collodion  and 
note  the  better  results 
IPa  obtainable  with  its  use. 


^HWfAV  KEEP  bottle  COWHtO^^p  B 

j ii 

COLLODION; 

nm  NBOATIVR  MAKIN«»  ^ 

^^MMtevfvvdyinhrMrturtt  liKyn. 
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We  are  prepared  to  make  shipments  to 
all  parts  of  the  United  States  by  express. 

CHEMCO  INC. 

205  West  39th  St.  New  York  City 


IiAuM 


JCaboratories: 

Glen  Cove,  Long  Island 
New  York 
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FAULTY  WINDING  OF  NEWSPRINT  ROLLS 
A  BIG  FACTOR  IN  PRESSROOM  WASTE 


Soft  Cores  and  Stretched  Edges  Hamper  Press  Speed,  Says 
J.  A.  Cameron — Believes  Physical  Perfection  of  Rolls 
Can  Be  Standardized  as  Paper  Quality  Now  Is 


continuous  flow  of  paper  coming  through 
the  paper  machine  and  piling  up  on  the 
reels. 

“A  roll  which  is  iny>roperly  wound 
for  any  reason,  has  to  be  dealt  with  in 
the  pressroom  under  conditions  which 
arc  often  more  exacting  as  to  speed  and 


‘‘Then  there  is  core  waste;  and  cort 
waste  also  is  the  result  of  imi  rope 
winding. 

“Core  waste  is  bad  enougdi  in  itself 
but  it  is  coupled  with  necessary  r  xlac- 
tion  in  press  speed  because  a  roll  which 
going  to  show  up  a  considerable 


punctuality  than  the  winder  men  in  the  amount  of  waste  around  the  core,  is  one 

mill  have  to  face.  Where  roll-winding  which  is  usually  troublesome  long  lefort 

facilities  in  the  mill  arc  not  of  the  best,  the  core  is  reached.  That  means  both  a 

...  ,  ,  the  result  in  rolls  often  shows  lack  of  reduction  of  press  speed  to  ‘baby’  that 

rpAULTY  winding  of  newsprint  rdls  cult  to  cope  with.  But  why  bring  that  up?  proper  control  of  the  sheet  as  it  goes  roll  along  and  a  loss  of  unusable  i>aper. 

which  causes  them  to  feed  unevenly  1  he  only  rrason  for  mentioning  it  **  to  over  the  winder,  poor  splices,  slipping  “The  other  side  of  the  picture  is  a  roll 

into  the  presses  is  one  of  the  important  add  that  this  difficulty  may  soon  be  c«<  tores,  bulged  ends  or  rough  or  cracked  properly  wound,  firm  and  dense  from  the 

but  little  known  causes  of  decreased  press-  of  the  way.  edges  on  the  web.  core  to  the  periphery,  firmly  set  corei, 

room  production  and  waste,  according  to  "Ihc  essence  of  what  we  have  to  say  .<Qjj  binders  the  slitting  is  straight  on  the  ends,  cleanly  cut  as  to  the 

James  A.  Cameron,  president  of  the  Cam-  after  the  above  introductory  remarks,  is  ljy  ^  system  of  overlapping  rotary  edges  of  the  sheet  and  with  no  distf>rtioiii 

eron  Machine  Company  of  Brooklyn,  that  the  preswoom  does  not  have  to  put  shear  blades  spaced  across  tne  back  of  in  the  surface  of  the  sheet.  This  roll 

ji,  Y.  “P  with  second-rate  rolls  much  longer.  winder  for  the  widths  of  rolls  into  will  resist  punishment  in  shipping,  coo- 

Mr.  Cameron’s  company  has  perfected  a  “Such  progress  has  been  made  in  the  de-  which  the  original  web  is  to  be  wound,  tains  a  greater  amount  of  paper  through 
winding  device  for  use  by  paper  mills  velopment  of  efficient  roll-winding  ma-  xhese  blades  are  bound  to  leave  a  cer-  having  a  greater  density  in  the  centnl 

which  it  claims  produces  a  nearly  iffiysi-  chines  for  use  in  the  paper  mill,  that  a  roughness  on  the  edge  of  the  sheet;  portions;  contains  a  longer  length  of 

cally  perfect  roll  which  feeds  smoothly,  practically  perfect  roll  can  be  turned  wt  what  is  worse,  they  make  slight  i>aper  requiring  correspondingly  less  roll 

eliminating  breaks  and  allowing  the  press-  at  acttully  less  expense  to  the  mill  tl^  checks  or  cracks  and  also  slightly  crimp  changes  on  the  presses ;  and,  through 


es  to  be  run  at  virtually  top  speed  with-  by  using  antiquated  equipment  turning 
out  slackening  to  “humor”  an  imper-  out  the  average  roll.  Many  mills  are  now 
fectly  wound  roll.  actively  interested  in  this  equipment  which 

Speaking  of  the  importance  of  this  fac-  has  only  recently  become  available.  They 


and  weaken  the  edges  of  the  paper.  Then  containing  a  greater  length  and  a  pro- 
the  web  passes  from  these  slitters  over  portionately  greater  weight,  takes  up 
what  is  called  a  ‘bow  spreader,’  which  less  room  in  storage  and  saves  a  propor- 
throws  the  slit  sections  slightly  side-  tionate  amount  of  wrapper  waste  throi^ 


tor  in  newspaper  production,  Mr.  Cam-  are  never  reluctant  to  adopt  any  demon-  in  order  to  spread  them  apart  so  fewer  rolls  for  a  given  tonnage  of  paper, 

eron  made  the  following  statement  which  strated  improvement  in  quality  or  economy  that  when  the  rolls  are  being  wound  the  “Mr.  Cameron  believes  the  time  is  ap 


Editor  &  Pubusher  submitted  to  several 
pressroom  experts  and  obtained  their  en- 
■dorsement  of  its  contents : 

“Pressroom  operatives  have  given  atten¬ 
tion  to  all  matters  perUining  to  mainte¬ 
nance  and  upkeep,  to  improvement  in  the 


for  themselves  or  their  customers.  A  edges  of  the  separate  webs  will  not  run  preaching  when  a  specification  as  to  the 
number  of  important  mills  have  already  together  and  prevent  the  rolls  from  sepa-  qualities  a  roll  must  possess  to  be  i 


realiz^  these  possibilities  of  mill  economy  rating.  This  bow  spreader  actually 
and  aid  to  ffie  users  of  ffieir  paper  by  re-  stretches  one  side  of  the  sheet  more  than 
placing  their  old  roll-winders.  the  other,  for  it  is  impossible  to  draw 

“W  here  such  changes  have  not  been  ^  under  tension  over  an  arched  bar 


‘standard’  roll,  can  be  worked  out  on  a 
definite  basis  of  points.  The  counb 
might  include,  he  declared,  average  stand¬ 
ard  weight  per  given  diameter  of  roll, 


presses  themselves,  to  greater  convenience  made, _the_ mill  itself  suffers  in  part  as  the  without  stretching  sonx  portion  of  it.  or  standard  lineal  foot  or  yard  measuie- 
in  the  matter  of  conveyors  and  other  ac-  inefficiencies  of  the  old  roll-winding  de-  The  pressman  is  familiar  with  this  re-  ment  per  roll.  Variation  limits  as  to 
cessories  for  handling  newsprint  rolls  to  vices  are  a  consideraUe  drag  in  turning  suit  5y  observing  a  sort  of  flutter  on  one  the  density  of  roll  from  outside  to  core 
the  presses  and  for  handling  the  printed  out  the  rolls  economically,  aside  from  side  or  the  other  as  the  paper  is  fed  can  be  set  up  and  the  variation  determ- 
papers  to  the  delivery  department;  but  what  the  pressman  has  to  cope  with.  from  the  roll  to  the  press.  The  winder  ined  hy  a  densimeter— a  test  as  simpk 
there  is  one  factor  of  first-rate  importance  “It  is  a  matter  of  general  knowledge  man  cannot  help  it.  The  bow  spreader  as  an  auto  tire  pressure  gauge.  Straight 
still  remaining  which  is  beginning  to  be  among  the  pressroom  operatives  that,  as-  is  a  demon  in  the  matter  of  distorting  a  ends  will  of  course  count,  also  firmly  set 
the  subject  of  very  critical  study.  That  suming  the  paper  itself  is  up  to  ^standard  naturally  flat  surface  of  the  web.  cores  and  no  checks  or  cracks  in  the 

edge  of  the  sheet,’’  he  concluded. 


factor  is  the  part  played  by  the  qualities  'speahcation.  there  is  a  marked  dis 
of  the  roll  of  paper  considered  as  a  roll,  crepancy  in  the  character  of  the  rolls 

apart  from  the  quality  of  the  paper  itself,  produced  by  the  various  mills  manufac- 

Studying  the  matter  from  the  point  of  turing  the  paper.  Some  of  the  rolls  are 

view  of  actual  loss  of  time  on  the  presses,  practically  faultless ;  some  are  good ; 

white  waste  and  other  items  of  delay  and  some  not  so  good. 

expense  becomes  impressive.  “Rolls  living  up  to  the  standards  set 

“The  head  of  the  mechanical  department  by  the  pressroom  executive  quoted  in  the  form  of  a  slight  flat,  distorting  the  origi 

of  one  of  the  great  New  York  dailies  was  previous  paragraphs,  have,  in  addition  to  nal  roundness  of  the  roll.  Another  out- 


“.\s  yet,  the  average  roll  has  a  com¬ 
paratively  soft  center  and  an  over-hard 
exterior  and  cannot  carry  well  in  ship¬ 
ping  because  the  inner  portions  of  the 
roll  are  not  backing  up  sufficiently  the 
outer  portions.  A  jolt  can  be  felt  clean 
down  to  the  core  and  registers  in  the 


THOMASON  HOST  TO  STAFF 


Chicago  Journal  Publisher  on  Winniag 
Baseball  Team 

S.  E.  Thomason,  publisher  and  co- 


asked  what  he  thought  he  could  do  in  the  points  outlined,  an  average  weight  cropping  of  this  lack  of  density  in  the  owner  of  the  Chicago  Daily  Journal,  wai 

jumping  up  the  net  output  of  his  press-  greater  by  approximately  12  jxr  cent  to  center  of  the  roll  is  sometimes  registered  host  to  some  600  employes  and  memben 

room  per  hour  if  he  had  perfect  rolls  of  15  per  emt  for  the  same  diameter  of  in  the  starring  of  the  roll;  that  is  to  say,  of  their  families  at  a  picnic  Sunday,  Sept 

newsprint  paper  to  deal  with.  His  reply  roH-  This  iM-ings  about  an  economy  in  the  outside  skin-tension  of  the  harder  9.  The  publisher  donned  catcher’s  glow 

was  that  the  question  was  rather  an  idle  the  handling  of  the  rolls  to  the  presses,  portions  of  the  roll  have  a  compressing  and  helped  the  office  force  defeat  the 

and  facetious  one  because  ‘there  ain’t  no  proportionately  less  roll  changes,  less  la-  force  similar  to  that  of  a  great  wide  mechanical  department  in  the  basehsH 

such  animal  as  a  perfect  roll.’  bor  waste,  less  core  handling  and  pro-  elastic  band.  With  any  change  of  tern-  game  opening  the  festivities.  Richard  J. 

“  ‘As  to  the  quality  of  the  paper  itself,’  portionately  less  storage  space  required  perature,  moisture  or  humidity,  this  com-  Finnegan,  managing  editor  of  the  Joumd, 

he  said,  ‘we  have  no  serious  complaint  in  for  a  pven  tonnage.  What  is  sometimes  pressing  force  may  be  augmented  to  the  drew  praise  and  abuse  in  the  role  of  um- 

the  usual  run.  Newsprint  paper  is  prac-  niore  important  than  all  these  factors  extent  of  actually  squeezing  into  a  dis-  pire. 

tically  standardized  in  the  matter  of  ten-  combined,  is  that  such  a  roll  permits  the  torted  shape  the  central  portions  of  the  Races  and  pie  eating  contests  were  fes- 

sile  strength,  bulk,  weight,  shade,  etc.,  and  presses  to  operate  at  top  spe^.  roll.  Such  a  roll  is  a  pest  when  trying  tures  of  the  program,  and  refreshmenti 

the  delays  in  press  operation  seldom  arise  “R  **  worth  while  keeping;  in  mind  to  run  the  press  full  speed.  were  served  all  through  the  afternoon  and 

from  the  physical  duracter  of  the  paper  ^bat  good  rolls  insure  (1)  Higher  aver-  "When  the  core  is  not  firmly  set  in  evening.  The  picnic  was  given  by  Mr 

itself.  press  speed.  (2)  Less  web  breaks,  the  center  of  the 'roll,  and  quite  fre-  Thomason  in  return  for  a  dinner  at  whid 

“‘But  you  said  rolls  of  paper,  meaning  Less  wrinkles  in  web  or  slack  edge,  quently  it  is  not,  it  leads  to  difficulties  the  staff  welcomed  him  as  the  new  owner 

rolls.  That  is  a  different  matter.  It  is  (4)  More  even  draw  through  press.  (5)  familiar  to  the  pressman.  '  of  the  Journal, 

in  the  roll  that  the  catch  lies — the  physical  Fewer  splits  or  cracks  in  e^ge  of  web. 
character  of  the  roll.  We  get  rolls  from  More  tensile  streng;th  in  web  from 
various  mills.  Some  of  them  we  are  ac-  I***?  tension  Jn  winding.  (7)  Greater 
customed  to  calling  good  rolls  for  the  wfiRht  and  lineal  length  per  given  diam- 
lack  of  perfect  ones  with  which  to  com-  •‘oH-  (8)  Fewer  roll  changes 

pare  them.  Some  are  a  long  way  from  account  of  greater  web  length  per  roll, 
good,  and  there  are  others.  It  is  one  of  Less  core  waste.  (10)  Less  waste 
the  least  pleasant  topics  we  can  talk  about  ”Om  shipping  and  handling  damage.  (11) 
in  connection  with  pressroom  operation.  I-*®*  wrapper  required  per  given  tonnage. 

(12)  Less  storage  space  for  tonnage 
stored. 

“Any  one  of  these  points  is  of  some 
importance.  Inif  the  first  one  mentioned 
-higher  average  press  speed — sums  up 


We  can  usually  boil  down  the  delays, 
other  than  purely  mechanical  or  routine 
matters,  in  almost  every  case,  to  defective 
rolls. 

“‘If,  by  a  perfect  roll,  you  mean  one  .  ^  - 

that  arrives  in  the  pressroom  after  under-  fbe  net  result  of  the  first  eight  points 
going  the  punishment  of  shipment  by  I®*"  *be  reason  that  the  pressro^  can 
steamer,  rail  and  truck,  so  that  it  is  still  ojxrate  their  presses  with  less  inciden- 
pcrfectly  round,  also  straight  and  even  on  bother  and  delay  when  the  roll  does 
the  ends,  the  core  firmly  set  in  the  center  ’f®  J^ct  by  behaving  as  a  good  roll 
and  the  roll  hard  and  round  all  the  way  sbwld. 

through  to  the  core,  then  the  paper  will  “I"  tbe  paper  mill  where  the  rolls  are 
unwind  at  high  speed  from  the  outside  of  produced,  there  is  just  about  the  same 
the  roll  clean  down  to  the  core  without  urirency  for  sp^  in  the  winding  of  the 
any  jumping  or  vibration  or  core  waste,  •‘oils  as  there  is  in  the  pressroom  where 
Furthermore,  don’t  forget  that  the  roll  *be  rolls  are  unwound  in  feeding  the  web 
must  be  one  in  which  the  paper  has  not  to  the  press. 

been  wrinkled  or  distorted  or  unduly  “The  winder  must  run  faster  than  the 
stretched  or  strained  in  any  way  in  the  paper  machine  and  reels  in  order  to  per- 
winding.  That  is  what  I  would  call  a  oiit  the  making  of  splices  due  to  occa- 
perfect  roll.’  sional  breaks  in  the  web  on  the  paper 

“Many  a  pressroom  has  been  all  set  to  machine  or  reels,  the  rejection  of  unfit 
go  with  a  race  on  to  get  the  papers  on  the  paper  when  neceswry  and  the  making 
street.  Prestige  can  be  gained  or  lost  of  consei^uent  splices,  also  on  account 
by  more  speed  or  more  delay,  as  the  case  of  unloading  the  winder  of  the  finished 
may  be;  and  speed  has  been  hampered  by  rolls  and  making  a  fresh  start  on  empty 
haring  to  deal  with  rolls  which  were  diffi-  cores.  In  the  meantime,  there  is  the 


("“■^LINOTYPE"”-) 
METAL  FEEDER 

Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  too  fast 
or  too  slow.  Requires  little  attention. 

Order  from  the  Ntoreti  A^ncy 

Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLE.\NS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
Ke^etrmisth'ft  in  the  frimeipsf  Citin  of  the  Xortd 


F*4Sl>*-4.inocypc  Metal  Feeder,  for  all  inodeU  (txiepc 
42  em)  wickoat  electric  pot . $40. Ot 

F*4)  14— Linotype  Metal  Feeder  for  electric  pot.  All  siodela 
except  42  em . $40. M 

F-4JI$ — Linotype  Metal  Feeder,  for  all  42  en  modda 
witlmut  electric  pot . $$•.## 

F-4)14 — LiocKype  Metal  Feeder  for  electric  pot.  All  42 

em  models . $50. M 

(AU  prices  ttshfect  #e  ehomge  witkomt  moOce) 
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How  Is 


How  is  business  in  your  territory? 
executive  would  like  to  know. 

“This  schedule  will  run  in  38  cities,”  says  the  space-buyer.  Which  cities 
will  receive  the  business  and  which  will  be  passed  up?  iTie  status  of  busi¬ 
ness  in  each  market  is  a  factor  in  the  decision. 

Through  regular  advertising  in  EDITOR  &  PUBLISHER  you  can  regularly 
and  repeatedly  reach  the  entire  advertising  field  with  such  information. 

Your  copy  can  deal  with  business  conditions  in  your  market  as  well  as  with 
circulation,  linage  and  other  data  regarding  your  field  and  your  medium. 

Is  this  worth-while?  Ask  those  newspapers  which  use  regular  schedules  in 
EDITOR  &  PUBLISHER.  Ask  your  representatives  whether  they  can  get 
more  linage  and  more  dollars  for  you  if  they  are  backed  by  real  promotional 
advertising.  Ask  yourself  whether  there  is  any  doubt  that  good  advertising 
pays. 

And  as  for  your  medium,  why  not  invest  in  EDITOR  &  PUBLISHER  space 
exclusively?  EDITOR  &  PUBLISHER  reaches  those  advertisers  and 
agencies  which  place  91.4%  of  the  known  newspaper  appropriations. 
TTius,  at  one  cost,  through  one  widely  read  and  respected  publication  you 
can  reach  the  executives  who  directly  and  indirectly  must  be  sold. 

Plan  your  schedule  now.  Postponement  of  advertising  means  postpone¬ 
ment  of  results.  What  will  benefit  you  later  will  be  profitable  to  you  now. 
Get  started  with  that  series  of  advertisements  you  have  had  m  the  back  of 
your  mind. 


Business? 

The  national  advertiser  and  the  agency 
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Editor  &  Publisher 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 

Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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'T’HIS  is  what  William  Feather,  former 
Cleveland  newspaper  man,  wrote  in 
Postage  and  the  Mail  Bag: 

“A  newspaper  publisher  will  often  write 
a  note  of  congratulation  to  a  reporter  who 
brings  in  a  ‘scoop,’  but  he  will  raise  the 
pay  of  an  advertising  solicitor  who  brings 
in  a  fat  contract. 

“That’s  why  the  keenest  men  in  the 
newspaper  business  are  usually  found  in 
the  busines  office. 

“With  three  exceptions,  the  best  news¬ 
paper  men  I  have  Imown  are  now  either 
publishers  or  business  managers,  or  are 
closely  associated  with  sales  promotion.  A 
man  who  has  business  ability  soon  discov¬ 
ers  that  writing  is  an  expensive  luxury, 
and  if  he  is  married  his  wife  will  usually 
drive  him  to  give  it  up  if  she  suspects 
that  he  can  exploit  his  other  talents  more 
profitably.  Only  the  strongest  _men  can 
resist  the  pressure  of  an  ambitious  wo- 
man. 

“A  bad  feature  of  this  is  that  the  writ¬ 
ing  profession  loses  its  best  men.  Those 
who  stick  to  writing  exclusively  are  usu¬ 
ally  not  the  best  writers,  but  men  who  can 
do  nothing  else  very  well. 

“I  am  not  sufficiently  familiar  with  the 
careers  of  musicians,  painters  and  actors 
to  make  bold  statements  about  them.  But 
if  they  get  married  and  have  children,  as 
newspaper  men  are  in  the  habit  of  doing, 
I  am  inclined  to  believe  that  the  concert 
hall,  the  art  galleries  and  the  stage  lose 
each  year  some  of  their  best  talent.  Busi¬ 
ness  gets  most  of  it  because  business  pays 
best  and  economics  is  the  dominating  fac¬ 
tor  in  our  lives. ’’ 


A  ND  this  is  what  Franklin  P.  Adams 
wrote  in  reply  to  William  Feather  in 
“The  Coning  Tower”  of  New  York 
World: 

“A  newspaper  publisher  may  write  a 
letter  of  congratulation  to  a  reiwrter  who 
brings  in  a  scoop,  as  Mr.  Feather  implies, 
but  our  experience  is  that  most  newspaper 
publishers  never  write  letters  of  any  sort 
to  reporters;  such  letters  are  written  by 
city  editors,  managing  editors,  executive 
editors,  and  editors.  And  most  newsi»per 
publishers  kick  just  as  hard  over  raising 
the  pay  of  advertising  solicitors  as  they 
do  over  advancing  the  emolument  of  re¬ 
porters.  Maybe  harder. 

“And  what  a  reporter  you  are,  Mr. 
Feather!  Who  are  the  three  exceptions 
to  your  rule  that  the  best  newspaper  men 
are  publishers  or  business  managers,  or 
associated  with  sales  promotion?  Fw 
most  of  the  publishers,  business  managers 
and  sales  promoters  we  have  met  are  not 
newspaper  men  at  all.  They  are  business 
men ;  some  of  them  are  good  business 
men ;  some  of  them,  to  our  notion,  are 
perfectly  terrible. 


we  were  a  good  writer  we’d  have  printed 
Mr.  Feather's  animadversions  upon  Art 
and  Business,  headed  the  thing  ‘Add 
.Americana,’  and  let  it  go  at  that.  That 
would  have  conveyed  the  idea,  and  some 
of  the  publishers  and  advertising  solicitors 
we  have  been  associated  with  in  the  long 
ago  would  never  have  known  that  our  ad¬ 
miration  of  them  was  tempered  with  jus¬ 
tice.’’ 

*  *  « 

'T’HE  present  writer  asks  the  privilege 
^  of  the  Hoor  to  suggest  to  those  who 
debate  this  musty  old  question  use  candor. 
By  each  act  and  word  everyone  seeks  to 
justify  his  own  behavior.  William  Fea¬ 
ther  was  one  of  the  most  promising  young 
editorial  men  in  Cleveland  a  few  years 
ago.  Some  of  his  associates  on  the  Cleve¬ 
land  Press  predicted  for  him  a  w<Miderful 
career  as  a  writer  and  editor.  We  do  not 
know  how  much  salary  he  received,  but 
it  probably  exceeded  that  of  any  scikx>1- 
teacher,  or  young  minister,  or  hospital  in¬ 
terne,  or  law  clerk  in  Cleveland.  One 
day  William  F'eather  shocked  some  of  his 
editorial  friends,  and  delighted  others,  by 
renouncing  the  newspaper  job  and  starting 
a  printing  business  which,  all  must  be  glad 
to  learn,  has  been  successful.  Mr.  Feather 
is  a  fairly  rich  young  man  today.  It  is 
inconceivable  that  he  would  not  have  well 
provided  his  wants  in  editorial  work  and 
1  imagine  there  are  a  dozen  or  more  edi¬ 
torial  men  of  the  same  school  who  could 
match  earned  dollars  with  William 
F'eather  today.  But  Mr.  F'eather  must 
prove  his  case  to  his  own  satisfaction,  if 
not  to  mine.  He  is  forever  pitying  the 
old  brolherhood. 

V  *  « 


of  newspaper  men  known  to  Editor  & 
PuBLisHU  who  are  efficient  on  both  sides 
of  the  newspaper  fence.  The  top  rung  of 
the  newspaper  ladder  is  the  office  of  pulv 
lisher;  naturally  able  men  from  the  edi¬ 
torial  department,  as  well  as  from  the 
business  department,  frequently  ascend  to 
that  c^ce.  It  does  not  prove  that  they 
have  abandoned  editing  or  writing  as  “an 
expensive  luxury”  or  that  they  have  bero 
driven  into  an  economic  pursuit  by  ambi¬ 
tious  women.  Wives  of  several  publish¬ 
ers  and  business  managers  known  to  this 
writer  regret  that  their  husbands  waste 
so  much  tjme  over  money  matters  and 
making  business  contacts  on  golf  links  and 
at  conventions,  when  they  might  be  win¬ 
ning  greater  fame  and  fortune  by  pouring 
their  superior  thoughts  out  on  newsprint. 
Often  you  hear  them  say :  “My  husband  is 
a  wonderful  writer.  When  he  was  doing 
the  editorial  column  and  writing  the  big 
leads  and  banner-lines  the  paper’s  circula¬ 
tion  was  established.  He  is  wasting  his 
talent.”  Mr.  Adams  asks  who  cares 
whether  a  man  can  do  other  things  well, 
if  he  is  a  good  writer — not  his  readers  and 
not  himself.  He  might  have  added:  Not 
his  wife.  In  justice  to  Mr.  Feather  it 
must  be  admitted  that  there  is  a  type  of 
woman  who  drives  her  husband  into  ab¬ 
surd  pursuits  to  gratify  her  Main  Street 
desires,  but  we  have  known  others  to  love 
and  follow  men  without  regard  to  material 
gain.  I  shall  not  debate  the  question 
whether  economics  is  the  dominating 
factor  in  our  lives.”  That  is  probably 
generally  true.  But  if  those  who  are 
dominated  by  material  lusts  are  as  bore- 
some  to  themselves  as  they  are  to  others, 
they  are  jolly  welcome  to  the  plain  and 
fancy  junk  their  dollars  buy.  Business 
men  and  editorial  men  who  live  in  the 
better  realm  of  ideas  and  ideals  never 
lack  for  interesting  companionship. 


p’K.^NK  ADAMS  is  doubtless  one  of 
^  the  three  successful  writers  that  Mr. 
Feather  had  in  mind  when  he  counted  ex¬ 
ceptions,  yet  we  find  F.P.A.  lamenting 
that  he  has  stuck  to  writing  too  long 
to  be  a  “good  writer.”  A  vote  in  the 
newspaper  circle  would  crown  F'.P.A.  as 
a  go^  writer,  a  very  remarkable  writer, 
one  sufficiently  able  to  grind  for  twenty- 
four  years  in  New  York  newspapers  a 
daily  column  of  crisp,  intelligent,  bunk¬ 
less,  humorous  comment  on  the  passing 
show,  often  rising  in  poetry  to  classic 
heights.  There  is  no  cynicism  in  him  and 
it  is  rare  indeed  that  he  stoops  to  as  much 
sarcasm  as  appears  in  the  Feather  reply. 
His  very  best  stuff  is  now  being  written. 
*  *  « 

'^HE  simple  truth  is  that  nearly  all 
good  newspaper  men  of  the  modern 
school  are  also  good  business  men  and 
many  good  business  men  are,  one  discov¬ 
ers,  able  writers  and  editors  when  they 
get  a  chance  to  demonstrate.  I  might  fill 
this  column  and  the  next  with  the  names 


Greatest  Volume 

and  More  Than  Twice  the  Cain  in 
Eight  Months’  Advertising  Lineage 
rpHE  KEW  YORK  TIMEB  in  eight 

а.  months  this  year  published  lt.l96.WNI 
agate  iines  of  Bdeertising,  an  excess  of 

б. M7,874  lines  over  any  other  New  York 
newspaper. 

The  Times  gain  of  403,643  lines  oyer 
the  corresponding  months  of  1367  was 
more  than  twice  the  gain  recorded  by 
any  other  newspaper  of  standard  site. 

In  August  ne  Times  published 
1,390.903  lines  of  advertising,  an  excess 
over  any  other  New  York  newspaper  of 
715.743  lines. 

Not  only  does  The  Times  continue  its 
leadership  in  voluide  of  advertising,  but 
the  announcements  published  are  of 
high  character.  The  Times  exercises 
unusual  care  in  the  acceptance  of  adver- 


oltir  ^orh  (UtmrB 


Thm  mv€r4if0  wtkdvf  Ml  pmid  9mU  •/ 
Thm  Nmw  York  Timot  for  tko  oight 
montki  tkh  yr^  4lS,$iS  ropirt.  m 
gain  o4  ovor  tho  eorrotpomding 

mom$h$  of  1927;  Smodor  omU,  70J.743 
copim9»  m  gmio  of  44*719. 


“It  is  true  that  only  the  strongest  men 
are  able  to  resist  the  pressure  of  an  ambi¬ 
tious  woman ;  and  our  guess  is  that  the 
resistance  is  higher  in  the  editorial  depart¬ 
ment  of  a  newspaper  than  in  the  business 
department. 


“Those  who  stick  to  writing  exclusively 
are  almost  always  the  best  writers ;  stick¬ 
ing  to  writing  exclusively  is  one  way  to 
become  a  go<^  writer.  .And  if  a  man  is 
one  of  the  best  writers,  who  cares  whether 
he  is  able  to  do  anything  else  well  ?  Not 
his  readers;  and  not  himself. 


NOW  ALL 
SIXES 


Columbus  Bispatcb 

Grtmtttt  Home  Daffy" 


“As  to  the  loss  to  the  concert  hall,  the 
art  galleries  and  the  stage  of  some  of  their 
best  talent  because  ‘business  pays  best,’ 
again  we  should  like  to  know  the  names 
of  a  few  really  gifted  artists  who  have 
made  a  great  success  of  business — or 
rather  of  other  businesses.  And — sudden¬ 
ly  it  occurs  to  us  that  we  have  stuck  to 
writing  too  long  to  be  a  good  writer.  If 


Graham  Brothers 
Trucks 


I  GREAT  ^ 
CENTRAL* 
OHIO 


Paid  Circulation 

118*209 
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I  .  ...  more  then  93%  4 

lit;  concentrotei  im  tke  GreZ  ^  ^ 
Centre/  O/ho  Mertit. 


I  have  been  receiving  raises  and  Lonuw 
for  mediocre  achievements,  sometimei 
secretly  wondering  at  these  windialls.  I 
once  received  from  William  R.indol|| 
Hearst  a  bonus  check  for  $5,000  and  so 
little  was  I  conscious  of  meriting  it,  that 
1  asked  if  some  mistake  had  not  bees 
made.  I  cannot  recall  having  received 
a  note  of  congratulation  in  lieu  of  a  de¬ 
served  raise  in  pay.  My  experiences  are 
those  of  hundreds  of  newspaper  workert 
We  know  of  instances,  too  many  to  make 
us  comfortable,  of  publishers  who  wretch¬ 
edly  exploit  editorial  men,  but  the  average 
able  writer  and  editor  in  this  country 
lives  in  physical  and  mental  comfort  and 
geniuses  get  rich. 


NEW  DAILY 


Paris,  Tex.,  Sept.  12. — Daily  GasetU 
is  a  new  publication,  issued  afternoom 
except  Saturday,  and  Sunday  morningi 
It  has  A.  P.  Sayers  Boyd  is  owner  and 
O.  F.  Cayce  editor. 


CPEAKING  for  myself,  askin’  pardon, 
William  Feather’s  statement  that 
publishers  give  reporters  “congratula¬ 
tions”  and  to  advertising  men  “raises,” 
does  not  apply.  For  more  than  30  years 
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New  England’s  Influential 
Daily  Newspapers 

Tlie  influence  of  New  England’s  daily  newspapers  on  its  people  is  truly 
remarkable.  No  other  group  of  papers  in  any  section  of  the  country  wields 
such  power  over  its  inhabitants  as  these  old  established  dailies,  that  to  a 
measure  are  responsible  for  the  growth  and  expansion  of  the  New  England 
States  to  its  present  position  of  leadership  in  the  affairs  of  the  country  both 
economic  and  political. 

Because  of  the  prestige  and  the  influence  it  wields  over  its  readers,  one 
can  readily  understand  why  its  advertising  pages  are  so  profitable  to  the 
advertiser. 

Opportunities  for  developing  volume  business  and  building  prestige 
for  advertised  products  are  greater  today  in  the  New  England  market  than 
ever  before.  In  this  market  you  have  a  tremendous  consuming  power  both 
for  raw  and  finished  products.  You  have  a  territory,  compact  in  area,  thickly 
populated,  rich  in  buying  power,  and  you  have  these  newspapers  that  cover 
and  dominate  this  market  completely. 

We  urge  all  advertisers  to  place  New  England  on  their  list  and  give  it  the 
attention  it  deserves. 
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By  JAME5  MELVIN  LEE 


'T^HE  news  from  Mexico  has  been  put 
under  the  microscope  by  Ernest 
Gruening,  editor  of  the  Portland  (Me.) 
Etvning  News.  He  tabulates  the  results 
of  his  observation  in  an  article  which  he 
contributes  to  The  Nation  of  Sept.  5. 

*  *  * 

T^HEN  the  University  of  C^cago 
^  Press  began  its  publishing  career, 
its  first  proofreader  jotted  down  at  odd 
moments  a  few  simple  rules.  These 
were  brought  together  on  a  single  shert 
which  has  gradu^ly  been  expanded  until 
today,  it  is  a  volume  of  400  pages,  “A 
Manual  of  Style”  (University  of  Chi¬ 
cago  Press.) 

The  latest  revision  is  probably  the 
most  comprehensive  treatment  of  the 
best  usages  in  modern  typograhy.  It  is 
an  excellent  text  for  use  in  the  compos¬ 
ing  room.  Those  who  work  on  the  copy 
desk  could  read  to  advantage  such  chap¬ 
ters  as  “Hints  to  Copyreaders,”  “Hints 
to  Proofreaders,"  “Hints  to  Copy- 
holders,”  etc.  The  chapter  on  punctua¬ 
tion  is  another  one  that  adds  to  the  use¬ 
fulness  of  the  volume  to  the  newspaper. 
*  •  * 


'^HE  tramp  printer  gets  a  two  page 
spread  in  the  August  number  of  the 
Trib  which  contains  shop  talk  about  the 
Chicago  Tribune.  The  story — headed 
“Printers  Were  Called  Tourists  Once 
and  Led  A  Gypsy’s  Life” — conies  from 
the  pen  of  John  Kelley.  The  particular 
tramp  printer  who  gets  most  of  the 
space  in  the  story  is  Leo  Loewenberg 
who  for  nearly  a  quarter  of  a  century 
has  been  foreman  of  the  composing  room 
of  the  Chicago  Tribune. 


AN  excellent  condensed  sketch  of  the 
career  of  Adolph  S.  Ochs,  owner  of 
the  Chattanooga  Times  and  the  New 
York  Times,  is  given  in  the  Review  of 
Review  for  September,  under  the  head, 
“The  Rise  of  a  Publisher.” 

The  article  first  tells  about  the  two- 
day  municipal  celebration  at  Chattanooga, 
Tenn.  to  honor  Mr.  Ochs,  who  for  SO 
years  had  been  the  owner  of  the  Times 
in  that  city.  Details  about  his  purchase 
of  the  Times  are  given  and  his  subse¬ 
quent  career  is  briefly  traced.  A  fine 
tribute  is  paid  to  him  for  his  develop- 
rnent  of  the  New  York  Times.  The  ar¬ 
ticle  concludes  with  the  telegram  that 
President  Coolidge  sent  to  the  Chatta¬ 
nooga  gathering. 

*  •  * 

TPHE  prize  of  $100  which  The  Book¬ 
man  is  awarding  for  the  best  news 
story  of  the  month  goes  for  June  to 
N.  E.^  F.  Meekins,  a  repwter  on  the 
Washington  (D.  C.)  News.  The  story, 
reprinted  in  full  in  The  Bookman  for 
September,  is  a  graphic  account  of  the 
execution  of  three  young  men  for  the 
murder  of  Policeman  Busch. 

The  award  of  the  prize  is  made  by 
Oarke  Salmon,  managing  editor  of  the 
Item  of  New  Orleans,  Louisiana,  who 
compliments  Mr.  Meekins  for  avoiding 
the  temptation  to  wander  “into  bypaths 
of  maudlinism”  and  for  writing  a  simi:4e 
direct  narrative  that  was  supplemented 
only  by  descriptive  passages,  necessary 
to  complete  the  impression.  Editor  Sal¬ 
mon  believes  that  the  heart  appeal  of 
the  tragedy  would  have  been  lessened 
by  any  embellishments  of  florid  writing. 

The  story  that  seems  to  have  honor¬ 
able  mention  for  June  is  “Electra  In  The 
Park”  which  Rena  Gardner  wrote  for  the 
Boston  Herald.  In  it  she  tells  of  the 
transformation  over  night  of  a  park 
peristyle  in  Providence,  Rhode  Island 
mto  a  Greek  theatre  in  which  Margaret 
Anglin  played  Electra. 

Other  news  stories  of  distinction  were 
written  in  June  by  W.  A.  S.  ^uglas, 
of  the  Washington  bureau  of  the 


more  (not,  as  stated.  New  York)  5«n 
and  by  John  F.  Devine  of  the  Newark 
Ledger. 

*  *  * 

JN.  AIKEN,  associate  editor  of  the 
•  Norfolk  (Va.)  yirginian-Pilot  tells 
in  The  Nation  of  Sept.  12  how  jM'esiden- 
tial  politics  in  the  states  below  the  Po¬ 
tomac  is  warming  up.  His  article  has 
the  somewhat  striking  head,  “Either 
Way,  the  South  Wins.” 

*  *  a 

'T'HE  remark  of  Bismarck,  “Every 
country  in  the  long  run  it  held  ac¬ 
countable  for  the  windows  which  its 
newspapers  tu'eak  in  other  countries,”  is 
the  peg  around  which  Silas  Bent  swings 
an  article  in  Harper’s  Magazine  for  Sep¬ 
tember.  Naturally  he  c^ls  his  article 
“International  Window-Smashing.” 

In  taking  up  the  role  played  by  Ameri¬ 
can  newspapers  in  foreign  affairs,  Mr. 
Bent  begins  his  article  by  saying  that  for 
three  years  there  ran  intermittently 
through  the  American  press  a  story  that 
the  British  had  elevated  their  naval  guns. 
On  Dec.  30  of  last  year  Secretary  Kel¬ 
logg  gave  out  a  “press  release”  that  cor¬ 
rected  this  canard. 

American  newspapers  are  taken  severe¬ 
ly  to  task  for  not  printing  this  story  re¬ 
leased  by  the  State  Department  at  Wash¬ 
ington.  “After  a  searching  and  wide¬ 
spread  examination  to  learn  what  news¬ 
papers  had  printed  it,”  Mr.  Bent  says 
that  he  could  find  only  two:  the  Boston 
Evening  Transcript  and  the  Washington 
Star.  The  question  is  then  asked,  “Why 
were  the  others  silent?” 

The  Kellogg  story,  so  stressed  by  Mr. 
Bent,  follows: 

My  attention  has  been  called  to  a  press  report 
stating  in  substance  that  the  British  Government 
bad  elevated  its  rans  after  the  Washington 
Treaty,  and  then  had  objected  to  the  United 
States  doing  the  same.  This  is  a  mistake.  The 
British  Gcnremment  informed  the  United  States 
that  it  bad  not  elevated  its  guns  and  this  De¬ 
partment  and  the  Navy  Department  are  satisfied 
that  this  is  correct.  The  British  Government 
is  not  now  objecting  to  the  United  States’  gun 
elevation. 

Mr.  Bent  would  have  strengthened  his 
case  had  he  shown  that  the  Associated 
Press  had  carried  a  story  that  the  British 
had  elevated  their  naval  guns  or  if  he  had 
listed  some  of  the  more  important  news¬ 
papers  that  had  printed  the  story.  It 
will  be  noted  that  Secretary  Kell^g  be¬ 
gins  his  release  with  “My  attention  has 
been  called  to  a  press  report” — evidently 
he  had  not  seen  it  direct.  Secretary  Kel¬ 
logg  also  uses  the  phrase  “a  press  re¬ 
port,”  which  would  seem  to  indicate  that 
the  item  had  appeared  in  only  one  news¬ 
paper.  Why  newspapers  should  deny 
something  that  they  have  never  printed 
awaits  a  good  reason. 

The  assertion  of  Mr.  Bent  that  on  the 
basis  of  long  acquaintance  and  observa¬ 
tion  he  is  persua^d  that  newspaper  men 
“take  to  their  homes  a  different  kirxl  of 
conscience  from  the  conscience  they  take 
to  their  desks”  ought  to  have  more  de¬ 
tails  about  observations  before  it  can  be 
accepted  at  its  face  value.  Praise  may 
be  general,  but  condemnation  should  al¬ 
ways  be  specific. 

In  discussing  newspaper  reports  of  the 
Geneva  Conference,  Mr.  Bent  makes  the 
startling  assertion  that  American  report¬ 
ers  listened  to  representatives  of  muni¬ 
tion  makers  and  to  naval  experts — ^roen 
“no  more  fit  to  discuss  limitation  of 
naval  armament  than  a  ^oup  of  chorus 
girls  is  fit  to  discuss  limitation  of  musi¬ 
cal  comedy.”  This  assertion  is  simply 
not  borne  out  by  what  the  more  important 
American  newspapers  printed. 

Yet  there  is  too  much  truth  in  this 
paragraph  taken  from  “International 
Window-Smashing." 

Comfortehly  reauuring  news  does  not  sell 
pjjpers.  Hennonv  seldom  makes  a  headline. 
The  practices  of  our  press  militate  against 
merely  infonnational,  nnexciting  news. 

Proof  of  the  truth  of  the  preceding 
(Continued  on  page  56) 


Indiana  is  a  rich  market  and  possess  all  the  attributes 
necessary  for  successful  merchandising.  Here  you  will 
find  an  intelligent,  home-loving  class  of  people  most  of 
whom  are  home  owners.  It  is  a  known  fact  that  they  are 
highly  responsive  to  intelligent  advertising.  For  this 
reason  business  in  this  market  comes  quick  and  profitable 
if  you  appeal  to  them  through  the  right  medium — the 
daily  newspapers. 

Indiana  is  fortunate  in  possessing  a  group  of  newspapers 
that  are  not  only  known  locally  but  nationally.  Their 
influence  over  the  buying  power  of  this  market  is  estab¬ 
lished,  for  every  family  receives  at  least  one  paper  in  its 
home  every  day. 


If  you  have  a  salable  product,  it  should 
be  advertised  in  these  newspapers 
listed  below 


Xsts  for 

Olrea- 

1,000 

UtlMI 

llBM 

**Colambni  Republican  . 

. (E) 

5,005 

.03 

••Fort  Wayne  Jonmal-Gazette  . 

. (M) 

4L693 

.09 

••Fort  Wayne  Journal-Gazette  .. 

. (S) 

31,024 

.09 

••Fort  Wayne  Newz-Sentinel  . . . 

. (E) 

46,212 

.10 

••Gary  Post-Tribune  . 

18,139 

47 

••Indianapolis  News  . 

. (E) 

137,387 

45 

ttlndianapolis  Sur  . 

110,798 

40 

tflndianapolis  Star  . 

. (S) 

148,229 

47 

••LafayeUe  Journal  &  Courier.. 

(M)  8,482 ) 

••(E)  14,664  1 

23,146 

.06 

ffLa  Porte  Herald-Argus  . 

. (E) 

6,865 

.04 

••Marion  Leader  Tribune  . 

. (MAS) 

9,178 

.04 

••Mnncie  Star  . 

. (M) 

24,685 

.08 

••Mnncie  Star  . . 

. (S) 

16,179 

.08 

ttShelbyville  Democrat  . 

. (E) 

4,143 

.025 

••South  Bend  News-Times  . 

. (E) 

27,441 

.08 

••South  Bend  News-Times  . 

. (S) 

25,835 

.08 

••South  Bend  Tribune  ....(S) 

25,104  (E) 

26495 

.07 

••Terre  Haute  Tribune  . 

. (E&S) 

22400 

.06 

••Terre  Haute  Star  . 

. (M) 

27,169 

.07 

••Terre  Haute  Star  . . 

. (S) 

26,151 

.07 

**A.  B.  C.  Pnblithen’  Statement,  March  31,  1928. 
Statement,  March  SL  1928. 
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With  its  strategic  location  on  the  eastern  seaboard,  where  shipments  can  be 
sent  by  water,  its  great  railroads  traversing  the  state  in  every  direction,  its 
great  natural  resources  in  coal,  oil,  and  minerals,  its  gigantic  industries,  and 
its  population,  the  second  largest  in  the  country,  has  made  the  Keystone 
state  a  volume  business  market. 

National  advertisers  are  offered  a  wonderful  opportunity  to  sell  their  prod¬ 
ucts  in  this  market,  because  they  have  at  their  disposal  a  group  of  news¬ 
papers  that  are  in  daily  contact  with  this  volume  business  market. 

With  1  928  booming  as  an  unusually  prosperous  year,  with  industry  hum¬ 
ming,  with  every  indication  of  bumper  crops,  the  people  of  Pennsylvania 
have  plenty  of  money  to  spend  and  are  spending  it  rather  liberally  right 
now. 


Why  not  plan  a  campaign  in  these  newspapers 

listed  below  ? 


a.ioo 

Clronlatloii  Untt 


**OiI  City  Derrick  . (M)  7,541 

**Scranton  Times  . (E)  44,882 

••Sharon  Herald  . (E)  7,752 

••Snnbury  Item  . (E)  6,433 

Observer  and 

Reporter  . ,,..(M&E)  18,838 

Chester  Local  News..(E)  12,107 

••Wilkes-Barre  Timet  Leader.  .(E)  27,783 

tttWilliamsport  Sun  and 

Gaaette  &  Bulletin  . (M&E)  30,380 

TtfYork  Dispatch  . (E)  20,489 


••A.  B.  C.  Publishers’  Statement,  March  31,  1928. 
tCovemment  Statement,  October  1,  1927. 
tttCovemment  Statement,  March  31,  1928. 
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paragraph  follows  in  the  next  quotation: 

In  the  1928  Ve«r  Book"  iuued  by  E»ito«  & 
Pl'Ilisrer  it  is  noted  that  Colonel  Charics  A. 
Lindberidi  “gave  to  the  press  the  best  running 
story  concerning  an  heroic  figure  that  this  gen¬ 
eration,  at  least,  has  known  in  peace  lime.  '  I 
have  italicized  the  sifnificant  [^rase.  In  the 
very  center  of  any  picture  of  our  newspapers 
as  they  relate  to  internatioruil  affairs  this  fart 
must  be  set :  that  mere  peace  time  news  is 
always  regarded  by  the  editor  as  less  valuable 
than  war  news.  The  insecurity,  heroism,  ttd 
horrors  of  arnied  conflict  are  the  bMt-selling 
story.  The  economic  thrust  on  the  daily  press 
is  toward  militarism  and  junkerism.  The  ^itor 
always  has  an  ear  to  the  ground  for  the  alarms 
of  war. 

J.  A.  Spender,  when  he  was  in  Amer¬ 
ica  as  Senior  Fellow  in  Journalism  on  the 
Walter  Hines  Page  Foundation,  quoted, 
in  an  address  made  to  the  studrats  of 
journalism  at  New  York  University,  the 
remark  made  to  him  by  a  great  London 
editor,  “War  is  very  unprofitable  for 
newspapers  but  discussions  of  the  possi¬ 
bility  of  a  war  helps  to  sell  papers.”  This 
assertion  may  explain  why  the  editor 
“always  has  an  ear  to  the  ground  for  the 
alarms  of  war.” 

This  whole  matter  of  the  treatment  of 
international  relations  by  the  press  was 
thrashed  out  last  year  at  a  luncheon 
gathering  held  at  the  Hotel  Astor  in  New 
York  City.  Willis  J.  Abbot  of  the  Chris¬ 
tian  Science  Monitor  made  a  very  fine 
plea  for  greater  interest  in  foreign  af¬ 
fairs  on  the  part  of  the  reading  public. 
As  nearly  as  1  could  judge,  the  audience 
was  composed  largely  of  school  teachers. 
No  special  interest  was  shown  by  those 
present  until  Mr.  Bent  started  a  scrap 
lietween  himself  and  the  other  speakers  in 
general  and  one  from  die  Hearst  news¬ 
papers  in  particular.  Then  the  meeting 
became  exciting.  The  emotional  address 
held  the  attention  where  the  informative 
failed.  An  excellent  opportunity  was 
overlooked  to  urge  the  teachers  present 
to  ^et  their  students  to  take  a  more  in¬ 
telligent  interest  in  international  affairs. 

After  this  disgression  it  may  be  well 
to  go  back  to  the  article  in  Harper’s  for 
September.  After  mentioning  how  .\mer- 
^an  newspapers  inflate  sensationalism, 
Mr.  Bent  takes  up  the  tendency  to  put 
the  soft  pedal  on  any  news  stories  which 
might  enibarrass  those  officials  at  Wash¬ 
ington  the  favor  of  whom  correspondents 
there  sought  to  curry.  Special  mention 
is  made  of  the  St.  Louis  Post-Dispatch 
as  being  about  the  only  newspaper  to 
print  the  protest  of  the  father  abewt  the 
death  of  his  son  killed  in  service  in 
Nicaragua — a  story  that  has  been  men¬ 
tioned  frequently  in  Editor  &  Publisher. 

In  considering  the  news  from  Haiti, 
Mr.  Bent  says  that  the  correspondents  of 
both  the  Associated  Press  and  the  United 
Press  are  officers  of  the  marines  and  are 
answerable  to  their  superior  officers  for 
any  news  they  may  send  to  American 
newspapers.  Mr.  Bent  then  adds  that  “if 
they  sent  any  news  about  these  hi^ly 
significant  happenings  in  an  American 
‘protectorate’  I  cannot  find  that  any 
paper  printed  it.”  He  does  admit,  how¬ 
ever,  ^t  an  outside  correspondent  sent 
to  Haiti  “to  act  as  ghost  writer  for  Col¬ 
onel  I-indber^’s  ‘own’  story  during  his 
Central  American  flights”  picked  up  some 
intere^ing  items  and  upon  his  return  to 
America  wrote  a  series  of  articles  for  the 
Nero  York  Times — “apparently  the  only 
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newspaper  which  has  printed  the  facts 
about  Haiti.” 

•A  paragraph  which  asks  two  questions 
sums  up  several  topics  that  are  treated  in 
the  article.  This  paragraph  is  given  be¬ 
low  : 

Which  if  the  taler  lystem?  It  it  better  to 
have  twelve  hundred  of  our  dailiet  print  on 
their  own  authority,  for  example,  a  ttory  ob¬ 
tained  from  an  anonymout  State  Departm^t 
official,  that  Mexico  it  effecting  a  Bolthevist 
hegemony  in  Central  America;  or,  when  we 
re^  tuch  a  ttory,  to  know  that  it  it  temi- 
(dficial,  and  that  someone  in  Washington  staiidt 
back  of  it? 

In  his  concluding  paragraphs  Mr.  Bent 
criticizes  American  newspapers  for  not 
paying  larger  salaries  to  their  foreign 
correspondents.  In  his  article,  as  in  his 
address  at  the  Hotel  Astor,  he  uses,  bv 
way  of  example,  the  salary  paid  by  the 
.\eu'  York  l  imes  to  its  Mexico  City  cor¬ 
respondent  until  he  was  expelled — $60  a 
week.  Simply  as  a  matter  of  justice  he 
should  have  given  the  additional  facts 
that  were  brought  out  at  the  luncheon 
regarding  this  salary  of  a  correspondent 
who  was  on  a  part  time  basis. 

He  does  admit  that  correspondents  in 
many  world  capitals  send  their  papers 
rather  brief  dispatches  and  he  gives  fig¬ 
ures  to  show  that  cable  rates  are  high. 
He  still  maintains,  however,  that  if 
American  newspapers  were  to  cut  one- 
fourth  from  their  outgo  in  the  ballyhoo 
of  murder  trials,  prize  fights,  electrocu¬ 
tions,  etc.,  they  could  afford  a  less  frivo¬ 
lous  service  from  abroad.  His  last  word 
is  that  there  will  be  no  solution  until 
the  news  editor  takes  a  less  irrespcHisible 
and  reckless  attitude  toward  his  role  in 
foreign  affairs. 


of  the  preparation  of  copy  and  offers 
practical  suggestions  which,  if  fi^lowed, 
would  make  the  work  of  the  copy  desk 
much  easier.  While  the  article  is  written 
primarily  for  those  who  direct  the  pub¬ 
licity  for  Catholic  schoc^s,  it  contains 
suggestions  that  should  be  helpful  to 
those  holding  similar  positions  with  other 
schools,  both  private  and  public. 


'T'HE  literary  periodicals  of  England  are 
announcing  “The  Struggle  for  the 
Freedom  of  the  Press”  (George  Allen  & 
L'nwin)  by  William  H.  Wick  war. 

*  *  * 

A  LLEN  SINCLAIR  WILL,  associate 
professor  in  the  Pulitzer  School  at 
Columbia,  is  one  of  the  contributors  of 
bC'Ok  reviews  to  the  current  issue  of  The 
Catholic  IVorid. 

*  •  * 

TA/fANY  will  agree  with  the  truth  of 
the  assertion  with  which  Kenneth 

R.  Marley  opens  his  article,  “Putting 

Our  Schools  in  the  News,”  in  America 
for  Sept.  15  •  “Perhaps  the  ideal  condition 
for  all  institutions  of  learning  would  be 
a  complete  emancipation  from  the  neces¬ 
sity  of  publicity.”  Passing  from  the  ideal 
to  the  practical,  Mr.  Harley  is  frank 
enough  to  confess  that  “our  schools  must 
get  in  the  news.” 

Not  all  who  offer  advice  for  school 
publicity  are  as  sensible  in  their  sugges¬ 
tions  as  Mr.  Marley; 

Tbe  first  thing  to  remember  is  that  news¬ 
papers  exist  for  the  purpose  of  printing  news, 
not  propaganda  or  free  advertising.  No  city 
editor  will  on  principle  omit  any  news  that  is 
news,  if  it  reaches  his  attention.  No  publicity 
director  can  rightly  complain  if  his  copy  is 
overlooked,  if  ^  does  not  keep  in  mind  this 
cardinal  principle.  The  duty  of  the  publicity 
force  of  a  school  or  college  is  primarily  to  call 
to  the  attention  of  the  editor  any  legitimate 
piece  of  news  that  concerns  its  institntim. 

Mr.  Marley  then  takes  up  the  matter 


^EWSPAPER  work  should  not  be  re- 
garded  as  a  short  cut  to  jmy  other 
career  is  the  theme  which  William  Pres¬ 
ton  Bea/ell,  assistant  managing  editor  of 
the  New  York  World,  develops  in  his 
contribution  to  Personislity  for  Septem¬ 
ber.  He  believes  that  both  the  spiritual 
and  material  rewards  of  journalism  make 
it  worthy  of  devotion  for  life.  Another 
point  he  stresses  is  that  no  other  agency 
of  modern  life  is  so  influential  as  the 
newspafKr  and  that  no  other  agency  ex¬ 
ercises  its  power  so  largely  for  the  gen¬ 
eral  good. 

After  calling  attention  to  the  fact  that 
the  common  desire  of  beginners  is  to  do 
“criticism”  or  a  “column,”  he  makes  a 
fine  plea  for  the  reporter.  In  defing  so 
he  reprints  the  following  from  an  address 
which  he  once  gave  to  a  group  of  col¬ 
lege  students: 

The  reporter  is  the  key  man  of  the  newspaper. 
His  are  the  eyes,  the  ears,  the  mind,  indeed, 
that  fashion  it.  It  is  from  his  ranks  that  the 
executives  are  drawn.  The  editors,,  great  or 
small,  who  did  not  begin  as  reporters  are  almost 
non-existent. 

What  makes  a  reporter?  Practice  chiefly.  He 
needs,  first  of  all,  curiosity,  as  tbe  scientist 
must  have  it,  for  no  “story”  is  complete  that 
does  not  answer  every  question  it  provokes  in 
the  reader’s  mind.  He  mutt  be  a  lover  of 
truth  and  fairness  for  their  own  takes;  there  is 
no  excuse  for  inaccuracy  or  injustice  that  is 
purposely  or  carelessly  permitted.  He  must  have 
judgment,  lest  superficial  estimates  of  men  and 
facts  lead  him,  and  his  newspaper  on  to  humilia¬ 
tion  and  disaster.  He  ought  to  have  personality, 
though  that  lack  may  be  overcome.  He  ought  to 
take  himself  and  his  work  seriously;  the  esteem 
in  which  he  is  held  and  the  success  he  achieves 
will  be  determined  chiefly  by  his  own  standards. 
I.astly,  and  firstly,  be  must  know  how  to  write. 

The  suggestion  is  then  offered  that  the 
intending  newspaper  man  should,  if  pos- 


Om  newspaper — the  Pittsburgh 
PRESS  —  blankets  tbe  great 
Pittsburgh  market  tbe  fifth  larg¬ 
est  market  in  the  United  States. 
Tbe  PRESS  has  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly 
sells  both  dealers  and  consumers. 

THE 

PITTSBURGH 

PRESS 

A  ScriptM-Boward  Nm/mpapar 

National  Advertising 
Department 

2S0  Park  Avenue,  New  York  City 
Haw  Tstfc  Ohiosgs  Dstrsit  AUaaSs 
Baa  rraasUos  Los  AagsUs  Bssttls 

PortUad  PUladalyhla 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Citias 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Town* 

Ara  Covared  CosnpUt^  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Beth  Uemhere  of  A.  B.  C. 

Westchester  Newspapers,  Inc. 
rraaklis  A.  Karrism,  Fraa. 
Meant  Varaon — Vaw  Ba^alla 


sible,  serve  his  apprenticeship  in  a  small 
town  or  city.  Such  an  apprenticeship,  in 
his  opinion,  is  the  very  best  preparation 
for  the  so-called  larger  opportunities  on 
metropolitan  dailies. 

a  a  a 

T  ELAND  STOWE,  chief  correspond- 
^  ent  of  the  New  York  Herald  Tri¬ 
bune  in  Paris,  has  been  contributing  nu¬ 
merous  articles  to  American  magazines. 
Special  mention  may  be  made  of  “The 
Sphinx  Brothers”  appearing  recently  in 
the  North  American  Review  and  “The 
Man  Who  Hired  the  Eiffel  Tower” 
printed  in  The  Nation’s  Business. 

STARTING  SUNDAY  EDITION 

The  LaGrange  (Ga.)  Reporter  an¬ 
nounces  that  it  is  to  abandon  its  Saturday 
afternoon  pa^r  and  issue  a  paper  on 
Sunday  mornings.  The  change  is  to  be 
made  Sept.  16.  Edmund  Walker  recently 
acquired  the  Reporter. 


These  two  newspapers  of¬ 
fer  the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  tingle 
contract.  The  6(X),(X)0  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater  New 
York. 

wk  saoiui 

Pulltzar  Buildiag,  Naw  York 
Tribuna  Towar,  Cbtcago 


Coverage  of  every 
other  home  in  the 
Detroit  market — 
meaning  cover¬ 
age  without  the 
penalty  of  waste. 


Betroit 
Jilrer  llrraa 

"Starts  The  Day 
in  Detroit" 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  oi 
Sigma  Delta  CU,  an  organiza¬ 
tion  of  college  trained  nei^' 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him 
“rhe  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  o^y  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Barhart,  Director, 
Perionnel  Bureau  of  Sigma  Del¬ 
ta  Chi,  836  Exchange  Avs. 
Chicago.  Ill. 

NO  CHARGE  TO 
EMPLOYERS 


/ 


ISUAL  STEEL  WORK  HonouraWe  J.  J.  /istoT,  M.P..  prin-  UBEL  SUIT  DISMISSED  TO  HONOR  BLEETH 

cipal  proprietor  of  the  London  Tim^,  $100,000  libel  suit  of  former  Gov.  Philip  Bleeth,  financial  advertising  man- 

made  the  addresses  on  the  occasion.  H.  James  El.  Ferguson  against  the  Dallas  agcr  of  the  New  York  Sun,  is  to  be  the 
G.  Saward  is  a  member  of  the  firm  of  Xrtvs  has  been  dismissed  for  failure  to  guest  of  honor  at  a  dinner  at  the  Park 
Saward,  Baker  ft  Co.,  Incorporated  Prac-  compdy  with  the  rule  of  costs.  The  suit  Central  Hotel  on  Thursday  evening, 
titioners  of  Advertising.  was  based  on  a  story  containing  testimcmy  Sept.  20,  to  be  tendered  him  by  some  of 

Sir  Charles  F.  Higham  is  a  past  presi-  before  a  special  legislative  investigating  his  Wall  Street  and  newspaper  associates, 
dent  of  the  club  and  among  its  patrons  committee  appointed  to  probe  certain  state  Mr.  Bleeth  was  for  IS  years  connected 
are  Rt.  Hon.  Lord  Riddell,  and  also  Sir  departments.  Ferguson  charged  that  the  with  the  Brooklyn  (N.  Y.)  Daily  Eagle, 
William  E.  and  Sir  J.  Gomer  Berry,  pro-  legislature  undertook  the  inquiry  without  first  in  the  circulation  department  and  for 
prietors  of  one  of  the  principal  English  authority  and  that  the  matter  published  a  much  longer  period  in  the  financial  ad- 
newspaper  chains.  was,  therefore,  not  privileged.  vertising  department. 


I  of  Clkicago  Daily  Now*  Build- 
Will  Haag  from  Hugo  TruMos 
—Tracks  Prohibit  Caisson 
Work 


K  gigantic  web  of  steel  weighing  171 
^  the  first  of  five  similar  trusses  to 
.placid  among  the  steel  columns,  beams 
sd  girders  forming  the  skeleton  of  the 
ft  home  of  the  Chicago  Doily  News, 
one  of  the  unusual  features  of  the 
elding  The  truss  is  a  full  story  in 
eght,  extending  from  the  third  floor  of 
e  tain  building  to  the  fourth  and  sup- 
grting  hanging  columns  which  will  be 
std  in  construction  of  the  low  north 
The  columns,  in- 


ARROWHEAD 


^  of  the  building, 
nod  of  resting  on  supports  placed  be- 
lolfa  them,  will  be  supported  from  above. 
This  unusual  piece  of  construction  is 
necessary  by  the  congestion  in  the 
nek  area  of  the  Union  station  yards, 
irtr  whose  tracks  the  Daily  News  home 
(king  built.  The  tracks  at  this  point, 
i:  the  north  end  of  the  building  site,  arc 
[c  dose  together  to  permit  the  sinking 
i!  a  sufficient  number  of  caissons  to  sup- 
rherefore 


uft  the  entire  north  wing, 
portion  of  the  wing,  about  five  stories 
D  height,  will  be  suspended  from  these 
sgantii  trusses. 


This  fine  ink  is  a  combination  of  the  best 
materials  and  applied  skill.  Nothing  is  skimped 
—nothing  is  overlooked.  Care,  effort,  knowl¬ 
edge  and  years  of  experience  combine  to 
make  ARROWHEAD  BLACK  the  finest 
ink  for  good  newspaper  printing  obtainable 
anywhere. 


Tlx  work  of  excavating  for  the  sub- 
ijstment  of  the  Daily  News  building  did 
kit  begin  until  after  the  basement  had 
(tn  completed  and  the  concrete  set. 
[kn  the  excavators  started,  at  first  with 
nmis.  digging  out  pits  big  enough  to 
emit  the  use  of  clay  knives.  Then  tliey 
(pn  to  cut  their  way  through.  When 
ie  lub-basement  is  completed,  the  same 
ifoc(s>  will  be  repeated  on  ;he  pump 


PERFORMANCE 


lo  truly  appreciate  ARKUWtitAU  BLACK  you  should  see  it  on 
your  paper.  You  will  like  its  helpfulness  in  providing  uninter-^ 
rupted  production.  Your  readers  and  advertisers  will  notice  the 
improved  appearance,  and  its  greater  coverage  will  give  you  more 
papers  per  pound  of  ink.  .  . 

And  yet— ARROWHEAD  BLACK  costs  no  more  than  the 
ordinary. 

r  <  A  Correct  Consistency 

*1  for  Every  Speed 

ii  .rr-j-  ■  Newspaper  Press 


HANDY  CRIMINOLOGISTS 


^Acc  R«port«rs  Quoted  by  Terrett  in 
Mystery  Story 

No  need  to  search  for  criminologists, 
iktre  s  one,  two  or  three  of  this  type  of 
in  every  newspaper  office. 
Courti-n.-iy  Terrett,  star  reporter  of  the 
'nr  Vork  Telegram,  realized  that  fact 
<  other  day.  He  was  assigned  to  write 
“dope”  yarn  on  the  mystery  surround - 
■I  the  death  of  William  D’Olier,  engi- 
KT,  involved  in  the  Queen’s  sewer 
Undal 

Amoiiff  authorities  he  quoted  were  two 
fdflfT.ini  police  reporters  and  Talcott 
Well,  who  has  covered  the  Queens 
kougli  scandal  since  revelations  started 
W  winter. 

The  police  reporters  were  Oscar  Hcrd- 
■n.  who,  broken  in  by  Charles  Ch^in, 
^r  city  editor  of  the  New  York  Eve- 
World,  has  been  a  police  reporter 
^  1900,  and  Fred  O’Connor,  also  one 
'“Chapin’s  men,”  who,  after  many  years 
f  htadquarters,  is  now  doing  special  as- 
gnments. 


Packed  in  tank  cars,  steel 
drums,  metal  kits. 

Shipments  anywhere. 


Mention  type  and  operating 
speed  of  press  when  writing 
for  quotation 


The  Factory  Behind  the  Product 


vaird.  IiiIl  Company 

*7nanufactiirers  of 

Printing  and  LitHoi^Apl&ic  Inlcs 


BRITISH  CLUB  MOVES 


bmt  Advertising  Group  Honrs  Dodi> 
**>ry  Address  by  Times  Proprietor 

Regent  Advertising  Qub  opened 
f*  headquarters  at  19  Buckingham 
ptt,  .\delphi,  Lemdon,  recently.  H.  G. 
■»wd.  president  of  the  club  and  Major 
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LABOR  AND  THE  DAILY  NEWSPAPER 

Article  XXII  of  a  Series — Encroachments  of  the  Union 

Bt  major  J.  LOWENSTEIN 
Sacretarjr  St.  Lo«ia  Newspaper  Publishers’  Asseciatioii 

(Copyright  1928  by  Editos  &  Puslishes) 

'T’HERE  is  no  doubt  that  the  typo-  which  the  publishers  sought  to  enforce 
graphical  unions  have  decided  on  a  was  the  right  of  the  foreman  to  control 
policy  of  encroaching  on  the  authority  the  work  in  the  composing  room  without 
of  the  foreman  of  the  composing  room,  interference  on  the  part  of  the  chairman, 
and  if  their  reiwesenUtives  are  taxed  The  Union’s  representatives  freely  ad- 
with  the  charge  they  will,  as  a  rule,  mitted  that  the  chairman  had  purposely 
frankly  admit  the  fact  and  explain  that  countermanded  the  foreman’s  orders  and 
unless  the  union  can  advance  and  make  endeavored  to  uirfiold  his  right  to  do 


FEATURING  SAFETY  LIMERICKS  U.  S.  DAILY  EXPANDS  PLANT 


In  an  effort  to  help  curb  the  rapidly 
increasing  number  of  deaths  from  auto¬ 
mobile  accidents,  the  Chicago  Doily 
Nnos  is  offering  daily  cash  prizes  of  $5 
for  the  best  last  lines  submitted  by  con¬ 
testants  to  complete  four-line  verses 
printed  in  the  paper.  Each  day’s  lim¬ 
erick  embodies  one  of  the  hazards  of 
motoring.  The  unfinished  limericks  are 
supplied  by  the  Chicago  Safety  Council, 
with  which  the  newspaper  is  co-operating 
in  the  contest. 


progress  there  is  no  reason  why  any 


The  arbitrator  in  this  case  was 


journeyman  should  belong  to  the  union  Judge  E.  Crowe,  State’s  Attorney,  who 


and  pay  dues. 


having  heard  the  case,  sustained  the  pub- 


Thc  foreman  is  rarely  looked  upon  by  '‘s^^rs  contention,  confirming  the  dis- 
employes  as  a  friend  of  the  union,  but  the  employe  who  had  refused 

always  as  a  representative  of  the  pub-  ^  ^  j  -j  j 

lishe?,  whose  job  it  is  to  protect  the  pub-  ^,These  two  cases  put  a  very  decid^ 
Usher's  interiits.  For  that  reason  the 

foreman  is  not  often  on  the  “inside”  in  the  authority  of  the  fore^  and 

union  matters  and  many  foremen  never  enlarging  the  authority  of  the  chairman 
show  UP  at  a  union  meeting.  The  The  ca^  cited  are  ty^cal  ones  and 


show  up  at  a  union  meeting.  The 
foreman  appears  to  be  something  apart 


represent  the  tendency  of  the  union  to 


from  the^ion,  though  still  of  it.  ^ry  to  wrest  control  of  the  cc^posing 
and  is  not  exp«;cted  to  champion  the  ‘he  hands  of  the  foreign, 

union  cause;  alSough  it  is  not  claimed  This  is  a  comparatively  recrat  develop- 
that  he  will,  as  a  rule,  attempt  anything  but  it  has  been  undoubtedly  agreed 

flagrantly  unfair  to  a  mem^r  of  the 

^  there  is  every  reason  to  believe  that  the 

.  r  t.  L  1  .u  unions  will  not  quickly  abandon  the 

...Tn*  chairiMn  of  the  clupel,  or  the  course  they  have  mapped  out  for  them- 


"father”  of  the  chapel  as  he  used  to  be 
called,  is  the  man  to  whom  the  printer 


selves.  The  new  discharge  rule  adopted 
by  the  I.  T.  U.  at  the  last  convention 


looks  to  protect  his  interests  and  to  see  confirms  this  belief 

that  no  injustice  is  done  him  and  tlut  authority  of  the  foreman  has  not 

he  gets  all  that  he  is  entitled  to  in  the  challenged  so  aggressively  by  the 


way  of  wages  or  privileges. 


other  unions,  and  if  any  acts  of  usurpa- 


although  such  orders  may  have  been  in 
strict  conformity  with  the  contract.  They 


men  could  not  work  on  ads.  The  fore¬ 
man  of  the  composing  room  discharged 
the  chairman  for  interfering  with  his 
orders,  and  the  case  went  to  trial  under 
the  arbitration  clause  of  the  contract 
existing  between  the  Chicago  Publishers 
and  Chicago  Typographical  Union 
No.  16. 

Judge  Marcus  Kavanagh,  selected  as 
vbitrator  in  the  case,  found  for  the  pub- 
lishers  and  sustained  the  discharge,  stating 
orally  that  the  obligation  of  a  member  m 
the  union  to  his  employer  was  superior  to 
his  duty  to  the  union  and  that  the  chair¬ 
man  had  neglect^  his  duty  to  the  office. 

The  other  Chicago  case  grew  out  of 
instructions  issued  by  the  Qiapel  chair¬ 
man  of  the  Herald-Examiner- American 
composing  room  to  a  journeyman  to  re¬ 
fuse  to  work  overtime  when  ordered  to 
do  so  by  the  foreman.  The  journeyman 
was  thereupon  discharged  by  the  foreman 
for  neglect  of  duty.  The  union  con¬ 
tended  that  it  was  not  obligatory  upon 
a  member  to  work  overtime  if  he  did 
not  care  to,  but  the  underlying  principle 


Modern 


Composing  Room 
Furniture 


as  made  by  ns  will  speed 
np  production  and  re¬ 
duce  costs — a  real  saving 
in  your  Pay  RolL  Are 
yon  interested?  If  to, 
consult  your  regular 
dealer  in  printers’  sup¬ 
plies  or  write  ns  direct. 

Do  it  now! 

HAMILTON  MFG.  CO. 

TWO  RIVERS,  WIS. 


John  E.  Rice,  general  manager  of  the 
United  States  DaUy  Washington  (D.  C) 
this  week  announced  that  contracts  ban 
been  let  for  a  new  Goss  sextuple  preti, 
two  Cutler-Hammer  conveyors  and  a 
Louden  Monorail  equipment  to  be  in¬ 
stalled  in  the  newly  extended  plant 
the  Daily.  The  extension  provides  an 
additional  floor  for  the  paper  and  will  bt 
ready  for  use  in  November. 

Read  Editor  &  Publisher  for  newi 
of  the  newspaper  and  advertising  fiel4 


Sup  plies — Equi  p  meat 


The  chairman  of  the  chapel  is  expected  tion  have  been  attempted  they  have  not 
to  see  that  union  rules  are  observed  and  been  of  a  nature  to  attract  attention, 
union  laws  carried  out,  and  this  he  al-  The  next  article  on  "The  Boycott  and 
ways  does  with  the  utmost  fidelity  and  the  Secondary  Boycott’’  unit  appear  next 
vigor  and  occasionally  without  any  too  uvek. 

scrupulous  regard  for  the  rights  of  the  _  _ 

foreman.  Bad  judgment  and  lack  of 

discretion  on  his  part  every  now  and  then  N.  C.  PRESS  TO  INCORPORATE 
lead  to  clashes  of  authority.  _ 

Chapel  ^irmen  have  gone  so  far  as  Director.  Will  Drew  Up  Ch.rter  Inune- 
to  set  aside  orders  issued  by  foremen,  j.,,  tm.a  ■e..oo 


diately — To  Meet  Again  Sept.  29 

The  executive  committee  of  the  North 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  eliniination  of  re¬ 
casts  as  far  as  possible. 


MooUiigBlaiikeb  :  Pebuilt  !  I 

lard  and  Soft  Cork  Blaakets  ■  ^  I  lud 


Hard  and  Soft  Cork  Blaakets 
Heavy  Wool  Monidert 
Lii^  Wool  Moulders 
Tkm  Wool  Moulders 

(All  Sixes) 

Space  Packing  Felt 
4  Thicknessea — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  Eaglasd  Newspaper  Sipplj 
Csnpaiy 

Worcester,  Mam.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


:  PRESSES 

a  Bargains 
S  in  all  types 

*  tell  US  your  needs 
2  and  send  jbr  list 


,  (’KIN  riNO  PRESS  CO 

N-  A’  '■  ■  f\  LONO'. 


have  occasionally  countermanded  orders  Carolina  Press  Association  has  decided  to 
of  foremen  c«i  the  claim  that  they  were  take  immediate  steps  to  incorporate  the 
in  violation  of  union  laws,  rules  or  organization  as  a  non-stock  corporation, 
regulations.  and  Lee  B.  Weathers,  of  Shelby,  pre-i- 

Necessarily  such  conflicts  of  authority  dent,  was  authorized  to  proceed  to  that 
have  caused  friction  and  much  bitter-  end. 

ness  of  feeling,  and  the  publishers  al-  B.  Arp  I^iwrance,  of  Charlotte,  was  re¬ 
ways  accept  the  challenge  thrown  down  elected  field  secretary.  The  committei; 
by  the  union  in  instances  of  that  kind  voted  to  meet  again  on  Sept.  29  at  Chapel 
and  move  promptly  to  maintain  the  Hill  to  make  definite  plans  for  the  press 
authority  of  the  foreman  if  they  feel  his  institute  held  at  the  University  of  North 
authority  is  being  usurped  or  any  of  his  Carolina  annually. 

rights  are  being  invad^.  Governor  A.  W.  McLean  was  consulted 

Two  instances  of  this  kind  occurred  about  the  possibility  pf  having  all  state 
recently  in  Chicago.  One  of  the  sub-  publication  laws  printed  in  pamphlet  form, 
foremen  of  a  newspaper  office  ordered  He  told  the  committee  that  no  appropria- 
some  machine  operators,  who  also  could  tion  was  available  for  such  purpose,  but 
set  advertisements,  to  work  in  the  ad  suggested  that  it  might  be  done  if  a 
room.  Some  of  the  regular  ad  men  had  sufficient  number  of  department  heads 
been  laid  off  and  the  chairman  of  the  would  agree  to  bear  a  portion  of  the  cost, 
chapel  therefore  ruled  that  the  machine  _ 


All  Ten  Aft 

IT  CASTS.JT  FINISHES.. IT  COOLS 

EiublM  on.  aun  to  fiaiih 
“a  pl.M  ■  minmo" — 3  hma 
as  l*sll  Timo  Mvinct  toe. 
pay  for  it.  For  full  putio 
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OSS  PRINTING  PRESS  CO. 
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NEWSPAPER  PRINTING 

PRESSES 

DUPLEX  RUPEE  DUTY  HlOB  RPEED  UNITE  —  4o,ooo  por  hr. 

Tha  haavtaat  and  moat  pradnetiy#  high  apood  unit  prasa.  Equippod  with  lateit 
quick  lock-up  plate  clampa,  automatic  alactric  brakaa,  ate.,  ate,  utoptatt  and  dry 
mat  aqnipmant.  All  matariala,  ataola,  bronaaa,  ate.,  of  the  latoat  approvad  machan- 
leal  aaginaoring  praottoo. 

THE  DUPLEX  TUBULAE '  aingU  pUta  rotary.  Tho  full  36,000  mnning 
■pood  with  liagU  plataa.  All  ataraotypo  oeati  (matarlal  and  labor)  out  in  half.  | 
Economy  for  tha  growing  modarata  aiiad  dally.  Ualt-daaignad ;  built  in  8  pg.,  IS  pS.. 

16  pg.,  to  pg.,  ate.  And  nay  lisa  can,  by  adding  naiti,  be  iDcreaiad  in  its  capacity. 

TEE  DUPLEX  PLATBBD  WEB  PEERS  for  amaller  dalliei  and  I 

waakliaa.  Priata  from  tha  roll  and  cuts,  Mds  and  delivers  parfactad  nawapapara, 

8,  0,  10,  It,  14  ar  It  pagaa  comptata  in  ona  oparation.  Speed  5,000  to  6,000  per 
hoar.  Half  page  fold  ar  qaartar  page  at  option. 

Write  us  peuT  press  needs— Let  us  help  you  solve  pour  pressroom  problems— 

Our  Stef  Is  ol  pour  service. 

Daplsx  Printing  Press  Company 

Battto  OfmE,  MlaMRMi,  U.R.  A. 


Employment 


Equipment 


EDITOR  &  PUBLISHER 
ClaMtfied  Advartiting 
Informatioii 

RATES 


EMPLOYMENT 


EMPLOYMENT 


CIRCULATION 


Situation*  Wantod 


Sitnationa  Wantod 


Kankfin*  Editor— A  newipoper  oxocdUto,  bow 
(>inpl07<><)  but  («ekln(  wider  opportunity,  waati 
to  be  managing  editor  of  a  paper  which  de- 
nianila  a  man  young  enough  to  desire  a  bard  Job 
and  big  enough  to  put  it  over.  Tor  past  six 
years  he  has  been  In  a  large  mid-western  city, 
but  bis  experience  Includes  a  broad  knowledge 
(if  the  smaller  city  problems.  Incidentally  he 
has  a  wife  and  child,  the  remains  of  a  college 
education  and  a  confirmed  habit  of  remaining 
sober.  If  you  want  a  man  who  has  the  ability, 
Tigor  and  personality  to  help  make  a  second  or 
third  paper  first,  write  A-9S7,  Editor  A  Pub¬ 
lisher. 


Circulator— Seren  years’  experience  building  ex- 
tenalre  Morning,  Evening  and  Sunday  circulation 
on  two  of  America's  outstanding  Metropolitan 
papera.  Desires  circulation  management,  paper 
10,U00  or  more.  Circulation  or  country  desk  on 
Metropolitan  paper;  expert  on  boy  promotion; 
salary  secondary;  age  28;  available  on  short 
notice.  A-9fi4,  Editor  A  Publisher. 


Circulatioa  Bnildets  —  Blair  A  Austin,  1515 
lyrklomen  avenue,  Reading,  Penn.  Originators 
of  Salesmanship  Club  Campaigns. _ 

Oiroulatlon — When  quick,  additional  circulatioa 
coverage  becomes  necessary,  remember  that  our 
twenty  years  in  this  one  lias  of  endeavor  Is 
yonr  proof  against  experimenting.  Write  or 
wire.  O'Dell  Circulation  Service  Bureau,  Bell 
Block,  Oinciimati,  Ohio. 


SITUATIONS  (Cash  with  Order) 

1  Time  —  BO  per  lioa 

3  Times —  AO  per  lisa 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Tima  —  .75  per  line 

4  Timas —  .40  par  lioa 
Count  afai  words  to  the  lias 

White  space  charge  at  same  rata  per  Una 
par  insertion  as  aamed  hy  frequency  of  in- 
■rtion.  Minimum  space,  three  Unes.  Tha 

Slor  A  Publisher  reserves  tha  right  to 
isify,  edit  or  reject  any  copy. 


Circulation  Manager  Pour  years  active  circula¬ 
tion  management.  Past  record  will  stand  rigid 
investigation.  Thorough  knowledge  of  A  B  0 
rules  and  regulations.  Hard  plugger,  and 
guarantee  returns.  References  A-1.  A-858, 

Editor  A  Publisher. 


The  'World's  Largest  CUeulatloa  Building  0r> 
ganiaation — The  only  circulation  building  aarv. 
ice  In  Newspaperdom  famishing  publiaham’ 
allldavlts  of  the  exact  results  of  its  every 
campaign.  The  Charles  Partlowa  Company, 
Occidental  Bnildlng,  Indianapolis. 

Superior  Ciroulatioa  Buildam— The  W.  5  Ken¬ 
dall  Company,  104  North  Bailey  avenue,  Lools- 
vllle,  Kentucky.  The  circutatlon  building  or¬ 
ganisation  that  has  set  the  sUndard  for 
aggressive,  succamful  circulation  campaigns  for 
twenty  years. 


City  Editor— City  of  20.(i00  to  40,000.  Ten 
years  metropolitan  and  small  dallies,  all  capac¬ 
ities.  Now  employed.  Young,  college  graduate. 
A-U!i8,  Editor  A  I’ubllslier. 


Managing  Editor,  now  employed  In  morning 
field,  desires  to  return  to  afternoon  dally  in 
city  of  60.000  to  100.000  in  New  York  sUto, 
New  Jersey  or  Pennsylvania.  Young,  good 
exmutive,  versed  in  newspaper  economics,  c«d- 
lege  educated,  family  man  and  permanent. 
.Minimum  salary,  $75.  A-861,  Editor  A  Pub¬ 

lisher. 


City  Editor  Employed  on  progressive  dally, 
seeks  connection  with  larger  paper,  preferably 
In  Wisconsin.  References.  A-800,  Editor  A 
Publisher. 


BUSINESS  OPPORTUNITIES 


EMPLOYMENT 


Classified  Manager,  age  28,  married,  11  years' 
experience.  5  as  managsr,  wants  change. 
Tougher  the  better.  I  can  sell,  originate  Idsaa 
for  others  to  sell,  and  KNOW  classified.  Box 
A -814,  Editor  A  Publisher. 


Picture  Editor,  news  photo  service.  Three 
years'  newspaper  syndicate  experience.  Can 
take  charge  editorial  and  production.  A-SM, 
Editor  A  Publisher. 


Help  Wanted 


Copy  Rsader,  now  employed  on  metropolitan 
newspaper,  desires  change.  Experienced  in 
makeup,  fast  and  accurate.  A-861,  Editor  A 
Publisher. 


Advertising  Direotor— Publisher  of  morning 
newspaper  in  city  of  between  three  and  four 
hundred  thousand  is  looking  for  a  man  who  ran 
reorganise  his  advertising  department,  direct  his 
salesman  and  also  go  out  oo  the  firing  line  and 
sell.  The  man  for  the  Job  must  be  a  thorough 
executive,  have  a  record  as  an  advertising  sales- 
Paper,  Houthern  California;  exclusive  and  the  ability  to  demonstrate  the  quall- 

leld;  modern  adequate  plant;  good  clr-  tics  that  will  command  a  salary  up  to  $1,0U0  a 
earning  12%  net  on  price  asked  and  month.  Sell  yourself  In  first  letter  and  pub- 
Increasing  rapidly;  initial  payment  Haber  will  arrange  interview.  A-966,  Editor  A 
J.  B.  Shale,  Times  Bldg.,  New  York.  Publisher. 


fistsmobile  Ouide  Books,  established,  well 
laswn.  up-to-date,  available  for  $10,000.  Pub- 
fisker  having  distribution  facilities  could  handle. 

West  43nd  Street, 


MECHANICAL 


■arris-Dibble  Company, 
lew  York  City. _ 


Desk  Man,  experienced,  with  executive  ability, 
desires  position,  preferably  in  the  East,  along 
Atlantic  Seaboard,  but  will  go  anywhere.  Does 
not  drink.  Can  get  out  newspaper  and  handle 
editorial  end  of  plant.  A-863,  Editor  A  Pub¬ 
lisher. 


Equipmant  for  Snlo 


Editorial — All  round  publication  woman.  Edit¬ 
ing,  make  up,  reporting,  writing.  Prefer  trade 
paper,  small  city  weekly,  bouse  organ.  Mod- 
erate  salary.  A-Bt>5.  Editor  A  Publisher. 


(hUfornia  Bami-Weekly,  in 
fiaklng  owner  $1,000  monthly. 
MS-half  cash,  balance  terms. 
Mr  285.  Beverly  Hills,  Calif. 


Advertising  Manager, 


_  - ....  spare  time.  T.  Corn, 

Plcadllly  Hotel,  Chicago,  111. _ 

Byndioate  aaleaman,  who  are  permitted  sideline, 
wanted  to  sell  unusual  sports  service;  extraor¬ 
dinary  commissions.  A-841  Editor  A  Publisher. 


Editor — Employed  on  dally  he  has  helped  build, 
seeks  change;  experience  combines  reportorlal  on 
metropollUn  and  all  desks  on  small  city  dalllas. 
30,  college  training,  good  references.  A-862. 
Editor  A  Publisher. 


Onar  D.  Gray,  Sturgeon,  Mo.,  who  is  preparing 
n  visit  newspaper  offlces  In  nine  states  in  his 
*  -  knows  no 


$Ud»>;r  Straight  Eight  car  which 
Mis,  writes:  "I  sold  the  Dally  Oourler  News 
it  Blythevllle,  Ark.,  this  week,  "" 


..  _ _ _  _ ,  _  _  to  Wisconsin 

•espalier  men  and  I  have  Just  listed  for  sale 
■a  exclusive  afternoon  paper  in  the  Middle  West 
sMch  will  show  a  profit  this  year,  including  the 
rAtor's  salary,  of  $75,000.  and  it  will  only  take 
I  casli  payment  of  around  $150,000  to  swing 
tEs  deal.  It  Is  about  the  best  thing  I  know  of, 
ml  the  poor  health  of  the  owner  la  responsible 
hr  this  listing.  I  have  a  short-time  option  on 


Editorial — Elllcient,  hard  work  advanced  me  to 
every  important  desk  on  leading  eastern  daily. 
Now  inhuman  conditions,  with  management 
changing,  forces  search  for  managing  editor  or 
city  editor  position.  Now  city  editor.  Best 
references.  Married.  A-IM5.  Editor  A  Pub¬ 
lisher. 


SitoAtioiia  WantMl 


Job  Presses,  Paper  Ontton,  W 
etc. — A  cvimplete  line.  Overhauls 
teed  machines  at  bargain  prices. 
Ilolfman  Type  A  Engraving  On., 
8t.,  New  York  Olty. 


PS  in  me  same  cny  in  me  wiuuie  .  .  ...  _ 

would  be  a  good  buy  for  some  wide-  “.I®!”*’  hwake  newspaper 

lily  man.  I  think  I  will  have  a  good  ^Icltor,  classified  or  display.  Layout  and  copy  “*:*•  “■ 

'  in  Iowa  in  a  few  days.  If  you  have  years'  experience.  A-807.  Editor  ^ 

Itten  me  and  you  want  to  buy  a  weekly  A  Publlsbsr. _ Editor  t 

ly,  please  tell  me  what  you  want  and  Auvarusing  Manager — Business  Manager  -Thor-  ''eadsble 
jbmit  to  you  several  propositions  and  ougbly  experienced  executive  and  high  grade 
posted  without  obligation  on  your  part  busineas  producer  (local  and  national)  in  cttlss  onlversltj 
0  coat.  If  for  any  reason  you  want  to  of  fifty  thousand  to  tbs  blggast — now  executive  "Newspai 
newspaper,  please  get  in  touch  with  on  metropolitan  seven-day  paper — under  forty,  ^sslilngl 
>nce.  I  am  consulted  by  newspaper  married — unquestionable  reputation — record  for  Editorial- 
verywhere  and  I  work  hard  to  serve  my  results  under  all  conditions.  Seeking  reasonable  on  generi 
In  the  last  five  yearn  I  have  sold  and  permanent  proposltioa.  Address  A-848,  Editor  Desires  i 

ted  newspapers  which  total  in  value  A  Publisher. _  A  Publlsl 

Advertising  Manager,  Business  Manager  or  Pub-  Exsoutlvi 
Usher.  American,  39  years  of  age,  married,  tising  Di 
Fully  qualified  to  fill  any  of  above  positions.  15  post  twe 
years’  experience  covering  magasines,  trade  newspape 
papers,  advertising  agencies  and  newsimpers.  I  resigns 
With  New  York  Times  several  years  in  execn-  ager  of 
tive  capacity.  Business  Manager  large  Oonnec-  am  now 
ticut  newspaper  and  until  now  Publisher  of  nection. 
small  town  New  York  State  daily.  Exceptional  I  have  I 
record  as  producer  and  exceptional  referencss.  States,  C 
East  preferred.  A-868,  Editor  A  Publisher.  knowing 


Used  Ooss  Mat  RolUr  for  wet  mats  only,  for 
sale  cheap.  The  Ooss  Printing  Press  On.,  15$ 
South  Paulina  St.,  Chicago,  III.  , 


Wood  Curved  Mat  Scorcher,  in  A-1  condltkm, 
tor  sale.  Mounted  on  pipe  frame,  which  will  be 
included.  First  $75  will  buy  It.  The  Middle- 
town  Press,  Middletown,  Conn. 


WE  BUY  NEWSPAPERS  FOR  CLIENTS 

WE  SELL  *  - 

WE  APPRAISE  -  - 

WE  CONSOLIDATE  “  " 


clearing 
r.  Sixty 


NMwapnpers  For  SaU 


And  wa  always  try  to  oenduot  our  oUsats' 
business  witbent  publlolty. 

Back  of  ns  is  a  rsoerd  sf  1$  ysors  sf 
servloa  to  satisfied  oustomsrs. 

Writs  our  nearest  Offios,  er  batter  yet, 
oall  in  person  if  poasibla, 

HARWELL  A  ROCKWELL 

Comer  Building  Times  Building 

Birmingham,  Ain.  New  Yorlt  Qty 


Bnnpaper  at  Anotion — The  Bveret 
^wett.  Wash.,  morning  dally,  going 
Mcioalve  In  field,  will  be  sold  at  anc 
lay,  October  1.  Particulars  about  e 
•tr..  will  be  given  on  request  to  Hor* 
tikill.  First  National  Bank  Bnildlng, 
Wash. 


Oircnlation  Manager  wants  connactlon.  Experi¬ 
ence  in  practically  every  capacity  la  depart¬ 
ment.  Highest  references  from  previons  em¬ 
ployers  proving  Integrity  and  ability  as  a  result 
getter.  Capable  of  prodnclng  under  most  dis¬ 
couraging  conditions.  Will  organise  and  build 
a  loyal  and  hard  hitting  department  at  a  me¬ 
dium  cost,  securing  maximum  rssnlts.  Will  use 
promotion  that  brings  rasults  through  the  circu¬ 
lation  organisation  and  dlrsct  from  tbs  public. 
No  premlnma  or  contest  nscasanry.  Incranses 
will  be  brought  In  through  carriers,  dealers  and 
solicitors  trained  to  sell  a  paper  oo  its  merits. 
Not  an  oiBcs  man,  but  superviaes  and  trains 
organlsatMo  in  field.  MarrM,  thirty  yean  old 
and  member  I.  0.  M.  A.  Will  go  anywhere  for 
right  opportunity.  Prefer  second  paper,  fifteen 
to  twenty-five  thousand  circulation.  Salary 
secondary  nntll  ability  proven.  A-91S.  Editor 
A  Publisher. 


NnwapapMra  Wanted 


I  Dmin  to  purchase  a  small  dally  or  seml- 
**tkly  paper;  prefer  west  of  Mlaaonri  River  or 
— ‘  ■  “■  Editor  A  Publisher. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  A 
PALMER  - 

Buiiness  Established  la  IIW 
350  Madison  Ave.  New  York 
Pscifio  Ooast  Bsprsssntatlve: 

M.  C.  Moors,  Its  North  Bevsrly  Drivs, 
Bsvsrly  HUU,  Osllf. 


Wthwcitern  state. 


A-M7, 


Nraer  Publisher  wants  controlling  or  fall  In- 
Rrist  In  imall  Eastern  dally,  Pennsylvania  pre- 
Rtrrd.  Willing  to  consider  paper  Jntt  breaking 
"m  If  price  Is  based  on  facts,  not  dreams. 
d-SM,  Editor  A  PubllshCT^ _ 


*•  Need  at  Ones  dallies  and  weeklli 
tiinta  who  bavs  money  and  want  to  buy. 
NtatlsI  to  limit.  Will  yon  sell 7  Wllh 
■Rsi,  S08  12tb,  N.  W.,  Canton.  0. 


abis  rocord  of  ten  yaara  on  paper  of  60,000 
rlrcnlatloa,  where  clrcalatlon  trebled  and  adver- 
ttring  aarnlngs  qnadrnplad  during  bla  Incum¬ 
bency,  la  above  pooltlona,  will  be  at  liberty  to 
cdoalder  oifero  for  acceptance  by  November  let 
or  later  ea  aalary  and  bonot  propoaitlon  with 
opportunity  for  Invaatment.  A-93T,  Editor  A 
Pnblisber. 


The  Claisified  department  of 
Sditor  it  Publisher  gives  individual 
Mrvice  to  every  advertiser,  aiming 
to  call  hia  attention  to  any  oppor- 
tonity  that  might  interest  him. 


Oironlatlea  Maaagar — Fifteen  years’  exparleoce, 
large  snd  small  cltlaa.  Thoronghly  compctcot, 
economical  and  honest.  Osn  gnarantes  to  Im¬ 
prove  yvnr  clrealatiaa-^partmeDt.  ReaeoM^ 
salary,  any  location.  Befercncoa.  A-8fi2.  Edi¬ 
tor  A  Pnbllsbsr. 


•/ 
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DOLLAR  » 

**  PULLERS 


On*  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


'T'HE  heading  of  the  Texaco  half  page 
^  ad  with  numerous  tie-ups  from  local 
garages,  “Now  That  Vacation  Touring  Is 
Over,  Give  Your  Car  a  Square  Deal," 
may  well  be  used  by  newspapers  to  secure 
numerous  co-<^rative  ads  from  local 
garages  and  service  stations  on  this  new 
and  seasonable  idea.  Follow  out  the  same 
general  idea  with  a  quarter  or  half-page 
of  reading  material,  perhaps  with  photos, 
with  the  tie-up  ads  grouped  all  around  it 
for  a  page  layout  or  double  truck. — D,  P. 


it  is  essential  for  them  to  look  their 
best  at  all  times. — C.  E.  L. 


Stressing  the  slogan  “Mental  Gratifi¬ 
cation,”  a  Fremont,  O.,  bank  is  running  a 
series  of  advertisements  designed  to  ^1 
attention  to  the  pleasures  of  having  a 
bank  account. — R.  T.  C. 


On  a  local  outline  map  show  the  loca¬ 
tions  of  used  car  lots  and  garages  selling 
used  cars.  Run  this  as  a  half  page  or 
full  page  and  pro  rate  the  cost  of  the 
space  to  all  the  concerns  which  agree  to 
pay  their  share  of  such  advertising.  Put 
a  heading  over  the  map  reading  “Where 
to  Buy  Your  Used  Car”  and  run  some 
copy  commenting  on  the  high  quality  of 
cars  offered  by  the  concerns  noted  on  the 
map. — F.  H.  W. 


According  to  tailors  and  those  in  the 
cleaning  and  pressing  business,  men  begin 
to  take  greater  pride  in  their  personal 
appearance  with  the  coming  of  cooler  fall 
weather,  their  “pride  in  appearance”  being 
at  a  low  ebb  during  the  torrid  days  of 
summer.  On  this  basis  it  should  be  easy 
to  work  up  a  good  lay-out  of  ads  from 
clothing  dealers,  tailors  and  pressers,  per¬ 
haps  running  a  little  story  calling  the 
attention  of  your  male  readers  to  the_  fact 
that  with  the  fall  quickening  of  business 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


A  N  interesting  special  story  can  be  dug 
up  in  any  large  city  by  assigning 
a  clever  girl  reporter  to  investigate  the 
living  conditions  for  girls  away  from 
home — I  mean,  more  especially  with  re¬ 
gard  to  the  economic  phases  of  the 
situation. 

In  Boston,  it  was  found  that  proper 
living  quarters,  convenient  to  the  busi¬ 
ness  zone,  could  not  be  obtained  for  less 
than  $5  a  week;  that  good  private  places 
offering  board  and  room  were  almost  a 
memory;  and  that  it  cost  those  obliged 
to  eat  m  restaurants  about  $15  a  week  to 
“eat  out."  These  living  costs  are  dis¬ 
proportionate  to  the  average  wages  of 
young  women  holding  ordinary  positions. 

In  working  up  this  story,  a  secondary 
story  Having  to  do  with  the  sanitary  con¬ 
ditions  in  certain  lodging  house  areas  was 


tripped  upon,  conditions  being  so  bad  in 
some  instances  as  to  justify  the  news¬ 
paper’s  challenge  to  the  vigilance  of  the 
Board  of  Health. — Victor  N.  Vetromile. 


Take  a  look  around  your  community 
and  find  out  how  many  of  the  old  timers 
in  the  railroad  commuting  game  there 
are  and  what  their  approximate  records 
are.  You’ll  be  surpris^  to  find  out  that 
there  may  be  some,  like  F.  D.  Sperry  of 


The  Qiikiren  of  Todiy  Are  Your 
Sobteribers  of  Tomorrow 


BOSTON 

POST 


.  Year  of  1927 

Gross  drculatioH  Averages 


DAILY  POST 
SUNDAY  POST 


XXLlT-gllJTH  00»A«T 
Opeetil  >epT«— atattv 
Oiaykar  BalUIaz,  VSW  TOKK 


— Win  them  over  now  with  juve¬ 
nile  features  they  will  clamor  for 
We  have  three  without  peer: 

®  Carol  della-Chiaaa'a 
Adaptation  of 
"Hrmthier 
Judd  Mortimer  Lewie* 
"JmbtU^e  emrdnmr" 
David  Catr’e 
"Utth  Jmek  Rmbhit" 

“Pmocchio’i”  adventures  will 
never  fail  to  thrill — 

Judd  Lewis*  pranksome  boy, 
‘“Thomas  Aristides,”  and  his 
dog,  “Jubilee,”  are  irresistible — 
'The  Cory  stories,  woven  about 
true  animal  life  incidents,  en¬ 
thrall — 


Id  ■  Kii  aapks  t(  il  Wm  (ir  fisr  OMMiM 

TbeGeorfe  Matthew  Adams  Senriee 

2S0  Psfk  AfwHM.  Not  Twk  Gly 


Reading,  Mass.,  who  has  been  a  com¬ 
muter  on  the  Boston  &  Maine  railroad 
for  61  years  with  a  record  of  some  457,- 
000  miles  to  his  credit.  These  will  malm 
mighty  interesting  stories,  contrasting  old 
time  conditions  and  methods  with  the 
present,  and  one  story  will  lud  to 
another  as  some  new  person  brings  in 
a  claim. — D.  P. 


operate  with  the  newspaper  and  uiurf 
certificates  of  approval  to  drivers  whc-.  t 
brakes  have  been  propwly  adjusted- a 
J.  H.  W.  I 


When  a  sectional  basketball  tournament 
was  held  at  Seymour,  Ind.,  recently,  the 
£\»/y  Tribune  in  that  city  sold  a  substan¬ 
tial  amount  of  additional  display  advertis¬ 
ing  to  dealers  who  used  the  space  to 
welcome  out-of-town  teams  and  visiting 
fans.  A  page  was  quickly  sold  for  a 
two  time  run,  as  the  merchants  saw  in 
the  feature  an  excellent  opportunity  to 
tic  up  their  business  enterprises  with  an 
event  of  community  wide  popularity  and 
interest,  win  the  approval  of  high  school 
students  and  at  the  .same  time  boost  the 
Seymour  spirit  of  friendliness  and 
cordiality. — J.  H.  C. 


It  isn’t  necessary  to  offer  prizes  to  get 
neighborhood  interest  and  contributions 
for  a  local  verse  feature  under  the  head¬ 
ing  of  “There’s  No  Street  Like  Our 
Street.”  Start  it  out  with  one  describ¬ 
ing  in  rhyme  the  velvet  lawns  or  some 
characteristic  of  a  particular  street.  The 
plan  was  used  in  the  Hit  or  Miss  column 
of  the  Chicago  Daily  News  but  is 
capable  of  being  made  a  separate  fea¬ 
ture. — A.  A.  S. 


A  good  feature  was  obtained  reani!’! 
by  the  Memphis  Press-Scimitar  from  ji' 
pencil  salesman,  who  stated  his  peodll 
sales  were  a  barometer  of  business  coi^  i 
tions.  When  busines  is  good,  he  sat! 
folks  buy  lots  of  pencils,  “they  have  t  l; 
have  ’em.”  But  when  business  is  bad,  h;! 
sales  fall  off,  he  declared. — C.  E.  F.  I 


“Drive  carefully  and  see  a  movie  free” 
was  the  announcement  of  the  Akron 
Beacon- Journal  when  school  opened.  A 
Beacon-Journal  writer  each  day  notes 
the  license  numbers  of  ten  “careful 
drivers.”  For  each  license  number 
printed  the  paper  gives  a  pair  of  tickets 
for  a  local  theatre.  The  stunt  is  being 
tied  up  with  a  plea  to  drive  carefully 
near  local  schools. — U.  S.  V. 


A  feature  on  “out-of-date”  laur-t, 
lists,  which  include  corset  covers,  dra, 
ers  (cotton  flannel),  wrappers,  and  tis- 
nel  combinations  and  make  no  mention  i 
modern  feminine  unmentionables  such  « 
teddies,  stepins,  bandeaux,  scanties,  i 
shorts,  recently  appeared  in  the  /<: 
Moines  (la.)  Sunday  Register.  The  fe; 
ture  was  illustrated  with  a  photopra^- 
of  a  girl,  appearing  at  a  local  thca*- 
perusing  one  of  the  lists. — L.  G.  M. 


Wc  tell  newifiapcn 

SERIALS 

that  sell  newspapers 


Feeling  that  florists  would  be  willing 
to  advertise  to  a  greater  extent  during 
the  cold  weather  period  of  the  year,  than 
has  been  the  rule  in  the  past,  the  adver¬ 
tising  manager  of  a  Canadian  daily, 
visited  each  of  the  florists  in  his  city. 
He  outlined  the  need  of  heavier  and  more 
frequent  advertising  in  order  to  stimulate 
the  demand  during  the  winter  for  floral 
decorations  for  homes,  social  events,  re¬ 
ceptions,  etc.  Contracts  were  obtained 
from  many  of  the  local  florists,  with  the 
result  that  the  newsiwper  and  the  florists 
were  alike  benefited.  The  consistent 
advertising  created  an  increase  in  sales 
of  flowers  of  about  one-third  over 
previous  winters. — W.  McN. 


Offer  a  dollar  for  each  letter  written 
to  the  paper  on  the  subject  of  “My  First 
Trip  IJp”  by  those  local  folks  who  have 
iK-en  up  in  airplanes.  In  view  of  the 
great  interest  in  airplanes  and  in  fly¬ 
ing  this  should  make  a  very  good  feature 
indeed. — F.  H.  W. 


Put  on  an  “Autumn  Hair  Styles  Open¬ 
ing  Week.”  Get  local  beauty  parlors  to 
stage  special  openings  during  the  wMk 
and  get  them  to  use  special  advertising 
in  your  paper  for  the  event. 


Its  free  automobile  headlight  testing 
service  having  proved  so  successful,  the 
Albany  (N.Y.)  Evening  News  is  now 
undertaking  a  brake-testing  campaign 
enabling  motorists  to  have  their  cars  ad¬ 
justed  to  meet  legal  requirements.  Sta¬ 
tions  will  be  maintained  by  the  news¬ 
paper  where  experts  will  attend  to 
motorists’  applications  for  brake  tests. 
A  new  mechanism,  known  as  a  decelero- 
meter,  is  to  be  used.  City  police  and 
state  motor  vehicle  inspectors  will  oo- 


"DAPHNE”  bjr  Hazel  Livingeton 
“DELUGE”  by  S.  Fowler  Wright 
“ALIAS  THE  SPOOK"  by  WinIfrtJ 
Van  Duzer 

“HALF-WIVES"  by  Winifred  Vaa 
Duzer 

"CRIME  IN  THE  CRYPT”  by 
Carolyn  Wells 

“BROADWAY  LOVE”  by  Thomas 
Edgalow 

"LOVE’S  ECSTACY”  by  May  ChrisUt 
"MUSSOLINI — Man  of  Destiny” 
by  Vittorio  De  Feori 
•THE  NEWPORT  GIRL"  by  Gilbert 

Rogers 

And  Other  aMured  circulation 
buildera,  wire  or  write 
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Today’s  News  Today*'  I  Buffalo 


The  W onder  City  of  America 


ITED-P 


Complete  wire 
reports  for  eve* 
ning,  morning  end 
Sunday  news- 
papers  everywhere. 


U  Msy  for  any  mIw* 
moB  to  cover,  if  ke 
works  from  the  district 
routes  ead  maps  givss 
kim  by  the 


buffalo  evening  news 


Read  in  4  out  of  5  Buffalo  Homes 

EDWARD  H.  BUTLER 
Editor  and  Pobliabar 
KELLY-SMITH  COMPANY 
Rapraaantativaa 

Graybar  Bldg.  Tribuna  Tovar 

Now  York.  N.  Y.  Chicago,  U 

Atlantic  Bldg.  Watarman  Mdf. 

Pbiladaipbia  Bostas 


Average  Net  Paid  Ciralatioi 
for  Aagost 

Evening  248,546 

Morning  243,822 
Sunday  285,323 

Weekly  Star 464,343 


The  WaFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCDUTION  HANAGEU 
ASSOCIATION 


THE 

KANSAS  CITY 
STAR 


Can  supply  you  with  coo* 
potent  circulation  men  d 
capacity  and  ability  capabk 
to  take  entire  charge  d 
your  department  or  to  M 
important  posts  in  the  d*- 
partment. 


Address  the  Secretary 
Treasurer  please,  Mr.  CI^ 
ence  Eyster.  care  Sts 
Building,  Peoria,  Ill. 
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Everybody  knows  the  premier  position  the 
Empire  State  enjoys  in  finance,  industry,  and  com' 
merce.  No  longer  is  it  a  question — can  the  New 
York  State  consumer  afford  to  buy.  The  only 
problem  today  is — what  is  the  limit  to  New  York 
State's  buying  power.  In  other  words,  in  New  York 
State  you  have  class  plus  mass  buying  power.  You 
reach  people  who  represent  every  conceivable  walk 
in  life.  They  are  so  numerous  that  each  class  repre' 
sents  a  worth  while  market.  Of  course  everybody 
can  aflford  to  buy  the  necessities  and  the  ordinary 
luxuries  of  life,  but  there  are  numerous  people  who 


are  in  the  market  for  the 

most  expensive  luxuries  imaginable. 

Therefore,  if  you  have  a  home  product  that  is  used 
every  day,  you  have  11,000,000  consumers  in  New 
York  State  who  are  ready  to  buy  it.  If  your  pro' 
duct  is  one  that^  appeals  to  class  only,  you  will  have 
enough  buyers  who  can  afford  to  buy,  regardless 
of  price. 

To  reach  all  these  peQple  quickly,  economically 
and  effectively,  your  only  mediums  are  the  daily 
newspapers  listed  below. 


"Albany  ETaninr  Mawa . (E) 

^’Albany  Knickarbockar  Pratt  . (M ) 

**Albany  Knickarbockar  Praaa  . (8) 

**Amatardain  Kacordar-Damocrat  . (E) 

ttAubum  Citiaan-Adrartiaar  Journal - (E) 

"Brooklyn  Daily  Eacla . (E) 

'‘Brooklyn  Daily  Eafla  . (8) 

••Boffalo  Couriar  Exproaa . (M) 

"Buffalo  Oouriar  Eapraai . (8) 

"Buffalo  Eronlnc  Mawt  . (E) 

"Buffalo  Eronins  Timot  . (E) 

"Buffalo  8uaday  Ttmaa  . (8) 

"Oominc  Evoning  Laadar  . (E) 

"Elmln  8tar-Oatatta  Adrart'aar. . .  (EAK) 

"Oanara  Daily  Timaa . (E) 

"Olayararilla  A  Johnatown  Laadar 

Bapubllcan  . (E) 

"Ithaoa  Joumal-Vawa  . (E) 

"Jamaatoam  Morning  Foot  . (M) 

"Mount  Tamon  Daily  Argua . (E) 


"Mawburgh-Boacon  Daily  Nav/i . (E) 

"Maw  Bochalla  8tardard-8tar  . (E) 

"Tha  8un,  Maw  York  . (E) 

ttMaw  York  Timaa  . (M) ' 

ttMaw  York  Timaa  . (8) 

"Maw  York  Homld-Tribun . . 

"Maw  York  Hamld-Tribuna  . (8) 

"Mew  York  WorU  . (M) 

"Maw  York  World  . (8) 

"Maw  York  Eranlng  World . (E) 

"Miagara  Falla  Oaaatta  . (E) 

"Foughkaapaio  8tar  and  Entarpriaa _ (E) 

ItRoohaatar  Timaa-Union  . (E) 

"Troy  Kaoord  . (MAE) 

"Vtloa  Obaarrar  Dispatch  . (E) 

"Watertown  8tandard  . (E) 


"  A.  B.  0.  Fubllahara'  Btatamant,  March  U,  19M. 
tt  Oorammant  Btatasnant,  March  SI,  IMS. 
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HE  SUN  publishes  more  Radio  Advertising 
than  any  other  newspaper  in  America. 


During  the  first  eight  months  of  1928  Radio 
Advertisers  placed  609,811  lines  in  The  Sun. 
This  was  38  per  cent,  of  all  the  Radio  Adver¬ 
tising  placed  in  all  the  nine  standard  news¬ 
papers  in  New  York. 


In  both  National  and  Local  Radio  Advertising 
The  Sun’s  lineage  is  far  greater  than  that  of 
any  other  New  York  newspaper. 


New  York 


The  Newspaper  oi  Distinction  in  Its  Readers,  Its  News  and  Its  Advertising. 


